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Dealers Total New-Car Stocks 


(In Field and in Transit to Field) 


VIDE VG III J, 4.107 Cars 
WAS ISIOLLLITNs v.90 co 
WIESE NLIMN, 000 cw 
WIESE OMOLIUTT Id 030 


Sept. 1, 1955 


PREVIOUS 


HIGH 


903,789 Cars—March 1, 1956 


713,264 Cars 


RECORDS 


LOW 
157,607 Cars—Nov. 1, 1954 


—Automotive News Compilation 


"56 Cleanup Parallels ’54 


As Stocks Fall to 604,000 


By Maynard M. Gordon 
News Editor 
S FAR as new-car inventories 
are concerned, this year will 
be more like 1954 than 1955. 

The shrinking total of new cars 
in franchised dealerships — esti- 
mated by Automotive News, at 604,- 
107 as of Aug. 1—promises a far 
deeper cleanout of discontinued 


models than was the case a year) 


\Curtion Sees S-P 


The more accurate parallel 
year is 1954, when stocks plunged 
by Nov. 1 to the alltime low 
total of 157,607. The lowest 
count in last year’s cleanup, 
reached Oct. 1, was 538,375. 

The 604,107 cars counted in 
dealer inventories at the first of 


this month represented a 35%-day | 
supply at the indicated sales rate. | 


The July 1 total, by contrast, was 
679,596 cars — a 38.4-day supply. 
7” ~ « 

LTHOUGH there are numerous 
reasons to doubt that 
tories will fall to a new low, the 


Tate of decline this year leaves no| 


Uncertainty that dealers will emerge 
the ’56-model run in better 


shape volume-wise than they were | 


a short 10 months ago. 
New-car inventories retreated 
ll percent in July, nearly 15 per- 


Top Cars 


New-car registrations, all 
states for six months: 
1956 Pos. Make 

1—805,100 Chev. 
2—665,733 Ford 
3—294,194 Buick 
4—257,318 Plym. 
5—238,201 Olds. 
6—192,313 Pontiac 
7—142,892 Mercury 
8—113,587 Dodge 
9— 73,809 Cadillae 
10— 57,533 Chrysler 
ll— 53,660 DeSoto 
12— 44,441 Stude. 
13— 42,619 Nash 
14— 21,898 Lincoln 
15— 18,773 Hudson 
16— 17,781 Packard 
17— 5,266 Imperial 
18— 937 Cont’l 
42,432 Misc. 26,711 
Total All Makes 

3,088,487 3,519,629 

Further details on Page 40. 
TTT 


1955 Pos. | 
756,317— 1 
741,481— 2 
381,693— 3 
343,711— 4 
290,555— 5 
265,714— 6 
178,380— 7 
146,026— 8 

74,029—10 
78,512— 9 
63,217—11 
53,325—12 
47,281—13 
15,509—16 
23,643—15 
26,796—14 
6,729—17 


inven- | 


cent in June and 11% percent 
in May. These three consecutive 
monthly declines followed a 
quarter of flirtation with the | 
alltime-peak level of 900,000 
units. 

Another 11 percent in inventories 
would reduce the Sept. 1 total | 
right down to the 538,000 low of 
last fall with the 1957-model 

(Continued on Page 4, Col, 3) 


In Black by 59 


Confident of Future 
As Auto Maker 


By Robert M. Lienert 
Associate Editor 
UEHANNA, Pa. The auto 
industry has a “damn good” | 
future and  Studebaker-Packard | 
has a place in it, Roy T. Hurley, | 
new de facto boss of the auto firm, | 
told newsmen here last week. 
Speaking a few days after 

Curtiss-Wright took over man- 
agement of S-P through a three- 
year contract, Hurley asserted he 
had no intention of liquidating 
| or closing S-P. 

Under the agreement, automotive | 
headquarters of S-P moves to| 
|South Bend, home of Studebaker. 
| Harold E. Churchill, vice-president | 
of Studebaker operations, becomes | 
| president. 

James J. Nance, president, and 
Paul G. Hoffman, chairman of the 
board, have resigned, but Nance 
is being retained as a consultant. 

* 7 ” 





TT Sect Hurley, who calls himself a | 
‘“jack-knife” engineer, replaces | 
la promotion specialist in guiding 
efforts of Studebaker and Packard 
|to keep a place in the auto indus- 
try. 

aii told newsmen last week 
that the secret of success for 
S-P is simply to quit racing with 
other auto firms and operate on 
sound business principles. 

He predicted that he can turn | 
S-P into a money-maker within the | 
|span of the three-year manage- | 


| ment advisory contract. 
7 


Ame ohana Sines for ‘initia! 


up the sagging morale of S- -P 
(Continued on Page 50, Col. 1) 
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Good-Faith Bill Signed, 
U.S. Still Eyes Industry 


By William Ullman 


Washington Corfespondent 
ASHINGTON. — The auto in- 
dustry entered what may be a 

new era in factory-dealer relations 
last week when President Eisen- 
hower “reluctantly” signed the 
O’Mahoney-Cellér day-in-court 
measure. 

The President's signing was 
hailed by the measure’s sup- 
porters as a resounding victory 
for the — franchised auto 
dealers, 

The President noted that the 
measure marked a new departure 
in the exercise @f Federal author- 
ity and remarked that normally 
he would ed int the measure an 
unwarranted intfusion of the Fed- 
eral Government into private bus- 


iness. t 
* ’ > 


OWEVEER, he'said, he approved 

the bill because it represented 
a serious congrd@ssional effort to 
with auto4industry abuses 
which Congress found to exist. 


At the same time, he said, he 
was directing thd antitrust divi- 
sion of the Dep ent of Justice 
to review conditiams in the auto 
industry to see whether abuses 
still exist and “ study alter- 

tive solutions. 

best, he said, 
t a partial 


‘tthe legislation 

ution. On the 

it presents 
pr 

come seriou 


SKED to co! en on the new 

law, a Ford tor Co. spokes- 
man said: “We have said all we 
want to say about the bill in our 
testimony before Congress. 


“We share the President’s view | 


on the seriousness of the legal 
questions raised by the legisla- 
tion, but now that it has become 


| law we will abide by it.” 


Other auto makers declined to 
comment as Automotive News went | 
to press, but all had presented | 


How They Fared ... 


might be-| 


hostile testimony during congres- 
sional hearings on the measure. 
* * + 


REDERICK J. BELL, executive 
vice-president of the NADA, 


which had thrown all its resources | 
We | 


behind the bill, said: . 
stress the need for moderation and 
deliberation in the use of this new 
law. It is not a law to be abused. 
It exists for the protection of 
dealers, whom we hope will use it 
if need be, but only in the last 
resort. 

“We join with our members in 
praising all of those whose 
efforts have brought forth at 
long last a position of equity for 
thousands of small businessmen 
who heretofore have relinquished 
their legal rights in order to 


Inside 
Auto News 


New-model introductions. 
Page 2 
NADA replies to Tucker. 
Page 3. 
Used-car stocks at low. 
Page 3. 

Final June new-car registrations, Page 


40. Used-car auctions, Pages 4 and 
34. Production by makes, Page 53 


obtain the privilege of selling 
automobiles.” 

In a statement issued by the 
White House, Mr. Eisenhower said: 

“IT have today signed S. 3879. The 
bill enables franchised automobile 
dealers to sue in Federal Court for 
damages stemming from automo- 
bile manufacturers’ ‘coercion, 
intimidation, or threats of’ same in 

(Continued on Page 49, Col. 1) 


Model Buildouts 





Bring New Cats 
In Car Output 


By Martin L. Whitmyer 
Staff Writer 

_. Chrysler division expected 

to curtail 1956-model output 
about mid-week, Mercury working 
only three of its four assembly 
plants and Hudson, Lincoln, Nash 
and Packard out of production, 
car output in the U. S. is expected 
to drop below the 100,000-unit mark 
this week. 

Following closely in Chrysler 
division’s steps will be Dodge, 
which is expected to close out 
production of °56 models early 
next week. Plymouth and De- 
Soto are scheduled to close for 
changeovers during the last week 
of the month. Studebaker also 
is scheduled to go down the last 
week of the month. 

Production operations and re- 

(Continued on Page 53, Col. 3) 


Chrysler Loss Tops GM, Ford Gains... 


Big 3 Lose 


HRYSLER CORP., sidetracked 
| in its comeback drive, suffered 
a great enough loss in new-car mar- 
ket penetration in the first half of 
1956 to pull the Big Three’s market 
share below the year-ago total, ac- 


New-Car Sales by Makes 


For First Half, 


Total 
Sales 
1st Half 
1956 
61,392 
18,773 
. 42,619 

487,364 


AMERICAN MOTORS .... 


Nash . 
CHRYSLER CORP. 


Imperial .. 
DeSoto 


Lincoln 


Continental 
GENERAL MOTORS 
Buick 
CNG acisisiesecctstsevcctticess 
Chevrolet 
Oldsmobile 
Pontiac 
STUDE.-PACKARD  ........ ; 
WIE i isscenstndcnic scene : 
Studebaker............ 
MISCELLANEOUS 


"56-"55 
Total 
Sales 

ist Half 

1955 
70,924 
23,643 
47,281 

638,195 
78,512 

6,729 
63,217 

146,026 

343,711 

935,370 

741,481 


Percent Percent 


Share of 
1956 
Sales 
1.99 
61 
1.38 
15.78 
1.86 
17 
1.74 
3.68 
8.33 
26.92 
21.55 
71 
4.63 
03 
51.92 
9.52 
2.39 
26.07 
4.71 
6.23 
2.02 
58 
1.44 
1.37 


100.00 


—Automotive News compilations from R. L. Polk & Co. data. 


Sales Share 


cording to just-released registration 
figures. 

Gains by General Motors and 
Ford Motor Co. were not enough 
to offset Chrysler Corp. losses. 
However, the gap was not filled 
by the Little Two (which also lost 
ground), but by miscellaneous 
makes, largely comprised of 
foreign cars. 

Chrysler Corp. had a percentage- 
point loss of 2.35, sliding from 18.13 
percent of the market a year ago to 
15.78 percent of the market in the 
first half of this year. 

General Motors spurted ahead 
1.68 percentage points, from 50.24 
percent last year to 51.92 percent 
this year. Ford moved up from 
26.58 to 26.92. 

- * * 
acs. the Big Three’s share of 

94.95 percent in 1955 was 
trimmed slightly to 94.62 percent 
this year. This left 5.38 percent for 
the Little Two and miscellaneous 
makes this year, compared with 
their slice of 5.05 last year. 

The Little Two, however, lost 
ground, with American Motors 
dropping from 2.02 percent to 1.99 
percent, and Studebaker-Packard 
sliding to 2.02 percent from 2.28. 
Their combined penetration was 
4.30 percent a year ago and 4.01 
this year. 

Miscellaneous makes, with 0.75 
percent of the 1955 market, ac- 
counted for 1.37 percent this year. 
Their stronger showing was largely 
accounted for by zooming Volks- 
wagen registrations. 
| Among individual makes scoring 
| percentage-point gains over last 

(Continued on Page 52, Col. 4) 











Ford First? ... 


Most °57 Debuts Set 
For Oct.-Nov. Period 


By W. C. Lockwood 
Staff Writer 

Ate MAKERS, always working 

with their eyes glued to the 
future, are in the midst of flurried 
planning for press, dealer and pub- 
lic introductions of their new lines 
of 1957 cars: 

This year, according to reports, 
the first of the shiny, new models 
will be unveiled later than last year 
although the bulk of new-car debuts 
will come about the same time— 
late October and early November. 

Lincoln in 1955 was the first of 
the new cars to be shown in dealer- 
ships, making its formal bow to 
the public on Sept. 8. : 


their plans on such a vital mat- 
ter in advance. 
This year may see Chevrolet 


come available to customers in that 
same period of “late” October. 
Most of the other GM ’57 cars 
will surely be in dealer showrooms 
by early November—probably before 
Nov. 15. 
* * * 
F COURSE, this year auto 
makers have another factor to 
consider in “showcasing” their new 
products. 
This is the National Automobile 
Show which opens in the new Coli- 
seum in New York on Dec. 8. 





— may grab this distinction in 
1956, and be the first under the 
wire with an early October intro- 
duction. However, Lincoln probably 
will follow close on its heels with 


the footlights as late as January 
this year. It’s safe to predict that 
Dec. 8, therefore, will be the latest 
entry date in the ’57 derby. 


making a sharp break ahead of| | 
other General Motors cars and be-|/ 


Some 1956 models tripped across | 


pumps and generators. 





In fact, knowing observers 
smile and drop broad hints that 
some of the greatest °57 mer- 
chandising “bombshells” will not 
be exploded until the auto show, 
first such national event since 
1940. 

Chrysler Corp. plans seem to be 
based on late October or early No- 
vember dates, with individual 
choices in this target area being left 


Mercury not far behind. 

It is quite possible that American 
Motors’ Hudson, Nash and Rambler 
entries may edge Mercury with 
showings earlier in October. 

Hints of “late” October cover a 
multitude of dates and factories 
are naturally cagy about exposing 


Car E Division 


Tr Fi up to the divisions. 
oO n rive Last year Dodge announced on 
e Oct. 7; followed by DeSoto, Oct. 19; 
Regional Offices Chrysler and Imperial, Oct. 21, with 
Plymouth close behind. 
DEARBORN. — Five regional * * * 


sales offices will be established 
next month by the Special Prod- 
ucts division of Ford Motor Co., 
according to J. C. (Larry) Doyle, 
general sales and marketing man- 


——— last year staged a 
Sept. 12 press showing at its 
proving grounds with all its 1956 
cars available for inspection of the 
writers. 


ager. Studebaker-Packard, now under 
The offices, located in Chicago, |the wing of Curtiss-Wright, seems 
Detroit, Newark, N. J., New | to be favoring a late October date 


Orleans and San Francisco, will 
form the nucleus of a nationwide 
sales organization for the mar- 
keting of a new car line to be 
manufactured by the division. 
District offices will be activated 
in all sections of the country early 
next year, but managers for those 
offices will be selected within the 
next several weeks. They will head- 
quarter in regional offices until the 


for Studebaker. 

However, at the present, reports 
indicate that Packard’s introduction 
date is strictly up in the air. It 
probably will be pinpointed later. 


Mexicans Order 
Cotton Barter for 





district cities are determined, 
Doyle added. 

Five veteran auto executives 
have been named as managers of 
the new regional offices. 

John F. Connors jr., will be man- 
ager of the Eastern regional sales 
office in Newark, N. J. 

Connors, who has been special 
staff assistant to Doyle, has been 
with Ford Motor Co. since 1928, 
serving in vari- 
ous capacities in 
the sales depart- 
ment in Chester, 
Pa., Norfolk, Va., 
Washington, D. 
C., Somerville, 
Mass., and New 
York City. In the 
latter three cities 
he was district 
sales manager for 
Ford division, 

Oo. L. Wigton, 


4. F. Connors jr. 
formerly general sales manager of 
Ford’s Tractor and Implement divi- 


(Continued on Page 53. Col. 4) 





Auto Production — 127,448 cars, 
trucks in week vs. 172,276 year ago. 

Business Failures — 282 in week 
ys. 213 year before. 

Department Store Sales—Down 
1 percent from year before. 

Freight Loadings — 649,806 cars 
in week, a decline of 140,620 cars 
from year before. 

Gasoline Stocks — 177,052,000 
barrels, a decline of 1,300,000 barrels 
in week. 

Jobless Claims — 212,400 
week vs. 239,900 week before. 

New-Car Registrations — 3,- 
088,487 in 1956 to date vs. 3,519,629 


yeor ago. 
New-Truck Registrations—455,- 
007 in 1956 to date vs. 434,113 year 


in 


ago. 
Oil Stocks — 277,040,000 barrels, 








U.S. Auto Imports 


MEXICO CITY. — The govern- 
ment has placed what has been 
called a “virtual embargo” on im- 
ported autos and trucks by requir- 
ing that all must be paid in Mexi- 
can cotton. 

U. S. auto firms here have com- 
plained that this will raise the 
price of vehicles as a commission 
of 4 to 5 percent must be paid 
on all cotton transactions. 

This, they added, will put them 
in the cotton business and they 
pointed out that they are in the 


| automotive business exclusively. 


Observers said this obviously was 
a move to counter the U. S. deci- 
sion to put about five million bales 
of cotton on the world market 
this year. Much of this will be 
surplus staple, it was said. 

The “embargo” will be effective 
on assembled vehicles on Oct. i, 
1956. On Nov. 1, 1956, it also will 
apply to parts imported for assem- 





Business Barometer 





bly within Mexico, 


on increase of 2,113,000 barrels in 
week. 

Steel Output — 52.4 percent of 
capacity estimated vs. 16.9 percent 
week before. 

Used-Car Prices—$809 average 
in August to date vs. $850 in July. 

Wholesale Prices — 114.2 per- 
cent on 1947-49 index vs. 114.1 per- 
cent week earlier. 

 / 
Common Stocks 


Aug. Aug. 
8 I 





1956 


; High Low 
Am. Motors 6%. 6% 8% 6% 
Chrysler 655% 645% 87 60 
Ford 58% 60 63% 51% 
GM 48Y%, 47% 49% 40% 
S-P 7% 7% 10% 7% 
Average 37.32 37.22 . 
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AMC Chiefs View New V-4 Engine— 





American Motors Corp. has developed an air-cooled V-4 engine which is said to 


* x * 


DETROIT. — American Motors 


Corp. announced last week it has 
completed development of a radi- 
cally new air-cooled V-4 engine. 


President George Romney said it 


is one of a versatile “family” of en- 
gines which can be produced in 
units of two, four, six or eight cylin- 
ders, either V-type or horizontally 
opposed. 


The V-4 was developed as part 
of the company’s continuing re- 
search into greater compactness 
for powerplants as well as motor 
vehicles, Romney said, adding that 
work began more than five years 
ago. 

According to Romney, “The new 


engine could have three important 
applications — to power airborne 
military vehicles, for use in a small, 
private passenger or commercial car} 
and for such stationary equipment 3 
as pumps and generators. All ap-| Brockway’s ufact 
plications require compactness, light| 4nd service facilities under a| 


weight, economy of operation and 
ease of maintenance.” 

Aluminum Co. of America has) 
collaborated with AMC in the spe-| 
cial applications of aluminum used 
extensively in the new powerplant, 
Romney said. 

The V-4 reflects many advances} 
in design and materials, AMC said. | 
The cylinders are individually die-| 
cast of aluminum and the bores 
chrome-plated for durability. Each 
cylinder is capable of delivering ap- 
proximately 15 horsepower. 

Assembly of the required num- 
ber of individual cylinders to an 
aluminum die-cast crankcase pro- 
vides the varying sizes of power 
packages, in either “V” or 
horizontally - opposed configura- 
tion, and with maximum inter- 
changeability of parts. Cylinder 
heads, cylinder covers and timing 
gear housings also have been de- 
signed for die-casting, which re- 
duces machining time, weight and 
cost. 

The V-4 occupies only about half! 
the space of conventional engines. 
Although developing 62 horsepower, 
it weighs only 200 pounds. 





The new engine is said to be 
especially suited for powering air- 
borne military vehicles capable of 


carrying four men with complete} ~~ 
battle gear, or two men with full)| 3 


equipment and two-way radio in- 
stallation. A prototype installed in 
an experimental lightweight vehicle 
has undergone extensive military 
field tests. 

Proposals for a family of light- 
weight vehicles of various sizes, 
powered by corresponding versions 
of the basic engine, also have been 
presented to the armed services, 
Romney said. 

Romney said the company has 
spent substantial amounts of its 
own research funds to develop the 
engine for military purposes and 
to provide an American source for 
such an engine. 


| placement of 108 cubic inches and | way shareholders. 


be adaptable for use in airborne military vehicles, small automobiles or commercial 
Viewing the 62-horsepower, 200-pound model are (from 
left), George Romney, AMC president; Stuart G. Baits, special products division 
general manager, and Meade F. Moore, auto research and engineering vice-president, 
who developed the engine. : 


x * 


Compact, V-4 Powerplant 
Is Developed by AMC 


a compression ratio of 7.5 to 1. Bore 
and stroke each are 3.25 inches and 
it uses a valve-in-head arrangement. 
Length, width and height are ap- 
proximately two feet each. 


Mack, Brockway 
Await Shareholder 
OK on Acquisition 


agreement under which Mack 
Trucks, Inc., will take over Brock- 


way Motor Co., Inc., was announced | 
last week by P. O. Peterson, Mack | 


president, and H. O. King, Brock- 
way president. 

The agreement awaits formal ap- 
proval by Brockway shareholders. 
Under it, Mack will acquire all 
manufacturing, sales 


purchase-rental arrangement and 


| will carry on the business as a divi- 


sion of Mack. 

Mack will purchase Brockway’s 
inventory outright. The subsidiary’s 
Cortland (N. Y.) plant and the 


| Brockway-owned branches will be| 


rented with an option to purchase. 


Mack will assume the leases on)! 


Brockway’s rented branches. 


that Mack will maintain the Brock- 
way organization in its present form 
and will continue to manufacture 
and sell Brockway trucks and 
products. Parts and service will be 


| available through present branches. 


* * *x 








——— 


Solon Threatens 
Auto Design Law 


Congress Opens Quiz 
Into Accident Causes 


NEW YORK. — Unless the auto 
manufacturers eliminate unsafe car 
construction, there will be federa] 
legislation along these lines, accord. 
ing to Rep. Kenneth A. Roberts, 
Alabama Democrat. 

Roberts, chairman of a House 
subcommittee on automotive 
safety which is making a six- 
week study-tour of the auto in- 
dustry, made this prediction at 
a conference with the automotive 
crash injury department at Cor- 
nell University. 

He stated, “Safety requirements 
come first and the car manufac. 
turers should understand that. We | 
would prefer them to take protec. | 
tive action voluntarily, rather than 
to have corrective legislation en- 
acted.” 

Asserting that protection of 
motorists was one of the main ob- | 
jectives of the current investigation, 
Roberts said, “There is a definite 
possibility of building cars more 
safely and eventually this will be 
done.” 

John O. Moore, of Cornell’s 
crash injury department, pre- 
sented a report on accident causes 
to the subcommittee, dealing prin- 
cipally with the construction and 
protective features that are lack- 
ing. He gave a summary of 4,200 
highway accidents based on re- 
ports from 11 states. 

The subcommittee’s first field trip 
was made last week to American 
Motors proving grounds near Bur- 
lington, Wis., where George Rom- 
ney, AMC president, headed a panel 
of officials who related the progress 
made in auto design and construc- 
tion which was aimed at greater 
passenger comfort and safety. 

Included in the trip was a tour 
of AMC’s 360-acre proving grounds 
and a visit to a safety exhibit which 
depicted the improvement in car 
safety features between 1946 and 
1956. 

Romney told the visitors he 
believes today’s vehicles are 
ahead of driver education and 
highways and that it is necessary 
to make cars, drivers and high- 
ways equally safe. 

He said it was for this reason 
that he proposed last November 
the formation of an automotive 


| safety research institute to coordi- 
| nate the industry’s efforts. 


“Many 
of the basic elements of such a 
program already are at work, and 
I believe the suggestion now is 
closer to full appraisal.” he said. 


Speaking of the comparative 


|erash tests now being conducted 
Peterson and King emphasized) 


on AMC’s single-unit cars and the 
frame-and-body models of competi- 
tors, Romney said his company’s 
service records indicate the AMC 
models are 30 to 35 percent safer. 

“We believe the current. tests 


will bear this out,” he said, “and 
(Continued on Page 8, Col. 5) 






Mack, Brockway Officials Sign— 


Signing the agreement under which Mack Trucks, Inc., will acquire Brockway Motof 
Ce., Inc., are P. O. Peterson (left), Mack president, and Jacob Saliba (right), Brock- 


way executive vice-president. 


With them is Walter T. Southworth, Mack secretary 


and general counsel. Mack will maintain the Brockway organization in its present 
The AMC V-4 engine has a dis-| form, operating it as a division. The acquisition awaits formal approval by Brock- 
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By John O. Munn 





S I dictate this the trade is wait- 

ing for President Eisenhower's 
signature on the O’Mahoney-Celler 
Bill, otherwise known as the day-in- 
court bill. What is the significance 
of this bill? What will be its con- 
tribution to the trade or to our 
national economy? 

The answer lies in how we ac- 
cept it and the attitude we take 
toward it. Sure, it was a victory 
for dealers. Its passage is a con- 
firmation of the value of or- 
ganized effort. It is proof that we 
have an understanding Congress 
which is concerned about the wel- 
fare of 42,000 independent busi- 
nessmen. 

More than 30 congressmen en- 
tered their own bills in the legisla- 
tive hopper to provide relief from 
the economic power large corpora- 
tions were wielding over dealers. As 
the legislation progressed the evils 
which we have endured so long 
with patience, became all the more 
intolerable. As the hope of es- 
caping them increased, enthusiasm 
ran high. 

The law is very simple. It sets 
up no bureau or commission. It in- 
volves absolutely no government 
control. In fact, putting it simply, 
dealers in signing a factory fran- 
chise, disenfranchised themselves as 
far as protecting their business 
equities in court was concerned. 

This has been a unique situation 
since it applied only to this industry. 
All other merchants have been pro- 
tected in relations with their manu- 
facturers by the courts. In other 
words, it just re-establishes dealers’ 
rights as citizens. 
* - - 


Law Suits Unneeded 


— day-in-court bill will be a 
success if we don’t utilize it. I 
hope, now that we are granted this 
recognition, that dealers will never 
need to use it. It will be most suc- 


Sunday War 


Springfield (Ill.) Firms 
Hold Closing Line 


SPRINGFIELD, Ill.—A fight over 
Sunday closing here by some dealers 
is brewing with 31 dealers joining 
in a large newspaper ad offering | 
to “meet or beat” any deal offered | 
on Sunday on “any other day of| 
the week.” 

In the same issue of the paper} 
Broe (Dodge-Plymouth) advertises | 
“open on Sunday” as do other) 
dealers in Springfield, Wavery and | 
Auburn. 

The 31 dealers, both new and| 
used car, in the advertisement noted | 
that “closed on Sunday” means a| 
great deal to 3,000 family members 
of auto dealer employes by being 
together on Sunday. 

The ad closed: “Let us show you 
how much we appreciate your gra- 
clous acceptance of our Sunday 
closing by giving us the opportunity 
of discussing your transportation 
needs with you.” 
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cessful in its operation if there are 
no law suits. It is like a fire in- 
surance policy. We are better off if 
we are never forced to make a 
claim. 

This is alive, dynamic trade. We) 
should think about the future rather 
than about resorting to court. Any- 
way, the law only proposes protec- 
tion of equities for the dealer who 
is forced out of business. So let’s 
think of life not death, for while 
the law provides us a day in court, 
let us hope we will never need that 
day in court. 

Remember, there is nothing in 
the law to prevent the manufac- 
turer from cancelling the dealer 
who does not perform. In fact, 
the cancellation might take place 
now with less onus on the manu- 

facturer when the dealer deserves 
it than in the past. This law is no 
victory to the poor operator. 

It is, however in the public in- 
terest and will benefit manufac- 
turers as well as dealers. It will put 
stability behind our investments. It 
will give a good operator protec- 
tion so he can afford, with good 
judgment, to go all out in taking 
care of owners and in representing 
his manufacturer effectively. 

What is the role of the automo-| 
bile dealer? Why are we here? 
Dealers came into existence to fill! 
a need. Their mission then and 
now is to provide satisfactory per-| 
sonal transportation to the citizens) 
of America. The widespread charac- 
ter of this need is demonstrated by) 
the fact that there are 60 million 
auto owners. When the first dealer 
came into being his main objective 
was not to patronize the manufac-| 
turer, but to fulfill the transporta-| 
tion needs in his community. 

. * * 


Times Have Changed 


vo relationship between the| 
manufacturer and the dealer was 
not so close in these early days. 
There were as many as 250 manu- 
facturers in business at one time. 
The dealer had a wide choice as to 
which manufacturer’s products 
would best serve the needs of his 
clientele. 

His business investment was com- 
paratively small and the contract) 
he signed with the manufacturer | 
was of little concern. But gradually, | 
through the years, this condition} 
has changed. He has since been re- 
quired to handle used cars, to sell | 
on time and to provide facilities for | 
taking care of the product. 

So, this day-in-court bill recog- 
nizes the present situation and, 
while it deals with the relation- | 
ship between a manufacturer and 
dealer, it makes a contribution to 
all the citizens of this great coun- | 
try. 

Its passage should not be taken| 
as a victory for any group in this 
industry but for America. It will 
help small business grow and be-| 
come stronger. That, in itself, is a 
foundation and a safeguard for our 
democracy. 








* * 


od 

Opposition Expected 
ywa= our manufacturers testi- 

fied against it, it would not be 
natural for them to voluntarily give 
up privileges they have enjoyed so 
long. But in the long run I am 
sure they will find operating under 
the new bill much to their advan- 
tage. 

An incidental benefit accruing to 
the manufacturer will be the bill’s 
statuary effect on checking monopo- 
listic tendencies. 

I am sure that the relationship 
between factories and dealers, as 
will now be administrated under 
this new law, will check such ac- 
cusations and thereby lessen the 
danger of the Government step- 
ping in. 

So, our attitude and behavior are 
important. Don’t thumb your nose} 
at the factory. Work with them as 
real partners. Don’t think in terms| 
of suing your manufacturer. Think 
and act in terms of serving your 
customer. In doing so there is a! 
greater future ahead for all of us| 
than even the most optimistic per- 


|dealers of America are entitled to 


| distort the truth so others may be 
induced to agree with him. That |f 





son can foresee. 





Brisk Sales Lop Total One-Third .. . 








U. C. Stoeks at 56 Low 


eae of unsold used cars in| 
the hands of new-car dealers | 
have been cut back to the year’s | 
lowpoint, according to AUTOMOTIVE 
News’ estimates. 

Feverish sales activity during 
July clipped used-car stocks by 
approximately one-third, pulling 
the average dealer’s inventory 


down to 26.6 days’ supply as of 
Aug. 1. 

A month earlier, on July 1, the 
average new-car dealer had a used- 





car inventory good for 39.7 days of 


selling. That had represented a} 


gain from the June 1 level of 
30.5 days’ supply. 
* * * 

RIOR to the Aug. 1 count, the 

year’s low in used-car inventory 
had been reached Apr. 1, when 
stocks represented a 27.3 days’ 
supply. Inventories this year were 
at their peak on Jan. 1, with 43.6 
days’ supply. 

The reduced number of days’ 


|Ohio Unit Has 100% Membership— 


The Ottawa County Automobile Dealers Assn. can point to an outstanding record— 


every franchised dealer in the county is 


a member of the county unit, the Ohio 


Automobile Dealers Assn. and NADA. Attending a meeting were (from left), top row— 


E. P. Trepinski, executive manager, Toledo 


Automobile Dealers Assn.; Dick Comstock, 


Port Clinton; Cy Franck, Oak Harbor; Carl Balmer, Oak Harbor; Claude Whipple, 
Oak Harbor; Robert Tank, Williston; Walt Willey, Genoa; Merrell Friemark, Port 
Clinton, and James Gallup, Genoa. Middle row—Nick Stevens, Oak Harbor; Howard 
Neeb, Elmore; Velma Sauvey, county clerk of courts and association secretary- 
treasurer; Cliff Dunn, president, Curtice; William Allan, vice-president, Port Clinton; 
William Smith, Port Clinton; Kelly Dunn, Port Clinton, ond Max Griest, Oak Harbor. 


| Bottom row—James Spangler, Oak Harbor; Gerald Spurgeon, Genoa; Dick Dunn, 


Curtice; R. H. Zimmerman, assistant executive secretary, Ohio Automobile Dealers Assn.; 
Larry Mylander, Oak Harbor, and Charles Richardson, Port Clinton. 


Eprror’s Notre: In the letter 
below Frederick M. Sutter, first 
vice-president of NADA and 
chairman of NADA’s Industry 
Relations Committee for three 
years, gives NADA’s answer to 
an open letter by Hayse Tucker, 
Tuscaloosa (Ala.) Ford dealer, 
on the O’Mahoney good-faith 
legislation. Tucker was named 
chairman of a@ group of Ford 
dealers called to an emergency 
meeting in Dearborn to hear | 





Ford officials give their views of 
legislation sponsored by NADA. | 


* * * 


HAVE never believed in “reply- | 


ing” to “open letters” in the 
press, and this is not a “reply” | 
to Hayse Tucker. But his letter 


in Automotive News of Aug. 6 con- 
tains so many misleading remarks 
that I believe the automobile 


the facts. 

I do not know whether or not 
Mr. Tucker deliberately intends 
to be misleading. Nor do I know 
if this letter is his own. 

For I recall when he read his 
statement to the Celler subcommit- 

tee, he said it was his own, but 
under questioning by the chairman 
he admitted he had ‘been 
sisted” by the Ford Motor Co. 
legal staff (this is in the records). 


Perhaps he has been “assisted” in |j 


this letter. 
Every man has a right to his 
own opinion, but not a right to 


is not upright. It is not goodfaith. 
* of e 
But regardless of who wrote it, 
what are the facts? 


‘Sutter Charges Bad Faith 
In Good-Faith Attack 


first by the Industry Relations 

Committee and later by the 

National Affairs Committee. 
Admiral Bell (Frederick J, Bell, 


| executive vice-president of NADA) 
| presented the Celler subcommittee 


a pile over a foot high of letters, 
bulletins, newsletters and magazine 
articles which had gone to our 
membership on this one subject. 
He did this to prove false the 
statements by Ford Motor Co. 
dealers who testified that they 
had no information from NADA 
on the O’Mahoney Bill. NADA 
has done everything humanly 
possible to keep its members in- 
formed, 
2. Mr. Tucker stated: “This 
(Continued on Page 6, Col, 3) 


bill, 


_ “hy 


“age ee “s 


1. Mr. Tucker implies that NADA | Under Wraps— 

These. aren't 1957 models which a wary manufacturer is hiding from competitors. 
A new-car dealer in St. Petersburg, Fla., employed the paper bags to protect vehicles 
lous. Our members have been kept | against a spray called Malathion which is being used against the Mediterranean 
fruit fly which is causing heavy damage to crops in the area. A car needs a good 
washing after being exposed to the sticky spray. (United Press Photo.) 


members were not informed 
regarding S 3879. This is ridicu- 


fully informed for the 2% years 


| this activity has been under study, 








| 
| 





| 


supply as of Aug. 1, while reflect- 
ing a sharp retail sales flurry 
in mid-July, is also a result of 
more selective stocking by 
dealers. 


They have found — more than 
ever before — that second-grade 
units are unsaleable, while clean 
vehicles are snapped up in a hurry. 
Hence, unless a piece is of top 
quality, dealers won't allow it to 
clutter up the lot. 

As a result, the slimmed-down 
inventories consist of cars of better 
overall quality than has been the 
case in previous months. 

* kK * 


: |) pment are also thinning out 


used-car stocks in early 
preparation for new-model intro- 
ductions. Part of this is deliberate, 
as dealers make way for an anti- 
cipated flood of tradeins on new 
57s. 

On the other hand, part of the 
stock reduction is involuntary, as 
the slowing-down of new-car 
sales toward the end of the model 
year automatically cuts back the 
number of tradeins accepted, 

In addition, tradeins coming in 
now are of less desirable nature, 
dealers say. They find that, gener- 
ally, buyers who trade toward the 
end of the model year are those 
who place transportation value 
ahead of style consciousness, They 
tend to trade in cars that are 
four to six years old. 

Buyers who deal early in the 
model year, dealers say, usually 
are after the “latest thing.” Their 
tradeins tend to be later models — 
and often are only a year old. 

: * * 

HE reduction in used-car in- 

ventories from July 1 to Aug. 1 
followed the year-ago pattern, 

when stocks fell from 27.4 days’ 
supply on July 1 to 24.8 days’ 
supply on Aug. 1. 

The decline this year, of 
course, was _ proportionately 
greater, representing a difference 
of 13.1 days. Last year, it 
amounted to a cut of 2.6 days. 

The Aug. 1 count of 26.6 days’ 
supply represented only the third 
time this year that stocks have 
been within the theoretical limit of 


30 days’ supply. On five other 
census dates, they ranged above 
that level. 


Dealers reported to AUTOMOTIVE 
News this month that their Aug. 
1 stocks, ranged from zero days’ 
supply to 60 days. A total of 765 

(Continued on Page 4, Col. 1) 


Kanawha Valley Dealers 


Name Wolfe President 


CHARLESTON, W. Va. — Bert 
Wolfe, of Valley Motors, has been 
named president of the Kanawha 
Valley Automobile Dealers Assn. 
Mike Paterno, of Park Pontiac is 
the retiring president. 

Other new officers are T. M. 
Gardner, first vice-president; Bob 
Hess, second vice-president, and 
Scott Camp jr., treasurer. 















4 


AUTOMOTIVE NEWS, AUGUST 13, 1956 





Brisk Sellin 


in Jul 





Used-Car Stocks 
Hit Year’s Low 


(Continued from Page 3) 


percent said their stocks were good 
for 30 days or less. 

A month earlier, stocks ranged 
from 21 to 90 days’ supply, with 
only 55.5 percent having inven- 
tories within the 30-day limit. 

A year ago on Aug. 1, some 82.4 
percent of dealers reporting put 
their used-car supply at or below 


Dealer Offers 
Credit to 2,500 
Of Detroit ‘400’ 


DETROIT. Frank Adam, 
new Lincoln-Mercury dealer in 
suburban Grosse Pointe Farms, 
reports “fairly good results” from 
his offer to extend credit privileges 
to 2,500 of his blue-blooded neigh- 
bors. 

Adam said, “It’s hard to pin 
those things down, but we know 
of several sales and good service 
jobs that have come in as the 
result of the new credit program, 
and then there’s also a certain 
volume of business that you sus- 
pect was attributable to the credit 
offer. 

“Our predecessor here was awful 
tight on credit and I thought it | 
might be a good idea to let people | 
know that we will accept credit | 
from good credit risks.” | 

Adam wasn’t “going too far out 
on the limb” since he selected the | 
2,500 credit risks from the Blue 
Book, a compilation of the 3,500 
leading society figures in the De- 
troit area. 

The credit offer consisted of a 
small card which read, “We are 
honored to inform you that an 
account has been opened for your 
use in the service department of 
our dealership. Please feel assured 
we shall always welcome the 
opportunity to serve you. Frank 
Adam, president.” 

Formerly a partner in Adam- 
Simms (Ford), Adam recently pur- 
Chased Tracey Motor Sales and re- 
named the firm, Frank Adam, Inc. 

He declared, “Most dealers are 









a 





afraid of credit. But 98 percent 
of the people are honest — especi- 
ally in their own neighborhoods.” 


Colo. Independents 
Back Sunday Ban 


DENVER. — William H. Skill- 
ings, general manager, Independ- 
ent Automobile Dealers Assn. of 
Colorado, believes the supreme 
court’s order killing the Sunday 
sales ban “is definitely not to the 
best interest of either the public 
or the industry.” 

Skillings said his organization 
backed the law because “one of 
our big purposes is to put the car 
sales industry on a prestige basis 
along with other high-level busi- 
nesses,” which close on Sunday. 





Here's the Sales Score 


For June 


New-car registrations, all 
states for June: 


1956 Pos. Make 1955 Pos. 
1—148,540 Chev. 164,000— 1 
2—120,696 Ford 140,699— 2 
3— 46,060 Buick 69,974— 3 
4— 43,024 Plym. 63,567— 4 
5— 39,561 Olds. 54,383— 5 
6— 31,664 Pontiac 50,075— 6 
7— 24,611 Mercury 36,202— 7 
8— 20,790 Dodge 25,068— 8 
9— 12,433 Cadillac 11,740—10 

10— 9,759 Chrysler 13,938— 9 
ll— 9,133 DeSoto 11,639—11 
12— 17,171 Nash 10,666—12 
13— 6,322 Stude, 9,633—13 
14— 3,877 Lincoln 3,225—16 
15— 3,256 Hudson 4,883—15 
16— 2,772 Packard 5,356—14 
1j— 798 Imperial 1,089—17 
18— 105 Cont’ 
9,205 Misc. 5,235 
Total All Makes 
539,777 681,372 





the 30-day level. 
six to 45 days. 
* 


The range was 


* * 
ea were unusually opti- 
mistic over the used-car situ- 
ation. They described it in terms 
ranging from “firm” to “very, very 
good.” 

One dealer, sounding a bit sur- 
prised, said, “We are even mak- 
ing a little money on used cars.” 
(He reported profit nonexistent 
on new cars.) 

From the wholesale operators 
came reports last week that seemed 
to indicate the seasonal letup in 
used-car activity is at hand. Most 
of them. had expected it to hit right 
after the Fourth of July, but used 
cars apparently have enjoyed a 


month’s reprieve. 
7 > > 


AS operators said buyers 
appeared to be attempting to 
buy about $50 below prices of the 
previous weeks. Big wholesale 
buyers have almost entirely 
dropped out of the market, one 
auction operator said, Profit-takers 
have also vanished. 

Automotive News’ index of 
prices paid at the _ auctions 
showed a jarring realignment last 
week, the overall average price 
down $41 to $809, the year’s low 
point. In no other week this year 
had the loss over a seven-day 
period been so extensive. 

No model escaped, and except 
for two models—’52s and '49s— 
the new averages represented low 
points for the year. In some cases, 
the new prices represented drops 
from lows that had been estab- 
lished last winter and spring. 

Readjustments last week were: 
55s, down $102; ‘54s, down $61; 


|'56s, down $58; 51s, down $36; '53s, 
down $23; ‘52s, down $21; ’'50s, 
down $16, and ‘49s, down $6.— 


Rosert M. Lienert. 


Chrysler to Buy 


1,700 Acres as 


‘Insurance’ Site 
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Studebaker Dealer Council Meets in South Bend— 


Studebaker's National Dealer Council met with factory officials in South Bend to review programs related to 1957 model 


introduction. 


Joliet, Hl.; 


Robert B. Fleigh, Batimore. 





Members of the 20-moan council are (from left), seated—Robert W. Campbell, 
Pa.; Raymond F. Koepke, Lakewood, O.; William A. Keller, Studebaker general sales manager; 
N. Y.; Frank H. Afton, council chairman, Inglewood, Calif., and William V. Hannah, Vancouver, 
Sanders, Lawrence, Kans.; G. C. Myrick, Dallas; Roland Gauthier, 
Robert A. McAuley, Merced, Calif.; 
Minneapolis; Ralph A. Young, Buffalo; Oliver Cinnater, 


Joseph W. Meil, 


Salem, Mass.; Alva D. Marshall, 
Chester Pa.; Ben H. 
New Orleans; Carl Bartz, Denver; William Catlin, Jacksonville, Fla., and 


one te 


Flint; |. Walter Sell, Johnstown, 
Thomas Rothwell, Amityville, 
Wash. Standing — A. B, 


Xenia, O.; John P. Gregg, 
Lindenbusch, St. Louis; Randolph Light, 


New-Car Stocks Fall to 604, 000° 


(Continued from Page 1) 
buildup not due to be felt by 
dealers until late October. 

With changeover shutdowns 
already under way, and more start- 
ing week by week, the only possi- 
ble “fly” in the inventory reduction 
ointment is a larger drop than 
expected in sales. 

* 


A$’ IS customary after July 1, 
sales have turned downward. 
But the rate of decline, according 
to dealers surveyed by AUTOMOTIVE 
News last week, is slender in com- 
parison with the much sharper 
cuts in production. 

June production fell below sales 
by 100,000 new cars. The July 
“spread” is calculated at nearly 
62,000, partly due to a slight boost 
in overall production. 

But shutdowns for model changes 
are expected to widen the monthly 


DETROIT. — Chrysler Corpora-| production-sales bulge by Sept. 1, 


tion last week disclosed that 
will purchase more than 1,700 acres 
of farmland in Troy Township, 
near here, as a site for possible 
future expansion of engineering 
and research facilities. 

L. L. Colbert, president, said the 
land acquisition is an “insurance” 
measure for potential future 
expansion, and that Chrysler is not 
contemplating any building pro- 
gram at this time. 

Colbert said that there are very 
few such large tracts still available 
in the immediate Detroit area. 

“Such excellent property as the 
Troy tract is disappearing from 
the market and going into resi- 
dential or light industrial use. We 
deemed it advisable to buy now) 
so that we will have a _ suitable 
site at permissible cost some years 
from now if our company’s opera- 
tions should require such facilities 
in this area at that time,” Colbert 
said. 

The land Chrysler is buying con- 
sists of a square mile bounded by 
Long Lake, Crooks, Square Lake 
and Coolidge Roads, plus tracts 
west of Coolidge, east of Crooks, 
north of Square Lake and, south 
of Long Lake. 


Johns Renamed Chief 


Of Detroit Auto Show 

DETROIT. — Harold Johns, Park 
Motor Sales (Lincoln-Mercury), has 
been named chairman of the 44th 
annual Detroit Auto Show which 
will be held Jan. 19-27. He also was 
chairman of the 1956 show. 

The show is sponsored by the 
Detroit Auto Dealers Assn. and 
will be held next year at the De- 
troit Artillery Armory. Other com- 
mittee members are Leo Golcar 
(Buigk), Ted Grace jr. (Lincoln- 
Mercury), Ed Rinke (Chevrolet), 
Dawson Taylor (Dodge-Plymouth), 
DADA President D. A. McIntyre 
(Oldsmobile), and Boyce Tope, show 


it | 





manager and DADA executive 
vice-president. 


if predictions of 500,000 sales each 
for July and August materialize. 
On this account, dealers were 
bullish. Six out of 10 dealers 
reported July sales on a par with 
or better than sales for June. 
One New Yorker said July sales 
exceeded June by 40 percent, 
while reports of downturns 
ranged from 10 to 30 percent. 
However, none of the reporting 
dealers foresaw cleanup difficulties, 


Used-Car Bulletin from Detroit . . . 


Latest Auction Prices 


(Copyright, 1956, by Automotive News) 


(Aptco Auto Auction. Sales every Wednesday and Friday.) 


AUG. 8 
(Prices still holding on good, clean 

merchandise, Sold 114 cars out of 174 
entered.) 

BUICK—’56 Century Riviera, $2,585*. 
"55 Special conv., $2,025*; Super conv., 
$2,005* (ps); Century 4-dr., $1,760*. 
*54 Super 4-dr., $1,410*. 

CADILLAC — '54 (62) conv., 
(ps). '49 (62) 2-dr., $325°. 

CHEVROLET—’56 Bel Air (8) Hardtop, 
$2,080; 4-dr., $1,950*. '55 Bel Air (8) 
Hardtop, $1,685*, $1,640*; 2-dr., $1,- 
430; Two-ten (8) station wagon, $1,- 
575; 4-dr., $1,250, $1,140; 2-dr., $1,- 
205; One-fifty (6) 2-dr., $970. ’54 
Bel Air 4-dr., $940; Two-ten Delray 
coupe, $930* (ps); 2-dr., $925*, $875*, 
$825. '53 Two-ten 4-dr., $675; 2-dr., 
$665. '52 SL Deluxe ‘4-dr., $420°; 
Carryall, $265. '51 SL Deluxe 4-dr., 
$390; 2-dr., $380*, $335*. '50 SL De- 
luxe Bel Air, $305. 

CHRYSLER — ‘56 NY 4-dr., $2,450* 
(ps). '53 NY Hardtop, $970*; station 
wagon, $975; 4-dr., $775*; Meadow- 
brook 4-dr., $440. 

DODGE—’51 Coronet Diplomat, $255. 

FORD—'56 Fairlane (8) Victoria, $2,- 
100* (ps), $2,040* (ps), $2,000°, $1,- 
975*; 2-dr., $1,360. °55 Fairlane (8) 
conv., $1,700*, $1,510*, $1,455; Vic- 
toria, $1,550°; 4-dr., $1,435*; 2-dr., 
$1,325; Custom (8) 4-dr., $1,270; 
Custom (6) 2-dr., $1,100; Main (8) 
2-dr., $775. ‘54 Crest (8) station 
wagon, $1,360*; Victoria, $1,215*, $1,- 
165; Custom (8) 2-dr., $920* (ps), 
$850; 4-dr., $900*; Custom (6) 2-dr., 


$2,775° 


*Indicates automatic transmission or overdrive and (ps), power steering. 


Other Auction Reports are on Pages 34, 36, 38 and 39 








whether their July volume had | 
gone up or down. Several, in fact, | 
looked for a shortage of '56 models | 
before the ’57s rolled around. 
A year ago, dealers had 806,947 | 
cars on hand. This was 25 percent | 
more than on Aug. 1 this year, | 
accounting for the statement by | 
many dealers that “volume-wise, | 

we're better off this year.” 
* * * 


OMESTIC inventories have} 





in the winter months for a possi- 
ble clue as to factory thinking 
on the question of “adequate” 
inventories. 


A production rush such as 
marked the ‘56-model introduc- 
tions, it is felt, might push the 


| total to the 900,000 peak and run 
|the same cycle of the past year, 
|if sales hold on their recent 
course. 


On the other hand, sweeping 





remained under control in spite | new-model styling changes of the 
of a slash in the relatively small | scope which highlighted '55 models 
export market. Exports of new | conceivably could ignite dormant 
lears hit a 1956 peak of 26,997 in| consumer fires and loft sales to 
May, but then sagged to 12,387| new heights. Then, the number of 
in July, |new cars in dealer hands would 
No early upturn is foreseen in| become an academic matter. 
exports, in view of Mexico’s newly- 
announced plan to ban car im- 
ports Oct. 1 unless payments are | ew-Lar toe + 
made in Mexican cotton. In T . 
With exports a negligible In Field, In Transit 
factor, dealers and industry (Compiled by Automotive News) 
observers will be watching the ous Senne — 
9) 
rate of ’57-model buildup closely In Transit Potential 
ey Period Field to Inventory 
. Ending Stocks*+ Dealers Stocks 
Parole Denied Jan. 1, °50.... 251,754 188.500 440,254 
’ 
ALBUQUERQUE, N. M. — Fred Son. 1, ’50.... 276,136 158,000 434,136 
3 une 1, ’50.... 247,680 160,200 407,880 
Ward, former New Mexico and | sept. 1, 50... 239,642 160,400 400,042 
Colorado auto official, has been |Jan. 1,’51.... 305,858 89,900 = 
denied a parole from Colorado | SPF. 1, (51... £06.54 138,500 545,04 
. y 1, °51.... 357,606 90,700 448,306 
State Prison because parole board | sept. 1, ’51.... 283,402 86,800 370,202 
members were “unsatisfied” with = 1, — = =a ss 
his business activities while in| yor 1. 52... 182.577 76,000 258.577 
| prison. Apr. 1, ’52.... 213,391 83,000 296,391 
May 1, ’52.... 251,674 88,000 339,674 
June 1, "52... 232,036 70,000 302,036 
July 1, ’52.... 193,462 84,500 277,962 
Aug. 1, ’52.... 162,086 12,000 174,086 
Sept. 1, ’52.... 149,091 77,000 226,091 
Oct. 1, ’52.... 233,556 89,000 322,556 
Nov. 1, ’52.... 308,894 90.500 399,394 
Dec. 1, °52.... 287,247 76,000 363,247 
Jan. 1, °53.... 291,671 83,300 374,971 
Feb, 1, ’53.... 324,835 86,600 412,035 
Mar. 1, ’53.... 389,011 87,200 476,211 
Apr. 1, °53.... 445,882 89,300 535,182 
$900* (ps), $760. '53 Crest (8) conv., || May 1, ’53.... 490,381 97,700 588,081 
$885, $695; Custom (8) 4-dr., $655; || June 1, ’53.... 463,546 73,500 537,046 
2-dr., $650°; Main (8) 2-dr., $625*, || guly 1, 53... 479,698 82,800 562,498 
$600, $475. '50 Custom (8) 2-dr., $230, Aug. 1, 53... 517,119 82,200 599,319 
$200. '49 conv., $185; 2-dr., $135. Sept. 1, ’53.... 534,569 74,500 589,069 
MERCURY—’55 Montclair Hardtop, $1,- || Oct. 1, ’53.... 519,037 60,900 579,937 
800*, $1,675*; Monterey Hardtop, $1,- || Nov. 1, ’53.... 538,087 68,300 606,387 
800°, $1,770*. '54 Monterey Hardtop, Dec, 1, °53.... 430,876 29,000 459,876 
$1,320°, $1,285. '53 Monterey Hardtop, dan, 1, ’54.... 428,125 36,600 464,725 
$1,055; 2-dr., $805, $725. ’52 4-dr., || Feb. 1, ’54.... 466,176 60,600 526,776 
$560*. '51 2-dr., $245. '49 2-dr., $200. || Mar. 1, '54.... 511,122 62,000 573,122 
NASH—’55 Ambassador 4-dr., $1,525*; Apr. 1, ’54.... 541,911 64,000 605,911 
Rambler Hardtop, $715. '52 Rambler May 1, ’54... 538,775 68,500 607,275 
station wagon, $265. ‘51 Rambler || June 1, °54.... 503,219 62,500 565,719 
Hardtop, $275. July 1, '54.... 445, 62,500 508,165 
OLDSMOBILE—’55 (88) Super Hardtop, || Aug. 1, ’54.... 390,854 57,000 447,854 
$2,100*; Deluxe Holiday, $1,950*. ’54 || Sept. 1, ’54.... 355,654 50,400 406,054 
(98) conv., $1,800* (ps); (88) 4-dr., Oct. 1, '54.... 267,469 29,000 296,469 
$1,335". °53 (98) conv., $1,065*; 4- || Nov. 1, ’54.... 120,107 37,500 157,607 
dr., $1,035* (ps); (88) 2-dr., $910*. || Dee, 1, ’54... 203,453 61,700 265,153 
52 (88) 2-dr., $600*. Jan, 1, ’55.... 293,881 68,500 362,381 
PLYMOUTH — ’'54 Belvedere Hardtop, || Feb. 1, ’55.... 373,573 89,100 462,673 
$975; 4-dr., $880; Savoy 2-dr., $800°. Mar, 1, ’55.... 467,655 95,000 562,655 
’53 Belvedere station wagon, $655*; Apr. 1, ’565.... ,038 99,500 643,538 
Hardtop, $550. '52 Cranbrook 4-dr., || May 1, ’55.... 660,341 102,700 763,041 
$145 (fleet). June 1, ’55.... 755,498 93,000 848,498 
PONTIAC—'56 Chieftain (8) Hardtop, || July 1, ’55.... 736,591 77,000 = 813,591 
$2,245*. '55 Star Chief (8) Hardtop, || Aug. 1, ’55.... 735,447 71,500 806,947 
$1,905". '54 Chieftain (8) 2-dr., $1,- 1, °55.... 675,964 37,300 713,264 
080*, $1,000*, $920*. '53 Chieftain (8) || Oct. 1, ’55.... 489,475 48,900 538,375 
Catalina, $840; conv., $820*; 4-dr., || Nov. 1, ’55... 487,666 87,600 575,266 
$655, $650. '52 Chieftain (8) 4-dr., || Dee. 1, ’55.... 645,707 717,400 723,107 
$530". °51 Silver Streak (8) 4-dr., || Jan. 1, °56.... 755,177 53,300 808,477 
$350*. ’50 Silver Streak (8) 4-dr., || Feb. 1, '56.... 801,499 68,900 870,399 
$145. |.Mar, 1, ’56.... 840,089 63,700 903,789 
STUDEBAKER — '56 Golden Hawk || Apr. 1, ’56.... 827,977 68,100 898,669 
aaneee, $2,300*. 55 Commander 4- May 1, ’56.... 846,285 56,300 902,585 
$1,070. June 1, ’56.... 746,012 52,890 798,902 
MISC ELLANEOUS—’'51 Stude. %-ton || July 1, ’56.... 613,451 50,568  *679,596 
pickup, $110. | Aug. 1, 56... 551,081 53,026 604,107 
+ Field stocks include cars actually at 
dealerships, those warehoused by dealers 
and factories, and demonstrators. 
* Revised 
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" Oldsmobile quality brings them in for the sale . . . and keeps 
% OLDS DEALERS them coming back for more. Oldsmobile is a quality product 
8 EVERY WHERE that offers prospects value! Value they can see! Value they can 
i depend on! Big-car styling that never lets them down... 
f Soe See Rocket power that keeps them ahead for years. And Olds 
: WITH QUALITY dealers maintain quality customer relations . . . from the sale 
3 CUSTOMER RELATIONS right down to service. This powerful combination keeps Olds 
x rocketing ahead in sales. For example, in a recent survey of 
_ TO MATOH A present Olds owners, over 82% said they would buy Oldsmobile 
‘ QUALITY PRODUCT ! as their next car. Here’s proof that quality pays off for Olds 
: dealers—further evidence that it’s smart to be with Olds! 
| OLDSMOOBILE 
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DIVISION OF GENERAL MOTORS CORPORATION - LANSING, MICHIGAN 
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Senate 3879 as amended, was never 
presented to NADA in convention | 
assembled, nor in deail to the mem- | 
bership by mail.” Here are true | 
weasel words. At the convention | 
in January, S. 3879 had not even 


Atomic Power Plant 


Started in Michigan 


| 
MONROE, Mich. — Inaugural 
ceremonies were held last week for 
Michigan's first atomic-electric 
power plant project on a 900-acre| 
site at Lagoona Beach, about seven 
miles from Monroe. “an 
The plant, whose reactor 
Display Links Maintenance, Rest— | generate 100/000 kilowatts of elec- 
Nash Greenfield, Detroit, combined a preventive-maintenance reminder with a/ tricity, is the project of the Power 
display showing the advantages of Rambler's car-bed. 't is part of American Motors’ | Reacter Development Co., made up 
“Gold Rush" parts and service contest. Discussing the contest and the Nash Greenfield | of 26 firms in several states. A good 
display are Bill Brown (left), dealership president, and C. L. Derry, parts and service | deal of preliminary work has al- 
manager for AMC's Detroit zone. ready been accomplished. 


ARMSTRONGS SAFETY 
Gives YOUR SALES 
ARMSTRONG 















Armstrong’s 
Unmatched 
Advertising 
Impact 
Delivers 
More and 
More 
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On this page you find illustrative proof that 











Armstr i 
| = you unequaled skid protection! And, it’s a pr an 
. : . a ‘oven t: 
mre are out of 10 tire failure accidents th al so often a id 
death S shld prote : ; ae 
| anos ; kid protection is available in no other tire at 

; : Price: Yet, Armstrong Tires cost no more! Ask y, 
Pe oe Armstrong dealer about his new easy payment plan! sae: 

So t 
\ surface und with om peau your car with the world’s only tires 
of Prevention” Safe: , 
| a” 

| inition, ee alety Discs. Get Armstrong 


~ tubeless or regular ! 


You ¢an bet your life on Armstrong! 


ARMSTRONG 


MY Alon 


SM 


Prospects! 


Prevent 


| What a sales-winning combination! 
First: the world’s only tire with “Ounce of Prevention” Safety 
Discs! Second: the most compelling campaign in tire history! Full pages in 


RMSTRONG RUBBER CO. 
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Tucker Called Misleading... 


Day-in-Court Blast 
Assailed by Sutter 


(Continued from Page 3) 
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“Ounce of Prevention’ Can Save Your Life! 


EXCLUSIVE INTERLOC: 

MAKES Safety bises 
Armstrong gi 
of Prevention” safety discs 


art... 
locking Sefety Tend coe a Patented Inter. 
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been drawn; obviously we could 
not present something which did 
not exist. 

But everyone present at the con- 
vention in Washington will remem- 
ber that the goodfaith concept was 
in detail by several 
speakers, including Admiral Bell 
and the writer, and was received 
with great enthusiasm. Further, 
it was impossible to give “in detail 
to the membership by mail” the 
amended bill, since it was finally 
amended by the House on July 23 
and concurred in by the Senate on 
July 25. (How downright mislead- 
ing can a man get in just one 


sentence?) 


* x * 


Many thousands of dealers} 


3. phoned or wired their Con- 
gressman urging passage of S 3879. 
Only after the Dearborn meeting 


GRIP 
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ING SAFETY TREAD 
WORK EVEN BETTER: 


Yes you two exclusive, 








~“Ounce 


dangerous 


skids. Se 






A Only Armstrong gives 
you this Uncondi. 

YA, tional Road Hazard 
) Guaranice. Fits wallet 

1.9 purse. Honored by Ali 
Armstrong dealers! 









LIFE, POST, LEADING FARM MAGAZINES ... dramatic TV and Radio spots... 
plus a company financed budget program! Tie-in with Armstrong — the tire that 
makes it easy for you to “up-grade” to a longer profit sale! 


Home Office, 
West Haven, Conn. 
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of June 20 did a scattering of 
wires come in opposing the bill, 

Mr. Tucker seems to object to 
the word “brainwashing.” I recalj 
being present at the Celler com. 
mittee hearings while certain Ford 
Motor Co. dealers were speaking 
in opposition to the bill. 

When the chairman asked one of 
these dealers, who had been to 
the Dearborn meeting, “Will it in. 
jure the dealer if the manufac. 
turers were forced to act in good 
faith?”, the dealer, replied, “Yes it 
would.” 

Unbelievable! But it’s in the 
record. I call that “brain- 
washed.” Possibly someone has a 
more descriptive word, 

4. Bootlegging. Mr. Tucker gives 
a lengthy quotation from the 
House Judiciary Committee report 
and concludes that “. . . bootleg. 
ging cross-selling, and stimulator 
dealer tactics are now protected by 
the black robe of legal respecta- 
bility.” (I don’t know quite what he 
means by that “black robe” busi- 
ness; but I’d take a U. S. Court 
any day to hear my case instead 
of a factory-controlled referee.) 

= * * 
HAT Mr. Tucker fails to state 
is that the Justice Department 
took the exact opposite position 
and opposed the bill because it 
might be used to STOP bootleg- 
ging; and hence be contrary to 


| their interpretation of the antitrust 


| laws. 


This concerned the commit- 
tee, as the record shows, and their 


|report was designed to overcome 


that objection. There is nothing in 
the bill as written or as amended 
which will stimulate bootlegging. 

Furthermore, this is a “good- 
faith” bill; not a bootlegging bill. 
Senator Monroney introduced a 
Bill, S. 3946 dealing with this and 
other matters of great concern to 
all dealers. I hope Mr. Tucker will 
see fit to lend his support to simi- 
lar legislation when and if intro- 
duced in the next session of Con- 
gress. 

5. Mr. Tucker fears that “this 
law may be the start down the 
long dusty road towards Govern- 
ment regulations etc.” How anyone 
can read “regulation” into the 
O’Mahoney Bill is beyond me, 

It states simply that a dealer 
has a right to be heard in court. 
Does he consider our courts as 
“reguiation?” Should we do away 
with them? I am sure that most 
dealers will agree that the right 
to “a day in court,” which we 
have not had heretofore, is a 
right we want. If you wish to 
call it “regulation” or any other 
name, we'll still take it. 

As I write this I have just 
learned that the President has 
signed S 3879. We now have a 
chance to operate our businesses in 
a new and healthier climate. We 
will still be intensely competitive, 
as we should be; and we will need 
all the skilled management we 
possess to operate profitably. 

But we have a right to hope that 
Wwe may now be on the road to 
correction of the worst ills of our 


| industry. And in this new era, now 


beginning, it behooves all of us, I 


|think, to act toward each other— 


| manufacturers, 
| tantly our customer in the manner 
| specified in S. 3879—in goodfaith, 





regardless of our differences — 
toward our fellow dealers, our 
and most impor- 


Ford Reported 
To Be Planning 


New Financing 


DETROIT. Ford Motor Co. 
said last week it had no specific 
comment on a report by the New 
York Journal-American that Ford 
was considering a $300-$400 million 
debt financing program. 

“Most companies make it a4 
practice periodically to analyze and 
review their financing position and 
their financing,” said the Ford 
spokesman. 

“Ford Motor Co. is no exception 
in this respect. However, on this 
particular report, we have no com- 
ment at this time,” he said. 

According to the Journal- 
American report, this will be the 
first such financing by Ford. The 
newspaper said that a decision is 
to be made whether to have a 
public offering or to seek private 
money from insurance companies. 

Some of the advice leaned, the 
paper said, to public offering 
through an investment -syndicate 
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198956 DESOTO }f 


Most Powerful Car in the Medium Price Field 


Ss 


OFFICIAL PACE CAR 


Official Pace Car - Pikes Peak Race 


This whizz-bang performance record is giving the 1956 
De Soto a new reputation . . . for being the hottest car to come 
down the pike in a mighty long while. Besides all its other 
talked-about features—like Push-Button driving, full-time 
power steering, center-plane brakes (not to mention the 
glamour-look of Flight Sweep styling and dozens more)— 


De Soto for ’56 packs more power under the hood than any 
other car in the medium price field. That explains the 
thundering performance that’s setting the pace in 56... at 
Daytona... at Indianapolis . . . at Pikes Peak . . . and in 
Yourtown, U. S. A.! Mister, that’s the sizzle that’s selling 
De Soto. Ask the man who’s selling ’em—any De Soto dealer! 


NOW...MORE THAN EVER...IT PAYS TO BE A DESOTO DEALER 
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Dealers’ Guide for Union Challenge .. . 


Planning a Representation Vote 


(Eprror’s Nore: A number of 
sources report that this fall, at 
new-car introduction time, there 
will be an allout drive to organize 
the nation’s auto dealerships. To 
help dealers prepare for this 
AFL-CIO push, Automotive News 
has prepared a seven-part series 
on some of the problems and sit- 
uations that will confront dealers. 
Material for the series has been 
supplied by Arthur Stringari and 
Richard Fritz, labor consultants 
for 400 Michigan dealers, and 
editors of the Auto Deavers Labor 
Re.ations Guipe, a publication 
issued bi-weekly in Detroit for 
dealers across the country by 


Management Labor Relations | 
| justments. 


4. Arranging for the election to be 
held at the most favorable time. 

5. Not firing an employe for union 
activity. If a worker is released 
| during the time for other reasons, 


Service, Inc.) 
+ * oa 
By Joseph M. Callahan 
‘ Staff Writer 
DEALER should map out a 
definite program for telling his 


A 



















with any 3-case 
assortment of these 
Du Pont N° ‘7’ Products 


now! 






DU 


NOW YOU CAN GUARANTEE PROTEC- 
TION AGAINST LOSS OF ANTI-FREEZE 


Make more radiator-service profits with this sensa- 
tional “‘guaranteed protection” plan that’s tested 
and proved to pull in the customers. It insures more 
sales of both Du Pont Fast Flush and Cooling Sys- 
tem Sealer. Your Du Pont wholesaler will give you 
everything you need to get going—description of 
plan, display banners, guarantee forms. Ask him 





story once he agrees to a represen- 
tation election among his employes, 
according to Richard Fritz, Detroit 
labor consultant. 
Fritz said a sound 
pre-election program 
should embody these 
activities: 
1. Talking to the 
employes — individu- 
|ally and in group meetings where 
| advisable. 

2. Sending letters to the employe’s 
home, so that the dealer's story 
will get across to the wife. 

8. Clearing up inequities among 
the employes, although it is not 
| advisable to make economic ad- 
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PONT 





BETTER THINGS FOR 


N° *7’ 


From Chemical Research... for Easier Car Care 


the dealer should build a solid case 
for the discharge. 

6. Keeping service jackets on the 
work record of each employe. 

e * * 

* DEALER,” said Fritz, “when 

in a contest with the union in 
a representation election, often says 
the wrong thing or says nothing. 
There are many rules regarding 
what not to say. Remember just 
two of these: 

“DO NOT THREATEN YOUR 
EMPLOYES. 

“DO NOT PROMISE THEM 
ANYTHING FOR VOTING FOR 
YOU. 

“Other than these general pro- 
hibitions you have the right and 
the duty to talk to your employes 
collectively or individually. It is 
advisable—if your employes have 
talked union or joined one—to be 
frank and straightforward about 
the situation. If you don’t think 
a union is good for your em- 
ployes, tell them so.” 

Another very important National 


regular $12.95 valve! 


And in addition, you get an extra 10% discount 
when your order (either deal alone, or both deals 
combined) totals 6 cases! These popular; nationally 
advertised Du Pont No. ‘7’ Products move fast at 
“winterizing” time, so it will pay you to stock up 
now, while the special, extra-profit deals are in 


effect. Order from your wholesaler right away! 








For TV, sports, camping—choir is stur- 
dily constructed of %’’ Alcoa alumi- 
num tubing—rustproof, lightweight— 
folds for easy storage. 
gaily colored “Saran” webbing. A 


BETTER LIVING ... THROUGH CHEMISTRY 


Labor Relations Board rule, he said, 

is that an employer cannot talk to 

his workers on company time about 

the election during the last 24 

hours before the election. This is 

called the NLRB’s “24-hour rule.” 
* 


* * 


Voluntary Meeting Legal 
“TWFOWEVER,” Fritz continued, 

“there’s nothing to prevent a 
dealer from talking to his employes 
during the final 24 hours at a meet- 
ing where the employe’s attendance 
is voluntary. 

“During the final 24 hours and 
prior to that, group meetings-at a 
dinner or a picnic are strongly 
urged, if the employer-employe re- 
lationship hasn’t been too badly 
strained. At these meetings it’s pos- 
sible to find out what the workers 
want and, for the workers to find 
out what the dealer will give.” 

He said that a dealer should get 
next to his workers in a social 
way, and that he'll have a better 
chance to get information after 
the workers loosen up—as the 
evening wears on. He added that 
a dealer should try to ascertain 
the gripes of the employes, rather 
than just how they’re going to 
vote. 

In addressing employes at such 





Has strong, 













PRODUCTS 











——— 
a meeting, Fritz urged that a dealer 
compare his wages, hours and work. 
ing conditions with unionizeg 
dealerships in the area. To do 
he said, it is absolutely important 
that the dealer know how he com. 
pares to other dealers in thege 


respects. 
* * * 


Check Other Dealers 


RITZ declared, “A dealer can 
say, ‘look what they give their 
employes and what I give you—ang 
you don’t have to pay dues.’ But 
this type of comparison will hurt q 
dealer seriously if it’s not true. One 
of the first things a dealer should 
do is to determine how he compareg 
to other dealers. 

“For example, one of our Detroit 
Ford dealers, Lewis Brown, won an 
election on the basis that he wag 
giving his men better wages and 
conditions than was provided ip 
the most favorable union contract 
in the area. But he didn’t know it 
until he studied the situation.” 

If a union asks for an election, 
Fritz said that it’s a fair bet that 
30 to 60 percent of the workers 
have signed union authorization 
cards. He said the dealer should 
make it clear to the workers that 
this does not compel them to vote 
for the union and that the card 

need only be an indication of tem- 
porary intent. 

Fritz continued, “If you can deter. 
mine the cause of the card-signing, 
you can clear up the situation ang 
get an employe to reverse his vote, 
Usually a dealer will have to doe 
something besides talk. 

* * * 

" ANY times workers will join 

the union because they’ve got 
a service manager who is grossly 
unfair. We had one recent case 
where four of the mechanics were 
making $170 to $190 a week, while 
all the others were making about 
$110. A dealer can clear up a situa- 
tion of this kind, without it costing 
him a dime.” 

He then listed these things that 
can be said to workers to help in- 
duce a favorable vote: 

1. A union is not necessary to 
handle legitimate grievances; the 
dealer should be willing to take 
immediate action on any justified 
gripes. 

2. The company will never agree 
to any union demands that will 
put the dealer at a competitive 
disadvantage. 

3. An explanation of the fairness 
and necessity of the present em- 

(Continued on Page 51, Col. 2) 


Safe-Car Law 
Held Possible 
By House Prober 


(Continued from Page 2) 
certainly anything we learn from 
our experience and the tests will 
be available to the whole industry.” 

AMC invited Chrysler, Ford, 
General Motors and Studebaker- 
Packard to send observers to the 
safety demonstration, as well as 
officials from the Automotive 
Safety Foundation, the Automo- 
bile Manufacturers Assn., the So- 
ciety of Automotive Engineers 
and Cornell University. 

Participating in the demonstra- 
tion were Meade F. Moore, AMC 
engineering and research vice- 
president; Ralph H. Isbrandt, di- 
rector of engineering; Floyd Kish- 
line, chief engineer; Earl Monson, 
assistant chief engineer of develop- 
ment, and Larry H. Nagler, safety 
engineer. 

The subcommittee also stopped in 
Chicago to visit the National Safety 
Council, the American Bar Assn. 
and the American College of Physi- 
cians and Surgeons. 

The group also will stop in De- 
troit, Dayton, Indianapolis, Minne- 
apolis and South Bend. Roberts said 
the agenda would include vehicle 
design and construction, the human 
factor in highway accidents, legisla- 
tion, law enforcement and high-— 
ways. } 

When: data from the research 
trip are compiled, recommenda- 
tions will be prepared for Con- 
gressional action. The subcommit- 
tee plans to make its report to 
Congress by Jan. 1. 

Other members of the subcom- 


mittee are Samuel N. Friedel, Mary- § 


land Democrat; Walter Rogers, © 


Texas Democrat; John V. Beamer, 


Indiana Republican, and Paul F. 
Schenck, Ohio Republican. ; 


We know the best spots... 


Whether it’s fishing, or outdoor advertising, it pays to know the best spots. 
That’s why your smartest outdoor buy is GOA! General Outdoor Advertising 
has the traffic experience to obtain choice locations, keep them abreast of chang- 
ing traffic patterns. You get a uniform showing—one that reaches the maximum 


number of potential customers as often as possible. 


Whatever your product or service, we can help you turn “‘see-power’’ into sales 


power. Call your local GOA office, or write us in Chicago. 


General Outdoor Advertising 


515 South Loomis Street, Chicago, Illinois 
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AUTOMOTIVE WASHINGTON 


Probers Fold Their Tents 
But Bell ‘Tends Camp 


By William Ullman 


Washington Correspondent 


Senators O’Mahoney and Monroney, who headed 

up a lot of lively automotive news on Capitol Hill for a 

long period of time before adjournment of the 84th Con- 
gress, have cleared out of Washington — along with Dave 
iby and most of the other committee counsels — for rest 

Oo 


and quiet, elsewhere, Fred- 
erick J. Bell, top NADA 


newsmaker, had his vacation 
plans upset waiting for the Presi- 
dent to sign the “day-in-court” 
bill. 

Bell had planned a_ six-week 
European tour, but would not 
leave Washington while the NADA 
legislation was suspended in mid- 
air, so to speak, at the White 
House. 

Meanwhile, the news center has 


ington to Chicago and San Fran- 





- cisco, where the 
national political 
conventions will 
command added 
attention starting 
today (Aug. 13). 

In both cities 
familiar faces 
and voices from 
Capitol Hill will 
provide an old- 
home-week atmo- 
sphere from the 


William Uliman 
been planning to move from Wash-| recently adjourned Congress, 


From whatever angle the spec- 


tator looks at the rostrum or the 
convention committee rooms he 
will be reminded of Congress. 
House Speaker Sam Rayburn will 
be permanent chairman of the 
Democratic convention. House 
Republican Leader Joe Martin will 
preside for the fifth time at the 
Republican convention. 


Senate Republican Leader Wil- 
liam Knowland will be the GOP 
convention temporary chairman. 
The keynoter tasks, often per- 
formed by members of Congress, 
go this year to Governors Frank 
Clement, Tennessee, and Arthur 
B. Langlie, Washington. 

The roll of Senate and House 
members among the delegates and 
alternates at Chicago begins with 
Thomas G, Abernathy, Mississippi 
and ends with Democrat, Clement 
J. Zablocki, Wisconsin Democrat, 
almost as does the roll call in the 
House. 

While the estimated 270 Senators 
and Representatives to be present 
at Chicago or San Francisco will 
hardly dent delegate sections, 
numerically speaking, however, 
from the standpoint of power, 
prestige and speaking, they will fill 
seats of far-reaching influence. 

Rep. Charles Halleck, Indiana 
Republican, long an auto dealer 
friend, is scheduled to make the 





New Departure Plans 
50th Anniversary Fete 


BRISTOL, Conn. — General 
Motors’ New Departure division 
will observe its 50th anniversary 
as a manufacturer of ball bear- 
ings during the week of Sept. 9, 
according to Paul W. Rhame, 
general manager. 

Events will include a dinner 
for the firm’s Old Timers, anni- 
versary dinners in Hartford, 
Conn., and Sandusky, O.; open 
house at the division’s plants in 
Bristol, Sandusky and Meriden, 
Conn., and entertainment for em- 
ployes. 





nominating speech for President 
Eisenhower. 
* 


* x 

Industry Aides Named 

DMINISTRATOR Charles 

Honeywell of the Business and 
Defense Services Administration 
last week announced the addition 
of 12 industry executives to the 
BDSA unit of the National Defense 
Executive Reserve. 

They are: Paul B. Andrews, 
Revere Copper and Brass; Ralph 
R. Baldenhofer, Thompson 
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GENERAL MOTORS ACCEPTANCE CORPORATION 
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coverage. 
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(1) Control of the whole transaction. 
(2) Gross from time contracts. 

(3) Extra business from satisfied customers. 
(4) Repeat sales from GMAC service. 


— 


Grinder Co.; Norton A. Booz, 
Federal Machinery Sales Co,; 
Donald M. Davidson, Fafnir 
Bearing Co.; Burton A. Ford, St, 
Regis Sales Corp.; Christain Vv, 
Holland, Continental Can Co.; 
Curt L. Oheim, Deere & (©o,; 
Robert Price, Harshaw Chemical 
Co.; Matthew F. Sprague, Jones 
& Laughlin Steel Corp.; William 
H. Thomas, Air Products, Inc.; 
Western Wiles, Faultless Rubber 
Co., and Robert E. Williams, Au- 
tomatic Electric Co. 

That brings the group up to 95, 
among which are many auto in- 
dustry men. 

Industry executives who agree to 
serve in the National Defense 
Executive Reserve—established by 
President Eisenhower Feb. 15, 1956 
— accept certain responsibilities in 
Government service in case of an 
emergency, and also agree to per- 
form limited services in peacetime, 
Honeywell said. In time of emer- 
gency the reservists would become 
immediately available for full-time 
assignment in the BDSA unit of 
the Department of Commerce or its 
emergency successor agengy. 

Most of the reservists took part 
in the recent Operation Alert, 

OK * * 


A Look at Taxes 


AX structure and tax adminis- 

tration probably will be princi- 
pal areas of investigation when the 
new House Ways and Means sub- 
committee headed by Rep. Wilbur 
Mills, Arkansas Democrat, goes to 
work. The group was directed to 
make an all-inclusive study of the 
nation’s tax laws, and was given 
authority broad enough to permit 
it to examine any facets of Fed- 
eral taxation it chooses, 

Last year Rep. Mills presided 
over a study of the long-run eco- 
nomic impact of Federal tax poli- 
cies for the Joint Committee on 
the Economic Report. The new 
study, it is believed, will be shorter 
range and will be concerned with 
the immediate effects and in- 
equities of the tax laws. 


x * * 


Road Costs Go Up 


7“ price level for Federal-aid 
highway construction, based on 
awards made by state highway 
departments, was 2.3 percent 
higher during the second quarter 
of 1956 than in the preceding 
quarter, according to the U. S. 
Bureau of Public Roads. 

For four consecutive quarters, 
says the BPR, highway construc- 
tion prices have shown an upward 
trend, the index for the second 
quarter of this year being 7.8 per- 
cent above that for the second 
quarter of 1955. 


* * * 


Aluminum Allocation 


DER the Defense Materials 

System, in effect since July 1, 
1953, that portion of aluminum 
available to the U. S. above the 
quantity set aside for defense and 
atomic energy requirements and 
the national stockpile is free for 


.| civilian consumption without gov- 


ernment restriction, according to 
the Business and Defense Services 
Administration. 


However, the agency said the 
defense allocation of aluminum for 
the fourth quarter of 1956 will 
amount to 146 million pounds, four 
million pounds more than the third 


quarter portion. 
* x * 


Things Seem Bright 

HE steel strike did not “upset 

the apple cart,” Secretary of 
Commerce Sinclair Weeks has said. 
“The outlook is bright for a fresh 
bounce in business and high em- 
ployment during the remainder of 
this year,” Weeks said. A_ top- 
notch summer and fall is in pros- 
pect, he said. 

Despite lower activity in automo- 
biles and housing, the . national 
economy in the first half of 1956 
operated at a record rate which 
was well above the same period 
of a year ago, the U. S. Office of 
Business Economics has reported. 
“Business activity at mid-year con- 
tinued to reflect the stimulus of 
rising consumer incomes and busi- 
ness investment,” it was said. 


15% of Cars Fail Test 


ST. PETERSBURG, Fla.—Out of 
8,957 cars tested here in a three- 
day safety check, 15 percent were 
found faulty. Principal items found 
defective were brakes, tires, glass, 
lights and exhausts. 
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A DIVISION OF CALIFORNIA NATIONAL PRODUCTIONS, INC. *Average Audience — Nielsen Television Index, first report May-56 
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RELEASED ! Here's Jack Webb, your man for top ratings!... 


and Bance 714, the program that proved re-runs can be great. 
39 N EW As ‘“DraGneT,” it is the highest-rated* mystery show on network 
television today. As BApcr 714, the program’s spectacular 
EPIS ODES OF success continues in market after market (see latest available 
ARB Ratings below)! Get the sure way to big audiences and 


increased sales — get BADGE 714. Call or wire now for first-run 


BA DGE 114 syndication sponsorship in your markets. 
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1 |. Fair and equitable contracts between manufacturers and dealers in 
motor vehicles, parts and accessories; 
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great and gave its citizens more of the better things of life than anywhere 
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Capsule Comment 


Of more than two million cars and trucks tested in 1956 
Safety-Check program, one-fifth needed maintenance atten- 


tion. 
Indicating a big opportunity for service shops. 
- = 


“Much union organization is accomplished by a break- | 
down in communication between the employer and the 


worker. The employe is not sold on his job.” So says Labor | 


Consultant Arthur Stringari in AUTOMOTIVE News series 
on dealer labor problems. 


Selling employes, in these days of increased union ac- 


tivity, is just as important as selling customers. 


Automobile Manufacturers Assn. begins planning for Na- 
tional Automobile Show. 


Taking up where Ringling Brothers, and Barnum & 
Bailey just left off. 


* * * 


Gasoline research laboratories strive to advance octane | 


average from 97 to 100 by 1960. 
Which is the same milestone year when most engine 
compression ratios are expected to rise to 11:1. 


* * * 


Another “profitless” new-model cleanup is under way. 
Fortunately, however, a brisk used-car market is taking 
much of the curse off. 


* * * 


Federal-Aid Highway Act of 1952, now signed into law, 
promises to give truck industry a long-term stimulus. 


Congress sees the light after the debacle of last year. 


* * * 


Price increases believed certain on ’57 models in view of 


steel wage increase. 
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The cost-price spiral just never lets up. 


Coming 
Events 


Dealer Conventions 


Aug. 26-27—Georgia Automobile Dealers 
Assn., General Oglethorpe Hotel, 
Savannah, 

Aug. 26-29—Automobile Dealers Assn. of 
West Virginia, Greenbrier Hotel, White 
Sulphur Springs, W. Va. 





Sept. 7-9 — Maine Automobile Dealers 
Assn., Marshall House. York Harbor, 
Me. 

Sept. 17-18—Minnesota Automobile Deaiers 
Assn., St. Paul Hotel, St. Paul. 

Sept. 18-19—South Dakota Automobile 





Dealers Assn. Mitchell, S. D. 


Sept. 23-25—Colorado Automobile Deal- 
er's Assn., Colorado Hotel, Glenwood 
Springs, Colo. 

Sept. 23-25 — Texas Automotive Dealers 
Assn., Commodore Perry Hotel, Austin. 


Sept. 24-25—Wisconsin Automotive Trades 


Assn. Hotel Schroeder, Milwaukee. 
Sept. 26-28 — New Jersey Automotive 
Trade Assn., Chalfonte-Haddon Hall, 
Atlantic City, 

Sept. 30-Oct. 2. — Tennessee Automo 
tive Assn., Gatlinburg, Tenn, 


Sept. 30-Oct. 3—New York State Automo- 
bile Dealers, Inc. 33rd Annual Conven- 
tion, The Concord, Kiamesha Lake, N. Y. 

Oct. 3-4—25th Annual State Convention, 
Kansas Motor Car Dealers Assn., Baker 


Hotel, Hutchinson, Kansas. 

Oct. 14-26—Automotive Trade Assn. of 
Virginia, John Marshall Hotel, Rich- 
mond. 


Oct. 21-22—Oklahoma Automobile Dealers 
Assn., Skirvin Hotel, Cklahoma City. 
Oct. 21-23—Automobile Dealers Assn. of 
Alabama, inc., Buena Vista Hotel, 

Biloxi, Miss. 

Oct. 21-23—Florida Automobile Dealers 
—. Fort Harrison Hotel, Clearwater, 
la. 

Oct. 21-23—Tenth Annual Convention, Na- 
tional Independent Automobile Dealers 
Assn., Hotel New Yorker, New York City. 

Oct. 30-31 — Illinois Automotive Trade 
Assn., Pere Marquette Hotel, Peoria. 

Nov. 3-5—Texas Independent Automobile 
Dealers 12th Annual Convention, Statler 
Hilton Hotel, Dallas. 

Nov. 11-13—Kentucky Automobile Dealers 
i. Sheraton-Seelbach Hotel, Louis- 
ville, 

Nov. 13—Connecticut Automotive Trades 
Assn., Hotel Statler, Hartford. 

Dec. 2-4—Ohio Automotive Dealers Assn., 
Cleveland. 

Dec. 4—Utah Automobile Dealers Assn., 
Salt Lake City. 

Jan. 26-30—40th annual 
tion and NAD Equipment 
San Francisco, 

. 


Auto Shows 

Oct. 6-21—Dallas Auto Show, State Fair 
Automobile Bidg., Dallas. 

Nov. 10-17—International Autorama, Com- 
mercial Museum, Philadelphia. 

Dec. 8-i6—National Automobile Show, 
Coliseum, New York. 

Jan, 5-12—Buffalo Automobile Show, Mas- 
ten Avenue Armory, Buffalo. | 

Jan. 5-13—Chicago Auto Show, Interna- 





NADA Conven- 
Exhibition, 


Letterbox 








tional Amphitheatre, Chicago. | 
Jan. 19-26—Pittsburgh Automobile Show, 
— National Guard Armory, Pitts- Packard Proponent 
burgh. 
swer to Mr. John O. Mont- 
Jan. 19-27—Detroit Auto Show, Detroit In answe 


| gomery, director of public rela- 
| tions, Chrysler division, in the Let- 
|terbox of the July 16 issue: the 
|Chrysler record is a “long way” 
|from the Packard record of 25,000 
|miles in nine days, 22 hours and 


Artillery Armory, Detroit. 

Feb. 2-10—Omaha Auto Show, Civic Audi- 
torium, Ohama. 

Feb. 4-9—Denver Automobile Show, Den- 
ver Coliseum, Denver. 

Feb. 9-i6—Albuquerque Auto Show, Coli- 
seum Bldg., State Fair Grounds, Albu- 


qureque, N. M. 5 7 
Feb. 9-i6—Milwaukee Auto Show. |41 minutes which averages out to 
a. - w 104.737 m.p.h. This was set in Oc- 
|tober, 1954. — Paut W. MicH ter, 
General | Michler Motors, Inc., (Studebaker- 


March 7-10—Pacific Automotive Show, 
Seattle Civic Auditorium, Seattle. 
July 26-28—Automotive Trade Association 
Managers Meeting, Benjamin Franklin 

Hotel, Seattle, Wash. 

Aap. 19-24—10th annual convention of 
ational Congress of Petroleum Re- 

Shoreham Hotel, Washington, 


Fond du Lac, Wis. 


| ~ * > 
|Dodge-Chrysler Dual 
| We notice the article in your 
publication on July 2 to the effect 
|that Edwards Motor Co. has been 
|appointed a Chrysler dealer, in 
addition to holding the Dodge 
franchise. 

You might be interested to know 
ithat Hutton Tufty Co. of Sioux 


Packard), 


tailers, 
Dd. C. 


Sept. 20-22—Automotive Parts Rebuilders 
Association Convention and Trade Show, 
Edgewater Beach Hotel, Chicago. 


Sept. 21-29 — International Commercial | 
Motor Transport Show, Earls Court, 
London, England, 


(See CALENDAR, Page 14, Col. 5) 
30 Years Ago... 


The Big Stories 


A steam-driven motor bus which is expected to set trade records 
in cutting fuel and lubrication costs is soon to be placed in produc- 
tion by interests identified with Baker Motors, Inc., Cleveland. 


Cracked gasoline, now composing about 30 percent of the total pro- 
duction of gasoline in the United States, will in the near future com- 
prise the largest proportion of motor fuel, it is predicted by research 
engineers. 

Development of the Philippines as a rubber growing country is 
provided for in a bill introduced in the lower house of the islands’ 
Legislature calling for leasing a maximum of 450,000 acres of land 
to any one corporation for rubber production. 

Ford Motor Co. has orders for 100 airplanes with a market value 
of approximately $3,700,000. 

Detroit industrial employment last-week increased 1,190 to 233,947, 
which compares with 243,671 a year ago. 





‘Record Wrangle ... . 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


|forget them, 


“What's wrong with auto dealers this month? When I 
told him | had a better offer elsewhere, he 
wasn't supposed fo say, ‘Better take it!" " 
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National 
Bank of South Dakota, Sioux Fall, 
S. D. 


Miter, Vice-President 


Who’s Obsolete 


In reference to July 16 issue, 
Page 60, Mr. Halvorson’s testimony, 
“Are dealers obsolete?” 

May we suggest that this gentle- 
man take $100,000 of his money 
and invest it in a dealership and 
operate same on his theory. It is 
our opinion that he will not be in 
business long. 

With regard to supermarkets, 
this may be the solution to the 
automobile business. Close your 
shop, run only a selling agency, 
operate on small margin, sell them, 
let them get their 


|service where they can find it.— 


Falls, S. D.; has had a dual fran- | 
chise since March 2%, 1956.—E. G. | 





|H. L. Seasury, (Chrysler-Plym- 
outh), Cedar Falls, Ia. 


* * * 


Going Down 

In recent weeks I’ve had occasion 
to ride quite a few different makes 
lof cars, and I’ve been properly 
|pleased with their shininess, plush 
interiors and soft ride. 

But one thing that has almost 
made me pop my cork is the low- 
| ness of the car. 
| Nine times out of 10 when I 
| pulled up to curbs with these cars, 
\I was either unable to open the 
right-hand door or the door became 
stuck in the ground after it was 
| opened, 
| Of course, anyone that’s car-wise 
lis going to reply that lowness is 
needed to produce sleekness which 
is needed to produce sales. 

But these trends will probably 
continue until it becomes absurd 
and when it gets to the point where 
|I have to lay on my belly to drive 
|downtown, I’m reverting to a bi- 
cycle.—DEaRBORN READER. 
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SURE, POWER STEERING 


OUR POWER-STEERED 
RIGS STAY ON SCHEDULE 


MAKES THE JOB EASI/ER. 
BUT /T’S THE ADDED SAFETY 
THAT COUNTS MOST. 


BETTER, TOO. 


EITHER WAY, 
POWER STEERING MAKES 
GOOD BUSINESS SENSE. 





THE CASE FOR POWER STEERING ON TRUCKS! 


The trend to power steering on trucks 
is based on one very practical reason 
—operators of trucks equipped with 
power steering have invariably found 
that the added safety and greater 
operating efficiency of their vehicles 
have demonstrated that power steer- 
ing is indeed a sound investment. 
Truck drivers using power steering 
report less tension and fatigue in 
normal driving and appreciate the 
positive ened blocks road shock 
from chuck holes and prevents loss of 
control if the truck: is forced out on a 


“soft shoulder. 


The dispatcher knows the impor- 
tance of regularly maintained wm - 
ules. He is quite aware that with 
power steering drivers are more 
relaxed and are better drivers than 
tired drivers. Thus, power steering 
not only reduces the loaded of road 
accidents, but helps the driver to 
maintain established schedules through 
better vehicle control. 

In short, power steering, by saving 
time and money, contributes materi- 
ally to a more profitable operation. 

Truck manufacturers are always 
eager to offer their customers features 


Bendix recs: South Bend wo. 


that will make truck operation safer 
and more profitable and, at the same 
time, give their dealers every selling 
advantage. 

That’s why more and more truck 
manufacturers are offering perform- 
ance-proven Bendix Power Steering 
as original factory equipment. 

If you would like to know why 
power steering for trucks is perhaps 
even more logical than power steering 
for passenger cars, we caia prepared 
an interesting folder on the pi 1 

Write for your copy today. We think 
you'll be convinced. 








McKay Wins Used-Car Plaque— 

R. D. McKay Motor Co., Inc. (Chrysler), Wichita, has been awarded a Chrysler 
Quality Used-Car Dealer plaque. Taking part in presentation ceremonies were (from 
left), Dick Griffiths, Chrysler district manager; W. C. Walsh, Kansas City regional 
manager; Robert Bottomley, dealership general sales manager; Don McKay, the firm's 
general manager; R. D. McKay, dealership president and former NADA president, 
and David Pitts, Kansas City regional used-car manager. 
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Meeting the Practical Problems .. . 


‘ 


Eprtor’s Note: This is one of a 
series of letters on practical 
problems encountered in auto 
selling. It is written by a veteran 
salesman, Bert Simons, who is 
active in today’s market. 

* * * 


Dear Ed: 
ha STILL working at the used- 


car lot and finding out lots of 


Permacel Introduces 


Pre-Paint Cleaner 

A pre-paint cleaner designed to} 
remove wax afd silicones on auto} 
bodies prior to repainting has been | 
developed by Permacel Tape Corp., 
| New Brunswick, N. J. 


The cleaner has been called 
Permacel 340 Bite. 
| it will clean a surface by dissolving) 
oil, grease, gummy substances, wax 
and silicones and at the same time | 
microscopically etch the surface so 
the new finish will bond properly. 


Permacel said 


new and. interesting things. Yes- 
terday I was talking to a family 
of husband, wife and six kids. 


Mr. and Mrs. Herman Yanko- 


wich sure needed a new car but ° 


really couldn’t afford one so they 
decided to go 
used-car shop- 
ping. Like most 
people they 
didn’t know 
much about our 
market, which 


leaves our pros- 
pects with 
doubt, suspicion 
a and fear. 
, Herman dis- 
Bert Simons played all of 
these morale-breaking symptoms 
as he questioned me about two 
or three different units I had for 
sale. 
When I priced the cars, old 
Herman would jump two feet 








ORE OD Re 


a 


A es ee eee 


oe wd 





The painstaking, scrupulously precise use of quality control makes U.S. Peerless® 

the quality separator preferred by perfection-minded engineers. You will find 

these microporous rubber separators on the Lincoln Continental Mark II, 

and in submarines of the United States Navy —as well as in many other automotive 

and industrial applications where dependability must be absolute. Build up your . 
battery business and protect the goodwill of your trade by making sure the batteries 

you stock are equipped with U.S. Peerless Separators. Electrical Wire & 


Electrical Wire & Cable Department 





Cable Dept., United States Rubber, Rockefeller Center, New York 20, N. Y. 


almost naturally | 








Case Histories of a Salesman 


off the ground and protest: Tiat’s 
too much money. I can get 
one just. like it for less money, 
etc.” 

* 


* E * 

“TJERMAN,” I said, “you might 
be able to get one cheaper 
but it’s pretty hard for you to 
know that it would be just like it, 
“There are no two used cars 
alike. One is always better or 
worse for wear than the other. 
Therefore price can only be 

determined by condition, 


“IT can tell you two very im- 
portant things about this car, 
two things that you. should 
know regardless of price. 


“The first and most important 
is who owned it before and how 
well it was taken care of. And 
the second point is who you are 


buying the car from now and 
how reliable he is. 
* * ad 
hese are the things that 


count in buying a used car. 
It happens that this car you 
are looking at right now was not 
only a one-owner car but it 
was bought here so we know the 
old owner and we know its condi- 
tion because we kept it up for 
him. 

“This man has bought his new 
cars here for the past 20 years 
and that takes care of the sec- 
ond most important item. We are 
a well-established automo- 
bile dealership and we will do 
everything to maintain the re- 
spect and trust we get from cus- 
tomers such as the man who 
traded this car to us,” I said. 

Well, Ed, I wasn’t only selling 
the car, I was selling the deal- 
ership—the combination that it 
took to close the deal. 

By the way, Ed, remember I 
told you I was talking to a hus- 
band, a wife and six kids. Well, 
I forgot to mention they bought 
an eight-passenger sedan we had 
around just a little too long. It 
was a bonus car for me. 

—Bert SIm™ons. 


Calendar 


(Continued from Page 12) 


General 
Oct. 1-3 — National Electronics on- 
ference, Hotel Sherman, Chicago. 
Oct. 414 — Paris Auto Show, Grand 


+ Palais, Paris. 

Oct. 8-12—National Metal Exposition and 
Congress, Public Auditorium and Ex 
hibition Halls, Cleveland. 

Oct. 10-12 — National Transportation 
Meeting, Society of Automotive Engi- 
neers, Hotel New Yorker, New York. 

Oct. 17-27 — International Motor Show 
Earis Court, London, England. 

Oct. 21-26—Twenty-third annual conven- 
tion, American Trucking Assns., Waldorf 
Astoria Hotel, New York. 

Oct. 22-26—National Industrial Exposition 
& Management Conferences, Detroit 
Artillery Armory, Detroit. 

Oct. 22-26—44th National Safety Congress 
and Exposition, Conrad Hilton, Con- 
gress, Morrison and LaSalle Hotels, 
Chicago. 

Oct. 23-25—iith Annual National Protec- 
tive Packaging and Materials Handling 
Exposition, Kiel Auditorium, St, Louis. 

Oct. 29-31—Annual Convention and Ex- 
hibit, Truck Body & Equipment Assn., 
Sherman Hotel, Chicago. 

Nov. !-12—National Diesel Engine Meet- 
ing, Society of Automotive Engineers, 
The Drake, Chicago. 


Nov. 7-9—American Finance Conference 
Convention, Hotel Commodore, New 
York, 


Nov. 8-9—National Fuels and Lubricants 
ne Society of Automotive Engi- 
neers, he Mayo, Tulsa. 

Dec. 2-4—Third Annual Auto Trim Show, 
Sherman Hotel, Chicago. 

Dec. 9-li—Automotive Warehouse Dis- 
tributors Assn., Inc., Membership Meet- 


ing and Conference, Palmer House, 
Chicago. 

Dec. 11—I!7th Anniversary Dinner, Auto- 
mobile Old Timers, Waldorf-Astoria 
Hotel, New York. 

Dec. 28-Jan. 6—Annual Upper Midwest 
Auto Show. Minneapolis Auditorium, 
Minneapolis, : 

Jan. 14-18—Annual Meeting, Society of 
Automotive Engineers, The Sheraton- 
Cadillac and Statler Hotels, Detroit. 


Jan.—Sixteenth Annual Convention, Truck- 
Trailer Manufacturers Assn., Hotel Del 
Coronado, San Diego, Calif, 

Jan. 26-Feb. 3—Houston National Auto- 
mobile Show, Sam Houston Coliseum, 
Houston. 

Feb. 4-7—National Automotive Acces- 
sories Manufacturers of America Expo- 
sition, New York Coliseum, New York. 

March {1-12—Annual Convention, Cana- 
dian Automotive Wholesalers’ & Man- 
ufacturers' Assn., Windsor Hotel, 
Montreal. 

March 13-14—National Automotive Serv- 
ice Show, Show Mart Bldg., Montreal. 

Mey 9-12 — Midwest Automotive Trade 

ow, Kiel Auditorium, St. Louis. 
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again the leader in 
automotive advertising 


TOTAL AUTOMOTIVE’ ADVERTISING - FIRST HALF OF 1956 


| PUBLISHERS INFORMATION BUREAU + CLASSIFICATIONS T-100 and T-200 | GAIN OR LOSS 
RANKING MAGAZINE PAGES REVENUE IN PAGES** 


‘Ast |The Saturday Evening Post | 490 | $12,745,076 

2ndjlife | 315 | $9,849,698 | - 5 

3rd|Time | 251] $3,302,733 | +32 

4th|Newsweek | 182 $1,283,688 | -72 

5th | U.S. 149 

6th 143, 
142 



















Farm Journal 
ieee airmen +47 
Sth}Look =| 127'| $2,856,076 


* includes Gasoline, Lubricants and other fuels 
** As compared to the same period in 1955 


During the first 6 months of ’56, The Saturday Evening 
Post carried the most pages and dollars of automotive 
advertising—as it has for over 50 years. And, as the extreme 
right column shows, the Post is now increasing this leadership. 

One of the most important reasons for the Post’s position 
is the hours its readers spend with.it. This gives an advertiser 
time to make a lasting impression. As a result, the Post has 
played the major part in establishing more brand names than 


The Saturday Eve 


POST 


—gets to the heart of America 





any other magazine or advertising medium. 
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bon molecules are broken down | discussion of requirements for in- 
into smaller ones simultaneously | dividual components of the system. 
| with hydrogenation to such satur-| Compressor size currently was 
T | ated compounds as alkanes, isoal-| placed in the range of 8.5 to 10.5 
R N és all | kanes and napthenes. cubic inch displacement. Zwicker 

“a a | said, “Since the big job to be done 

|for passenger comfort is at city 





by 


John T. Benedict 


Engineering Editor 


Petroleum Expert Offers 


SAE ‘Fuel for Thought’ 
gpa present petroleum technol- 
ogy indicates a ceiling — or at 
least a plateau — at an octane 
number of 108, according to William 
M. Holaday, deputy assistant secre- 
tary of Defense. This figure was 
said to include some “optimistic 
thinking” concerning processes still 
in the research laboratories. 

Even while making this pre- 
diction last week at a San Fran- 
cisco meeting of the Society of 
Automotive Engineers, Holaday 
(formerly research director for 





Socony-Mobil) warned: “Whether 
or not this quality (108 octane) 
is needed, can be produced 
economically and can be used 
efficiently is not yet known.” 


Referring to refinery technology, 
Holaday said that present trends 
to large-scale use of catalytic re- 
forming will have the indirect 
effect of making possible broad 
application of hydrogenation tech- 
niques, 

Still in the development stage, 
the so-called “hydrocracking” 
process is described as catalytic 
cracking accomplished under hy- 
drogen pressure. Large hydrocar- 





Future Air Conditioner 


Described by Engineer 


OME real “down-the-road” 
thinking has been embodied in 


a talk on future trends in automo- 
|tive air conditioning by Lawrence 
|A. Zwicker, 
| neer, 
|of General Motors Corp, Require- 
iments of present systems were 


assistant chief engi- 
Harrison Radiator division 


stated to approximate one and one 
half tons of refrigeration. 

General performance specifica- 
tions outlined by Zwicker include 
the ability to reduce in-car tem- 
perature 25 to 30 degrees below 
ambient on a 100-degree, high- 
humidity day “in the shortest 
possible time.” 

After reviewing general prob- 
lems associated with locating the 

air-conditioning system in the au- 
tomobile, the method of evaluating 
it under controlled laboratory con- 
ditions, and performance required 
in terms of passenger comfort, 
Zwicker proceeded with a detailed 


| driving speeds, it is important that 


we get more output under these 
conditions.” 
* 2 + 

TH this goal in mind, it was 

predicted that the next forward 
move in capacity will be compres- 
sors of present size or smaller with 
20 to 25 percent more effective dis- 
placement. 

In discussing the advisability of 
decreasing in-car temperatures by 
using refrigerants with higher 
latent heat, Zwicker pointed out 
that such fluids also bring higher 
operating pressures that impose 
design problems on heat-transfer 
components. 

The use of higher latent heat 
refrigerant does give a net gain 
in face-level air temperature from 
the evaporator at low car speeds, 
but at the cost of increased con- 
densing capacity. 

Furthermore, it was admitted 
that such fluids probably would in- 
crease diffusion leakage, since the 
higher pressures will permit in- 










1956 Stock Car Pikes Peak Climb proves , 
AC Spark Plugs have what it takes! ‘ 


COLORADO SPRINGS, Colo., July 4, 1956— 


Stock Chevrolet cars sparked by regular 
automotive AC Spark Plugs finished one- 
two in the famous Pikes Peak Hill Climb. 
This exciting race over a gruelling 12.5 
mile course, with vertical rise of 4,708 
feet to 14,110 foot elevation, found Jerry 
Unser, Jr., hitting the peak first in 16 
minutes, 8.0 seconds. Close behind at 16 
minutes, 21.6 seconds was Bob Korf. 
These boys “revved up” their cars way 
beyond normal, putting the plugs to a 
torture test infinitely greater than they 
would ever experience in regular driving. 
It’s a great record achieved under condi- 
tions of hard climb over rough crush 





First- and Second-Place Winners 
Sparked by AC HOT TIP PLUGS! 





AC buttress top insulator has longest 
“flash-over” path of any well-known 
spark plug. 


AC fused ceramic-metal center-wire 
seal prevents “blow-by”, insures per- 


Winner Jerry Unser, Jr., flashes happy victory 
smile after winning Colorado Springs Stock Car 
Pikes Peak Climb in AC-equipped Chevrolet. 


granite surface with 165 curves and hair- 
pin turns—real proof of top performance 
built into regular-stock AC Spark Plugs. 


fect conductivity. Conductaseal is an 
AC exclusive. 





Another AC exclusive is the famed AC 
Hot Tip formed by recessed insulator 
tip. Heats fast to burn away deposits 


AC SPARK PLUG BP THE ELECTRONICS DIVISION OF GENERAL MOTORS —cools fast to prevent pre-ignition. 








| designs, 


creased Freon escape throug: any 
given capillary. 

Air-conditioner condenser per. 
formance is dependent entir iy on 
air flow. The condenser normally 
is located ahead of the « igine 
radiator, to take advantage of the 
engine fan at low car speeds. and 
the fan effect plus impact air pres- 
sures at higher speeds. 

+ * * 

A geo automotive styling di: ‘ates 

the amount of frontal rea 
available for the condenser in- 
creased condenser depth is out 
the only means of increasing iieat- 
transfer surface. Congestion in the 
underhood area is another prohiem 
to be surmounted in providing 
added air flow at any car speed. 

One method mentioned by 


Zwicker for boosting condenser per- 
formance was a special water reser- 
voir to provide a spray on the con- 
denser surface at high ambient air 
temperatures. Such a water spray 
would have to be automatic in oper- 
ation. 

Objections cited by Zwicker in 
discarding this idea were the need 
for housing space, water refilling 
and added cost of the operating 
mechanism. 

Another way of handling con- 
denser performance without handi- 
capping engine cooling require- 
ments would be to have a separate 
electrically-driven fan and air sys- 
tem in conjunction with the con- 
denser at some point in the car 
other than in front of the radiator. 

It was pointed out. however, that 
any proposals for other condenser 
locations must be evaluated in 
terms of space requirements, cost 
of additional electrical or other 
power source for fan drive. possi- 
bility of longer refrigerant lines, 
and impediment to the desire for a 


“package” system, 

* * 
A CLUE to future developments 
is seen in the statement that 
better heat transfer surfaces are 
the goal of test programs and a 
“more efficient” condenser probably 

will be offered in the future. 

Turning to evaporator design, 
Zwicker declared that the com- 
pletely brazed, all-aluminum type 
is the most efficient they have 
found. The performance objective 
is attainment of 40 m.p.h. cooling 
effect at city driving speeds and 
under slow-moving, stop-and-start 

traffic conditions. 

Increased air flow is one means 
of reaching comfort level quickly 
during the car cool-down period. 
Also, some engineers advocate 
use of 100 percent outside air. 
Both of these proposals for more 
system _ performance’ impose 
added load on the evaporator, 

“As the space available for the 
evaporator is becoming less with 
each body style,” said Zwicker, 
“the need for an even more 
efficient evaporator surface is 


* 


| quite apparent.” 


The automotive styling trend 
toward increased glass area is 
another source of additional solar 
load on the air-conditioning sys- 
tem. If current dream-cars are 
pointing to future production body 
the effect of solar load 
on the passengers and car interior 
will be greatly increased. 

* * * 


O OFFSET the increased glass 

area effects, work has been 
done on various types of insulation 
on passenger compartment metal 
surfaces. Reflective insulation on 
both the floor and roof reduces 
the heat absorption into the pas- 
senger compartment while the car 
is parked. 

With expanding glass areas, 
Zwicker noted that consideration 
will have to be given to the use 
of roof and body paints with high 
reflective values, tinted glass, visors 
and other ideas for minimizing 
heat loads in the passenger com- 
partment. 

He also advanced arguments 
favoring design of “charged and 
packaged” systems with all com- 
ponents tested and the design 
arranged to allow the system to be 
dropped into the car at an ap- 
propriate point on the assembly 
line. 

Use of pre-assembled, pre- 
charged components in the system 
also was claimed to permit a 
reduced cost and simplified insta!- 
lation for the dealer. 

In closing, Zwicker offered the 
prediction that air-conditioner per- 
formance at slow speeds, or even 
when parked, soon will equal the 
satisfactory job most systems: now 
admittedly do at driving speeds 
above 30 -m.p.h. 
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” PORCELAINIZE 


he ld Aerded fr Foe Aadonebil Appearance 





The surest way to bring customers into your service department, now 
and for months to come, is to offer a popular service which is 
exclusively yours—yours to build into important profits—yours to keep! 


Today, many car owners are taking their cars to independent 
garages and filling stations. Here, owners can obtain practically any 
other kind of appearance job. But not Porcelainize. 


Porcelainize is the one service which can’t be obtained at 
these places. National advertising and customer satisfaction create 
and maintain the demand. You alone can satisfy it. 


Pull customers into your shop for a Porcelainize job and you have the 
opportunity to sell them other services. Certainly, the greater the 
traffic into your dealership, the greater the profits in all departments. 
The top quality of Porcelainize builds steady customers. 


Trade a “wishing well” for action. See your “Mr. Porcelainize” or write direct for 
a tested, inexpensive way to bring car owners back into your dealership now. 


FREEMAN 
& 
FREEMAN, 
INC., 


Denver 3, 
Colorado 
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Sales Conditions in Various Areas... 


Auto Market Reports 


Waterloo, Ia. 

New-car registrations in Black 
Hawk County (Waterloo), Ia., 
during June totalled 357, while the 
new-truck count was 39. 

By make, cars were: Chevrolet, 
99; Ford, 53; Buick, 33; Oldsmobile, 
30; Dodge, 26; Plymouth, 24; Mer- 
cury, 22; Pontiac, 18; Cadillac, 10; 
Studebaker, 9; Hudson, 8; Chrysler, 
7; DeSoto, 7; Nash, 5; Lincoln, 2; 
and miscellaneous, 4. 

Truck registrations were: Chevro- 
let and Ford, 10 each; GMC and 
International, 6 each; Dodge, 4; 
Diamond T, 2, and Studebaker, 1. 

= a 
Cincinnati 


Automotive sales in Hamilton 
County, (Cincinnati), O., during the 
week ended July 26 amounted to| 
1864 units, or 10 percent more| 
than the 1,700 units recorded in the 
previous week. 

In comparison with the like week 
of 1955, sales were off 25 percent. 

In the week ended July 26, 
a total of 728 new cars and 62 
new trucks were sold, compared 
with 628 new cars and 38 new | 
trucks in the previous week, 

A total of 1,025 used cars and 
49 used trucks were retailed during 
the period, compared with the sale 
of 992 used cars and 42 used trucks 
in the previous week. 

A total of 48 automobiles were re- | 
possessed in the week ended July 
26, compared with 57 repossessions | 
during the previous week.—(Frank 
Kappel.) 


* * 


Watertown, N.Y. 


The used-car market in the 
Watertown (N. Y.) area is moving 
along at a strong level. 

High employment and the sta- 
bilized economy are two primary 
reasons for the healthy used-car 
market in this area, dealers re- 
port. 

Dealers say that the market is 
brisk for late-model used cars. 
There is a definite weakness in the 
old models, those made in 1948 and 
1949 in particular. The scarcity of 
sharp cars under 1950 is responsible 
for the swing to late models, said 


one dealer.—(George E. Toles.) 
7 > > 


Van Wert County, O. 


Ninety-six new cars were sold in 
Van Wert County, O., in June. 

They were divided as follows: 
Chevrolet, 26; Ford, 19; Plymouth, 
11; Mercury, 8; Buick, 8; Oldsmo- 
bile, 8; Pontiac, 5; DeSoto, 4; Chrys-| 
ler, 3; Cadillac, 2; Studebaker, 1,| 
and Dodge, 1. — (Simon M.| 
Schwartz.) 


> * * | 


Longview, Wash. 

Registrations of new cars in Cow- 
litz County (Longview), Wash., dur- 
ing July were 1,136, compared with 
1,201 for the same month of 1955. 

Chevrolet led in sales for the 
month and year to date, with Ford 
a close second. 

Sales are down generally 
throughout the area because of 
slow logging operations and the 
late agricultural seasons. Dealers 
anticipate an increase in sales in 
the year’s final quarter. 

Shop work is good and reposses- 


| 


i Rr a 


AUTO TURNTABLES 


No Pit—No Holes—No Anchor Bolts. As- 
semble it yourself in 30 minutes, Plug in 
and run—anywhere, All steel turntable, 
scientifically balanced to take all cars. 

indoor or outdoor display. Write for 
free literature. 


Also 
avail 
able 
POSTS 
and 
VELVET 
ROPE 
RAILINGS 
Write 
for 
prices. 


AMERICAN STAGE EQUIPMENT 
805 East 134 St., Bronx 54, N. Y. 


sions are few, although loggers’ 
credit could be improved. Dealers 
are holding to legitimate sales pro- 
gram.—(F,, K. Haskell.) 


* * * 


Cleveland 


New-car turnover in the Cleve- 
land area for the seven-day period 
ended July 28 soared to 1,856. Al- 
though it was the highest weekly 
total reported for July, it trailed 
the 1955 week. . 

Used-car transactions amounted 
to 1,983, another high for July, and 
nearly equal to the year-ago report. 

A total of 126 new trucks and 
62 used trucks were reported sold 
during the week. 

Reflecting the demand for clean 
used cars, the Cleveland Indepen- 
dent Dealers Assn. reported that 
“at least 25” members go to Detroit 
each week to purchase late-model 


used cars. The general consensus! 


is that business will continue 
strong.—(Sanford Markey.) 


x * * 


Pittsburgh 


New-car registrations in the Pitts- 
burgh area increased more than 
seasonally in the week ended July 
28, according to the Bureau of Busi- 
ness Research of the University of | 
Pittsburgh. 


The bureau’s index of general) 
business activity was 97.8 percent| 
of the 1935-39 average. It had been| 
194.9 a month earlier and 207.0 at 
the end of May. 

Only a few of the smaller steel 
companies were in operation, and 

no major firms had resumed ac- | 
tivity following settlement of the 
strike. There were no blast fur- 
naces active. 

New-car registrations in Pitts- 
burgh during June totalled 4,183, 
compared with 4,950 in May. 

By make, they were: Chevrolet, | 


904; Ford, 894; Plymouth, 528: | 
Buick, 444; Oldsmobile, 336; Pontiac, 
219; Dodge, 192; Mercury, 166; De- 
Soto, 101; Chrysler, 90; Nash, 66; 
Cadillac, 63; Packard, 58; Stude- 
baker, 45; Lincoln, 33; Hudson, 9, 
and miscellaneous, 35.—(Leon M. 
Leffingwell.) 


* * * 


Milwaukee 

June registrations of new cars in 
Milwaukee totalled 3,849, a drop 
of 12 percent from the 4,358 re- 
corded in the previous month. 

First-half registrations of new 
cars amounted to 21,647, only 3 
percent below the 22,340 registra- 
tions in the first six months of 
1955. This year’s first-half total 
was second only to last year’s 
record. 

June registrations by make were: 
Chevrolet, 924; Ford, 722; Buick, 
457; Oldsmobile, 351; Plymouth, 
229; Dodge, 224; Pontiac, 192; Mer- 
cury, 149; Nash, 141; Cadillac, 102; | 
DeSoto, 88; Hudson, 85; Chrysler, | 
68; Lincoln, 33; Packard, 30; Stude-| 
baker, 27; Willys, 6, and miscel- | 
laneous, 21.—(John E. Hubel.) | 

* * * 


Minneapolis 
Despite a slump in the sale of 
new U. S.-built cars in Minneapolis 


DUNN TSAO MAHI STINT 
WVGmr laisse h 


in the first half of this year, foreign. 
car sales have definitely headed up. 
ward. 

Sales of domestic new cars de 
clined 13 percent in the first six 
months of this year, compared with 
1955, according to figures compiled 
by Finance and Commerce, daily 
financial newspapers. 

Sales of imported new cars, in the 
same period, zoomed up an impres- 
sive 272 percent. 

Dealers trace the popularity of 
the imported cars to their economy, 
ease of handling and quality of 
workmanship. Servicing and main- 
tenance are no longer problems.— 
(Donald M. Lyons.). 

* * 


Syracuse, N. Y. 


New-car sales in Syracuse and 
Onondaga County, N. Y., continued 
to hold at a high level during June, 
according to Stuart C. Ballard, exec. 
utive vice president of the Syracuse 
Automobile Dealers Assn. 

June sales of new cars totalled 
1,388 as against 1,350 in June 
1955. The total for the first six 
months of this year was 8,459 
compared with 8,212 in the corres- 
ponding 1955 period. 

Truck sales for the first six 

(See MARKETS, Page 48, Col. 3) 
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[EN I was first getting Jordan 
/¥Y cars on the road, every mud- 
“glogged farm-to-market road newly 
paved to all-weather rating thrilled 


rf 


. / 


: ers, merchants, and car man- 


ufacturers. 

It graphically predicted how 
‘motor vehicles and connecting 
-highways would pull America 
out of the mud — and keep her 
"in business, with people and 
"money circulating freely. 
| Today, the benefits derived from 
‘the 562-mile New York Thruway— 

» Buffalo to New York City — pre- 


| wiew the economic developments to 


"come, nationwide, from the 40,000 
miles of our national highway sys- 


tem just approved. 


Both recall the Erie Canal com- 


| depression? 
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pleted 128 years ago—the canal 
that opened up the Western fron- 
tier, skyrocketed land values, and 
made New York the Empire State. 

Here are items in the economic 
boost from construction alone: 

The New York Thruway will 
provide a total of 376 man-hours 

—with payrolls totalling $476 

million. 

On top of the construction man- 
hours are others for supplying 
steel, lumber, coal and coke, cable, 
and other materials. Then add the 
manufacture of cars, trucks, and 
machinery. * * *# 


What Next? 


ILL, what happens when the 
construction ends? A _ local 
Charlie Curtis, com- 
missioner, bureau of public roads 
has a good answer: 

“We will never reach the end 
of our highway program. By 


| 1975, we'll have between 92 and 
| 95 million cars and trucks on 


our roads. We will need new 
routes.” 

And then there are tourists who 
spend money. Many feared the 
Thruway would be just an expan- 
sive non-stop route through the 
state for tourists. 

But in the last six months, the 


Botnick’'s New Home— 


Costing approximately $500,000, the new sales and service center of Botnick 
Motor Corp. (Chevrolet), Binghamton, N. Y., occupies 78,000 square feet of floor space, 
of which 30,000 is under cover. The building contains a modern showroom and a 
service department that features 14 twin-post car lift, a paint booth and an exhaust- 
air conditioning system. Officers of the firm include S. W. Botnick, president; A. H. 
Tarsches, vice-president and treasurer; and E. R. Botnick, secretary. 





average passenger car trip on the/| plants — plus its $10 million nine- 
Thruway was 48 miles, and the} county regional market. 
Thruway turned out to be a number * * & 


one tourist attraction. | Land Values Soar 
Furthermore, no evidence has | YRACUSE. N. Y. has new firms 

turned up to show that the tour- | that have added $50 million 

ist business on parallel routes | dollars a year to the city’s finan- 

suffered a whit. | cial turnover. Land values near 
Rochester, N. Y., believes the|the interchanges soared from $500 

Thruway largely is responsible for | an acre to $6,000. 

76 new industrial plants, 54 branch | And look at Buffalo. As soon 


plants, and 195 expansions of old | as the Thruway route became 


| DELCO-REMY DEVELOPS 


| 


REVOLUTIONARY NEW 


| EXTERNAL ADJUSTMENT DISTRIBUTOR 


Designed especially for present and future high-compression engines, Delco-Remy’s 
trend-setting new external adjustment distributor increases timing accuracy, pro- 
vides greater electrical efficiency and durability combined with unprecedented 


ease of servicing. 


Contact point opening (and hence cam angle) is adjustable through a “window” in 
the cap while the engine is running. No special tool is required—just a simple “‘hex”’ 
wrench. The contact point set is a unit completely assembled and adjusted before 
being attached to the breaker plate . . . is easy to replace, in servicing, with a new 
factory-adjusted set, simply by removing two attaching screws. 


Centrifugal advance components have been relocated to a position above the circuit 
breaker mechanism, making it possible to locate the high-rate-of-break cam and 
the high speed breaker lever directly adjacent to the main bearing, for maximum 
rotational stability. The new one-piece circuit breaker plate rotates about the 
upper main bearing on a precision-fit bearing surface concentric with the shaft. 
Because of this new low-friction, concentric-rotating breaker plate, vacuum 
advance performance and hence fuel economy, are improved. 


The new all-weather cap is easy to remove and replace—even in crowded underhood 
areas—by simply turning the spring loaded latches with a screwdriver. Removal 
of the cap completely exposes the entire distributor mechanism for easy access. 


This all-new design in ignition distributors is another example of Delco-Remy 
leadership ‘‘Wherever Wheels Turn or Propellers Spin.” 


DELCO-REMY 


hy GENERAL MOTORS LE 


ores 


DIVISION OF GENERAL MOTORS 


ANDERSON, INDIANA 


S THR’ WAY—STARTING WITH 
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known new firms came to Buffalo 
and invested $25 million. This in 
turn created new housing devel- 
opments and the merchandising 
that follows. 

On the fringes, other enterprises 
grew up. Their payrolls add 
another $3 million a year. Special- 
ists predict that before long 
Buffalo will be the largest truck 
terminal in the world, 

At Fultonville, N. Y., a village 
of 900 souls, news of the on- 
marching Thruway scared a lot of 
people half to death. They feared 
the Thruway would ruin their vil- 
lage. 

Today, Fultonville enjoys the 
best financial condition in its 
whole history. And Fultonville’s 
big brothers— Albany, Utica, 
and the Pougkeepsie district — 
have experienced the same mush- 
rooming of new businesses and 
rising land values. 


Tarrytown — where Washington 
Irving’s Headless Horseman rode— 
gave up $2,500,000 of taxable 
property, but added $20 million in 
new construction. 


* * * 


Look at Yonkers 


ya has the largest single 
investment of any new business 
along the Thruway: The Cross 
Country Shopping Center. 

It cost $30 million, employs 
3,000 and pays $4 million in 
wages. It covers 71 acres, can 
park 5,000 cars and has a 125- 
bed private hospital. 

So, if the Erie Canal could do 
what it did for our business, and 
the New York Thruway has done 
in six months what it has done, 
we confidently can look to still 
greater — nationwide — business 
oomph from the 40,000 miles of 
upcoming national highways, criss- 
crossing the U. S. 


America is quite a country. Our 
cars and trucks and highways are 
really something. 

P. S. What the full economic 
impact of the new network of 
highways will be would tax the 
imagination of a science fiction 
writer. The billions of dollars 
that will be put in circulation will 
fan out to areas remote from 
the main routes. And, as any 
schoolboy knows, as long as 
money keeps moving around a 
nation won’t go busted. 

It’s not the boys up in the wild 
blue younder with their retractable 
landing gears who are doing this. 
It’s the man with his four wheels 
on the ground — it’s still the auto- 
motive age! 


- 
U. S. Road Builders 
* 
Ready to Go’ on 
. 
Highway Program 

WASHINGTON.—The American 
Road Builders Assn. said it has 
conducted a thorough survey of 
the demands of the new road pro- 
gram and that the nation’s high- 
way builders are equal to the task. 

The group said there will be 
many problems to be faced but 
none are so great as to cause any 
delay in the 13-year period of 
expanded highway construction. 

They are ready to proceed almost 
immediately with the road network 
designed to link 42 state capitals 
and 209 cities of more than 50,000 
population, the association said. 

“Even the lowest level of indus- 
try capacity,” the ARBA survey 
reported, “provides a comfortable 
margin for a substantial expansion 
of the highway program. 

“With sound long-range con- 
struction planning the nation’s in- 
dustry can meet all highway con- 
struction requirements and, at the 
same time, provide materials, 
equipment and skill necessary to 
other segments of. the economy,” 
it said. 


McGregor Expanding 


INDIANA, Pa.—McGregor Motor 
Co. (Dodge-Plymouth) is construct- 
ing a new building which will 
double its sales and service facili- 
ties. The new structure will have 
8,000 square feet of service area and 
4,000 square feet for parts and ac- 
cessories, according to Clarence 
Marcus and Paul J. Straitiff, 
owners. 
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_ there was ROOM for overstuffed seating! --- 







Cross Section Compares “Old” and “‘New" Seat Construction 

indicates space saved by switch- 

volume AIRFOAM seating. 
needed 


Solid area 
ing to full- 





But TODAY’S high style 
is too low for 
| wasted space 


So AIRFOAM saves space, 
Saves style, saves sales 


with new R-()-Q)-M 
for comfort: 











WHEN A CUSTOMER no longer has room to reach for his wallet— 
maybe condensed interiors have gone far enough. It’s time to make 
more room for people—and their buying urges. 


THIS PROBLEM has been tackled—and licked—by AtrFroam Develop- 
ment Engineers, working with foremost automobile manufacturers. ie" 

Together, they are fast replacing outdated bulky assemblies with oe eee ” ppc oa 
glamorous, room-creating AIRFOAM seat-units. looks even richer 


THESE NEW AIRFOAM SEAT-UNITS are smart, modern, in step 
with today’s showroom beauties and they also— seemingly magically— 
provide more headroom, footroom, elbowroom, kneeroom — BUYING 
room! If they’re not already in your line, they may be on the way. 
Goodyear, Automotive Products Dept., Akron 16, Ohio. 








by $4 F: 
AIRFOAM gives custom looks Exciting new seating ideas 


and custom rides become practical with AIRFOAM 






4 AIRFOAM can be your 
greatest sales-aid in years 


waceour er GOOD Yr AR tiki 


THE VW/ORLOS FINEST, MOST (MODERN CUSHIONING 
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Truck Regulatory Trend 


State-by-State Roundup of New Developments 
And Rulings on Vehicles 


gear te developments with | such a motor line between Louis- 
regard to state regulation and | ville and Lexington. 
related truck matters is given in| The IC has been 
the following state-by-state round-| abandon its 
up. 

ALABAMA: The State Public Serv- 
ice Commission has authorized the 
Central of Georgia Motor Trans- 
port Co, to carry railway express 
by truck from Columbia to Dothan, 
replacing discontinued rail freight 
service. 

California: More stringent re- 
quirements for truck driver's 
licenses have been proposed to 
the California Assembly’s_in- 
terim committee on transporta- 
tion and communication. 

Verne Cannon, Sacramento, rep- | 
resenting the International 
Brotherhood of Teamsters, told 
the committee that more than half 
of the truck drivers in the state 
are not qualified to handle their 
trucks competently. 

o* * . 


EORGIA: Anapplication by 
major truck lines to increase 
freight rates by 10 percent is pend- 
ing before the Georgia Public Serv- 
ice Commission. It is asked to help| 
offset higher operating costs. 
Opposition has been expressed 
by Hugh F. Little, assistant traffic 
manager, Atlanta Freight Bureau, 
who said his group of about 575 
members does not “feel that the 
carriers can or have _ justified 
higher rates on intrastate freight.” 
Full and strict enforcement of 





seeking to 
last two passenger 


ducah. The matter now is pend- 
ing in the State Court of Appeals. 

Two years ago, a Railway Ex- 
press request to operate trucks 
between Louisville and Lexington | 


was refused. 
* * * 


Ne” MEXICO: The highway 
department has reported that | 





Georgia’s motor carriers’ fuel 
tax act has been started. All 
buses, road tractors, tractor 


trucks and trucks with more 
than two axles must register 
with the motor fuel division and 
obtain a $1 permit in the form 
of a windshield sticker. 

The measure requires payment 
of taxes on fuel purchased outside 
the state. 

IpaHo: The Public Utilities Com- 
mission has postponed a hearing 
on an application of truckers for 
higher intrastate livestock hauling 
rates. The PUC said the post- 
ponement had been requested by 
the applicant, the Idaho Motor 
Tariff Bureau. 


~ * * 


OWA: The highway commission 

is conducting an _ origin-and- 
destination survey of trucks using 
state highways. 

The commission also has directed 
Circle Express, Inc., Waterloo, to 
“cease and desist” its present 
operations. Circle, a contract car- 
rier, was alleged to have been 
acting as a common carrier. The 
complaint was made by 11 trucking 
firms. 

Kentucky: An attempt by the 
Illinois Central Railroad and the 
Railway Express Agency to go into 
the motor freight business. in 
Kentucky is being protested. 

“Industrywise and in principle, 
every intrastate and interstate 
carrier operating into or through | 
Kentucky will be affected,” the | 
Kentucky Motor Transportation | 
Assn. said in a bulletin. 

The railway has filed applica- 
tions to operate a common carrier 
trucking business from Louisville 
to Paducah. The express company 
has asked permission to operate 
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TURNTABLES 
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Manufactured by 


Macton Machinery Co. 


DYKE LANE 
Stamford 2, 
Conn. 





STEMAC PAY! 


NAME PLATES 


Brings new business. Keeps old customers 
GET DETAILS NOW 


STE MAC, Inc. 1281 SO. CHEROKEE 


DENVER 23, COLO. 





trains between Louisville and Pa- | 


GOLF CART oh 


| the number of truck violations | 
last two} 
| weeks of May. Of 31 citations, | 


|dropped sharply in the 


|only seven were for overweight. 
|Remainder included over height, 
width and length. 

Nortu Dakota: An application of 
Northern Pacific Transport Co. for 
authority to operate Class A mo- 
tor carriers for passenger and 
|freight has been turned down. 

The route sought was between 
Fargo and Marion, in LaMoure 
County. The commission had 
denied the parent company, 
Northern Pacific Railway Co., to 
discontinue a daly mixed train 
between the same two cities. 

Oun10o: The supreme court has 
ruled that a truck owner is not 
operating as a private motor car- 





| sion. 


rier if he is driving his truck| taxes directly to the state, on a 
under lease to another firm. | quarterly basis, according to mile. 
The utilities commission had | 48¢ operated. Credit is allowed for 
ordered Lewis Van Meter, who|fuel purchased in South Ca-olina 
had leased his truck to Ralph|0n which fuel tax has been » aid. 
Rogers Co., to cease operations LL 
under such a lease until he ob- 
tained a permit from the commis- 3M Plans to Expand 
The court said that Van| Copying Products Plant 
Meter, by reason of the lease, | — 
could not be a private carrier with- oo ana aaa oe wre 
. : * Ss ate 
in the meaning of the term used in construction of a new paper <on- 


the law ; 
: r verting plant at Hartford ty, 
South Carolina: Highway nd. according to Minnesota Min- 
patrolmen have been directed to (ing & Manufacturing Co. 
start making cases against all 


Raymond H. Herzog, general 
local and out-of-state truck and manager of 3M’s duplicating prod- 
bus operators failing to comply ucts division, said construction of 


with the new highway use tax 
law. 
It requires carriers to pay fuel 


the new plant will start by Aus. 1 
and will begin operating some time 
next summer. 


Ned | has supplied 


for a wide range of 


Your need+Dana 
skill and engineering=the right 


xle for the job! 


MOTOR SCOOTER 


















A FEW TYPICAL 
SPICER-BUILT AXLES... 


and a few of the many different types 
of vehicles in which they are being used. 


DANA CORPORATION - Toledo 1, Ohio 
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Whole Employe’ 
To Be Considered 
By Testing Firm 


LOS ANGELES. — A business 
and industrial testing program 
that considers the total attributes 
of the employe rather than partic- 
ular skills is being conducted by 
California Test Bureau. 

The program will involve 10,000 
employes in 10 fields. Among the 
participating firms is Harger- 
Haldeman _ (Chrysler-Plymouth), 
Los Angeles. Also included are a 
newspaper, department store, hos- 





More than 100,000 persons read AUTO- 
MOTIVE NEWS every week! 


pital, 
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paper company and metals 
company. 

The tests will cover five princi- 
pal areas: Mental ability, aptitudes 
and basic skills, dexterity and co- 


| ordination, motivation and temper- 


ament. 


Dr. Joics B. Stone, of the test- 
ing firm, said the project is de- 
signed to provide comprehensive 
data that should increase by 50 
percent the efficiency of a per- 
sonnel testing program. It will 
cost more than $250,000, he said. 


“In the past,” Stone said, “too 


| much testing has focused on a skill | 


or an aptitude without proper con- | 
sideration for emotional maturity, 
stability and motivation, the vital 
components of success.” 


Bulletin Board... 


Booklet on Business 
“So You’re Going Into Business,” 
a booklet to help prospective busi- | 
nessmen—free. Domestic Distribu- | 
tion Dept.,.Chamber of Commerce 
of the United States, Washington 
6, D. C. 


* * * | 
| 


Folder on Fork Truck 

A folder illustrating and describ- | 
ing the Elwell-Parker model F-45T3 | 
electric powered fork truck—four 
pages, free. Elwell-Parker Electric 





Co., 4205 St. Clair Ave., Cleveland 
3, O. 


* * * 


Booklet on ‘Lantuck’ 


An illustrated booklet on “Lan- 
tuck,” explaining the qualities and 
uses of this non-woven fabric—16 
pages, free. Wellington Sears Co., 
65 Worth St., New York, N. Y. 


How to Gauge Shims 


Data sheet on how to gauge 
exact number of shims free. 


MILLIONS OF AXLES 


Power Driving Needs ! 


Spicer has over 50 years of 
power-transmission experience .. . has 
the most diversified corps of engineers 

in the industry . . . and has the industry's 
largest group of production facilities. 


Spicer can design and manufacture axles for ANY type of 
light- and medium-duty motor-driven vehicle you produce! 


Spicer experience includes a wide range of axles for units 


such as: 
Light and Medium 
Duty Trucks 
Passenger Cars 
Road Markers 
Power Sweepers 
Golf Carts 
Motor Scooters 


and many other specialized types of vehicles. 


Write for Spicer Axle Engineering Bulletin No. 364, and 
ask for an engineering conference on your particular axle 
requirements. We can supply your needs—quickly and 


efficiently! 


SPICER PRODUCTS: TRANSM 


RTERS e GEAR BOXE 






4-Wheel Drive Trucks 
Mine Cars 
Fire Fighters 
Lift Trucks 


Self-Propelled 
Agricultural Vehicles 


Small Delivery Trucks 


ALSO CASES, SHAFTS AND GEARS 








600,000 sq. ft. of production facilities at Fort Wayne Axle 
Division ... one of the 10 modern plants operated by the 


Dana Corporation. 





The Fort Wayne Axle Division is equipped with the most 
modern and efficient production systems, capable of producing 
thousands of axles daily. 
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Houser Engineering & Mfg., Inc., 
Bluffton, Ind. 


® * x 


Management Tomorrow 


“Management for Tomorrow”’— 
195 pages, $6. Chilton Co., Chest- 
|nut and Fifty-Sixth Sts. Phila- 
| delphia 39, Pa. 


* cad * 


Carbide Tool Grinder 


Bulletin on grinder sharpening of 
carbide mining tools (No. 46661) 
— free. Ex-Cell-O Corp., Detroit 
32, Mich. 


* x * 


Rivet Gun Bulletin 


Townsend rivet gun bulletin (No. 
TL-117)—free. Townsend Co., P. O. 
Box 237-Z, New Brighton, Pa. 

+ * * 
Grinding Machinery 

“Suggestions for Modification of 
Standard Grinding Machinery to 
Anocut Electroytic Grinding Equip- 
ment” (bulletin No. 300)—free. Ano- 
cut Engineering Co., 631 W. Wash- 
ington Bivd., Chicago 6, Il. 


* + a 
Flashing Signal 
Bulletin on flashing visual warn- 
ing signal (No. 632) —free. Pyle 
National Co., 1334 N. Kostner Ave, 
Chicago 51, Ill. 
+ 





Chrysler Manual 
“D-56 Engineering Manual”— 
52 pages, free. Amplex Divisien, 
Chrysler Corp., Detroit 31, Mich. 
. 


* * 


Automatic Lubricator 


Automatic lubricator technical 
reference (No. 55C)—free. “Service,” 
Bijur Lubricating Corp. 151 W. 
Passaic St., Rochelle Park, N. J. 


One-Shot Lubricators 


Bijur service sheet for built-im 
“One-Shot” lubricating systems— 
two pages, free. “Service,” Bijur 
Lubricating Corp., 151 W. Passaic 
St., Rochelle Park, N. J. 


* * * 


Electrical Handbook 


Electrical Specifications Han d- 
book, 1956 edition—$1. Automotive 
Electric Assn., 16223 Meyers Road, 
Detroit 35, Mich. 

> 


. s 


Unbalance Correction 


In-place analysis and correction 
of unbalance (Bulletin No. 53)—12 
pages, free. Tinius Olsen Testing 
Machine Co., Dept. 5475, Easton 
Road, Willow Grove, Pa. 


* * + 


Catalog on Power Derrick 


A catalog on the Holan Series 
5700 power derrick—free. J. H. Ho- 
lan Corp., 4100 W. 150th St., Cleve- 
land 11, O. 

” * - 

Caravan Axle Assemblies 


Catalog of two and four-wheel 
Caravan axle assemblies — four 
pages, free. United Mfg. Co., 3637 
W. Fifty-Sixth St., Cleveland 2, O. 


* * = 
Visual Selling System 
Modular system for storewide 
visual selling catalog (No, 325-R)— 
36 pages, free. L. A. Darling Co., 
Bronson, Mich. 





MAKE US PROVE 
100% t ANA 





We Guarantee 

To Help You 
@ Increase Customer Paid Labor Sales 
@ Prevent broken promises to customers 
@ Give your Service Manager time to 
handle his executive responsibilities 
@ Permit Shop Foreman to devote all time 
to improvement of mechanical work 
@ Bring ALL service operations to 

clock-work precision 
APPROVED BY 


ALL LEADING MOTOR CAR 
MANUFACTURERS 


We have accomplished this for hundreds 

of Motor Car Dealers . . . coast te coast. 

A note on your company letterheod will 
bring ali particulars — promptly. 


FLASH-A-CALL 
SERVICE PRODUCTION CONTROL 


2170 Se. Canalpert Avenve, 
Dept. AN-125, Chicage 8, Ill. 
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Highways & Safety... 


OV. Averell Harriman, follow- 

ing a conference held in 
Albany on truck safety, has out- 
lined a nine-point plan, which in- 
cludes radar use by State Police, 
for reducing truck-trailer accidents. 

Joseph P. Kelly, motor vehicle 
commissioner, has been directed 
by Harriman to set up special 
standards for licensing truck- 
trailer drivers to go into effect 
“as soon as practicable.” 

Kelly was named by Harriman to 
head a six-member committee to 
explore ways and means of increas- 
ing highway safety throughout the 
state’s trucking industry. 

The governor also directed that 
State Police vigorously enforce 
speed and other truck traffic regu- 
lations and extend the use of radar 
in this connection. 

* * + 
OME of the other points 
Harriman’s program are: 


in 
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N.Y. Governor Maps 
9-Point Truck Plan 


1, Wider use of special speed 
limit signs for trucks, especially 
on hills and other dangerous 
highway points. The governor 
said he would ask the traffic 
commission to provide warning 
signs 600 feet in advance of 
“low-gear” signs warning drivers 
to effect gear shifts. 

2. A request to the Interstate 
Commerce Commission to modify 
its fatigue control rules to conform 
with the higher standards of the 
New York labor laws. Federal reg- 
ulations supersede state _ restric- 
tions on the number of hours 
drivers may stay behind the wheel. 

3. Possible establishment of a 
system by which all traffic con- 
victions against truck drivers 
would be reported to their em- 
ployers. This is being sought by 
the trucking industry. 

4. Special standards to be estab- 
lished for trucks under the state’s 


20 Dealers Saw It 
MEU cr eee giaeat 


program of compulsory motor vehi- 
cle inspection which will com- 
mence in 1958, 

5. A request to the Public Serv- 
ice Commission that they estab- 
lish a new ruling requiring in- 
dependent brakes for trailers 
with a possible demand for auxil- 
iary mechanical brakes, 

The governor’s program made no 
reference to the establishment of 
blanket, lower speed limits for} 
trucks. This was on the agenda 
of the meeting but ran into strenu-| 
ous objections from trucking 
spokesmen. 

* > * 


Canadian Road Spending | 


Alberta will spend more per 
capita on roads in 1956-57 fiscal year} 
than any of the other provinces, 
according to the Canadian Good| 
Roads Assn. report. Totals are: Al- 
berta, $51; British Columbia, $48; 
Nova Scotia, $36; Ontairo, $35; New-| 
foundland, Prince Edward Island} 
and New Brunswick, $31 each; 
Manitoba, $25; Saskatchewan, $24, 
and Quebec, $19. 


* . 2 


Idaho Opens a Study 
Of Fatal Accidents 





Idaho’s state law enforcement de- 











“I happened to notice you ad- 
miring one of the new cars in 
our showroom, and... .” 





partment has started a study to 
“pinpoint the cause of fatal motor 
vehicle accidents” and find means 
of making the highways safer for 
drivers. 

It was announced that the study 
was prompted by a mounting acci- 
dent toll which has taken more than 
102 lives in 1956. The average death 


SLIDING SUNSHIELD 


The Inside Visor that SLIDES 


Install it in 15 minutes without marring the car. Drill no 


- holes, cut nothing. 


PANAVISOR was shown to twenty Buick, Cadillac, and Olds- 
mobile dealers in 6 cities. In each city, a car was rented and 
PANAVISOR installed before the calls. Nineteen dealers ordered. 


PANAVISOR sold itself, and it will do the same for you. 








Styled especially for Buick, Cadillac, and Oldsmobile cars, 1954-1956, 
PANAVISOR puts new comfort into driving on brightest days. Its light 
filtration protects against eye strain, while the opaque band across the top 
diminishes the area of sky glare. 


PANAVISOR hugs the headlining when not in use, and the panorama 
windshield when lowered. For either “eye ease” or clear windshields. 


Being sold direct on a 30-day refund basis — Buick, Cadillac, and Olds- 
mobile dealers only. Shipping weight, each, 9 pounds. 


$39.75 


Write for Prices and Description 


AVISOR 


14355 LIVERNOIS AVENUE « 


iINICe 


DETROIT 38, MICHIGAN 






| rate over the past eight years hag 
been 226. Each fatal accident ig 
being analyzed with regard tc lo 
cation and driving habits of motor. 
ists involved. 


* + * 
Canadian Road Conference 
Scheduled for Oct. 2-5 


A large U.S. representation is ex- 
pected to attend the annual con- 
vention of the Canadian Good 
Roads Assn. in Quebec, Oct. 2-5. ’ 

The gathering is taking an in- 
creasing international flavor with 
many from Great Britain as well ag 
U.S. planning to attend the “Parlia- 
ment of Roads” as it is called. High- 
ways and works administrators, 
municipal planning authorities, en- 
gineers, technicians, representatives 
of business and industry, road 
builders and users from all prov- 
inces are coming, including the ten 
provincial highway ministers. 

+ * * 


Highway Parley Expects 


1,000 at Mackinac Isle 


Nearly 1,000 delegates are ex- 
pected to attend the fourth annual 
national highway conference for 
county engineers and officials, Sept. 
17-19 in Mackinac Island. 

General sessions will provide oc 
casion for delegates to hear Con- 
gressmen and state highway engi- 
neers discuss the challenge road 
officials will face in the national 
highway program, according to the 


American Road Builders Assn. 
* * * 





Miami Parking Garage 


Planned in ‘Squeeze’ 


Development of duPont Plaza in 
downtown Miami in an area which 
for several years has provided space: 
for the bulk of off-street parking, 
has closed one lot and another will 
close in the near future. 

Hearst interests are to erect a 
hotel and business block on the 
tract, facing the Miami River, which 
has been barred to parkers. Several 
parking garages are under con- 
struction. The latest project is a 
$500,000 self-parking garage build- 
ing which will provide space for 380 
cars. A flat charge of 15 cents a half 
an hour is planned. 

* * * 


Oregon Safety Committee 


Formed by Gov. Smith 


Formation of the Oregon Traf- 
fic Safety Committee has been an- 
nounced by Gov. Elmo Smith. It is 
composed of state department 
heads directly concerned with traf- 
fic safety. 

The commission, Gov. Smith said, 
will develop a permanent, long- 
range traffic accident prevention 
program. It will work with state 
and local citizens groups, said the 
governor. 


























































* * * 


Chaffin Represents Dealers 


On Montana Safety Council 


Dean Chaffin, (Cadillac-Buick- 
Chevrolet), Bozeman, Mont., rep- 
resented Montana automobile 
dealers as acting chairman when 
the Montana Traffic Safety Coun- 
cil tentatively adopted the Cali- 
fornia Traffic Safety Foundation’s 
constitution, by-laws and rules as 
@ pattern for the Montana group’s 


program. 

The state delegation to the 
President’s Committee for Traffic 
Safety western conference met in 
Helena to plan organization. 
Chaffin said purpose is to reverse 
the present trend in traffic acci- 
dents on state highways and — 
streets. He pointed out the death 
rate was 36 more than the 101 at — 
the same time in 1955. 
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Canadian Traffic Deaths 


Rise to 2,799 in 1955 


There were 2,799 Canadian traffic 
fatalities in 1955, according to pre- 
liminary estimates. This figure was 
213 above the 1954 total, although 
considerably below the 2,946 high- 
way deaths recorded in 1953, the 
worst year in history. 7 

a * 


Mass. House Committee. 


Okays Turnpike Study 


The Ways and Means Committee 
of the Massachusetts House of 
Representatives has reported favor- 
ably on a bill to appropriate $400,000" 
for a turnpike study. q 

The money would be taken from) 
the state highway fund and given 
to the Massachusetts Turnpike Au- 
thority to determine advisability of | 
building a cross-state toll highway 
from the Connecticut to the New 
Hampshire borders. 
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month after month... 


1512 million’ men and women‘“live by the book” 


...and the book is Better Homes and Gardens! 


4,250,000 DELIVERED COPIES EACH MONTH 


eee! 
©) © 5) 


After reading an average issue of BH&G, 6,950,000 readers reported taking over 27 million actions—clipping, buying, doing! 


*15,500,000 men and women read an average 
issue of BH&G. One-third of the 123,800,000 
people 10 years of age and older in the U.S. read 1 f\ m - 

one or more of every 12 issues. That’s 44,150,000 /3 of erica re ads 
people who read Better Homes & Gardens—and 


during the year... 


Better Homes and Gardens ! 


Meredith Publishing Company, Des Moines 3, lowa 
*A 12 Months’ Study of BH&G Readers. Alfred Politz Research, Inc., 1956 


over 40% of them are men! 












Plymouth Dealers Unite— 


a ae y. 
in new 


FL aR 4) 


ORDER BLANK 


| LIQUID GLAZE, Inc., Dept. A 
. 704 Sheridan Street, Lansing 6, Mich. 


! Gentlemen: 

i Please send me at once, your FREE booklet, 

“Dollars and Sense”, that describes, in detail, how to 

set up and operate a profitable Super Liquid Glaze appearance 
| department, plus samples and prices on Liquid Glaze products. 


DEALER NAME 





lento 
9 
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B 


STATE 


Eleven Arizona dealers have formed the Plymouth Dealers Assn. of Maricopa 
County. It is one of four Plymouth associations in the Los Angeles region. Discussing 
the group's plans at the opening meeting were (from left), Robert E. Dietz, Plymouth's | Chemical Co.’s inorganic chemicals | been announced. 
les Angeles regional manager; Hoyt R. Elliott, Phoenix district manager; Lennox | 
Whittaker, Phoenix, association president, and Gene Young, Mesa, secretary-treasurer. | P. Walmsley, who goes to St. Louis | Bakelite’s 
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Buick has appointed A. E. Conant 
as its service manager for the 
Portland (Ore.) zone. 


He succeeds L. R. Boyer, who has | 
been promoted to Pacific regional | 


service manager with headquarters 
in San Francisco. 
+ * aa 


Mercury Picks Henderson 
As Los Angeles Manager 


Robert E. Henderson has been | 
appointed Los Angeles district sales | 


manager for Mercury. 

Henderson, who has been district 
manager in Seattle since 1954, re- 
places J. Basil Burke, who has been 
named sales manager in Washing- 
ton, D. C. Oliver A. Folcke is the 
new Los Angeles assistant district 
sales manager. 

= * * 


Monsanto Picks Sessions 


L. W. Sessions has been named 
district sales manager of Monsanto 


division in Detroit, succeeding H. 





to perform special assignments for 
the division sales department. 
* * s 


Gramm Appoints 3 


Gramm Trailer Corp. has named 
Gordon J, Sliter general manager; 
Robert L. Townsend jr., assistant 
to the president, and Norman E. 
Pfund, general sales manager. 

am * > 


Redmond Elects Drury 


Robert E. Drury has been elected 
vice-president and assistant secre- 
tary of Redmond Motor Co. 
Owosso, Mich. Drury also will con- 





| ing. 
* * 


Bakelite Names Sharp 


To Head Department 


Appointment of T. W. Sharp as 
manager of the industrial products 
| department for Bakelite Co. has 


| Sharp, formerly was manager of 
flexible 





S 6 





The First and Only 


Do-It-Yourself 


Instant appeal for both men and women! 
Easiest SPRAYTAINER application! 
Tremendous opportunity for VOLUME Sales! 
Sprays on in 5 minutes, wipes off in 10! 
Contains exclusive and secret new GLASITE! 
Absolutely no hard rubbing required! 
Glass-hard, super-brilliant finish! 





e Increases in luster with each washing! 
e Companion cleaner in plastic bottle! 


Sold only through new-car dealers! 


Super Liquid Glaze, Super Liquid Cleaner and Super 
Liquid Glaze Paste Cleaner are available in shop 
sizes for professional application. 


District Managers Wanted. 


Good Territories Available. Write Today. 


tinue to be director of manufactur- | 


packaging) 


materials division and in his new 
position will be responsible for sales 
of both the flexible packaging 
materials division as well as the 
surface coating division. He suc. 
ceeds Howard Smith who has been 
named assistant general sales 
manager. 
= * * 


Wagner Electric Picks 
Reichel and Neef 


Automotive division of Wagner 
Electric Corp., St. Louis, has an- 
nounced appointments of Edward 
H. Reichel as Boston branch office 
manager and A, Neef jr. as St. 
Louis branch office manager. 

Reichel was a sales representa- 
tive at Wagner’s Baltimore office. 
He succeeds J. K. Miller. Neef 





was a_sales_ representative at 
Wagner’s Cincinnati office, and 
succeeds W. T. Locklar, retiring 


jafter 39 years with Wagner. 
* + * 


Buick’s Jordan Retires; 


Tallberg, Hibbs Named 


The appointment of two Buick 
zone managers have been an- 
nounced following the retirement 
of Amandus L. Jordan, Cleveland 
zone manager. 

They are Erv R. Tallberg, 
Omaha zone manager, who will re- 
place Jordan, and Ralph K. Hibbs, 
|who will replace Tallberg. Hibbs 
was assistant at Omaha. L. Ralph 
Boyer, Buick zone service manager 
at Portland, Ore., has been named 
regional service manager at San 
Francisco. 


Eakin Gets L-O-F Post 


Libbey-Owens-Ford Glass Co, 
Toledo, has announced the ap- 
pointment of W. Everett Eakin to 
the new position of farm promo- 
tion manager. He was the firm’s 
director of farm research. 

* * * 


| Bosch Names Woodruff 


Appointment of Wesley E. 
| Woodruff as service engineer at 
the Detroit office of American 
Bosch division has been announced. 
Woodruff formerly was with Gar 
Wood Industries where he served 
|eight years in various sales capaci- 
ties. 


of 


* * * 
Gemmer Appoints 


Blume and Graham 


Gemmer Mfg. Co., Detroit has 
promoted William A. Blume exec- 
utive vice-president, while E. D. 
Graham was named vice-president 
and elected to the board of direc- 
tors. 

Former sales. vice-president, 
Blume joined Gemmer in 1953. He 
had been president of American 
Brakeblok division, American 
Brake Shoe Co.; president, Asbes- 
tos Mfg. Co., and vice-president of 
American Brake Shoe Co. and 
Thermoid Co. Graham has been 
with Gemmer since early ‘56 and 
previous was administrative exec- 
utive at Ford Motor Co. of Canada. 

- * * 





Goodyear Boosts Carter; 


Climer Slates Retirement 


Fred W. Climer, industrial rela- 
tions vice-president, Goodyear Tire 
& Rubber Co., will retire in June. 
He will be succeeded by F. J. Car- 
ter, personnel director, who has 
been advanced to vice-president. 

Climer joined Goodyear in 1921 
and was named to his present post 
in 1947. Carter has been corpora- 
tion personnel director since 1946. 
He joined the firm in 1918. 

* * * 


Kicklighter Promoted 


John Kicklighter has been pro- 
moted to assistant regional sales 
manager for Dodge’s Atlanta re- 
gion. He formerly was Dodge dis- 
trict manager in Montgomery, Ala. 

* * * 


Ford Names Branion 


Homer C. Branion has been ap- 
pointed manager of the newly cre- 
ated transportation services depart- 
ment on Ford Motor Co.’s industrial 
relations staff. He has been in 
transportation services for 19 of his 
20 years with Ford. 

* * * 
Hyster Boosts Howerton 


In Sales Promotion Setup 


Raymond L. Howerton has been 
named assistant manager of Hyster 
Co.’s sales promotion department. 
The company, located in Portland, 
Ore., makes truck and tractor 
equipment. 


Since 1954, Howerton has been 
(Continued on Page 27, Col. 1) 
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(Continued from Page 26) 


manager of the sales training divi- 
sion of the sales promotion depart- 
ment. He joined Hyster in 1949. 


Bakelite Extrusion Division 


Names Canavan Manager 


William J. Canavan has been ap- 
pointed manager of Bakelite Co.’s 
extrusion materials division. 

He will be responsible for Bake- 
lite’s plastics sales. The company is 
a division of Union Carbide & Car- 
bon Corp. 


* * * 


Dodge Promotes Kelly 


John D. Kelly has been named 
Dodge regional manager in Minne-| 
apolis, replacing Robert B. McCur-| 
ry jr. who was promoted to Los 
Angeles regional manager. Kelly 
formerly was associated with the| 
Dodge regional office in New York. 

* a + 


Ballentine Joins Willys 


Cc. B. Ballantine is the new dis-| 
trict sales manager for Willys in 
South Dakota. He will headquarter 
in Sioux Falls. Ballantine formerly | 
was associated with a Dodge-Plym- 
outh dealership as special equip- 
ment aan. 





Eastman Joins General 


Anthony D. Eastman has been 
named director of industrial rela-| 
tions, General Tire & Rubber Co.) 
He formerly was sales vice-presi-| 
dent, Gold Seal division, Congo-| 
leum-Nairn, Inc., Kearney, N. J. 

ca ” * 


AMA Names Lawrence 


C. A. Lawrence, general traffic 
manager, American Motors, has | 
been elected chairman of the 
traffic committee of the Automo- | 
bile Manufacturers Assn. He suc- 
ceeds the late N. J. Brennan, of | 
Chrysler Corp. 

* 


* ® 


Goodyear Ups Pauley 
R. E. Pauley has been named 
general manager of Goodyear Tire 
& Rubber Co.’s foam products divi-| 
sion. He joined the company in 1935 | 
and most recently was in charge of 
sales at Goodyear’s St. Marys (O.) 
plant. 
cd . * 


Firestone Picks Riley 


To Head World Bestos | 


Richard A. Riley has_ been| 
named general manager of World | 
Bestos division, Firestone Tire &| 
Rubber Co. He succeeds the late | 
William J. Nanfeldt. 

Riley formerly was _ assistant 
general manager of the division | 
which is located in New Castle, | 
Ind. He joined Firestone in 1939. 

= * x 


Juneau Succeeds Father 


As Director of MEWA 


The Motor & Equipment Whole- 
salers Assn. has announced appoint- | 
ment of H. F. Juneau, treasurer, 
Juneau Supply Co., Wausau, Wis., 
to the post of association director. 

Juneau will succeed his late 
father, Arthur F. Juneau sr., for 
the unexpired term as director from 
District 11, Iowa, Minnesota, Ne-| 
braska, North Dakota, South Da-| 
kota, and Wisconsin. 

. * - 


White Appoints Strother 


And Ragan on Coast 


White has appointed two new 
branch managers on the West 
Coast. 

Howard P. Strother will take 
over at Los Angeles and Fred H. 
Ragan will succeed Strother at 


San Francisco. 
© * 7 


Goodrich Names Wright 


Evart W. Wright, Cuyahoga Falls, 
O., has been named manager of 
molded and extruded products for 
B. F. Goodrich Industrial Products 
Co., Akron, 


* * * 


Lima Electric Names 


Pellegrini in Detroit 


Lima Electric Motor Co., Lima, 
O., has announced the opening of 
a new branch in Detroit to handle} 
original equipment, electric motor) 
and gearshift drive sales in the 
area. 

The new office is headed by An- 





|named DeSoto district manager in 


| Dodge district manager 
| Orleans before joining DeSoto. 
+ * * 


thony N. Pellegrini. In the Detroit 
area, the replacement market will 
continue to be serviced by a group 
of dealers headed by Robert F. 
Brown Machinery. 
+ * * 
DeSoto Names Benton 


In New Orleans District 
William H. Benton has been 


New Orleans. He succeeds Paul 
Welch who now is district manager 
in Memphis. 

A former dealer, Benton was| 
in New 


Standard Names Bethell 


Executive Vice-President 


Alan F. Bethell has been ap- 
pointed executive vice-president of 
Standard-Triumph Motor Com- 
pany, Inc., New York. 

Bethell has been with Standard 
for 16 years. He arrived in the 








U. S. in 1954 to be west coast man- 


ager for Standard-Triumph. 
* 


* * 


|\Thor Elects DeBacher 


To Vice-Presidency 


Jack R. DeBacher has been 
elected a vice-president of Thor 
Power Tool Co., Aurora, IIl. 

DeBacher has been executive vice- 
president of Thor SpeedWay Mfg. 
division at Cicero since July, 1955, 
and formerly was sales vice-presi- 
dent. He joined SpeedWay in 1939. 

+ + * 


Parish Promoted 


K. J. Parish has been appointed 
Chevrolet zone manager in Minne- 
apolis. He formerly was Chicago 
city manager for Chevrolet. 

* + * 


Young Promotes Bogus 


A. D. Bogus, assistant sales man- 
ager of the industrial and oil field 
division of Young Radiator Co., Ra- 
cine, Wis., has been named sales 
manager of that division. He joined 
the firm in 1946. 

+ + * 


Chrysler Names Connelly 


Director of Traffic 


Appointment of Howard J. 
Connelly as director of traffic for 








An adjustable awning to pro- 
tect the motorist from the sun 
and rain was a novel accessory 
in 1926. 





Chrysler Corp. has been announced. 

Connelly succeeds the late Nor- 
bert J. Brennan. Connelly began 
his career as a clerk in the traffic 
department of the Maxwell Motor 
Corp. in 1925, the same year Max- 


well was purchased by Chrysler. 
He was appointed traffic supervisor 
for Plymouth in 1945 and a year 
later was named traffic manager 
for the corporation. 


* * * 


Standard’s Cowles to Retire 


Lee R. Cowles, traffic manager 
for Standard Oil Co. (Ind.) for 18 
of his 45 years in the oil industry 
and railroad business, will retire 
Oct. 1 to become transportation 
commissioner for the Chamber of 
Commerce at Kansas City. 

* + * 


GM Promotes 3 


Howard W. Megee has been 
named assistant general comp- 
troller of General Motors. Frank- 
lin H. LaRowe succeeds Megee as 
assistant treasurer in GM’s New 
York office, and John P. Sullivan 
also was promoted to assistant 
treasurer with headquarters in 
Detroit. 


+ = . 
Chek-Chart Picks Purvis 
Chek-Chart Corp., Chicago, has 

announced appointment of Bill 
Purvis as account executive. Purvis 
formerly was advertising manager 
of Battenfield Grease & Oil Corp, 
Kansas City. 








COKE OVENS eject tons of flaming, quality controlled coke 
into cars for rapid delivery to quencher. Then... 





SAMPLES ARE ANALYZED carefully to determine the 
amount of sulphur in the coke used in the blast furnaces. 


Take five kinds of carefully selected soft coal. Blend well. 
Bake in a 2500° oven for 15% hours. And if every step 
has been checked and double checked, the way it is at 
Great Lakes Steel... presto! you get pure, hard coke—the 
vital ingredient for reducing ore to high-quality pig iron. 


Above, you see Great Lakes special coke recipe (cut in 
millionths, of course) being checked for ash impurities, 
a very important step in the complete analysis. 


First, a sample of each kind of coal is burned to a cinder 
in the test furnace. Then the painstakingly mixed blend 
gets this dress rehearsal heat treatment, too. And this 
makes doubly sure that the blast furnaces produce 
quality iron . . . iron to make steel that meets customer 


specifications to the letter! 


Quality control from raw materials to finished product— 
that’s Great Lakes Steel! May we help you? 


GREAT LAKES STEEL CORPORATION 


Ecorse, Detroit 29, Michigan « 






EVEL Ey! 


A Unit of 





District Sales Offices: Boston, Chicago, Cincinnati, Cleveland, Grand Rapids, 
Houston, Indianapolis, Lansing, Los Angeles, New York City, Philadelphia, 


Pittsburgh, Rochester, St. 


Louis, San Francisco, Toledo, Toronto. 
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The nice thing about the typical Holiday family is 
that they’re really not typical at all. 

For instance, they earn three times the national 
average, own a well-above-average home, and take far 
more vacation trips — over seven trips a year by one or 
more family members — mostly by car. 

Holiday families are the get-up-and-go people of 
the country — the driving-est, most mobile-minded 
people in America. In a typical year, they drive their 
more than a million cars over 12.4 billion miles, burn- 
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ing up 900 million gallons of gasoline and 42 million 
quarts of oil on the way. Not to mention carloads of 
spare parts and accessories. 

Quite a market. And quite a magazine for reaching 
it, for Holiday puts your prospects in a motoring 
mood ...a happy Holiday mood that’s just the right 
backdrop for your selling message. 

Small wonder so many of the country’s top auto- 
motive advertisers (56 in all) are using the pages of 
Holiday. Tried it yourself? 


Some people have more drive than others... 3 
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Lawsuits Affecting Dealers... 
Court Decisions 


By Leo T. Parker 
Attorney at Law 
— higher courts have rendered 
many outstanding decisions af- 
fecting automobile dealers. Knowl- 
edge of these im- 
portant decisions 
will enable read- 
ers to avoid ex- 
pensive legal pit- 
falls. These new 
citations can be 
used by readers 
and their lawyers 
to win unavoid- 
able law suits. 
All courts 
agree that a 
L, T. Parker contract that is 
incomplete, ambiguous or in viola- 
tion to a state law is void and 
unenforceable. 


For illustration, in Sierra Motor 
Sales v. Aleman, 293 Pac. (2d) 162, 
it was shown that one Aleman pur- 
chased an automobile from Sierra 


under a written contract specifying 
a total cash price of $2,230.80. 

This contract recited a total down 
payment of $788.80 which consisted 
of a cash payment of $388.80 and a 
trade-in allowance of $400. When 
the time came for Aleman to take 
delivery of the automobile he could 
not raise $268.80 of the balance due. 
Aleman gave the seller his promis- 
sory note in the sum of $268.80 for 
this balance. The written contract 
did not set forth the time price dif- 
ferential or the contract balance. 

*” oa > 


Default Charged 


Aimncer two years later the seller 
repossessed the automobile, con- 
tending that Aleman had defaulted 
under the contract. After repairing 
and reselling the automobile, the 
seller sued Aleman for an alleged 
balance due. Then Aleman sued the 
seller for $2,127.46 alleging that the 
original sale contract was void be- 
cause it did not contain a clause 


showing that he owed $268.80 on the 
car. 

The lower court agreed with Ale- 
man’s argument and held the seller 
liable to Aleman for $2,127.46, say- 
ing: 

“The evidence adequately sus- 
tains the finding of the lower 
court that the contract did not 
set forth the time price differen- 
tial or the contract balance and 
rendered the contract for the sale 
of the automobile unenforceable.” 

However, the higher court refused 
to approve the verdict until the 
lower court deducted the value for 
use of the car, over a period of 
nearly two years, from $2,127.46. 

The court said: “A person who 
has received money from another 
under a void contract has been un- 
justly enriched and for that reason 
the law permits the latter to re- 
cover the amount of the unjust 
enrichment from the former. 

“However, when, as in this case, 
the seller transfers to the buyer the 
possession and use of an automo- 
bile the buyer receives a benefit 
which should be considered in de- 
termining the amount of the seller’s 
unjust enrichment. The law implied 
an agreement upon the part of the 
user of the automobile to pay the 





“Service department? Oh, yes, 
service department. . Say, 
Joe, what’d we do with the serv- 
ice department?” 





owner thereof the reasonable value 


of such use.” 
+ * > 


Decision Varies Law 


— speaking, if a fi- 
nance company allows a dealer 





Farmer Rex Long, Loudonville, Ohio, checking temperature of milk in 600-gallon cooler. 


Extra Miles in Every Tankful! 





What, extra miles in a tankful of milk? Yes! It takes more equip- 


ment-miles than ever to operate a modern dairy farm. Those extra 


cars, trucks and implement miles mean extra dollars for you. 


This is particularly true in the prosperous states of Ohio, Michi- 


gad and Pennsylvania where farmers are buying more cars, trucks 
—more gallons of fuel and lubricants, tires and batteries, replace- 
ment parts and accessories. All three states are among the top- 


third in farm income. 


And, reaching the overwhelming majority of rural families in 
these states are magazines edited specifically to their needs and 
interests—THE OHIO FARMER, MICHIGAN FARMER, PENNSYLVANIA 
FARMER. They’re thoroughly read, extremely effective advertising 
mediums. They’re easy and economical to use — rotogravure 
printed (in full color, too) to save the cost of plates .. . and 
published twice every month. 


Cleveland 


sories (plus heating 
cooking equipment). 


The booklet for either 
state—or all three—will be 
mailed free upon request. 
Write to Capper-Harman- 
Slocum, Inc., 1010 Rockwell 
Avenue, Cleveland 14, Ohio. 


THE OHIO" FARMER - MICHIGAN FARMER - PENNSYLVANIA FARMER 


East Lansing 


Send for Your Free Copies of the 
FARM PETROLEUM MARKET 


In three interesting booklets on the farm markets 
in Ohio, Michigan and Pennsylvania are many 
important facts on automo- 
biles, trucks, farm tractors, 
garden tractors, petroleum 
products, tires and acces- 


and 





Loa 


Harrisburg 


to place mortgaged automobile: on 
the floor of his sales room such 
finance company cannot obtain pos. 
session of any of the automobiles 
sold to an innocent purchaser who 
paid cash for the car. 


Last month a higher court ren- 
dered a decision which varies this 
old law. This court held that in 
order to obtain a favorable ver- 
dict, one who claims to be an 
innocent purchaser of an encum- 
bered automobile must conciu- 
sively prove all of his contentions, 


For illustration, in Hewgley vy. 
General Motors Acceptance Corp., 
286 S. W. (2d) 355, these important 
facts were disclosed: Colbin Motor 
Co. is an Oldsmobile dealer and the 
GMAC has been financing its pur- 
chases of automobiles from the 
manufacturer. 


As usual Colbin financed the pur- 
chase of several automobiles 
through this finance company by 
trust receipts. Later Colbin de- 
faulted in his agreed payments for 
these automobiles. He was being 
pressed for payment by the finance 
company. He moved all of the auto- 
mobiles away from his place of bus- 
iness and concealed them from 
agents of the finance company 
which sued him in replevin for 
these cars. One day officers finally 
found the cars in a private garage 
and replevined them. 

= + = 


Failed to Prove Claim 


| ig! SUBSEQUENT litigation, 
Hewgley claimed that he had 
purchased one of the automobiles 
from Colbin the evening before the 
cars were replevined by the finance 
company and that he had paid cash 
for it. 

Hewgley claimed that Colbin told 
him that the girl who prepared title 
papers had gone home and that she 
would prepare the papers the next 
morning. Hewgley also claimed that 
he left the car at Colbin’s garage to 
be serviced, and that when he went 
back for it next day he learned that 
it had been taken in replevin by 
the finance company. 

Hewgley contended that as the 
finance company had allowed Col- 
bin to place the car in his sales- 
room the latter had a legal right 
to sell the car and pass title 
thereto to a bona fide and inno- 
cent purchaser. However, Hewg- 
ley failed to introduce substantial 
evidence to support his claims. 
Hence the higher court held that 
Hewgley could not get possession 
of the automobile from the fi- 
nance company. Hence, Hewgley 
apparently lost $3,566.64 which he 
claimed that he had paid Colbin. 

The court said: “In order to sus- 
tain complainant’s (Hewgley’s) 
claim as a bona fide purchaser, it 
was necessary for him to allege and 
prove that he had no notice of 
GMAC’s right, (1) not only at the 
time of his purchase of the car, (2) 
but also at the time of his actual 
payment of the consideration for it. 
Complainant (Hewgley) failed to 
carry the burden of proving that he 
was a bona fide purchaser of the 
car without notice.” 


56 British Show 
Expected to Be 
‘Biggest Ever’ 


LONDON, England. — The 1956 
Commercial Motor Show will be the 
biggest in the history of the event, 
according to its sponsors, the 
Society of Motor Manufacturers and 
Traders. 

Show dates are Sept. 21 to 29. It 
| will not be open Sunday, Sept. 23. 

The Society said the show will 
occupy 275,000 square feet in Earls 
Court. Nearly 40 vehicle manufac- 
turers will be represented with 
| makers from the United States, 
, Sweden, Holland, Germany and 
; Czechoslovakia joining the British 
| factories. 
| The 1956 exposition will be the 
| 18th appearance of the show which 

now is held every two years. It 

first was staged in 1907. 


IH Opens 2 Outlets 


| New International truck sales 
| and service outlets in Minnesota 
| 
| 





and Kansas have been announced 
with the opening of McCormick 

' Farm Equipment stores at Fer- 
gus Falls, Minn., and Parsons, 
Kans. Dale W. Payne was 
named manager of the Fergus 
Falls store. The Parsons oper- 
ation is under management of 
W. D. Allison. 
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"ALL WE HAVE TO SELL IS PROFIT! 


Your present line plus a ‘Jeep’ franchise means: 


e You spread your investment in Sales and Service facilities over two lines. 


e You can add substantial gross profits, with only a small addition to your present investment. 


e You make more efficient use of your Sales and Service force, by expanding their range of prospects. 


What happened to the 712 new dealers who joined the Willys 
team in 1955? Greatly increased net profits and best profit year were 
reported by many. This was accomplished by spreading investments in 
facilities and Sales and Service personnel over both their existing line and 
the ‘Jeep’ vehicle line. 


These new dealers—and many others who added the ‘Jeep’ franchise to their * 


present operation—were amazed when they compared the average gross 
profit per sale on ‘Jeep’ family vehicles with that of their present line. After 
the final washout, sales of ‘Jeep’ family vehicles resulted in much larger 
retained gross profits because: 


Willys dealers have no wheeling and dealing competition down the street. 


Used ‘Jeep’ vehicle resale value is far greater than that of most auto- 
motive products. (For example, two-year-old Universal ‘Jeeps’ sell for 
90.2% of Factory list price.) 


49.8% of ‘Jeep’ retail sales are clean deals. ° 


‘Jeep’ vehicle sales generally include substantial additional profits from 
the sale of special equipment (either at the time of original sale, or later 
when owners have new jobs to do). 


The yeep family of 4-Wheel-Drive vehicles 





Universal ‘Jeep’ 


‘Jeep’ Truck 





‘Jeep’ Station Wagon 


You can get into this profit picture The success of most dealers who 
dualed their existing line with the ‘Jeep’ franchise in 1955 was so great that 
it would be worth while for you to consider adding the ‘Jeep’ franchise to 
your present line. As Willys dealers are established only on a market potential 
basis, the number of open points is limited, but each offers a substantial 
future to the right man. 


Here is all you do Get the detailed facts and see what they can mean to 
you—facts about gross profit comparisons after the washout, facts about 
spreading your investment over a wider base — giving up nothing, but adding 
profits—facts about ‘Jeep’ service and parts income and special equipment 
sales. If you’re serious about increasing your 1956 net, fill out and mail the 
coupon below. You'll be under no obligation. Do it now! 











WILLYS ... rrr ee 


the company 
on the 
move! 
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Dealer Development Department 
Willys Motors, Inc., Toledo 1, Ohio 


Without obligation, please have a representative call and 
give me information about the ‘Jeep’ family franchise. 


Name 
Address 
OS eg ee 4 ee 


Business Position 


. 
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SEAT COVERS—A variety of decorative 
trims have been applied to the heavy 
gauge clear plastic seat cover produced 
by Rayco Mfg. Co., 220 Straight St., 
Patterson 1, N. J. For the feminine taste 
the seat covers are decorated with mink 
pompons, rhinestones, simulated pearl 
clusters or ebony rosettes. A fifth style is 
trimmed with antique burnished silver 
coins. fe sdenite “sh 


Turco Products Introduces 


Alkaline Paint, Rust Remover 


Development of an alkaline ma- 
terial for the removal of rust, paint 
and primer in one dip and rinse 
operation has been announced by 
Turco Products, Inc., 6135 S. Central 
Ave., Los Angeles, Calif. 

Called Turco Alkaline Rust Re- 
mover, the powdered compound is 
said to eliminate four of the six 
steps required for rust and paint 
removal by conventional methods. 


LUGGAGE RACK, TIRE MOUNT 
Said to be rustproof, the Regal Style- 
craft luggage rack features stanchions of 
zomac, a chrome-plated zinc alloy die 
casting, rails of stainless steel and an 
aluminum platform. The racks are avail- 
able in three sizes — 41, 63 and 75 
inches in length, and can be either per- 
manently mounted or converted into a 
removal rack. The manufacturer, Style- 
craft Automotive, 650 S. Clarence, Los 
Angeles 23, Calif., also produces the 
above rear tire mount for station wagons. 
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POINT SETS—Special duty distributor 
points, designed exclusively for use on 
vehicles operating at low engine speeds, 
have been announced by Electric Auto- 
lite Co., Toledo 1, O. Contact surfaces 
of the points have 78 percent more con- 
fact area than standard point sets, if is 
claimed. Breaker arm is said to have 
broad-beam construction and is reinforced 
for added strength. 

os a 8 
Clear Lacquer Spray Coating 
Used to Protect Chrome 


A clear lacquer spray coating that 
can be applied directly on cleaned 
chrome and all plated surfaces with- 
out preliminary preparations has 
been developed by Illinois Bronze 
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NEW PRODUCTS 


Powder Co., 2023 S. Clark St., Chi- 
cago 16, Ill. 

Called Chrome Protector, it is a 
specially formulated durable neu- 
tral lacquer that resists rust, cor- 
rosion, pitting and abrasion. It may 
be easily removed with lacquer thin- 
ner, it is said. 


INTERCHANGEABLE SIGN — The Insco- 
Neon is a patented portable ‘change-it- 
yourself" neon sign that operates on 110- 
120-volt, 60 cycle A. C. current. The unit 
is available in five models — 28 letters, 
two rows; 22 letters, two rows; 14 letters, 
one row; 11 letters, one row, and nine 
letters, one row. They also are available 
in five colors, green, rose, blue, copper 
and white, and come with a complete 
selection of letters and figures. Insco 


Products Co., Inc., Piqua, O. 
. * . 


LIFEBELT — An all-nylon Sure-Grip 
Lifebelt has been added to the Zink 
line of automotive products. The belts, 
which rate 1,000 pounds in excess of 
Civil Aeronautics Administration specifi- 
cations, are quickly adjustable to any 
wearer, and flip open under fingertip 
pressure, it is claimed. Buckles are 
special alloy stainless steel. Available | 
in five colors, the belts are designed 
so the short strap is nearest the door 
to prevent catching when closing the 
door. Howard Zink Corp. Fremont, O. 
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Duncan-Stewart Develops 
Colored Aluminum Coating 


A waterproof aluminum coating 
for concrete, masonry, brick, metal 
or wood surfaces has been devel- 
oped by Duncan-Stewart Industries, 





Ltd., New York. 

Called “Multi-Purpose,” it is avail- 
able in 16-ounce spray cans and 
one and five-gallon cans. Colors 
are gold, silver, cobalt blue and 
green. 


HEADLAMP AIMER — AC Spark Plug 
division has introduced a modified ver- 
sion of the Guide T-3 Safety-Aimer fea- 
turing a compensator dial for calibrating 
proper headlamp beam drop. The dial 
is said to assure exact beam angle with- 
out the aid of costly aiming machines 
and large darkened areas. The beam 
angle is set by moving the dial to the 
number that corresponds with the drop 
in inches required in 25 feet. The 
aimer, called T-3 Type A, is for use 
with Guide Safety-Aim headlamps intro- 
duced this year on all ‘56 GM cars and 
trucks. 


SPANNER WRENCHES — Two heavy- 
duty adjustable spanner wrenches, said 
to eliminate the need for several fixed-size 
wrenches, have been announced by Owa- 
tonna Tool Co., Owatoona, Minn. No. 
CT-685 has two interchangeable hooks, 
one %-inch thick and the other %-inch 
thick. No. CT-686 has a single %-inch 
thick hook. Both wrenches have 11 ad- 
justments, it is claimed. 


oe 


AIR CONDITIONER—An air conditioner 
that is said to fit under the dashboard 
of any car has been placed on the 
market by Keco Industries, Inc., 2832 
Spring Grove Ave., Cincinnati 25, O. 
Operating off the generator, the unit can 
be installed in either a six or 12-volt 
electrical system. It houses the multi- 
speed fan and adjustable air vents 
and gives maximum cooling efficiency 
without pipes and ducts, with no space- 
wasting equipment in the trunk, it is 
claimed. 

. ss @ 


Air-Ram Supercharger 


Said to Hike Horsepower 

A low-cost Air-Ram supercharger, 
that is said to boost horsepower up 
to 10 percent during summer driv- 
ing, has been introduced by Alm- 
quist Engineering Co., Milford, Pa. 

This cool-air induction system 
improves the engine’s breathing and 
volumetric efficiency to boost horse- 
power and mileage by packing cool, 
dense air (from front of car) into 
the carburetor instead of hot, thin 
under-the-hood air, it is claimed. 


SAFETY DOOR LOCKS — Designed to 
prevent the rear door from flying open, 
safety door locks for all popular four- 
door cars have been marketed by 
Houser Engineering & Mfg., Inc., Bluff- 
ton, Ind. Easily installed, the Houser 
door locks prevent the rear door from 
being opened from the inside, it is 
claimed. The inside handles are replaced 
by the snap-on door locks, while the 
outside handles open the door as usual. 
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Acme Lacquer-Base Spray 


Solution to Sand Scratches 


Acme 3509 Bond-Tite, a product 
of Acme Quality Paints, Inc., 8250 
St. Aubin, Detroit 11, Mich., is said 


to be a solution to the problem of: 
sand scratches showing through on! 





refinished cars whose original fin- 
ish was lacquer. 

Featuring a lacquer-base mate- 
rial, the product can be sprayed 
over newly-sanded lacquer, enamel, 
or lacquer primer-surfacer prior to 
application of color coats, it is 
claimed. 


es 
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COMPRESSION TESTING KIT — Scien- 
tifically engineered cylinder compression 
testing equipment, which comes in a 
shock-proof metal box and includes three 
interchangeable stems, flexible hose and 
complete accessories for testing over 90 
percent of engines, has been marketed. 
Called Mark I! Compress-Aid Kit, the 
unit is said to include everything for 
checking today’s engines. The three 
different stems allow 12 different gauge 
combinations, it is claimed. Avuto-Test, 
Inc., 600 S. Michigan Ave., Chicago 5, Ill. 
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CAR MIRROR — The Roberk Guardian 
mirror is said to provide complete right 
and left lane vision from the driver's 
seat. The head assembly swivels 360 
degrees and the arm is adjustable, insur- 
ing proper focusing for both right and 
left mirrors. The “Thumblock"™ is said to 
provide a convenient method of locking 
the head in whatever position desired. 
Roberk Co., Norwalk, Conn. 

a” > * 


Fingers Squeeze Graphite 


From Servwell Container 


A container and “gun” that dis- 
penses graphite with a squeeze of 
the fingers has been placed on the 
market by Servwell Products Co., 
Cleveland 3, O. 

The gun is said to do for graph- 
ite what the aerosol bomb did for 
insectides and is small enough to 
hold in the hand. It sprays dry 
lubricant at its target while held 
in -~v position, according to Serv- 
well. 


SOLDERING, BRAZING TOR CH—The 
Huber model “A" soldering and brazing 
torch has nine different tips, which pro- 
duce everything from a very fine flame 
to a broad burner, it is claimed. The torch 
is made entirely of Revere brass, except 
for the stainless steel conical valve stem 
and the form-fitting wooden handle. 
Huber Industries, Inc., 4968 Hillside Ave., 
Cincinnati 33, O. 


DIESEL REPLACEMENT FILTER—The Re- 
filco 59c “Deez-Ol-Pure” replacement filter 
is designed with a two-way purifying 
action for heavy-duty compound oils 
specified for automotive, industrial and 
marine diesel motors. The replacement 
cartridge is said to be a perforated can, 
14% inches high and 7% inches in 
diameter with a centerpost oil seal, 30- 
quart crankcase capacity, with a life from 
10,000 to 15,000 miles, or the equivalent 
in hourly operation. Refill Filter Co., 541 
Fifteenth Ave., Newark 3, N. J. 

ws 


Rolls Royce Spark Plugs 


Made Here by Champion 


A special spark plug for Rolls- 
Royce automobiles is among a 
series of new automotive spark 
plugs announced by Champion 
Spark Plug Co. 

Plugs used for Rolls-Royce auto- 
motive engines have been manufac- 
tured by the Champion plant in 
Feltham, England. However, Cham- 
pion has started small-scale produc- 
tion in Toledo of the special plug 


which carries the designation by 
N-8BR. 


CHECK VALVE — An air tank check 
valve, said to meet the new I.C.C. 
Brake Safety Regulations, is being offered 
by Aijirbrake Accessories, Inc., 155 N. 
Ada St., Chicago 7, Ill. Made of heavy- 
duty, non-corroding brass, the check valve 
has no seat to leak or wear, and re- 
quires no extra fittings to install, it is 
claimed. Designed to fit varying pipe 
diameters, the valve is available in %, 
Y% and %-inch thread sizes. 
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“DUO” 


BUMPER EXHAUST—The “Duo” bumper 
exhaust, made of triple-chromed, heavy- 
gauged steel, is said to be universal for 
all cars. Designed to fit snugly against 
the bumper, the unit is eight inches long 
and is said to permit tailpipe entry fo 
mouth of exhaust opening. It is also 
available in special kit for conversion of 
single exhaust system to dual. Badger 
Tool & Mfg Co., Inc., 1501 W. Polk St., 
Chicago, Ill. 
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Sta., Son Pedro. Cal. Parts Co., San Pedro, Col. Brown & Werming, James Normon, The Gibson Co., Ted Marcelini's Serv., Fred Schuelke, Atco Distributing 
ZE—Bendix Duomatic Washers & Dryers Kermit Nicley Chowning Todd, Depenable Auto Greensburg, Ind. Greensburg, Ind. Kingsford, Mich. Co., Kingsford, Mich. 
Pine Hill, Ky. Supply Co., Richmond, Ky. Gaylord Reichling, Frank A. Hemmelder, Sieg- Ottis Stokes, Aydens Joseph Boyce, Craven Foundry 
Wholesaler Borxterman Oil Co., Joe M. Lemmon, Falls City Auto Gaylords Texaco Dubuque Co., Dubuque, iowa. Auto Sup., Ayden, N. C. & Machine Co., New Bern, N. C. 
Marder, Greater Dallas Baileyville, Kans. Supply, Falls City, Nebr. Darlington, Wis. Y. Garage & Serv. Sta., William Ogan, E. S. Youse Co., 
tomotive, Dallas, Tex. Luthin Nottingham, James M. Patton, Arco Motor's Glenn F. Gillis, Gillis Dole Vicksell, Sieg Co., Richiond, Po. Inc., Reading, Pa. 
. R. English, Kansos City Bloomington, Ind. Co., Bloomington, Ind. Standard Service, Burlington, lowa. William E. Delong, King Smyers, Bee Inc., 
. Sup., Kansas City, Mo. Edward D. E. Seitz, L. C. Matijhe, Mack's Auto Stronghurst, II!. Bill's Esso Service, Allentown, Po. 
Seitz Texaco Service, Supply, Ft. Collins, Colo. Jim's Edeell Garage, Wayne Taylor, Crumpton Bros., Allentown, Pa. 
. J. Ryan, American Motors, Ft. Collins, Colo. East Leroy, Mich. Battle Creek, Mich. Watson Brothers Frank J. Stanosheck, Sidies Co., 
rgh 5, Po. Tex, % Moore Gread, W. C. Nix, Phelps Roberts Corp., Mero! Queen, Horold Emery, Crampton Auto Omoha, Nebr. Omoho, Nebr. 
L. Carson, Motor Acc. & Washington, D. C. Washington, D. C. Red Bluff, Cal. Supply, Red Biuff, Cal. Cletus Cavadini, Middle Oren Pengra, LoCrosse Auto 
Co., Pueblo, Colo. C. Helan Deus Serv. Bernard Strevsand, Best Auto G. Clennys Texaco Serv. ®. D. Mallory, Auto Ports & Ridge Service Sta., Supply Co., LaCrosse, Wis. 
E. Casali, Everett Ave., Ste., Houston, Tex. Supply Co., Houston, Tex. Sto., Montgomery, Ala. Tool Co., Montgomery, Alc. Bonga, Wis. 
Parts Co., Somerville, Mass. Ken McBride, Jerry Dunn, Dunn Supply Co., Kavonaugh Service, Ralph Nagel, Sieg Co., Joseph F. Cameford, Jr., Horold J. Miller, Klein Auto 
National City, Col. Son Diego, Calif. Dewitt, lowa. Davenport, lows. ideal Parking, Ltd., Parts Co., Wilkes-Barre, Pa. 
PRIZE—21-inch Philco Television Sets Clifford Ruthstrom, Ace Allen Word, Manhatton Auto M. L. Robertson DX Serv. Leonard A. Spurgeon, Sieg- Wilkes-Barre, Po. 
Wholesaler Motors, Monhatton, Kans. Supply, Manhattan, Kons. Barnes City, lowa. Ottumwo Co., Ottumwa, lowa. John Conley, Marquette Pau! Jones, Carroll Motor Supply, 
Joseph M. Matt, Matts George Patterson, Utico Gear & A. Merriman, Metro- Julius J. Skowronek, Bond Auto Service Co., Marquette, Mich. 
goes 7. ge age a Richf'id Gor., Rome, N.Y. Auto Ports, Rome, N. Y. potiten Water Bureav, Supply Co., Hartford, Conn. Marquette, Mich. 
in Hughes, California SIXTH PRIZE—G.E. Mixers aie tigen tates Frank McCahem, Sieg-Mason City Se lot thofteee, Gansta, tobe ey 
. Co., Oakland, Cat. Dealer Wholesaler Con., Mason City, lowa. Co., Mason City, lows. Lincotn, Nebr. 
Imer A. Tusch, Midtown Sup. Herman Wallace, Short's Leland C. Mosher, Alan Knight, Morr Texaco Serv., Don Mosely, 8. F. Goodrich, E. Hildinger E. H. Richardson, Northern 
., Grand Rapids, Mich. Sinclair Serv., Sta., Almond, N. Y. Newton, til. Olney, til. Caro, Mich. : Supply Co., Bay City, Mich. 
Andover, N. Y. Art Pepper, Peppers J. L. McCormick, Scott Distribut- Clarence J. Heinrich, Don Anton, Repass Automobile 
Mohnike, Sidles Co., W. F. Schmidt, Schmidt Marion Walters, Steele's Auto. Conoco, Sterling, III. ing Co., Sterling, 1. Wellsburg, lows. Co., Waterloo, lowa. 
Mach. ,UpperSandusky,O. Ports Co., Findlay, Ohio. E. P. Lovitt, Lovitt Mot. Henry S. Dutch, Sieg Co., Goodwin Motor Co. R. C. Koch, Auto Tire & Parts 
Schonz Brothers, William Linstead, H. A. McRae & Co., Abingdon, III. Davenport, lowa. Cape Girardeau Mo Co., Cape Girardeau, Mo. 
Woaterviiet, N. Y. Co., Inc., Troy, N. Y. Robert Paimer, Reliable P. Smith, The Gibson Co., D. E. Elmore E ; Neo! Knox, Avto Spring & Supply 
a 7 Ste., ae a, a inc., i —_ Bend, ind. South Bend, Ind. Abilene, Tex. Co., Abilene, Tex. 
mmons, Pa. entown, > uston Sinclair, P. D. Smith, The Gibson Co., i 
Randall C. Tennant, Robert C. Helander, Nutmeg Auto South Bend, Ind. South Bend, Ind. ys hake, mean, Wane 
oe — Co. Supply Ce., Hartford, Conn. —, Friendly Serv., The Automobi'e Equipment Co., Benton City Wosh. 7 : ; 
st Hartford, Conn. troit, Mich. Detroit, Mich. , ills- 
Shover, Penn. Rubber & Sup. Miller's Service Sta. 1, A. D. Gay, Yakie Supply Co., G. G. Hicks, 1. © Beltion, Kesnan Adto ee eee ree... ts © Meaen, Hite Sieete Oe 
-, Columbus, Ohio. Port Arthur, Tex. Port Arthur, Tex. Perry, Fla. Parts Co., Tallahassee, Flo. Tod's Gerane . ” Ned Smith, Bradens Motor Port 
- J. W. Davidson, Pettigrew Auto M. Willmore, Brunning Roy Miller, Sidles Co., Gary D. Savastano, J. M. Heliman, Pennsylvania —— ere we 
Supply, Houston, Tex. Motee Serv. Srunaing, .Bectrien, bebe Veunaioen. Gnd Rubber & & - Co Glendale, Ore. Co., Gronts Pass., Ore. 
Ray L. Magruder, Auto Ports & “a : . : ee ee onet S  S Jake Yoder Garage, M. M. Maxwell, Redlands Auto- 
° Nebr. Youngstown, Ohio. Yucaipa, Cal motive Sales, Redlands, Col 
Color Co., Kansas City 8, Mo. Tom Edwards, Prop., Fred Schuelke, Atco Distributing Lawrence Elliott, Kenneth Pellano, Auto Electric Chorlie Skipper 66 Cw F nt F os , 
Lowell Dickinson, Joplin Auto Edwards Shell Service Co., Iron Mountain, Mich. Ardmore, Okla. Soles & Serv. Co., Ardmore, Okla. Se . “ we oe 
Sten Sanntetn, tich. ’ o rv., Leland, N. C. Brothers, Inc., Wilmington, N.C. 
ion Santen, Rufus T. Carswell, Waynesville SEVENTH PRIZE—Sunbeam Electric Fry Pans J. U. Myers, Myers Ation- George Leathery, Harrisburg 
Boyd vi tic Serv., Dallastown, Pa. Autoparts Co., Harrisburg, Po. 
Waynesville, N. C. Auto Parts Co., Waynesville, N.C. Dealer Wholesaler Seung thet Joh ’ Po 
George Creots, Sinclair R. E. Dye, Arnoys & Dye, Hieimon Texaco Service, Ralph Louck, The Gibson oan aren. Ayer aie. i Mm Mustle, Meter Parts Serv., 
Serv. Sta., Wellesville, Wellesvilie, N. Y. Celina, Ohio. Co., Lima, Ohio. coe Soe, ee a egy Say a 
N. Y. Ray E. Gregore, Ray's George M. Kaiberg, endue as ot ‘oune, The Gibson Ce., 
Inc., Winchester Vo. W. A. Wilson, Harris Shipley, Nevada Auto Super Service, Paimer Bros. Auto Supply Co., ae jenapetis, ind. ae” tndignapette, tnd. : 
% Nevada Highway Supply Co., Reno, Nev. Great Falls, Mont. Great Falls, Mont. Wilkinson 555 Service, J. E. McCuller, Mills-Morris 
hy R. C. Sheets, President, Logan Dept., Tonopah, Nev. Bernard B. Hajovsky, § W. M. Cowan, American Joceaae. Mien, Con. Sochobe “hes. 
Holden Mingo Supply Co., Logan, Richard M. Ross, Ross Robert MacDermott, A. C. Smith, Gonzales, Tex. Auto Ports, Austin, Tex. Demetrios Kontos, Oscar A. Melby, 7 
. Va. Gor., Burlington, Pa. Towanda, Po. * Victor Batlo, Melvin Kelm, Joe L. Word Co., ee See Soampnanty Sreet Powten, 
. L. D. Kerlein, William E. Palmer, Automotive Cat Springs, Tex. Waco, Tex. West Secramento, Cal. Secromente, Cal. . 

. Ol! M. Warrington, Smith Tire & Greencastle, Pa. Supply Co., Altoona, Pa. Orville Gregory lee #. Pace, Weed @ Hehene Clyde Whited, Ciydes trwin Leslie, Jr., Automotive 
Electric Co., Albert Lea, Minn. Terry Dunham, Reynolds Esso, Webster Auto Parts, Elkins, W. Va Sonoco Station, Supply Co., Barnesboro, Pa. 
Harold Emery, Crampton Auto Rome, N. Y. Springs, W. Va. Ree Cherry Tree, Pa. 

Supply, Red Bluff, Cal. L. J. Young Service The Lewis Motor Mart Co., Horace Marsh, Marsh Glen Barlow, Prater Oil Co., Sone Son J een ee Ring Brothers, 
Mgr., Greenville, Ohic. Greenville, Ohio. Super Service, Inc., Hobbs, N. M. emington, N. J. za .N. J. 
PMES—Black & Becker Bri Kits Wilmer Juneaus Garage, L. A. Rabalies, Auto Ports & Bat- Lovington, N. M. H. Polmer Serv. Ste., Bernard Strevsend, Best Auto 
Bordelonville, Lo. tery Serv., Inc., Alexandria, La. R. A. Shanks, Shonk’s Robert E. Francis, Engleby Roustan, Tax. Sesety Go, Hevetan, Ton. 
Fred’k Kellam, Kellam's P. J. Schofield, K & K Auto Gorage, Floyd, Va. Auto Supply Co., Roanoke, Va. Myron A. Spree, LeRoy M. Hunter, El Campo 
Garage, Honesdale, Po. Parts Co., Scranton, Pa. Gerald A. Kesterson, Ronald Ferrians, Lay & Nord, Patecies, Tex. Auto Supply, 1 Compe, Tex. 
H. A. Luecking Sunnyside Lyle B. Collins, Chanen's Auto Russ Holmes Super Yakima, Wash. Jesse L. Israel, Jesse & J. Clark, Jr., Clark's Auto Parts 
Eapt. W. Burlington, le. Supply Co., Burlington, lowa. Serv., Prosser, Wash. SU's Serv. S00. Sueply, Coleman, Tex. 
Taylor DX Service, Walter O. Grawey, Peoria Auto C. R. Moore, Moore's Halton-Berg Automotive Service, ev Wesrth,. Som. : 
Laura, Hil. Parts Co., Peoria, ill. Richfield, Albany, Ore. Albany, Ore. Norm's Point Seevice, CH. Caldwell, B. F. Geoerich 
Frank E. Wieland, Sol Glass, Ancorp Automotive, R. Mack Ingersoll, George Patterson, Utica Gear & Fort Wayne, Ind. Store, Fort Wayne, Ind. 
i , Colo. Cockeysville, Md. Baltimore, Md. Boonville, N. Y. Auto Parts, Rome, N. Y. Frank Adkinson, H. Wynne, Hillsboro Auto Parts, 
im Stresty, Lintefield Meter W. C. Strahm, R. T. Donelson, Motor Parts & McGill Home Oil, Albert Schwiebert, Home Oil Cometios, Ore. Senet, eee 
., Littlefield, Tex. Bern, Kans. Equipment Co., St. Joseph, Mo. Hamler, Ohio. Eapt. Corp., Napoleon, Ohio. GHTH —Co peners 
Miller, Miller Auto Supply Helen Candy, Paynis Sup. Fay Schimel, W. R. Wilson Auto Blue Pond Amoco, . Michoet, Rose Olt Corp., . — eae ae 
-. Salt Lake City, Utah Co., Cassadaga, N. Y. Ports, Westfield, N. Y. Akron, Ohio. Akron, Ohio. Dealer Wholesaler 
Olinger Chw. Co., George Unthank, Canton Hard- Ernest Taups, Jr., J. E. Thibeaux, A. C. Suhren Willis A. Humphrey, H. Stoltz, Auto Parts Co., 
Maurer, Big Boy's Auto Coshocton, Ohio. ware Co., Canton, Ohio. Southern Bell Tel & Tel Lafayette Corp., Lafayette, La. Mount Carmel, Hl. Mount Carmel, !11. 
Co., Sunbury, Pa. Vern Diago, A. S. Henry C. Foubert, George A. Co., Lafayette, Lo. Anton J. Schindler, Leslie Rabel, Brasher Supply Co., 
McCosker ° Kreplin Co., Oakland, Col. Coot Gosdeasing, ae Emery, Crampton Auto saeedier's Texaco Weimer, Tex. 
Sales, Berkeley, : os Melinos, Cal. y, Red Bluff, Cal. rv. Sta., Weimer, Tex. 
C. R. Evans, Sr., Evans Ronald Wade, Keenan Auto Palmers Texaco Service, Cart thewens, Sturtevant Auto Wilcox Forct-Al Good- G. E. Butters, Whipples Auto. 
Serv. Sto., Hawkins- Parts Co., Hawkinsville, Ga. Van Nuys, Cal. Parts, Van Nuys, Col. wine, Willsboro, Po. Equipment, Elmira, N. Y. 
ville, Ga. Lloyd C. Heese, Truax Jack Todd, Trvax Oil inc., Gerharts Atlantic, Kine E. Smyers, Bee Inc. 
Robert Newell, Zimmer- E. J. Movtray, Schwarz Auto Serv., Philomath, Ore. Corvallis, Ore. Allentown, Pa. Alientown, Pa. 
man Chev. Co., Parts Co., Charleston, Ill. Glover's Texaco Serv., lloyd K. Renkin, Pekin Machine Erland Anderson, Westley Elbert, Valley Motor 
Charieston, ili. Pekin, Hl. & Pts. Co., Pekin, il. A & B Carter Service, Supply Co., Hovre, Mont. © 
Stern's Amoco Serv. Elmer Lang, R. J. Loock & Co., Frank Merritt, Lapham George McGonagle, Everett Ave. Malta, Mont. 
Sta., Baltimore, Md. Inc., Baltimore, Md. Brown Service, Auto Pts. Co., Somerville, Leopolds Service, Chester E. Burns, Pennsylvania 
Williom O. Fox, Joseph Snodgrass, Willard C. Boston, Mass. Mass. Albion, Po. Rubber & Supply Co., Erie, Po. 
Spencer, W. Va. Starcher, Inc., Spencer, W. Vo. M. D. Reynolds, Richard Baird, Sieg-Metz Co., Harry A. Vogel, Wright C. E. Luatien, Combs Automotive 
Triangle Chevrolet Co., Joe Marchiol, Motor Accessory & Reynolds Soles & Serv., Des Moines, lowa. Coop-Exchange, Co., Dodge City, Kans. 
Trinidad, Calo. Parts Co.. Trinidad, Colo. Mitchellville, lowa. Wright, Kans. 
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8. J. Hill, Liberty 
Service Station, 

Glen Cove, L. |., N. Y. 
Artyn S. Cady, 
Tampico, Hil. 

Ray's Automotive Serv., 
Attleboro, Mass. 

G. R. Chard, 

Lincotn, Kans. 

Fisher Texaco Service, 
Knoxville, Tenn. 

Bob McKee, 

Hudson, lowa. 

A. R. Bennett, 
Independent Lbr. Co., 
Grand Junction, Colo. 
Arrow Truck Parts, 
Farmington, N. M. 
St. Clairs Serv. Sta., 
Berlin, N. H. 

R. M. Wolker, 

Tulsa, Okla. 

F. Hendrix Serv. Sto., 
Curtis Conterberry, 
Longview, Tex. 

Andys Sunoco, 
Cincinnati, Ohio. 

N. Tisich Serv. Sto., 
Weirton, W. Va. 
George Reibe, 
Richmond, Kans. 
Joseph Benko, Jr., 
Joseph Benko & Co., 
Inc., South Bend, Ind. 
Harold Cannon, 

Troy, Mo. 

Dick Stengel, Stenge! Oi! 
Co., Garden City, Kans. 
Jacks Texaco Station, 
Hartford, Conn. 
Kelly's Oil Co., 
Altona, Ili. 

Bill Volenec, Union 
Transfer Co., 

Omaha, Nebr. 

Robert M. Straight, 
Oakes Motor Co., 

Fort Collins, Colo. 
Ness City Motor Co., 
Ness City, Kons. 
Moore's Shel! Service, 
Indionapolis, ind. 
Marsh Brothers Shell, 
indianapolis, ind. 
Edwards & Shaw Esso 
Serv., Memphis, Tenn. 
Texaco Store Service, 
Alexondria, La. 
Claude Collins ABC 
Serv., Montrose, Cal. 
Foster Std. Service, 
Billings, Mont. 

Francis Jones, 
Melverne, Kans. 
Daniels Construction 
Co., </o Wolters Ford 


Gerald W. Maschmann, 
Maschmonn's Cities 
Serv., Victor, lowa. 
Mark Schtiabk, Norb's 


Eugene O'Rourke, Walters Dis- 
tributing Co., Mineola, N. Y. 


F. W. Van Sickle, Sieg Co., 
Sterling, il. 

S. J. James, Waite Auto Supply 
Co., Providence, R. |. 

Lovis Stofer, Central Supply Co., 
Satina, Kans. 

William T. Hembree, Standard 
Tire Co., Knoxville, Tenn 

Paul Grubb, Steele's Automotive 
Pts., Lima, Ohio. 

Paul C. Boker, B. K. Sweeney 
Co., Grand Junction, Colo 


J. R. Puckett, Farmington Avto 
Supply, Farmington, N. M 
Ronald J. Cote, Cote Bros. Auto 
Supply, Berlin, N. H. 

Bennie Clork, Standard Parts 
Inc., Tulsa, Okla. 

Emmett Serpas, Wadel-Connally 
Co., Longview, Tex. 


F. Soerge! Spreen Automotive 
Parts, Cincinnati, Ohio 

Paul Blaine, Pittsburgh Auto 
Eapt. Co., Steubenville, Ohio 
Ray Schmidt, Leash Oi! Co., 
Ottowa, Kans 


H. C. Washburn, The Gibson Co., 


South Bend, Ind. 


Edword M. Kohrs, Troy Auto 
Parts Co., Troy, Mo. 

M. Rowe, Machine Supply Co., 
Garden City, Kans. 

R. C. Helander, Nutmeg Auto 
Supply Co., Hartford, Conn. 
H. B. Garrett, Sieg Co., 
Galesburg, III. 

Frank Stonosheck, Sidies Co., 
Omaha, Nebr. 


Erwin Matejka, Mock’s Auto 
Supply, Ft. Collins, Colo. 


B. J. Lopp, McKinley Automotive 
Co., Dodge City, Kans. 

B. Mason, B. O. Mason, 

Acton, ind. 

Clem Thompson, The Gibson Co., 
indianapolis, ind. 

Cc. L. Boehm, J. B. Cook Auto 
Machine Co., Memphis, Tenn. 

M. Holmes, Auto Parts & Battery 
Service, Inc., Alexandria, La. 
Obo Bumpus, Jack Bidinger Auto 
Parts, Glendale, Cal. 

K. Noyes, Jr., Northwestern Auto 
Supply Co., Billings, Mont. 

John Ely, Southwick Automotive, 
Inc., Topeka, Kans. 

J. R. Puckett, Farmington Auto 
Supply, Farmington, N. M. 


Noel Hailey, Franklands, 
Jackson, Tenn. 

B. Blanchord, Belle Plaine Motor 
Supply, Belle Plaine, iowa. 


William A. Henz, General Trad- 


Texaco Station, 
Melrose, Minn 

Cecil Park, Parks Texaco 
Serv., Lexington, Ky. 
Tony Plakstis, Elmwood 
Service Station, 

Great Neck, N. Y. 


ing Co., St. Cloud, Minn. 


William N. Miller, Womwell 
Auto. Pts. Co., Lexington, Ky. 
Eugene O'Rourke, Walters Dis- 
tributing Co., Mineola, N. Y. 


Francis Clark, Clark Gulf Leland L. Mosher, Alan Knight 


Dist., Hornell, N. Y. 
W. W. Short, Cys Super 
Serv., Goshen, Ind. 
Eugene K. Henke, 
Grain Growers Oil Co., 
Scobey, Mont. 

Bull Canyon Ranch, 
Albin, Wyo. 

A. Jagto, Central 
Garage, Wattsburg, Pa. 
J. H. Harris, Jr., Mor., 
B & P Service Station, 
Weldon, N. C. 


Co., Almond, N. Y. 


Marion Ownes, Goshen Auto Elec. 


Brake Serv., Goshen, Ind. 
Charles Falougian, Valley Motor 
Sup. Co., Sidney, Mont. 


Reinie Behm, Stickney's, Inc., 
Scottsbluff, Nebr. 

Joseph Locorotondo, Richard B. 
Wolf, Erie, Pa. 

Jack DeBerry, Davis & Co., Inc., 
Conway, N. C. 


NINTH PRIZE—Ronson Crown Table Lighters 


Dealer 
Tinsley Tire Co., 
Knoxville, Tenn 
S & W Garoge, 
Lawndale, Cal 
Harold Wise, Wise 66 
Service, Akron, Colo. 
R. T. Little, Greenville 
Auto Serv., Greenville, 
Piumas County, Cal 
Maurice A. Lyons, Lyons 
Marathon Service, 
Ft. Wayne, Ind. 
R. Bruce Helming, 
Helming Brothers, Inc. 
Wisdom, Mont 
Parkway Sohio, 
Cincinnati, Ohio. 
Poul Harlon, 
Jackson, Tenn. 
Albet Brothers Trucking, 
Wisconsin Rapids, Wisc. 
J. H. Tucker, 
Jackson, Miss 
Nels Johnson, 
Bangor, Me 
Saylors Oil Co., 
Anderson, S. C 
R. H. Fulton Coast Co., 
Aztec, N. M. 
Michel's Super Service, 
Mt. Prospect, til. 
Cox's Service Station, 
Sentinel, Okla. 
Leo Greenwald, Green's 
Service Station, 
Vinelond, N. J. 
Gene Luhn, Owner, 
Hyde Park Texaco, 
Cincinnati, Ohio. 
James B. Lefurgey, 
New Haven, Mich. 
Arthur Osinski, Cicero 
Serv. Sta., Cicero, Ili. 
Don's Texaco, 
Manhattan, Kans. 
McDonald Shell, 
Fostoria, Ohio. 
Addy Motors, 
Shelby. Mont 


Wholesaler 
Wm. Hembree, Standord Tire 
Co., Knoxville, Tenn. 
Marvin Coats, Edding Brothers, 
Inc., Hawthorne, Cal. 
William B. Jackson, Stickney's 
inc., Ft. Morgan, Colo. 
Arthur Bibs, Susanville Motor 
Supply Co., Inc., Susanville, Col. 


lvon Whittenberger, Motor Parts 
& Eapt. Co., Ft. Wayne, Ind. 


T. ?. Dunagon, Montana Motor 
Supply inc., Dillon, Mont. 


E. Soerge!, Spreen Automotive 
Parts, Cincinnati, Ohio. 

Noel Hailey, Frankiand's, 
Jackson, Tenn. 

Ted Ironside, Northern Auto 
Sup., Wisconsin Rapids, Wisc. 
J. E. McCuller, Mills-Morris Co., 
Jackson, Miss. 

P. A. Mailman, N. H. Bragg 

& Son, Bangor, Me. 

Lioyd M. Finley, Parts & Supply 
Co., Anderson, S. C. 

J. R. Puckett, Farmington Auto 
Supply, Farmington, N. M. 

E. Friedrics, Des Plaines Auto 
Parts, Inc., Des Plaines, Ill. 
Hardy Glasgow, Southwest Motor 
Supply, Elk City, Okle. 

Lovis Pagliughi, Lou's Auto Pts. 
& Accessories, Vineland, N. J. 


E. C. Faessiler, Auto Rad Sup. 
Co., Inc., Cincinnati, Ohio. 


W. 8. Harcourt, The Automobile 
Equipment Co., Detroit, Mich. 
Universal Automotive Supply 
Co., Chicago, Ill. . 

Allan Ward, Manhattan Auto 
Supply, Manhatton, Kons. 
Marion Walters, Steele's Auto- 


motive Parts, Inc., Findlay, Ohio. 


George N. Tietema, Valley Motor 
Supply Co,, Shelby, Mont 





North Side Sinclair, 
Ft. Collins, Colo. 
Johnny's Shell Serv., 
Clowson, Mich. 

C. L. Gross, R. X. Serv. 
Sta., Montgomery, Ala. 
Dean Morgan, 

Pueblo, Colo. 

Hare Construction Co. 
Bloomfield, N. M. 
Hebrun Gorage 
Covington, Ky. 
Charles M. Mark, Glen- 
dale, Brooklyn, N. Y. 
Thomas DeFelice, 
Victor Auto Electric, 
Providence, R. |. 
Walter L. Willioms, 
William Std. Service, 
Metrose, Minn. 

R. James Hostetter, 
Richiand, Wash. 

Tri Point Service Sto., 
Atlanta, Ga. 

W. E. Flatbush, Pts. 
Mor., Jeffco Motors, 
Inc., DeSoto, Mo. 
Victor Hoffner, 
Harrisburg, Ore. 
Stoney Creek Service, 
Ypsilanti, Mich. 

Paul Gessner, Gezon 
Motor Sales, Grand 
Rapids, Mich. 

Asa E. Gibbs, Ace & 
Bills DX All Service, 
Garner, lowa. 

Rielly's Esso Service, 
Barnegat, N. J. 

H. O. Winigi, 
Madison, Minn. 

Cardis Sinclair Service, 
indianapolis, ind. 

Joe Thomas, Serv. 
Mor., Adams Co. Fruit 
& Dist., Biglerville, Pa. 
Donald Lee Smith, 
Baltimore, Md. 
Schaliner Service Sta., 
Helena, Okla. 

Barngs Gulf Service, 
New Canaan, Conn. 
Harold P. Lung, 
Hagerstown, Md. 
Gosper's Assoc. Service, 
Long Beach, Col. 

R. L. Boker, 

Salina, Kans. 

Paul Krier Service, 
Larchwood, lowe. 
Anderson's Texaco Serv., 
Montezuma, lows. 





Ervin Mateska, Mack's Auto 
Supply, Ft. Collins, Colo. 

Chet Campbell, The Automobile 
Equip. Co., Detroit, Mich. 
James M. Grant, Aronov Supply 
Co., Montgomery, Ala. 

J. Smith, B. K. Sweeney Co., 
Pueblo, Colo. 

J. R. Puckett, Farmington Auto 
Supply, Farmington, N. M. 

G. M. Fisher, George M. Fisher 
& Son, Covington, Ky. 

Eugene O'Rourke, Wolters Dis- 
tributing Co., Mineola, N. Y. 
Ted Grant, Werner Sullivan & 
Nilsson, inc., Providence, R. 1. 


William A. Henz, General Trcd- 
ing Co., St. Cloud, Minn. 


L. Adams, Pasco Motor Supply 
Co., Inc., Pasco, Wash. 

H. Ginn, Decatur Auto Parts Co., 
Decatur, Go. 

Vv. G. Wallace, Farmington Avute 
Supply Co., Farmington, Mo. 


R. Taucher, Albany Auto Parts, 
Albany, Ore. 

Robert Hunter, Stewarts Dis- 
tributors, Inc., Ypsilanti, Mich. 
Jack Jelsma, Reliable Motor 
Sup., Inc., Grand Rapids, Mich. 


©. Hanson, Sieg Mason City 
Co., Mason City, lowa. 


John Allen Miller, J. C. Miller 
Co., Atlantic City, N. J. 

8B. Cummins, Cave Supply Co., 
Inc., Watertown, S. D. 

C. Thompson, The Gibson Co., 
Indianapolis, Ind 

Clair Dull, Shoeffer Brothers, 
Inc., Cartisle, Po. 


Jim Peckham, Owens Supply Co., 
Enid, Okla. 

Jack Colihan, Horry Harris 

Co., Inc., Norwalk, Conn. 


George luddach, Automotive 
Sup. Co., Long Beach, Cal. 

Leo Peiffer, Merrill-Riddle 
Supply Co., Salina, Kans. 

Glen Tschetter, Graff Motor 
Supply Co., Sioux Falls, S$. D. 
Leonard Spurgeon, Sieg-Ottumwa 
Co., Ottumwa, lowa. 


TENTH PRIZE—Detecto Bath Scales 


Joe C. Eaves, 
Jeftries-Eoves, Inc., 
Farmington, N. M. 
Sylvester Seifermonn, 
Elrosa Service, 
Elrosa, Minn. 

Gerwit & Co., 
Minneota, Minn. 

Dan Iseri Garage, 


Wholesaler 
J. R. Puckett, Formington Auto 
Supply, Farmington, N. M. 


William A. Hens, Genero! Trad- 
ing Co., St. Cloud, Minn. 


Simon Haider, Cave Supply Co., 
Watertown, S. D. 
Tom Wilkes, Valley Auto Sup. 





Ontario, Ore. 
Wilkensens Serv. & 
Repair, Grace, idaho. 
Moffett Standard Serv., 
Indianapolis, Ind. 
Drvis Johnson, Johnson 
Serv. Sta., Bangor, Wisc. 
Gus O. Kaderli, 
Krueger Chevrolet Co., 
New Braunfels, Tex. 
Budd Paisley, Paisley 
Mobile, Mindoro, Wisc. 


O. K. Service, 

Toledo, Ohio. 
McAllister Sunoco Sta., 
Orlando, Fia. 

Little Orie's Cash 
Discount Serv. Sta., 
Knoxville, ti. 
Altman's Sinciair Sto., 
New Uim, Tex. 
Ernsting Shell Service, 
Campbell Hill, 111. 


Co., Ontario, Ore. 
Reed Barrowman, Auto Parts 
Service Co., Blackfoot, !daho, 
Clem Thompson, The Gibson Co. 
Indianapolis, ind. 

Otto Schroeder, La Cros: Auto 
Supply Co., LaCrosse, Wisc. 
Marvin Neuse, Sagebic! ; Motor 
Supply Co., Seguin, Te. 


Otto Schroeder 

Lo Crosse Auto Supp! , 

Co., La Crosse, Wis: 

Walt Brown, Toledo Buckeye 
Auto Pts., Toledo, Oh'> 

O. E. Poland, Dixie Motor Sup. 
Co., Inc., Orlando, Filo 

H. S. Dutch, Sieg Co 
Davenport, lowo. 


E. J. Mikeske, Borjack Supply 
Co., Beliville, Tex 

Detbert Hayer, Delbe:! Hoyer 
Auto Parts, Sparta, |!! 


Bill Benge, Bullock Chev- Vernon Schilling, Stickney's 


rolet Co., Grant, Nebr. 
Jno. V. Andrews 

Serv. Sta. Decatur, Go. 
John E. Martin, Jr., 
Bob's Service Station, 
Poughkeepsie, N. Y. 
Frank V. Julian, Truck 
Repair, inc., Erie, Pa. 
Carl N. Seven, Carl's 
Shell Sto., Athol, Mass. 
Max Faohs, Fochs Sun- 
oco Serv., Buffalo, N.Y. 
Kennedy Serv. Sto., 
Atlanta, Ga. 

John Rooney, Jr., Mart 
Tire Serv., K. City, Mo. 
T. V. Stoon, 
Clintonville, Pa. 

J. R. Yraceburu, Ray's 
Chevrolet Service, 
Avenal, Cal. 

Sowell Motor Co., 
Brunswick, Mo. 

Arnold Durack, 
Franklin, Vt. 

Joseph Lauzen, Hillside 
Auto Body Co., 
Millbury, Mass. 

Bob Wellard, 
Pocatello, Idaho. 
Wood's Garage, 

New Conoan, Conn. 
Mission G.M.C., Inc. 
No. Hollywood, Cal. 
H. H. Box Serv. Sta., 
Birmingham, Alo. 
Douglas Feick, Feick's 
Esso Service, 
Ridgewood, N. J. 

C. 8. Morris Serv. Sta., 
Bartow, Ga. 

Jim Dunn Shell Serv., 
Springville, lowa. 
Lotimers Service, 
Westport, Conn. 
Woodrow Kuntz, Gettys- 


YOU CAN STILL WIN 


WIN ONE OF 14 NEW FRAM 
EQUIPPED CARS IN FULL 
YEAR CONTEST OR OTHER 
WONDERFUL PRIZES IN 
2ND HALF CONTEST 


— 


IN 2ND SECTION OF FRAM GIANT CONTEST 


the number of filters you think Fram will ship 
to manufacturers during the periods named on 
your entry blank. That’s all there is to it! Enter 
as often as you like! See your Fram Wholesaler 
Salesman for entry blanks, rules and hints to 
help you win! 


Harold Johnson, 
Winfield, lowo. 

J. W. Walker, Hillview 
Garage, Nashville, Tenn. 
James W. Felton, 
Wilson, N. C. 
Dweily's Serv. Sto., 
Saunderstown, R. |. 
Krines Esso, 

Batavia, N. Y. 

Tom Hughes, Hughes 
Serv., Milladore, Wisc. 


If your name was not in the list of winners— 
here’s your chance to win! If you've already 
won a prize—now’s the time to win again! The 
second section of Fram’s Giant $110,000.00 Con- 
test is just beginning and you have the best 
chance ever of winning a brand-new car plus 
hundreds of other prizes. All you do is estimate 
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\. 
CORPORATION, Providence 16, R. 
Fram Canada Ltd., Stratford, Ont. 


inc., Sidney, Nebr 
H. Ginn, Decatur Auto Ports 
Co., Decatur, Ga. 


W. J. Stockman, Pennsy\vanio 
Rubber & Supply Co., Erie. Po 
Daniel J. Cote, Worcester Rim & 


Wheel Co., Worcester, Moss 


J. DePass, Motor Parts & Supply 
Co., Atlanta, Ga. 

C. R. English, Kans. City Aute 
mobile Sup. Co., Kans. City, Mo. 
M. Keyes, Pennsylvonio Rubber 
& Supply, Oil City, Po 

Glen Knofet, M. Wightman, 
Avenol, Col. 


Edword Bender, Wriah! Auto 
Supply Co., Inc., Macon, Me 
James N. Cross, Hage: Hdwe., & 
Point Co., Burlington, v? 
Russell Caidbeck, Genero 
Automotive Supply Co 
Worcester, Mass. 

Duane John, Continento! Oi! 
Co., Pocatello, Idaho 

Jack Colihan, Harry Harris Co 
Norwalk, Conn. 

D. H. Houser, Sturtevar 
Ports, Von Nuys, Col. 

W. L. Waller, Long Lewis 
Hardward Co., Birmingham, Alo 
Nolan Saltzman, Ace Motors 
Serv., Ridgewood, N. / 


D. Williamson, Smith & Flonders, 
Wrightsville, Go. 

John A. Clay, Cedar Rapids Auto 
Supply Co., Cedar Rapids, !owa. 
Victor D’Avanzo, Horry Horris 
Co., Norwatk, Conn. 

A. Arnsberger, Horper F. Myers, 
inc., York, Pa. 


+ Auto 


F. Michaels, Motive Pts. Co. of 
America, inc., Chicogo, !!! 

J. C. Johnston, Motor Service Co.4 
Chickasha, Okla. 


W. S. Hodges, Sieg Co., 
Burlington, lowo. 

W. J. Jomes, J. B. Cook Auto 
Machine Co., Nashville, Tenn 
James D. Horne, Barnes Motor & 
Parts Co., inc., Wilson, N. C. 
S. J. James, Waite Avio Supply 
Co., Providence, R. |. 

F. C. Houseknecht, Upson 
Maybach, inc., Batayio, N. Y. 
James Leary, Northern Avito 
Supply Co., Stevens Point, Wisc. 


NOTE: Canadian winners will be announced separately in Canada. 
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On the Financial Front 


' With first half sales and earn- 
ngs at record levels—Fruehauf 


Bent above comparable figures for| 
5, our previous alltime high 


sat,” President Roy Fruchauf re-| Inland Steel Reports 
| $28,960,481 ° 


prted to shareholders. 
_ Fruehauf’s first-half sales totalled 
152,236,562 and were 38 percent 
Sreater than those for the cor- 
fesponding period in 1955 which, 
with the inclusion of the sales of 
ehauf’s Canadian subsidiary, | 
Mmounted to $110,053,515. 
Earnings for the first six months 
ere $5,265,678 representing an in- 
m@rease of 41 percent over the $3,- 
146 for the like period in 1955. 
Sales for the second quarter were 
6,808,342, up 28 percent from the 
e quarter in 1955 when sales, 
acluding those of Fruehauf of 
Danada, were $60,099,026. This was 
the highest quarterly total in Frue- 
auf history. Earnings amounted to 
12,642,326, compared with $2,029,366 
the corresponding period of 
55. 


. S. Rubber’s Net Income 
plow First Half of °55 


Net income of United States 
Rubber Co. for the first six 
months of 1956 was $18,659,106, 
compared with last year’s first- 
half total of $19,005,463. 

Net sales for the first half set 
a@ record of $464,095,454. The pre- 
vious record of $457,039,061 was 
set in the first half of 1955. Net 
sales for the second quarter to- 
talled $234,445,300, compared with 
$231,877,980 in the second quarter 
of 1955. Sales were $229,649,654 in 
the first quarter of this year. Net 
income for the second quarter was 
$9,555,758, compared with $9,065,- 
187 or $1.44 a share in the second 
quarter of 1955. 
x + * * 
tewart-Warner Earns 


3,178,028 in Ist Half 


Stewart-Warner Corp., Chicago, 
has reported a $3,178,028 profit for 
the first six months of 1956 as 
compared to $2,810,383 for the first 
half of 1955. 

This was earned on sales of $57,- 
830,083 for the first half of 1956 
a@s compared ts $54,302,773 for the 
first six months of last year. 

* * * 


Westinghouse Reports Net 


Of $6.8 Million in Quarter 


Westinghouse Electric Corp., 
Pittsburgh, has reported a net in- 
come of $6,862,000 in the second | 
Quarter of 1956 on sales of $380,- | 
731,000. | 

This compares to $16,635,000 
"profit on sales of $388,258,000 in the) 
Second quarter of 1955. Westing- | 
"house said profitable operations in | 
two of the three months of the 
»8econd period helped reduce losses 
of $18,575,000 suffered in the first 
quarter due to the strike. 

= * ~ 


apco Reports Profit 
Df $496,783 in 1956 


Napco Industries, Inc., Minne- 
apolis, manufacturer of Federal 
trucks, has reported a profit of 
$496,783 on sales of $3,988,876 in 
the first half of 1956. 
| Max E. Rappaport, president, 
Said comparative 1955 figures were 
Mot available since the five com- 
‘Panies that merged to form Napco 
»Operated separately until March of 
that year. In the second quarter 
(1955 profit was $127,097 on sales 
‘of $1,379,412. 

* 





* * 


Sealed Power 


Sealed Power Corp., Muskegon, 
Mich., first-half report, 1956 vs. 
§1955: Profit, $690,000 and $865,000; 
Sales $11,268,000 and $11,387,000. 

mm * Ed 


Houdaille Sales, Earnings 
Trail ’55 for Quarter, Half 


Sales and earnings of Houdaille 
Industries, Inc., for the second 
quarter and first half were below 
‘the corresponding periods last year, 
according to Ralph F. Peo, presi- 
dent. He attributed the dip to 
decreased auto production and the 
elimination of unprofitable lines. 

Earnings were $1,286,000 for the 
half and $778,000 for the second 
quarter, compared with $1,404,891 


and _ $1,007,691, respectively, a year 
Sales were $36.5 million 
ailer Co. is “looking forward to! and $19.9 million this year against 
6 sales of $340 million—38 per-| $46,242,514 and $24,277,000 last year. 
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in its history.” Profit of $28,960,481 
was earned for the first half of 
1956, as compared to $23,419,852 for 
the first half of 1955. 

Sales for the period were re- 
| ported as $391,002,984 as compared 
to $314,195,108 in the first six months 
| of 1955. 


White Reports Profit 
Of $3,564,403 in °56 


White Motor Co., Cleveland, has 
reported a net profit of $3,564,403 
for the first half of 1956, compared 


* * cd 


56 Profit 


Inland Steel Co., Chicago, has re- to $2,908,506 for the first six months 
ported that the steel strike inter- Of 1955. 
rupted “operations at the best levels Sales, according to Robert F. 


Black, board chairman, and John 

N. Bauman, president, were $112,-) 

525,457 for the period, an increase 

of more than 27 million over 1955. 
* * * 


Air Reduction 
Air Reduction Co., Inc.. New 
York, first half report, 1956 VS. 
1955: $7,905,733 and $5,170,633; sales, 
$82,878,248 and $71,192,307. 
. -— - 


Pittsburgh Plate Glass 


Earns Less in °56 Half 
Pittsburgh Plate Glass Co., Pitts- 
burgh, has reported net earnings 
of $30,258,088 for the first six 
months of 1956. This compares to 


33 


$33, os 892 profit in the first half of 
1955 

Pittsburgh said sales for the first 
half were $292,518,948 in 1956 and 
$288,535,825 in 1588. 


J “olkewagen. Reports Profit 
Of $1,493,000 for 1955 


Volkswagenwerk, Germany’s larg- 
est auto producer, has reported a 
profit of $1,493,000 in 1955, a gain of 


| 47 percent over 1954. 


The firm said sales rose 33.4 per- 
cent—328,054 cars in 1955 compared 
with 245,839 in 1954. Production in- 
creased to 329,893 cars in 1955 from 
242,373 in 1954. The report gave no 
money figure *s on | total 1955 sales. 


STEEL BOAT DEMAND TERRIFIC 
Investigate This New-Profit Opportunity 


SELL THE STEEL Roamer 


‘‘they’ll go anywhere’’! 


BOAT SALES AT ALL-TIME HIGH! There's a 
national tidal wave of boating fever. It’s one of the 


fastest-growing, most talked-about consumer fields and 
even greater growth is expected. Sparked by this fast- 
moving field’s tremendous interest in steel boats, Roamer 
is outstripping the industry with its completely new and 
enthusiastically accepted steel cruisers. 


TERRIFIC DEMAND FOR STEEL BOATS! 
Roamer is way ahead of the national trend in boat sales. 
The radically new welded steel hull has opened a com- 
plete new boating market with a great potential. And 
the steel boat field has just begun to open up with un- 
limited opportunities for exceptional profits. 


ROAMER LEADS THE STEEL FLEET! Its 
gracefully designed, beautifully styled steel hull is built 


for minimum maintenance, lifetime durability, maxi- 
mum safety and smooth, quiet operation. The hull is 
chemically protected from corrosion even in salt water. 
It’s powered by modern gasoline or Diesel engines. 
Roamer is backed by the long past experience of the 
world’s largest boat builder and has production facilities 
soon to be housed in the world’s second largest boat plant. 


WORLD'S SECOND LARGEST BOAT 
PLANT New, 800 ft. long plant, now nearing comple- 
tion, will house Roamer additional production facilities, 
In this huge, modern plant, Roamer will be able to pro- 
duce more models of steel-hulled pleasure and commer- 
cial boats, to meet the increasing demand. ; 


LIBERAL FRANCHISES AVAILABLE! Dealers 
with the financial ability to purchase a display model or 
demonstrator are needed in the following market areas: 
Boston Detroit New Jersey 
Buffalo Jacksonville New Orleans 
Chesapeake Bay Long Island New York City 
Connecticut Los Angeles Philadelphia 
Seattle 
Roamer Steel Boats are sold independently of Chris- 
Craft dealers and are now available on a limited 
scale for early shipment. 
For full details on kow you can set up your Roamer 
dealership, write Dept. WA at address below. 


ROAMER STEEL BOATS HOLLAND, MICH. 


Division of Chris-Craft Corporation 





AUTOMOTIVE NEWS, AUGUST 13, 1956 


Meadowbrook 2-dr., $435*. "50 Meadow- 


Average Used-Car Auction Prices 


(Compiled by Automotive News from auction reports.) 


Market Trend 


Prices paid for used cars at 
wholesale auctions last week 
took the year’s severest tumble, 
according to Automotive News’ 
index. 


The overall average price 
plunged downward $41 for the 
most extensive weekly loss since 
Oct. 12, 1953. 


Model by model, the setbacks 
were: ’56s, down $58 to $2,105; 
"55s, down $102 to $1,463; ’54s, 
down $61 to $1,036; ’53s, down 
$23 to $715; ’52s, down $21 to 
$456; "51s, down $36 to $299; 50s, 
down $16 to $229, and ’49s, down 
$6 to $172. 

With the exception of ’52s and 
49s, the averages of all models 
set new lows. Previous lows had 
been established as follows: ’56és, 
June 11; 55s, July 16; 54s, March 
5; °53s, Jan, 23; ’5is, Feb, 13, 
and ’50s, April 16. 

At a group of representative 
auctions last week, 71.6 percent 
of the average consignment of 
208.8 units were sold. A week 
earlier, consignments averaged 
202 units, with a sales ratio of 
749 percent. 


Prices marked with an * indi- 
cate a unit equipped with an au- 
tomatic transmission or overdrive 
and (ps) indicates power steering. 


DYER, IND. 


(Dyer Auto Auction. Sale every Friday. 
Prices aré for sale of July 27.) 


of 334 offerings.) 
‘56 Century Riviera, 

(ps). "55 RM conv., $2,250° 

dr., $1,915*; Century conv., $2,240* 

(ps), $2,075* (ps), $2,045° (ps); 4-dr., 
$2,100* (ps); Special 2-dr., $1,480. ‘54 
RM Riviera, $1,660* (ps); Century 4- 
dr., $1,450°; Super 4-dr., $1,390° (ps). 

CADILLAC—’'56 (62) coupe, $4,050* (ps). 
"55 (62) conv., $3,620* (ps). "50 (62) 
4-dr., $600°. '49 (62) 4-dr., $480°. °47 
(62) 4-dr., $250*. 

CHEVROLET—'55 Bel Air (6) conv., $1,- 
650°; Bel Air (8) Sport coupe, $1,610*, 
$1,465*; Two-ten (6) 4-dr., $1,210. °54 
Bel Air conv., $1,155*; Two-ten 2-dr., 
$1,045*; Delray, $900; Carryall, $725. 
’53 Bel Air 2-dr., $690. '52 SL Deluxe 
4-dr., $430°, $425, $290°; SL Special 
2-dr., $730, $655, $595. °51 SL Deluxe 
club coupe, $265; 2-dr., $315, $270. 

CHRYSLER—'53 NY Newport, $1,310* 
(ps). °52 Windsor club coupe, $300* 
(ps). "51 NY club coupe, $245°*. ‘50 
NY 4-dr., $250. 

DeSOTO—'54 Fire Dome (8) 4-dr., $1,- 
390° (ps). ‘51 Custome 4-dr., $300. 

FORD — ‘56 Fairlane (8) conv., $2,350*; 
Victoria, $2,075*, $1,920*, $1,800*; Cus- 
tom (8) 4-dr., $1,345*. ‘55 Fairlane 
(8) Victoria, $1,750*, $1,650*; 
sedan, $1,735*; Custom (8) 2-dr., $1,- 
210°, ‘54 Crest (8) Victoria, $1,285*, 
$1,260*; Custom (8) conv., $1,265; 4- 


dr., $975, i 
HUDSON—’ Super Jet 4-dr., $395. °51 
$230°. 


Super 4-dr., $170°*. 
KAISER—'51 Deluxe: 4-dr., 
MERCURY—'55 Montclair coupe, $1,885*; 
coupe, $1,830* (ps). '52 4-dr., 
"61 2-dr., $395, $340, $275. 


$2,675° 
(ps); 4- 


Country 


Monterey 
$530°. 
NASH—’54 Rambler sedan, $850*; Metro- 

politan, $630. 

OLDSMOBILE — ‘56 (88) conv., $2,700* 
(ps); Holiday, 2 at $2,500*. °'55 (88) 
Holiday, $2,210* (ps), $2,030*; Super 
4-dr., 2 at $2,000*. '54 (98) Holiday, 
$1,760* (ps), $1,755* (ps); (88) Super 
2-dr., $1,565*°, $1,340*; 2-dr., $1,285*. 

PACKARD—’55 Super 4-dr., $1,765* (ps); 
Clipper 4-dr., $1,550*. 

LYMOUTH "56 Belvedere (8) 4-dr., 
$2,025*. '55 Plaza (6) 2-dr., $915. ’54 
Belvedere conv., $1,110*; 4-dr., $925. 
53 Cranbrook Belvedere, $700*; Cam- 
bridge 2-dr., $200. '52 Cranbrook Belve- 
dere, $465; club coupe, $375, $360. 

PONTIAC — ’55 Chieftain (8) 4-dr., $1,- 
565*; Star Chief (8) 4-dr., $1,490*. 
"54 Chieftain (8) Catalina, $1,310*; 
4-dr., $1,100*. ‘53 Chieftain (8) Cata- 
lina, $1,100*, $900*; 2-dr., $835*, $585, 


STUDEBAKER — '52 Commander coupe, 
$395*, $305*, $220; Champion coupe, 
$230*. '51 Commander Land Cruiser, 
$185*. ‘50 Champion 2-dr., 2 at $100*. 

MISC. — '56 Ford %-ton pickup, $1,300. 
"55 Ford %-ton pickup, $945. 


ALBANY 


(Tim Anspach Auto Auction. Sale every 
Monday. Prices are for sale of July 30.) 
(At long last prices have slipped after 
speading the last three months on an even 


1956 


$880 = ¢373 Ss $873 


Dec. dan. Feb. March Apr. 


* Prices of '56s added; ’48s dropped. 


keel, The price change was not drastic | 
but enough to keep sellers from unload- 
ing at a profit. "54s were hardest hit 
with only about 50 percent changing 
ownership, There was a yard full of 
buyers, but no big wholesalers setting the 
pace. Sold 154 cars out of 217 offerings.) 


BUICK—’56 Century Riviera, $2,420*, ’55| 
Century conv., $2,150* (ps); RM 4-dr., 
$2,075* (ps); Super Riviera, $1,980*, '54 
Super conv., $1,450*° (ps); Century 
Riviera, $1,260*, '53 Super Riviera, $950*, 
$840°. '52 Super Riviera, $810*; 4-dr., 
$520*, $420*; Special conv., $540*. 51 | 
Special 4-dr., $430°; RM 4-dr., $365°*. | 

CADILLAC—’56 (62) $3,950* (ps). '55 (62) | 
coupe, $3,300* (ps); 4-dr., $3,075* (ps), 
$3,060* (ps). '54 (62) 4-dr., $2,550* (ps). 
'53 (62) conv., $1,850* (ps); 4-dr., $1,- 
630* (ps). '52 (62) 4-dr., $1,210* (ps), 
$1,200* (ps). '50 (62) 4-dr., $850*. 


Frequency Rates: 
sae rp Rete 


CALIFORNIA 


SACRAMENTO AUTO AUCT.—4304 
W. Capitol Ave., West Sacramento, 
Ph. HU. 1-4076 (Thurs. 12 noon). 


COLORADO 


COLORADO 
AUTO AUCTION 
LITTLETON, COLORADO 
SOUTH DENVER 
DEALERS ONLY 
Sale Every Monday—11:00 a.m. 
Owners: 


Francis R. Cassell 
Carroll Kopfer 


Phone Denver, SUnset 1-7821 
Wire Colorado Auto Auction FAX 
Denver, Colo. 


Colonels Johnny Wood and Dean Davis 
All cars paid for by our own check through 
the First National Bank of Englewood. 


DENVER AUTO AUCTION CO. 
(Denver's Oldest Auto Auction) 


4595 S. Santa Fe Littleton, Colo. 
Ph. SU 1-6673 — Ed Smith or Mil Nace 


Auction Every Friday at 11:00 A.M. 
We Issue Auction Checks and Guarantee Titles 


ILLINOIS 


CHICAGO — Greater Chicago Auto 
Auction, 7750 S. Cicero, 1 mile S. 
Midway Airport (Thurs. 12 Noon). 


QUINCY — Quincy Auto Auction, 
3202-3220 Broadway, Every Friday 
since 1947, 12 noon, No sale, No 
Fee. 


MICHIGAN 


GRAND RAPIDS AUCTIONS, INC. 
On M2i—One Half te west of Grandyille, 
ich. 


EVERY TUESDAY—CHECKS INSURED 
At 1:00 P.M. Sharp—Dealers Only 
Auctioneer: Col. W. E. "Bill Nagy 
“Michigan's Best" 

Phone: ARdmore 6-4720 


Crossroads 


$874 


May dune 


CHEVROLET—’56 Bel Air (8) 4-dr., $2,- 
190*; 2-dr., $2,050%, $1,850; Two-ten 
(8) 2-dr., $1,960%; Two-ten (6) station 
wagon, $2,150. ’55 Bel Air (8) Sport 
coupe, $1,675; Two-ten 4-dr., $1,400*, 
$1,170; 2-dr., $1,200. ’54 Two-ten sta- 
tion wagon, $1,280*; 2-dr., $1,050*; 4-dr., 
$950, $885; Bel Air 2-dr., $1,140*, $1,100. 
’53 One-fifty station wagon, $920; Bel 
Air 4-dr., $750; Two-ten 4-dr., $785, 
$750, $725; 2-dr., $800, $680, $590. ’51 
SL Deluxe Bel Air, $510; conv., $500*; 
4-dr., $360. '50 SL Deluxe conv., $375, 
$300; SL Special 2-dr., $270; coupe, 
$160*. 49 SL Deluxe 2-dr., $150, 


CHRYSLER—’53 NY 4-dr., $910* (ps); 
Windsor 4-dr., $700*, $620*. '51 Windsor 
coupe, $500*. 

DeSOTO—’'54 Deluxe Sport coupe, $1,080*. 
’53 Fire Dome (8) 4-dr., $640* (ps). 


DODGE—-'55 Coronet 4-dr., $1,235*. °53 


MICHIGAN 


Flint Auto Auction, Inc. 
3711 Western Rd. Flint, Michigan 


Exclusively for Dealers 


Here in the shadow of General Motors, you 
get the best buys. 


NEW CAR DEALERS balance their stock here 
—Why not visit us real soon? 


Michigan's Finest Sale 
Titles and Checks Guaranteed 
12:30 — SALE EVERY WEDNESDAY — 12:30 
M, D. McCollum, Mgr. Phone Cedar 9-4492 


MISSOURI 


ST. LOUIS AUTO 


AUCTION BARN, INC. 
3807 Easton Ave. 


St. Louis, Mo. 
Phone Franklin 1-3845 


SALES EACH TUESDAY 
AND FRIDAY 


Checks and Titles Guaranteed 
Owned and Operated by 
BILL McCRACKEN and 
ROY McMANAMA 


(Dealers Only) 
Operating Since 1946 


NEW YORK 


NEW YORK CITY'S 
SKYLINE 


AUTO AUCTION 


EXCLUSIVELY FOR AUTO DEALERS 


You are 100% safe because all titles 
and checks are insured 


EVERY TUESDAY 12:30 P.M. 


GREENPOINT AVE. & PROVOST ST. 
BROOKLYN 22, N. Y. 


Tel. EVergreen 3-4800 
Auctioneers—David B. Spielman 
John W. Becker 


LAFAYETTE—Syracuse Auto Auction, 
Center of Empire State, Fidelity 
Insured Checks and Titles (Wed.). 


brook 4-dr., $280. 


FORD—’ 56 Fairlane (8) 4-dr., $2,000* (ps); 
Main (8) Ranch Wagon, $1,990, '55 Fair- 
lane (8) conv., $1,650*%; Custom (8) 4- 
dr., 2 at $1,250; 2-dr., $1,215. °54 Cus- 
tom (8) 2-dr., $880*, '53 Custom (6) 4- 
dr., $660*; Custom (8) 2-dr., $580; 
Main (6) 2-dr., $600. ’52 Crest (8) Vic- 
toria, $580; Custom (8) 2-dr., $550, ; 
4-dr., $570*, $475; Main (8) 2-dr., 

"51 Custom (8) conv., $430*; ° 
$350; Deluxe (8) 2-dr., $270. '50 Cus- 
tom (8) 2-dr., $230; 4-dr., $185. 


HUDSON—’55 Rambler station wagon, $1,- 
525. 

LINCOLN—’53 Cosmopolitan 4-dr., $1,200* 
(ps). 


MERCURY—’55 Montclair conv., 
4-dr., $1,850*%; Monterey 4-dr., 
station wagon, $1,450. ’54 
Sport coupe, $1,260*. °52 2-dr., 
’51 2-dr., $230. 

NASH—’55 Rambler Country club, $1,460*. 
’53 Statesman 4-dr., $430, '51 Ambassa- 
dor 4-dr., $150. 

OLDSMOBILE—’56 (88) Super Holiday, 
$2,620* (ps). °55 (98) Holiday $2,330* 
(ps); (88) Holiday, $2,150*, $1,860°. °53 
(98) Holiday, $1,260* (ps); conv., $1,- 
020*; (88) Holiday, $1,210*; 4-dr., $1,- 
150*. '52 (98) 4-dr., $535*; Super Holi- 
day, (88) $810*. '50 (98) 4-dr., $190°. 
"49 (88) 2-dr., $190. 

PACKARD—’53 Clipper 4-dr., $440*, $410°*. 
’51 Clipper 4-dr., $170*. 

PLYMOUTH—’56 Fury coupe, $2,650* 
(ps); Savoy (8) Sport coupe, $1,880, '55 
Plaza (6) 4-dr., $1,000, °54 Savoy club 
coupe, $790. ‘53 Cranbrook Belvedere, 
$690. '52 Cranbrook conv., $525; 4-dr., 
$375. ’°51 Cranbrook Belvedere, $360; sta- 
tion wagon, $390, $345; 4-dr., $190, $170. 

PONTIAC—’55 Chieftain (8) Catalina, $1,- 
850*. '54 Star Chief (8) coupe, $1,400°*. 
"53 Chieftain (8) Catalina, $1,100° (ps), 
$825*; 4-dr., $950*%, $800°; sedan, $670. 
’51 Silver Streak (6) 2-dr., $490. ’50 
Silver Streak (8) Catalina, $430°; 2-dr., 
$130*. ’49 Silver Streak (8) conv., $150*. 

STUDEBAKER—’51 Champion 4-dr., $190. 
’50 Champion 4-dr., $140. 


$1,870°*; 
$1,550*; 
Monterey 
$500*. 


NEW YORK 


NEW YORK STATE’S OLDEST 
NATIONALLY KNOWN 


TIM ANSPACH 
Auto Auction 
Albany 5, N. Y. 


Monday — I! O'Clock 
80 car sale average 


All Titles and Checks Guaranteed 


Eve 


NORTH CAROLINA 


RALEIGH — Mann’s Auto Auction 
Sale, Rt. 5. Ph. 3-1564, Titles & 
checks guaranteed. Mon. 10 A. M. 


MONTPELIER AUTO AUCTION CO. 
MONTPELIER, OHIO 
Sale Every Monday, 12:30 P.M. 
“WE NEVER MISS” 
All Checks Insured by Fidelity Ins. Co. of Tenn. 
Your Good Will—Our Most Valuable Asset 
On U. S. Rovte 20A Phone 5-9535 


PENNSYLVANIA 


MANHEIM AUTO AUCTION, INC. 
Manheim, Penn. 


On Route No. 72 
5 miles South of Pennsylvania Turnpike 
Sale Every Friday—10:00 A.M. 
Checks and Titles Guaranteed 
Phone Manheim 5-240! 


EMLENTON — Emlenton Auto Auc- 
tion. Every Tuesday, 12 Noon. 


TENNESSEE 


MURFREESBORO—Don Kelly Auto 
Auction, Junction U. S. Hwys. 70S- 
231-41. Thursday 11:00 a.m. 


JOHNSON AUTO AUCTIONS 
HUNTSVILLE, ALABAMA Every Friday 
NO SALE—NO FEE 
FREE PLANE TICKETS for BUYERS 
(Buy 3 cars or more and we pay plane fare 
from your home town to Huntsville, Alabama) 
Insured Checks and Titles 
Lawrenceburg, Tenn. Every Tuesday 


Model Breakdown 
Of Auction Averages 


Aug. 1956 
Model To Date 


BOG. v08sses0000 . $2,105 


July 
1956 


$2,163 


June 
1956 


$2,183 
1,589 
1,117 
744 
504 
344 
253 
182 


229 


172 178 


Averages $ 809 $ 850 $ 864 


WILLYS—’52 Aero 2-dr., $300. 
tion wagon, $340. 

MISCELLANEOUS—’ 54 Ford Courier, $385; 
Sunbeam Talbot conv., $850. °53 Henry 
J Corsair, $135. ’51 Dodge %-ton panel, 
$280. '50 Chevrolet %-ton panel, $150, 


PORTLAND, ORE. 


(Portland Auto Auction, Sale every 
Tuesday. Prices are for sale of July 31.) 
BUICK—’56 Special 2-dr., $2,445*. "55 RM 

conv., $2,180* (ps); Special Riviera, $1,- 

900*. '54 Special conv., $1,630* (ps). '53 

Super Riviera, $1,025*. '52 Super Riviera, 

$670*; 4-dr., $465*°. °51 RM Riviera, 

$440*; Super Riviera, $410*, ‘49 Super 
sedanet, $165, 47 Super conv., $185. 


CADILLAC—’55 (62) coupe, $3,320* (ps). 
"54 (62) coupe de Ville, $3,040* (ps). *53 
(62) coupe de Ville, $1,815* (ps). '50 (61) 
4-dr., $970*; (60) Special 4-dr., $745*. 


CHEVROLET—’56 Bel Air (8) 2-dr., $2,- 
020°; 4-drs, $1,800°. "55 Bel Air (8) sta- 
tion wagon, $1,780; Sport coupe, $1,- 
650; 4-dr., $1,395; Bel Air (6) 2-dr., $1,- 
450; 4-dr., $1,355; Two-ten (8) 4-dr., 
$1,425; 2-dr.. $1,355, $1,250; Two-ten 
(6) 4-dr., $1,345; 2-dr., $1,290. "54 Two- 
ten 2-dr., $1,175*; 4-dr., $770; Bel Air 
4-dr., $1,010, $925°. "53 Bel Air 4-dr., 
$715*. °52 SL Deluxe 4-dr., $365. '51 SL 
Deluxe Bel Air, $510; 4-dr., $415; 2-dr., 
$415*. ‘50 SL Deluxe Bel Air, $400; FL 
Deluxe 4-dr., $255; Suburban, $180. °49 
SL Deluxe 4-dr., $350, $220; club coupe, 
$275. °47 4-dr., $125. 

CHRYSLER—’51 Windsor Hardtop, $490*; 
NY 4-dr., $345*, $325°. '49 Windsor 4- 
dr., $235°. 


DODGE—’53 Coronet 4-dr., $830°; $665. 
’51 Coronet 4-dr., $380°; club coupe, 
$375°; 2-dr., $360°. ‘50 Coronet 4-dr., 
$400°*. 

FORD—'56 Thunderbird, $3,300°; Fairlane 
(8) Victoria, $2,265* (ps), $2,160; 4-dr., 
$2,000*, $1,850; Main (8) Ranch Wagon, 
$2,000; 2-dr., $1,495; Custom (8) .4-dr., 
$1,780. '55 Fairlane (8) Crown Victoria, 
$1,950*; Country sedan, $1,870; Main 
(8) Ranch Wagon, $1,670, $1,660; 4-dr., 
$1,290, $1,285; Custom (8) 4-dr., $1,450°*, 
$1,365. '54 Crest (S) Sun Valley, $1,470*; 
Victoria, $1,340°, $1,295°; Custom (8) 
club coupe, $1,285; 4-dr., $1,270. ‘53 
Main (8) Ranch Wagon, $1,000; Custom 
(8) 4-dr., $815°, $810; conv., $795°*; 
Custom (6) 4-dr., $750°, $740; Main (8) 
2-dr., $650. °51 Custom (8) Victoria, 
$530°; 4-dr., $400; 2-dr., 2 at $395. 

HUDSON—’55 Hornet Hollywood, $1,715*. 
’53 Hornet 4-dr., $725*; Jet 4-dr., $515. 

KAISER—’51 Deluxe 4-dr., $295*. 

LINCOLN—’55 Capri coupe, $2,435° (ps). 

MERCURY—’56 Montclair Hardtop, $2,- 
370; 4-dr., $2,350° (ps). ‘55 Monterey 
4-dr., $1,860°. ‘54 Monterey 4-dr., §$1,- 
450° (ps), $1,240. "53 Monterey conv., 
$1,145*; Custom Hardtop, $1,015. "52 4- 
dr., $790°. 51 4-dr., $400; coupe, $360*. 
"50 2-dr., $220. 

NASH—’'55 Rambler Cross Country, $1,690; 
4-dr., $1,090. 

OLDSMOBILE—'56 (S88) Super 4-dr., $2,- 
800* (ps); Deluxe Holiday, $2,455°. "55 
(88) Super Holiday, $2,285*° (ps); 4-dr., 
$2,265* (ps); Deluxe Hardtop, $2,160°*. 
"54 (88) 4-dr., $1,370°. °53 (98) Holiday, 
$1,375* (ps); (88) 4-dr., $1,050°, $970; 
2-dr., $925*. °52 (88) Holiday, $1,045°, 
$1,015* (ps), $890*. 51 (98) 4-dr., $660°; 
(88) 4-dr., $500*. "50 (98) conv., $565°; 
(88) 4-dr., $235°*. 

PACKARD—’54 Panama sedan, $1,365°. 

PLYMOUTH—’'55 Savoy (6) 4-dr., $1,055, 
$1,010. '54 Savoy Suburban, $1,165; 4-dr., 
$1,050*, $940; 2-dr., $805. ‘53 Cran- 
brook Belvedere, $805; 4-dr., $675. '52 
Cranbrook Belvedere, $695; coupe, $450; 
4-dr., $450. °51 Cranbrook 4-dr., $370. 

PONTIAC—’56 Chieftain (8) 4-dr., $2,235*. 
’54 Chieftain (8) Catalina, $1,305; 4-dr., 
$1,020*, '53 Chieftain (6) 4-dr., $595. "52 
Chieftain (8) conv., $550°. ‘51 Silver 
Streak (8) Catalina, $630°; 4-dr., $400*; 
club coupe, $390, $355. 

MISCELLANEOUS—’56 Volkswagen, $1,- 
580. '55 Ford %-ton pickup, $915. ‘54 
Chevrolet %-ton pickup, $750. °53 In- 
ternational %-ton pickup, $625, '52 Hill- 
man panel, $240. ‘51 International %- 
ton pickup, $445. ‘50 International 
%-ton pickup, $325. °48 Dodge ‘%-ton 
pickup, $275 


LITTLETON, COLO. 


(Colorado Auto Auction. Sale every 

Monday. Prices are for sale of July 30.) 
(Seld 250 cars out of 350 offerings.) 

BUICK — ’'56 RM Riviera, $3,350* (ps); 
Special 4-dr., $2,395*, $2,355*. ‘55 
Special station wagon, $2,255*; RM 4- 
dr., $2,215, $2,055* (ps); Century Rivi- 
era, $2,200* (ps); Super conv., $2,095* 
(ps). °54 RM Riviera, $1,455* (ps); 
Century 4-dr., $1,440* (ps), $1,255*. '53 
Super conv., $1,055*. 

CADILLAC ’56 (62) sedan de Ville, 
2 at $4,750* (ps); coupe de Ville, $4,- 
570* (ps); conv., $4,215* (ps); 4-dr., 
$4,200* (ps), $4,100* (ps). °55 (62) 
coupe de Ville, $3,725* (ps), $3,655* 
(ps); 4-dr., $3,365* (ps), $3,100* (ps), 
$3,060* (ps). 

CHEVROLET — ’56 Corvette conv., $3,- 
200* (ps); Bel Air (8) station wagon, 
$2,860*; 4-dr., 4 at $2,255*, 3 at $2,- 
230°, $2,205*, $2,170*, 2 at $2,120*, 
$1,975*; Two-ten (8) station wagon, 
$2,400, $2,390*; 4-dr., $2,150. '55 Bel 
Air (8) Nomad, $2,205*; conv., $1,935* 
(ps); Two-ten (6) 2-dr., $1,250, $1,- 
245*, $1,170; One-fifty (6) 2-dr., $1,- 
015, 2 at $980. °54 One-fifty (6) sta- 
tion wagon, $1,190, $1,135. ’53 Bel Air 
4-dr., $920*, $915, $755 (ps). ’52 SL 
Deluxe station wagon, §710. ‘51 SL 
Deluxe 4-dr., $340. 

CHRYSLER — '55 Windsor Newport, §2,- 
050* (ps); 4-dr., $1,795* (ps). °54 NY 
4-dr., $1,525* (ps), $1,050* (ps). ‘52 


(Continued on Page 36, Col. 1) 
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In 1955... of the 100 leading 
general advertisers in newspapers 


96 ran in New York City 
¢ 93 used the New York News 






























Company Expenditures 1955 1954 4 
* 1General Motors Corp........$62,587,251 $37,391,415 ¢* 6/ spent more in The News 
ee 2Ford Motor Co. .................. 29,610,982 17,999,652 than in any other New York Newspaper 
Fe* 3Chrysler Corp. .................. 24,058,711 11,787,596 
Fee 4 Distillers Corp. — The preference for The News includes 25 of the 29 grocery 
Seagram's Ltd. .............. 9,810,168 9,815,375 


product advertisers listed...all 10 of the drug store products, 5 of the 9 









































z 5 Colgate-Palmolive Co. ...... 9,335,133 10,990,682 


ee 6 General Foods Corp. ........ 8,665,524 9,351,441 
ee 7 Procter & Gamble Co. ...... 7,946,306 7,251,400 
Fes SLeverBros.Co. .......... 7,672,939 6,803,797 
» © 9General Electric Co........... 7,557,414 3,792,542 
e¢ 10 National Distillers 


distillers, 3 of the 5 airlines, 3 of the 4 cigarettes, 3 of the 5 automotive, 
all 3 insurance, both of the tire and beer advertisers. 


Because The News does a majority job for any advertiser in the 






country’s largest market...at the lowest cost! 


Products Corp. ............. 6,715,088 6,718,375 
¢ 11 Studebaker-Packard Corp. 6,025,371 5,121,118 
' * 12Schenley Industries, Inc... 5,925,590 6,157,600 Company Expenditures 1955 1954 Company Expenditures 1955 1954 
 * 13 National Dairy ¢ 43 Doubleday & Co., Inc. ...... $2,257,430 $2,087,931 ++ 73 Lanolin Plus, Inc."............ $1,368,423 $1,707,173 
L Products Corp. .............. 4,811,426 3,338,891 + 44 Sun Oil Co. _ 2,188,692 1,610,937 +» 74 Pan American : 
| ©+ 14Philip Morris & Co., Inc... 4,805,642 1,245,847 «+ 45 Monsanto Chemical Co... 2,163,223 4,101,841 World Airways .............. 1,355,172 1,130,703 
ee 15 American Tobacco Co. ...... 4,273,234 2,623,775 .. AG GoodyearTire&RubberCo. 2,110,507 2,267,630 + 75 Kellogg Co. vee 1,355,155 1,059,120 
| *+ 16 General Mills, Inc. ............ 3,908,473 3,186,138 ++ 47 Gillette Co. 2,097,957 2,296,936 ** /6FirestoneTire&RubberCo. 1,331,551 949,585 
| ¢17R.J.Reynolds TobaccoCo. 3,793,402 3,100,393 ** 48 International Cellucotton ¢ 77 Renfield Importers, Ltd... 1,298,745 1,092,658 
| ++ 18 National Biscuit Co.......... 3,528,133 2,354,007 Products Co. 2,007,914 1,635,247 + 78 Canada Dry Ginger Ale... 1,256,958 1,040,396 
F ++ 19 Armour & Co... 3,407,594 2,413,462 °* 49Liebmann Breweries, Inc. 2,029,431 2,435,829 ++ 79 Wilson & Co., Inc. ......... 1,256,520 1,118,183 
) ++ 20Eastern Airlines, Inc... 3,400,639 2,819,776 °* 90 Borg-Warner Corp. 1,982,556 722,908 + 80 Continental Oil Co. .......... 1,251,430 770,870 
| ++ 21 American Motors Corp. ... 3,376,354 4,015,528 _* 9! Standard Oi Co. (Indiana) 1,870,732 1,469,875 8] Glenmore Distilling Co... 1,232,463 912,360 
©9822 SWifE BC. 3,185,454 2,971,310 ** 52 Greyhound Corp. ......... 1,861,634 1,796,260. 82 Continental Baking Co.... 1,213,136 438,543 
) ++ 23 Standard Brands, Inc...... 2,884,460 3,740,877 °° >9 Borden Co. ............ 1,855,966 2,811,797 «+ 83 Mutual Benefit Health 
Te iMteshals 2775109 1558936  54Wm. Wrigley Jr. Co. 1,829,295 1,696,520 & Accident Assn. ......... 1,182,428 1,203,130 
00 25 Hiram Walker ¢ 55 Publicker Industries Inc... 1,777,961 — 1,945,487 +» 84 National Airlines, Inc. ..... 1,130,551 — 1,003,189 
, Gooderham &WortsLtd. 2,774,618 1,821,078 +» 56 Curtis Publishing Co... 1,722,811 2,210,773 °° - —s Co. essen saa aan 
® ¢+ 57 Johnson & Jonnson 1,714,839 878,393 °° 86 Texas Co. . 1,125,092 2,172,663 
Rata RS 23 ene. LITE Lae Whee Cold we Le 
| + 28 American Airlines, Inc..... 2697,004 2,133,662 °* 59 Trans World Airlines... 1,675,558 1,167,061 ** 88 Institute of Life Insurance 1,102,294 1,159,011 
++ 29 Hunt Foods, Inc............ 2,645,666 519,046  ° 60 Carnation Co. __........... 1,671,578 1,652,443 °° 8 ComProductsRefiningte. 1,083,720 LOGIN 
© ++ 30 Quaker Oats Co........... 2,592,870 2,136,409 ++ 61 Block Drug Co, Inc. 1,669,641 703,557 ** 90 Consolidated Cigar Corp... 1,079,303 1,055,986 
sa . e+ 62 Helene Curtis Industries. 1,663,714 1,952,681 °° 918. T. Babbitt, Inc... 1,044,412 633,352 
i. = ancien ae we. rae peg +» 63 Best Foods, Inc... 1661495 923,364  92Standard Oil Co. (Calif) 1,043,057 1,223,070 
— © 33 Westinghouse Elec. Corp. 2,514,967 2,184,427 °° 94 Pillsbury Mills, Inc. Ln 6G * Sie... ee ee 
+ 34GuIf Oil Corp... 0 495,161 2 048.249 e+ 65 Liggett & Myers TobaccoCo. 1,569,970 3,628,065 °° 94 Avco Mfg. Corp. .. 1,016,306 — 1,379,852 
+» 35 AmericanHomeProd. Corp. 2,469,658 - 1587823  66Phillips Petroleum Co. ... 1,519,645 1,519,911 * 99 DuPont deNemours& Co. 1,011,280 818,794 
“+ 36CI Chemical C » 463.6 ee 67 Brown-Forman ¢ 96 Union Carbide 
orox Chemical Co......... A63,665 2,330,431 Distillers Corp........... 1,505,868 1,503,530 & Carbon Corp... 1,003,377 939,235 
ee 37 Shell BIT, sc senccccossnesares 2,407,907 1,752,079 ., 68 Chesebrough-Pond’s, Inc.” 1,444,949 1,252,267 ° 97 International Latex Corp. 997,678 115,973 
°° 38 Bristol-Myers Co. ........ 2,384,943 922,532 .. g9 Prudential Insurance Co.. 1,415,597 1,239,630 ° 98G.F.Heublein&Bros., Inc. 993,229 760,245 
* 39 Radio Corp. of America... 2,365,379 1,569,702 ., 70 Eversharp Inc. ........... 1,403,761 178,153 ° 99Philco Corp. _.. 990,716 1,349,976 
** 40 Campbell Soup Co. ......._ 2,344,703 1,567,374 .. 71 pabst Brewing Co. ......... 1,378,172 372,795 100). A Folger & Co... 990,145 833,643 
e° 4] Pepsi-Cola Co. .................. 2,314,609. 1,543,614 «+ 72 Wesson Oil & 


*Chesebrough-Pond’s Inc. merged June 1955. 


e 42 Standard Oi) Co. (N. J.)...... 2,311,542 2,389,288 Snowdrift Sales Co. ...... 1,371,600 1,097,355 tFormerly listed as Consolidated Cosmetics, Inc. 









THE {4 NEWS; New York’s Picture Newspaper 


with twice the circulation, daily and Sunday, of any newspaper in America 











GMC %-ton pickup, $1,240, $905*; Willys 
¥%-ton pickup, $900. 


CHICAGO 


(Arena Auto Auction. Sale every Tues- 
day. Prices are for sale of July 31.) 
(Sold 241 cars out of 388 offerings.) 
BUICK—’56 RM 4-dr., $2,900° (ps), $2,- 
615° (ps); Century 4-dr., $2,580° (ps); 
Special 2-dr., $2,520° (ps); 4-dr., $2,- 
395*, $2,130*, 55 Century station wagon, 
$2,480* (ps); Special station wagon, $2,- 





Used-Car Auction Prices 































































































































(Continued from Page 34) 


NASH — ’56 Rambler Hardtop, $1,775. 


Saratoga sedan, $430* (ps); club coupe, 
'65 Ambassador 4-dr., $1,710*. ’51 4-dr., 


$415; NY 4-dr., $315. 








Dag: PN eT ge 


ture has changed since last year: 


Source, Media Records.) 










CHICAGO 





AUTOMOTIVE NEWS, AUGUST 13, 1956 


NASH—’55 Ambassador 4-dr., 


PACKARD 
PLYMOUTH—'55 Belvedere (8) 





DesOTO — ‘55 Fire Dome (8) 4-dr.,| $175. 200°; Super 2-dr., $2,000* (ps). 
$1,825* (ps). '53 Fire Dome (8) Hard- | OLDSMOBILE — ’56 (88) Super Holiday, CADE ts (oh) hae. $5,710° (ps). 
top, $875; 4-dr., $660. $3,000° (ps); 4-dr., $2,685° (ps); (98)| +55 (62) coupe de Ville, $3,630* (ps); 

DODGE — '56 Custom Royal sedan, 4-dr., $2,705* (ps). ‘55 (98) Holiday, (60) Special 4-dr., $3,555* (ps), °54 (62) 
$2,925* (ps); Coronet 4-dr., $2,155. ‘55 $2,490* (ps); (88) 2-dr., $1,715*. °54 coupe de Ville, $2,900* (ps); 4-dr., $2,- 
Custom Royal 4-dr., $1,700*; Coronet (98) Holiday, $1,845* (ps), $1,715* (ps); 750° (ps), $2,500* (ps), $2,290° (ps); 
Hardtop, $1,620. '54 Coronet 4-dr., $585. (88) Super 4-dr., $1,520*, $1,280*. °53 coupe, $2,730* (ps). 

"53 Coronet 4-dr., $600, $575*. '52 Coro- (88) 4-dr., $1,285* (ps). CHEVROLET—’56 Bel Air (8) conv., $2,- 
net 4-dr., $300*. PACKARD — ’'53 Hardtop, $880* (ps). 180*; 4-dr., $1,800*%; Two-ten (8) 4-dr., 

— — Nef oe #.- 52 4-dr., $305*, $300*. $1,530. 55 Bel Air (8) conv., $1,750*; 

5* (ps), , ; airlane ic~ , Sport coupe, $1,700*, $1,550*°, $1,450*; 
toria, $2,410*, $2,390*; Main (8) Ranch an Te sees, ban alee: ‘Bate Two-ten (8) 4-dr., $1,205; One-fifty (6) 
Wagon, $2,275°, $2,175; 4-dr., $1,775,| ESM), Me €2.050%, '56 Belve.| 2-2? $1,055; 4-dr., $980. '54 Bel Air 
$1,700. °55 Thunderbird conv., $2,470;| [ere - ‘ ~ oo er eeee, 5 e conv., $J,305*; Sport coupe, $1,080; 4-| 
Fairlane (8) Country sedan, $1,780, $1,-| oor ° i aa “1. set: Gaves a* dr., $1,025; 2-dr., $1,015, '$955° (ps); | 
735; conv., $1,730* (ps), $1,630. '54| $50", _* ; eas. “oe i Bovey iS) | Two-ten Delray, $1,100°. 

Crest (8) Country sedan, $1,490* (ps); $085, — $1,155; _— ) 4-dr., | CHRYSLER—’54. NY 4-dr., $1,315* (ps); 
4-dr., $1,115*. ‘53 Crest (8) Country $ E Windsor 2-dr., $1,150°. °53 NY 4-dr., 
Squrie, $1,180* (ps); conv., 2 at $800*,| PONTIAC — '56 Star Chief (8) 4-dr., $855*, $845° (ps), $750°. °52 Windsor 

. $2,265* (ps); Catalina, $2,250*; Chief- club coupe, $405*. °51 Windsor 4-dr., 

HUDSON—’55 Hornet (8) Hollywood $1,- tain (8) Catalina, $2,450* (ps), $2,320* $325°*. 
760°, $1,740* (ps); Hornet (6) 4-dr., (ps). '55 Star Chief (8) Catalina, $1,- | DeSOTO—’54 Fire Dome (8) 4-dr., $700*. 
$1,260. ‘51 Hornet 4-dr., $215. 990° (ps), $1,900*; Chieftain (8) Cata- "53 Fire Dome (8) 4-dr., $740° (ps), 

LINCOLN — ‘56 Premiere coupe, $4,250* lina, $1,790*, $1,625*. ‘54 Star Chief $735* (ps), $680* (ps), $600* (ps), $500* 
(ps); Capri coupe, $3,390* (ps). ‘55 (8) 4-dr., $1,310* (ps), $1,225*; conv., (ps). "52 Fire Dome (8) club coupe, $325* | 
Capri 4-dr., $2,235* (ps), $2,160* (ps). $1,205*. (ps). ’51 Fire Dome (8) 4-dr., $275*. 
’54 Capri coupe, $1,680* (ps). STUDEBAKER — '55 Champion station | DODGE—’56 Royal (8) Lancer, $2,025*. 

MERCURY — '56 Montclair Phaeton, $2,- wagon, $1,420. ‘51 Champion 4-dr., ’55 Royal (8) conv., $1,540°, '54 Royal 
570* (ps); conv., $2,460* (ps); 4-dr., $125. (8) 2-dr., $850*; Coronet (8) 2-dr., $750*; 
$2,355* (ps). '55 Montclair coupe, $2,-| WILLYS — '55 station wagon, $1,230. Meadowbrook 4-dr., $650*. °53 Coronet 
005*. '54 Monterey conv., $1,550° (ps); ’52 Jeep, $655. Diplomat, $615*. 

Hardtop, $1,465*, $1,425* (ps), $1,330*; | MISC, — ‘56 Austin-Healy conv., $2,100;| FORD—'56 Fairlane (8) conv., $2,040*; 
Sun Valley, $1,290* (ps). International %-ton pickup, $1,850. °55 Victoria, $2,000*, $1,900*; Main (6) 2-dr., 


BUILDING WITH THE NEW CHICAGO 


The Chicago Sun-Times Has Grown to 


NO. 2 SPOT in Total Retail Advertising 


With 6,572,832 lines of total retail advertising for the first 
six months this year, The Sun-Times is one of the two news- 
papers most used by Chicago retailers, and one of the two 
with biggest gains in retail advertising. Here's how the pic- 


In Chicago, It Takes 2—and 
one of the 2 it takes is the 


SUN-TIMES 


THE NEWSPAPER OF THE 


PONTIAC- 


STUDEBAKER — 


$1,490; Custom (6) 2-dr., $1,475, 55 
Country Squire, $1,825 (ps); Fairlane (8) 
Crown Victoria, $1,710*; 4-dr., $1,500° 
(ps); Main (8) Ranch Wagon, $1,545*; 
Custom (8) 2-dr., $1,265*%; Custom (6) 
2-dr., $1,150, $1,090. '54 Crest (8) Vic- 
toria, $1,250*, $1,220*°, $1,120*. 


HUDSON — ’'55 Hornet 4-dr., $1,600°; 
Rambler station wagon, $1,515, '54 Hor- 
net 4-dr., $825°, °53 Jet 4-dr., $355. 

KAISER— 54 Manhattan 4-dr., $1,110*. 

LINCOLN—’52 Capri coupe, $855°. °51 4- 
dr., $350*, $295*. 

MERCURY—’56 Montclair coupe, $2,650* 


(ps); Custom coupe, $2,210*. 55 Mont- 
clair coupe, $2,195* (ps), $1,690°. °54 
Monterey Sun Valley, $1,390*; coupe, 
$1,305*, $1,295°; 4-dr., $1,170*, $1,070°, 
$1,065*, °53 Monterey coupe, $1,095°, 


$950°. 

$1,575°*; 
Rambler station wagon, $1,310. °54 Am- 
bassador club coupe, $1,225* (ps); 2-dr., 
$675. °53 Ambassador 4-dr., $685°. °52 
Ambassador 4-dr., $470*. 


OLDSMOBILE — '56 (98) comv., $2,885* 
(ps); Holiday, $2,690* (ps); (88) Holiday, 
$2,615* (ps). °55 (98) conv., $2,480° 
(ps); Holiday, $2,350° (ps); (88) 4-dr., 
$2,100* (ps); 2-dr., $1,680°. °54 (98) 


Holiday, $1,995* (ps), $1,985* (ps), $1,- 
900* (ps). 
53 Clipper 4-dr., $685*. 
Sport 
coupe, $1,525°, $1,350; 4-dr., $1,275. ’54 
Belvedere Sport coupe, $1,110; 4-dr., 
$1,095*, $950; Plaza 4-dr., $665; Savoy 
taxi, §275*. °53 Cranbrook Suburban, 
$775, $710; 4-dr., $410, $305. 

'56 Star Chief (8) conv., $2,- 
505* (ps). °55 Chieftain (8) station 
wagon, $1,690°; 2-dr., $1,475*,. °54 Star 
Chief (8) Catalina, $1,350*; Chieftain 
(8) 4-dr., $945*%; 2-dr., $700. °53 Chief- 
tain (8) Catalina, $1,225°. 
’55 Commander 4-dr., 





(Changes in Total Retail Advertising, 
Ist 6 Months 1956 vs. Ist 6 Months 1955, 


DAILY NEWS AMERICAN 
DOWN DOWN 
79,652 lines 149,237 lines 


(DOWN 1.2%) (DOWN 3.3%) 


Retailers have discovered that The Sun-Times produces RESULTS consistently, at 
a low ratio of space cost to sales—and they keep coming back for MORE. 
They also are discovering that to reach a majority of the growing market... 


NEW cHICAGO 


DODGE—’52 Coronet 4-dr., 
FORD—’55 Fairlane (8) Victoria, $1,655*; 


HUDSON 
MERCURY 


OLDSMOBILE—’55 


| PACKARD 
PLYMOUTH 


| PONTIAC 


WILLYS 
MISCELLANEOUS—’56 Ford 2-ton 


Tuseday. 


BUICK — 


CHEVROLET — 


CHRYSLER—'54 


FORD — 


NASH — 
OEDSMOBILE — ‘56 





PLYMOUTH — ’56 Belvedere (8) 


PONTIAC — 


BUICK—’55 Special 


—_ 


$890*. "53 Commander 4-dr., $765*; ciyp 


coupe, $505*, $500*. 


MISCELLANEOUS—’55 Volkswagen 2-dr., 


$1,195. 


FLINT 


(Flint Auto Auction. Sale every Wecines. 


day. Prices are for sale of Aug. 1.) 


(Today’s consignment was very «mall 
as cars seem to be getting more scarce 
every day. However, prices are stil 
maintaining the same level as the past 
several weeks. Sold 72 cars out of 113 
offerings.) 


BUICK—’56 Century Riviera, $2,595* ’55 


Century Riviera, $2,090*; Super Riviera, 
$2,050° (ps). '54 Super Riviera, $1,490*, 
’53 Special 2-dr., $850*. °52 Special 4-dr., 
$615*, $370*; Super Riviera, $370* 


CADILLAC—'56 (62) club coupe, $3,975 


(ps); coupe, $3,900* (ps). °51 (62) club 
coupe, $850*. 


CHEVROLET—’56 Bel Air (6) 4-dr.. $1,. 


710; Two-ten 
Air (8) 


(6) 2-dr., $1,560. °55 Bey 
station wagon, $1,675*; cony., 
$1,640°; 4-dr., $1,360; 2-dr., $1,355*, 
$1,295; Two-ten (8) 2-dr., $1,150. "54 
Bel Air club coupe, $1,190*; 2-dr., $945, 
’53 Bel Air Sport coupe, $850*; cony., 
$785; 4-dr., $770; One-fifty 4-dr., $615, 
’52 SL Special 2-dr., $150°. '51 SL Spe. 
cial 4-dr., $300; SL Deluxe 4-dr., $265, 
$190°*. '49 SL Deluxe 2-dr., $155. 

$220. 


sedan, $1,305*; Custom (8) 4-dr., $1,. 
200; Main (6) 2-dr., $1,090, $930. '54 
Crest (8) station wagon, $1,325, $1,005; 
Skyline coupe, $1,025*; 4-dr., $875*. '53 
Custom (8) 2-dr., $715; Main (6) 4-dr,, 
$625. °52 Crest (8) Victoria, $545; sta. 
tion wagon, $505. '51 Custom (8) 2-dr., 
$365*; 4-dr., $285*; Victoria, $250. '59 
Deluxe (8) 2-dr., $245. 

"55 Rambler sedan, $740. 
"52 Custom 4-dr., $400; 
$360. 


club 
coupe, 
(98) Holiday, $2,235* 
(ps); (88) 4-dr., $1,770*. "53 (98) conv., 
$1.105* (ps). 

‘54 Panama 4-dr., 
’51 Clipper sedan, $170*. 
"55 Savoy (6) 4-dr., $1,120; 
Plaza (6) 2-dr., $1,075. °53 Cranbrook 
Belvedere, $710; Savoy, $405. ’50 Deluxe 
4-dr., $175. 

'54 Chieftain (8) 2-dr., $765. 
‘51 Chieftain (8) 2-dr., $305, $270*; 
Catalina, $245*. °50 Silver Streak (8) 
Catalina, $260°*. 

—55 Custom 4-dr., $1,000*. 


$1,040° 
(ps) 


stake, 
$1,785. '55 Chevrolet %-ton pickup, $765, 
’50 Ford %-ton panel, $115. 


OMAHA 


Abel Auto Auction. Sale every 
Prices are for sale of July 31.) 
clean cars bringing ood 


(Richard 


(Good, 

prices.) 
"54 Super Riveria, $1,600*; 
Special 4-dr., $1,110. ‘53 Super 4-dr., 
$745, $300°. ‘51 Super 4-dr., $170*. '50 
Super conv., $185*; Special 4-dr., $185. 
‘49 Super sedanet, $100*. 
‘55 Bel Air (6) 
$1,425*; Two-ten (6) 4-dr., 
125. °54 Bel Air conv., 
$1,110, $1,055*, $980; Two-ten 2-dr., 
$875. °53 Bel Air 4-dr., $925* (ps); 
Sport coupe, $800; 2-dr., $725; Two-ten 
coupe, $775; 2-dr., 2 at $720; 4-dr., 
$685, $615. "52 SL Deluxe 2-dr., $585. 
"51 SL Deluxe station wagon, $505*; 
4-dr., $215. 


2-dr., 
$1,192, $1,- 
$1,205°; 2-dr., 


NY conv., 
Windsor club coupe, $950*. 
club coupe, $245*; Newport, 


$1,400* (ps); 
*50 Windsor 
$145°. 


DeSOTO — ‘55 Fire Dome (8) 2-dr., $1,- 


895°. 


DODGE — '55 Coronet (8) 4-dr., $1,595°. 


"54 4-dr., $985. 

"56 Fairlane (8) 
O80* (ps), $2.020*%; Main (8) Ranch 
Wagon, $2,070*; 2-dr., $1,525 "55 
Country Squire, $1.670*; Fairlane (8) 
conv., $1,650°; Custom (8) 2-dr., $1,- 
395°, $1,260. $1,190, $1,150; Custom (6) 
4-dr., 2 at $1,130. "54 Custom (8) 2-dr., 
$945°, $930. ‘53 Crest (8) Victoria, 
$950°; conv., $820*; Main (8) Ranch 
Wagon, $845*; 2-dr., $700, $625; Cus- 
tom (8) 2-dr., $705; Custom (6) 4-dr., 
$575. °51 Custom (8) Victoria, $435; 
station wagon, $420*; 4-dr., $310*, $300°. 


Victoria, $2,- 


HUDSON — '51 4-dr., $345°*. 
MERCURY — '54 Montclair Hardtop, $1,- 


295°. 
$415°*. 


"53 2-dr., $735°. 
"49 2-dr., $125. 

"52 Rambler 
Statesman sedan, $535*. 

(98) Holiday $2,- 
900° (ps). "55 (98) Holiday, $2,545°*; 
(88) Super Holiday, $2,150° (ps); 4-dr., 
$1,915° (ps); Deluxe 4-dr., $1,695*. ‘51 
(88) Super 2-dr., $465*°. "50 (88) 4-dr., 
$250 


"51 Sport sedan, 


conv., $400°; 


4-dr., 
(ps). °55 Belvedere (8) 4-dr., 
Plaza (8) 2-dr., $1,070; Plaza 
$855. °54 Belvedere 4-dr., 
$950° (ps). ‘51 Cranbrook Belvedere, 
$520; Cambridge 4-dr., $275. 

"55 Star Chief (8) Hardtop, 
$1,650* (ps). ‘53 Chieftain (8) 4-dr., 
$685*, $650°, $575*; conv., $535*. ‘52 
Chieftain (8) conv., $535*; Catalina, 

s 


$2,095* 
$1,295* ; 
(6) 4-dr., 


$445°*. 
STUDEBAKER — ‘53 Commander Hard- 


top, $700*; 
2-dr., $230. 


conv., $675*. °52 Champion 


MISCELLANEOUS — ’54 Chevrolet %-ton 


pickup, $725; Ford %-ton pickup, $700. 
’53 Chevrolet %-ton pickup, $595. ‘51 
Chevrolet %-ton pickup, $350; Dodge %- 
ton pickup, $385; Ford %-ton pickup, 
$275; GMC %-ton pickup, $375. ‘49 
Willys %-ton panel, $140. 


JENISON, MICH. 


(Grand Rapids Auction, Inc. Sale every 


Tuesday. Prices are for sale of July 31.) 


(A fine sale with a very solid market. 
Convertibles are beginning to show some 
signs of weakness. All others are strong. 
Sold 150 cars out of 203 offerings.) 
conv., $2,015*. °54 
Super Riviera, $1,575, $1,485* (ps), $1,- 
440*; Century Riviera, $1,545*, $1,425*; 
RM Riviera, $1,540* (ps); 4-dr., $1,- 
440*; Special conv., $1,435*. °53 Special 
4-dr., $1,320*, $750*; Super Riviera, 
$1,000*, $845*, $780* (ps); RM Riviera, 


2 at’ $875* (ps). °52 Special 4-dr., 
$675*; Riviera, $595*; Super Riviera, 
$625*. ‘51 Super Riviera, $485, 2 at 
$200*; Special 4-dr., $350. ‘50 Super 
Riviera, $210*; Special 4-dr., $175*. '49 
Special 4-dr., $155*; RM Riviera, $110. 
’48 RM 4-dr., $160. 

| CADILLAC — °55 (62) sedan, $3,490* 
(ps). "54 (62) sedan, $2,595* (ps). ‘51 


‘Continued on Page 38, Col. 1) 
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NEW-CAR DEALERS FIND... 


Nylon Cord Tires 


STRONG SELLING 
FEATURE: 


TODAY’S NEW-CAR BUYERS ARE SAFETY- 
: CONSCIOUS. They are looking for safety 
. features in the cars they buy. That’s why 
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nylon cord tires have such a strong sales - ne 7“ te Le, ae 
- appeal. They offer the customer extra Por con ae ane 
safety . . . surest protection against tire ee pee eee “Strery Nylon Cord va 
failure. ee TIRES ala i 
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5 TESTS PROVE that the fourthingsatirecord must 
. do, nylon does best! Nylon gives superior 
resistance to bruise damage, moisture, 


: heat and flex fatigue. And nylon tires 
: have proved their superiority on military 
. and commercial planes and on heavy- 
> duty trucks. Today, the people whose 
: lives and livelihood depend on car per- 
. formance rely on nylon tires—turnpike 


police, professional auto racers, and high- 
speed test-car drivers, for example. 


: | NOW SOME OF AMERICA’S finest cars have 
nylon cord tires, and Du Pont is prepared 
to supply nylon tire yarn to meet the 
needs of the automotive industry. 


Du Pont produces the nylon fiber. Tire manufacturers 
make nylon cord tires—in tubeless or conventional types. 


REG. U.S. PAT.OFF 


7 BETTER THINGS FOR BETTER LIVING 
| «+. THROUGH CHEMISTRY 





ALL NYLON CORD TIRES ARE IDENTIFIED ON THE SIDEWALL... 
AN IMPORTANT SELLING FEATURE 
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(60) Special 4-dr., $1,025*; (62) 4-dr., 
$905*. 

CHEVROLET — '55 Bel Air (8) station 
wagon, $1,725*; club coupe, $1,540"; 
Sport coupe, $1,500*; 4-dr., $1,450*; Bel 
Air (6) 2-dr., $1,315*; Two-ten (8) sta- 
tion wagon, $1,565; Delray, $1,450*; 
4-dr., $1,210; Two-ten (6) _ station 
wagon, $1,525; 2-dr., $995; One-fifty 
(8) 2-dr., $1,120, $1,080. '54 Bel Air 
station wagon, $1,300*%; 4-dr., $900, 
$875, $765*; Two-ten 4-dr., $900, $875, 
$765*; One-fifty 2-dr., $500, $490. 
"53 Bel Air club coupe, $945*; conv., 
$875°; 4-dr., $800* (ps), $800; Two-ten 
club coupe, $760, $750, $655. ‘51 SL 


Deluxe 2-dr., $390, $360, $330*, $320, | 


$300, $205. '50 SL Deluxe 4-dr., $225, 
$170; FL Deluxe 2-dr., $175. ‘49 SL 
Special 2-dr., $140. 


CHRYSLER—'54 Windsor club coupe, $950* | 


(ps). "52 Windsor 4-dr., $450. 


DeSOTO — ‘53 Powermaster club coupe, 
$595. 

DODGE — ‘53 Meadowbrook 4-dr., $505. 
‘51 Meadowbrook 4-dr., $175. 

FORD — '56 Fairlane (8) Victoria, §2,- 


110° (ps); Custom (6) sedan, $1,695. 


‘55 Fairlane (8) conv., $1,585*; Cus-| 


tom (8) 4-dr., $1,275. ‘54 Crest (8) Vic- 
toria, $1,300* (ps), $1,115*; Custom 
(8) 4-dr., $995*, $755. °53 Crest (8) 
Country sedan, $1,065; Custom (8) 4- 
dr., $750; Custom (6) 4-dr., $665. ‘52 


Country sedan, 
’51 Custom (8) 2-dr., $340, $265; 
conv., $250. '50 Custom (8) 2-dr., $310, 
’52 Custom conv., 


$555, $490, 


MERCURY — '55 Monterey 4-dr., $1,650. 
"54 Monterey club coupe, 


Monterey club 
Custom 2-dr., 


Monterey 2-dr., 


OLDSMOBILE Super 2-dr., 


4-dr., $1,985* 
4-dr., $1,490*, $1,470. ‘53 (98) 4-dr., $1,- | 





Super 2-dr., 

(88) 2-dr., $285, $250*. 

56 Clipper 4-dr., 
"51 4-dr., $255. 

PLYMOUTH 


'55 Belvedere 


Savoy station wagon, 
brook 4-dr., $315, $310. 


56 Chieftain 
2-dr., $1,700. 


(8) Catalina, 
"55 Chieftain (8) 


’53 Chieftain (8) 





’52 Chieftain 


Streak (8) Catalina, $320. 


STUDEBAKER — '55 Commander sedan, 
$1,175. '53 Commander club coupe, $800. 


"52 Commander club coupe, 
MISC, 





pickup, $600. 


FARGO, N. D. 


(Tri-State Auction Co. Sale every Thurs- 
day. Prices are for sale of Aug. 2.) 

(Consignment high and sale very active. 

Truck market very good. Sold 90 cars out 


of 135 offerings.) 


BUICK—’54 Special Riviera, 
Super Riviera, $850* (ps); 


Riviera, $795*. "52 Super Riviera, $525*; 
Special 4-dr., $450. "50 Super 4-dr., $285*, 
CHEVROLET—’56 Bel Air 
Wagon, $2,140* (ps); Hardtop, $2,150* 


(ps). '55 Two-ten (6) 4-dr., 


dr., $1,155. °54 Two-ten 4-dr., 
$865. '53 Two-ten 4-dr., $790*; Suburban, 
$600; One-fifty Business coupe, $545. 
SL Deluxe 4-dr., $635*, $485°*. 
Deluxe 4-dr., $415, $400*, $340, ’50 SL 
Special 4-dr., $220. °49 SL Deluxe 4-dr., 


$205. 


DeSOTO—’55 Fire Dome (8) 4-dr., $1,550*. | 


DODGE—’ 52 coupe, $165. 


FORD—’56 Custom (8) 4-dr., 
Fairlane (8) 4-dr., $1,490; Custom 
2-dr., $1,185. '54 Custom (8) 4-dr., $915; | 
2-dr., $855. '53 Custom (6) 4-dr., $765, 
$710; 2-dr., $705; Custom (8) 2-dr., $715. 
*51 Custom (8) 4-dr., $445; Deluxe (6) 2- 
dr., $365, $350, $205. °50 Custom (8) 4- 


dr., $250; 2-dr., $235. 


KAISER—2-dr., $280. 
$560. | MERCURY—’56 Monterey coupe, 
(ps). '54 Custom 4-dr., $1,205; Hardtop, 


‘eaee 





’56 GMC %-ton pickup, $1,240. 
’55 Chevrolet %-ton pickup, $925*. 
Chevrolet %-ton pickup, $685. °53 Chev- 
rolet %-ton panel, $600; Ford 


(8) station) 








AUTOMOTIVE NEWS, AUGUST 13, 1956 


Silver Streak (8) sedan, $335. '50 Silver 


$1,100*. '53 2-dr., $865, '49 Sport sedan, 
$170, $135. 

OLDSMOBILE—’54 (88) Super 4-dr., $1,- 
530* (ps). '52 (98) 4-dr., $740* (ps). ’50 
(98) 4-dr., $270*, $135°*. 

PLYMOUTH—’55 Plaza (6) club sedan, $1,- 
085. °54 Savoy 2-dr., $820; Plaza club 
sedan, $690; 2-dr., $650. '53 Cranbrook 
4-dr., $565*. '50 Suburban, $345. '49 4- 
dr., $150, $125. 

PONTIAC—’55 Chieftain (8) 4-dr., $1,505* 
(ps). ’50 Silver Streak (8) coupe, $125. 


STUDEBAKER — '54 Commander Sport 
coupe, $775*. '52 sedan, $375. 
MISCELLANEOUS — '54 Chevrolet 2-ton 


truck, $1,050; Ford 2-ton truck, 2 at 
$1,150. '53 Chevrolet 2-ton truck, $935; 
GMC 2-ton truck, $705; Dodge 2-ton 
truck, $695; Ford %-ton pickup, $690. 
52 GMC 2-ton truck, $610; Stude, 2-ton 
truck, $450. ’51 Ford 2-ton truck, $535. 
’50 International 2-ton truck; $590, $560, 
$460; %-ton pickup, $385; Ford 2-ton 
truck, $535, $500, $485; 1-ton truck, 
$555; box and hoist, $885; Chevrolet 2- 
ton truck, $590. °48 Dodge 1%-ton truck, 
$270. '47 Chevrolet 2-ton box and hoist, 
$460; Dodge 2-ton truck, $280, °46 Chev- 
rolet 2-ton truck, $285. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sales every 
Thursday and Friday. Prices are for sales 


of Aug. 2-3.) 


(We had a red-hot sale this week with 
plenty of clean autos and lots of buyers 
and sellers. Sold 274 cars out of 356 
offerings.) 

BUICK—’56 Super 2-dr., $2,788*; Riviera, 
$2,788*, $2,755*. '55 Century Riviera, $1,- 
950. '54 Super Riviera, $1,530* (ps); 4- 
dr., $1,400*; Special 2-dr., $1,495*; 4-dr., 
$1,320*, $1,150*; Century sedan, $1,200*. 


CADILLAC—’'56 (62) coupe de Ville, $4,- 


450* (ps); Sport coupe, $4,110* (ps), $4,- 


In MERCURY engines 


Mercury...like many other leading engine manufacturers 


selects and distributes...for authorized replacement service 


PERFECT CIRCLE 
2in I chrome piston rings...the standard of comparison 





050° (ps). '55 (62) coupe de Ville, © 749¢ 
(ps); coupe, $3,200* (ps); 4-dr., $ 110* 
(ps). °54 (62) coupe de Ville, $. .685¢ 
(ps). ’53 (62) 4-dr., $1,575* (ps) 


CHEVROLET—'56 Bel Air (8) 4-dr. $2. 
000*; Hardtop, $1,910*. 55 Bel A (8) 
4-dr., $1,600*; 2-dr., $1,285*, $1,170 §$1,. 
025; Two-ten (8) 2-dr., $1,495; ‘-dr,, 
$1,285*. '54 Bel Air 4-dr., $1,085, ‘900; 
Two-ten 4-dr., $750. ’53 Bel Air Sport 
coupe, $810; Hardtop, $750; One-fif'y 4. 
dr., $485. '52 SL Deluxe 2-dr., $63: sL 
Special 2-dr., $375. ‘51 SL Deluxe ‘-dr 
$350. '50 FL Deluxe 4-dr., $275. 

CHRYSLER—’55 (300) coupe, $2,610* (ps), 
’54 NY 4-dr., $1,525° (ps). "50 coupe, 
$260°. 

DeSOTO—’55 Fire Dome (8) 4-dr., $1 625*, 

DODGE—’53 Coronet 2-dr., $500°, 0*, 
51 4-dr., $230. °50 Meadowbrook club 
coupe, $170*; 4-dr., $160*. 

FORD—’56 Fairlane (8) club coupe, §$1,- 
780; Victoria, $1,770; Custom (8) i-dr, 
$1,640*; 2-dr., $1,600, $1,590, $1,53 55 
Thunderbird, $2,110; Country sedan, §1,-. 
385. 54 Custom (8) 4-dr., $1,030*, $' 030, 
$1,000, $855; Main (6) 4-dr., $500. '53 
Custom (8) 4-dr., $740, $675. ‘52 Cus- 
tom (8) 4-dr., $410*. 51 Custom (6) 2. 
dr., $195*. 

LINCOLN—’ 56 Premiere 4-dr., $3,680* (ps) 
"55 Capri 4-dr., $1,980*° (ps); Cosmo- 
politan coupe, $1,800* (ps). ‘49 4-dr,, 


$150. 

MERCURY—’55 Monterey 4-dr., $1,560, $1,- 
450°; 2-dr., $1,310*. °53 Custom 4-dr., 
$800, $700*; Monterey Hardtop, $745, 
’52 Sport coupe, $560*. '51 2-dr., $375. 

NASH—’52 Rambler station wagon, $270. 

OLDSMOBILE—’'55 (98) 4-dr., $1,825. "54 
(88) Super 4-dr., $1,250°, °53 (88) 4-dr., 
$1,005*; (98) 4-dr., $1,000°. "50 (98) 2- 
dr., $250*. 

PLYMOUTH—’56 Savoy (8) 4-dr., $2,160; 
2-dr., $1,605*. °55 Belvedere (8) 4-dr., 
$1,260*; Savoy (6) 2-dr., $875. °54 Savoy 
4-dr., $630; Plaza 4-dr., $600. '53 Cran- 
brook Belvedere, $400. °51 Cranbrook 4- 
dr., $200. 

PONTIAC—’56 Chieftain (8) 2-dr., $1,550. 
55 Chieftain (8) Catalina, $1,275. 'S4 
Chieftain (8) 4-dr., $800, $710. '52 Chief- 
tain (8) conv., $675*. 

STUDEBAKER—’56 President 2-dr., $1,- 
900* (ps). '55 Regal coupe, $1,235. '52 
Champion 4-dr., $200, $135. 

MISCELLANEOUS — '56 International \%- 
ton pickup, $1,120*°. "55 Chevrolet %-ton 
pickup, $875. "53 Stude. %-ton pickup, 
$375. 


EBENSBURG, PA. 


(Ebensburg Auto Auction. Sale every 
Thursday. Prices are for sale of Aug. 2.) 
(There is still a shortage of cars, caus- 
ing prices to remain very firm. Sold 

90 cars out of 112 offerings.) 

BUICK—’51 Special 2-dr., $200°. "49 RM 
$170°. 

CADILLAC—’'56 (62) coupe de Ville, $,- 
450° (ps). "53 (62) 4-dr., $1,650° (ps). 
"50 (61) coupe, $530°. 

CHEVROLET—’'55 Bel Air (6) conv., $1,- 
675. '54 Two-ten 2-dr., $850; One-fifty 2- 
dr., $630, '53 Two-ten 4-dr., $650; One- 
fifty 4-dr., $505. ‘51 SL Special 2-dr., 
$295; SL Deluxe 2-dr., $200. '50 SL De- 
luxe 4-dr., $300; SL Special 4-dr., $245; 
2-dr., $270, $175. °49 FL Deluxe 4-dr., 
$165; 2-dr., $170, $160; club coupe, $110. 
"48 bus, $125. 

CHRYSLER—’'53 Town & Country, $780° 


(ps). 

DODGE—’55 Royal (8) Hardtop, $1,650. '50 
Coronet 4-dr., $305*; Meadowbrook 4- 
dr., $100*. 

FORD—'55 Fairlane (8) 2-dr., $1,450°; 
Custom (8) 2-dr., $1,250. '54 Main (8) 
Ranch Wagon, $1,200*; Crest (8) Vic- 
toria, $1,175*; Custom (8) 4-dr., $950. 
'53 Custom (8) 4-dr., $750; 2-dr., $710; 
club coupe, $750*; Main (8) 2-dr., $670; 
Main (6) 2-dr., $485. ‘52 Main (6) 4-dr., 
$450; Main (8) 4-dr., $310. ‘51 Cystom 
(8) Victoria, $410; Custom (6) 4-dr., 
$225; Deluxe (6) 2-dr., $145. 

LINCOLN—'51 Lido coupe, $350°. 

MERCURY—’'55 conv., $1,900* (ps). '52 4- 
dr., $370*. 

NASH—’'51 Ambassador 4-dr., $130°. 

OLDSMOBILE—’'54 (88) 4-dr., $1,350. ‘51 
(98) 4-dr., $145°. ‘46 (76) 2-dr., $105°. 

PACKARD—'55 (400) Hardtop, 2 at $2,- 
000* (ps); Patrician 4-dr., $1,880* (ps); 
Clipper Hardtop, $1,600*° (ps). °54 Clip- 
per 4-dr., $830°. 

PLYMOUTH—'56 Fury (8) sedan, $2,415*. 
"5S Plaza (6) 2-dr., $865. '54 Plaza sta- 
tion wagon, $1,000, $850. ‘53 Cran- 
brook station wagon, $625; 2-dr., $405; 
Cambridge 4-dr., $490; 2-dr., $460. ‘51 
Cranbrook Belvedere, $425; 4-dr., $420; 
Cambridge club coupe, $250. ‘50 Deluxe 
4-dr., $275; 2-dr., $200; Special Deluxe 
4-dr., $155. ‘49 Special Deluxe club 
coupe, $165; 4-dr., $160; 2-dr., $100. 

PONTIAC—’'55 Star Chief (8) Catalina, $1,- 
755°. '53 Chieftain (8) 2-dr., $810*. ‘51 
Silver Streak (8) 4-dr., $305*. 

STUDEBAKER — ‘54 Commander station 
wagon, $960*; Hardtop, $880*,. '52 Com- 
mander 4-dr., $205*. 

WILLYS—’53 (6) station wagon, $595*. 

MISCELLANEOUS — ‘53 Chevrolet %-ton 
pickup, $550; %-ton pickup, $525; GMC 
%-ton pickup, $450; Stude. \%-ton stake, 
$460. °52 Dodge %-ton pickup, $385. ‘51 
Ford %-ton pickup, $410. '50 GMC ‘%-ton 
pickup, $570; %-ton panel, $235; Chevro- 
let %-ton pickup, $300. 


MASON CITY, IA. 


(Central States Auto Auction. Sale 
every Wednesday. Prices are for sale of 
Aug. 1.) 

(Shortage of cars evident. There is 
no evidence of a priee drop here. 
The truck market is beginning to show 
strength with the coming crops.) 
BUICK—’56 Century Riviera, $2,430*. ‘55 

Century Riviera, $1,985*; Super 4-dr., 
$1,785* (ps). ‘54 Super 4-dr., $1,410°. 

*49 Super conv., $175*. 

CADILLAC—’56 (62) sedan de Ville, $4,- 
605* (ps); coupe de Ville, $4,285* (ps). 
'55 (62) conv., $3,380* (ps); 4-dr., $3,- 
180* (ps). '54 (62) conv., $2,815* (ps); 
4-dr., $2,585* (ps). '53 (62) 4-dr., $1,- 
585* (ps). °"48 (62) conv., $295*. 

CHEVROLET — ‘56 Bel Air (8) Sport 
coupe, $2,150*; 4-dr., $2,035*; Bel Air 
(6) station wagon, $1,875; Two-ten (8) 
station wagon, $2,235*; Two-ten (6) 2- 
dr., $1,615; One-fifty (6) 2-dr., $1,545. 
‘55 Bel Air (8) Sport coupe, $1,655*; 
Two-ten (6) 4-dr., $1,220, $1,145; 2- 
dr., $1,150; One-fifty (6) 2-dr., $995. 
"54 Two-ten 4-dr., $950, $940; One-fifty 
4-dr., $685. '53 Bel Air 4-dr., $930, 
$860*, $650; conv., $905. '51 SL Deluxe 
Busines coupe, $250. '50 SL Deluxe 4-dr., 
$240, $235. "48 Carryall, $250. 

CHRYSLER — '55 NY 4-dr., $2,045* (ps). 
"54 NY 4-dr., $1,295* (ps); Windsor 
4-dr., $1,110* (ps). '53 NY 4-dr., $990* 


(Continued on Page 39, Col. 1) 
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(Continued from Page 38) 


(ps). °52 NY 4-dr., $555*. °51 Windsor 
4-dr., $245*. '48 Windsor 4-dr., $100*. 

DeSOTO — '55 Fire Dome (8) Hardtop, 
$1,940"; 4-dr., $1,600*. ‘53 Fire Dome 
«S) 4-dr., $815*; 2-dr., $755*. 

DODGE — ’'55 Royal Lancer, $1,595* 
(ps); Coronet (6) 4-dr., $1,405*. ‘54 
Coronet (8) 4-dr., $1,140*. '53 Coronet 
4-dr., $765*; 2-dr., $730*, $650°. 

FORD — ‘56 Fairlane (8) Victoria, $2,- 
170; 2-dr., $2,070*, $1,615; Custom (8) 
2-dr., $1,640, '55 Fairlane (8) Victoria, 
$1,665*; station wagon, $1,565*; Cus- 
tom (8) 4-dr., $1,450*; 2-dr., $1,170. 
'54 Crest (8) conv., $1,210*; Main (8) 
Ranch wagon, $1,260; Custom (8) 4-dr., 
$1,100*, $1,060*; Main (6) 2-dr., $835. 
‘53 Crest (8) conv., $940. ‘52 Custom 
(8) 2-dr., $615*. 

KAISER — '54 Manhattan 4-dr., $585". 
53 Custom 2-dr., $345*. ‘51 Custom 
4-dr., $135°*. 

MERCURY -— '56 Montclair Phaeton, $2,- 
525*; 4-dr., $2,215*. '55 Monterey Hard- 
top, $1,925*; 4-dr., $1,515*. °54 Custom 
4-dr., $1,280*. ‘53 Custom 4-dr., $875. 
52 Custom 4-dr., $675; 2-dr., $625°*. 
’51 Custom 4-dr., $450. 

NASH — ‘'55 Rambler station wagon, 
$1,455*. "53 Rambler conv., $680*. "52 
Ambassador 4-dr., $445*. ‘51 Rambler 
conv., $370; station wagon, $300. 

OLDSMOBILE — ’56 (88) Super Holiday, 
$3,030* (ps); Deluxe Holiday, $2,485*, 
$2.425*; 2-dr., $2,250°. "55 (88) Super 
Holiday, $2,200* (ps); 4-dr., $1,850°*. 
'54 (88) Super 4-dr., $1,615* (ps), $1,- 
550°; Deluxe 2-dr., $1,550°. ‘53 (98) 
4-dr., $1,260° (ps). "50 (98) 4-dr., $200°. 

PACKARD — '54 Clipper 4-dr., $975*. ‘53 
Clipper 4-dr., $585°*. 

PLYMOUTH — ‘56 Belvedere (8) 4-dr., 
$2,070°. ‘55 Savoy (8) 4-dr., $1,190°*; 
Savoy (6) 4-dr., $1,165*; Plaza (8) 4- 
dr., $1,105. °54 Savoy 4-dr., $910. °52 
Cranbrook 4-dr., $485. "50 Special Deluxe 
4-dr., $230. °49 Special Deluxe 4-dr., 
$150. 

PONTIAC — ‘55 Star Chief (8) conv., 
$1,945° (ps), $1,915° (ps); 4-dr., $1,- 
730°; Chieftain (8) 4-dr., $1,560°. °54 
Chieftain (5) 4-dr., $1,165*, $850. 

— — ‘53 Champion 4-dr., 

5°. 


MINNEAPOLIS 


(Minneapolis Auto Auction. Sale every 
Wednesday. Prices are for sale of Aug. 1.) 
(Dealers really firing strong prices to- 
day as ‘S4s and ‘55s were firmer. 

Today’s auction had the best percentage 
= sales since 48 with 101 sold out of 
58.) 

BUICK — ‘55 Century 4-dr., $1,820° (ps); 
Special 4-dr., $1,665*. ‘54 Super 4-dr., 
$1,280°. ‘53 Super 4-dr., $1,000*: Rivi- 
era, $940°. ‘50 Special 2-dr., $170*. ‘49 
RM sedan, $110*. 


CADILLAC — '55 (62) conv., $3,540* | 


(ps). ‘53 (62) coupe, §1,730*; 4-dr., 


$1,510°. ‘51 (61) sedan, $820*. ‘49 (62) 


2-dr., $820°; 4-dr., $375*. 
CHEVROLET — ‘55 Bel Air (8) 4-dr., 
$1,290*, $1,285; One-fifty (6) 2-dr., $1,- 
035. ‘54 Two-ten Delray coupe, $940; 
2-dr., $910. ‘53 Two-ten station wagon, 
$895; Bel Air 2-dr., $750. ‘52 SL Deluxe 
4-dr., $585*; 2-dr., $425. ‘51 SL Deluxe 
Bel Air, 430°; 4-dr., $375*; 2-dr., $205. 
‘50 SL Deluxe conv., $245; 2-dr., $275, 
$155, $150. "49 SL Deluxe 2-dr., $100. 


CHRYSLER — ‘54 Windsor 4-dr., $995*. 
‘53 Windsor sedan, $740*. 

DeSOTO — ‘52 conv., $590; 4-dr., $375*, 
$315*, $300°. 

DODGE — ‘55 Custom Royal 4-dr., $1,- 


670° (ps). ‘51 Coronet 4-dr., $280. 
‘50 Coronet 4-dr., $110. 

FORD — ‘56 Custom (8) 2-dr., $1,620. 
"55 Custom (8) 2-dr., $1,340°. ‘53 Crest 
(8) Victoria, $925*, $910, $900; Main 
(6) 2-dr., $600. "52 Custom (8) 2-dr., 
$605, $600, $510; Main (6) 2-dr., $475. 


HUDSON — ‘51 Hornet sedan, $230*, 
$225. ‘50 2-dr., $100. 
MERCURY — ‘55 Monterey Hardtop, $1,- 


875° (ps). ‘54 4-dr., $1,160. 53 4-dr., 
$615°. "52 4-dr.. $655. ‘51 2-dr., $375°. 

NASH — ‘54 Rambler sedan, $1,180*, ‘53 
Rambler 4-dr., $595; Hardtop, $505. '52 
Rambler 4-dr., $470, $400; 2-dr., $395. 

OLDSMOBILE — '55 (88) Super 4-dr., $1,- 
810°; Deluxe 2-dr., $1,705*. ‘53 (88) 
Holiday, $1,280*; conv., $1,100°. ‘50 
2-dr., $105*. 

PLYMOUTH — ‘55 Plaza (8) 4-dr., $1,- 
190. ‘53 Cranbrook sedan, $550, $375. 

PONTIAC — ‘55 Chieftain (8) Catalina, 
$1,740°; 4-dr., $1,510*. ‘54 Star ‘Chief 
(8) Catalina, $1,405*. '53 Chieftain (8) 
2-dr., $765*, $730, $400. ‘52 Chieftain 
(8) Catalina, $650°. ‘50 Silver Streak (8) 
sedan, $310*. 

STUDEBAKER — °53 Commander Hard- 
top, $550. "52 Commander sedan, $500*. 


DANVILLE, VA. 


(Danville Auto Auction. Sale every 

Wednesday. Prices are for sale of Aug. 1.) 

(A very solid sale today with new 
faces in the yard. Sold 121 cars out 
of 158 offerings.) 

BUICK — '53 Super 2-dr., $1,075* (ps); 
RM 4-dr., $865* (ps). '51 Special 4-dr., 
$405. '50 Super 4-dr., $330*. 

CADILLAC — '53 (62) 4-dr., $1,400*. 
"52 (62) 4-dr., $1,105*; (60) Special 4- 
dr., $970*. °51 (60) Special 4-dr., $860*. 
"49 (60) Special 4-dr., $400*. °48 (60) 
Special 4-dr., $245*. 

CHEVROLET — '56 Two-ten (6) 4-dr., 
$1,745. °55 Two-ten (8) Sport coupe, 
$1,505*; Bel Air (8) 4-dr., $1,450. ‘54 
Two-ten 4-dr., $1,000; One-fifty 2-dr., 
$980, $725, $705. '53 Bel Air 4-dr., $845; 
2-dr., $705; Savoy 4-dr., $755; 2-dr., 
$600; One-fifty 4-dr., $750. '52 SL De- 
luxe 4-dr., $560, $505; Bel Air, $395; 
conv., $365. °51 SL Deluxe club coupe, 
$510; 2-dr., $275. '50 SL Deluxe 2-dr., 
$410, $185, $180; Bel Air, $345; 4-dr., 
$310, $280, $270, $155. ‘49 FL Deluxe 
4-dr., $235. '47 FL conv., $160. 


DeSOTO — '52 Custom 4-dr., $530. '49| 
Custom 4-dr., $255, $160. 

DODGE — ‘50 Coronet 2-dr., $185. 

FORD — '55 Fairlane (8) Victoria, $1,- | 


580; 4-dr., $1,040; Custom (8) 2-dr., | 


$1,310; Main (8) 2-dr., $1,305. ‘54 
Crest (8) Victoria, $1,025; 2-dr., $1,- 
055; Custom (6) 2-dr., $1,005. ‘53 Crest 
(8) Country sedan, $910; conv $720; 
2-dr., $880. ’52 Crest (8) Victoria, $675, 





MERCURY — ’55 2-dr., $1,705*. '54 Mon- 
52 Custom 4-dr., 
50 Custom 2-dr., 
OLDSMOBILE — 
"51 (88) 2-dr., $605; 4-dr., $450, $395*, 
$310*. '50 (88) 2-dr., $535*, $345°; 4-dr., 


terey 2-dr., 


coupe, $225*. 
PLYMOUTH — ’53 Cranbrook 2-dr., $405; 
’52 Cambridge 4-dr., 
’52 Star Chief 


Silver Streak (8) 4-dr., $335*. °49 Silver 
STUDEBAKER 


$585; Champion 4-dr., $460. 
’50 Champion 2-dr., 


'53 Commander 2-dr., 


MISCELLANEOUS—’52 Ford %-ton pickup, 
$530. ’48 Chevrolet 1 ton panel, $210. ’38 | 
Ford %-ton pickup, 


CHICAGO 


Chicago Auto Auction, 
every Thursday. Prices are for sale of 


(Consignment off, but a real hot sale. 
Sold 221 cars out of 337 offerings.) 
BUICK — ’55 RM Riviera, $2,180* 

Special conv., $1,940* (ps); Riviera, $1,- 
Century Riviera, 
’54 Super conv., 
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Riviera, $1,500*, $1,475* (ps); Century 
Riviera, $1,540*, $1,300* (ps). ’53 Special 
2-dr., $880*; Super 2-dr., $845* (ps). 

CADILLAC—'56 (62) coupe de Ville, $4,- 
350* (ps), $4,200* (ps). °55 (60) Special 
4-dr., $3,425* (ps); (62) coupe, $3,275* 
(ps), $3,225* (ps); 4-dr., $3,125* (ps). 
"54 (62) coupe, $2,850* (ps); conv., $2,- 
745* (ps). ’'52 (60) Special 4-dr., $1,200* 
(ps), $1,180* (ps), °51 (62) 4-dr., $1,- 
000*; coupe, $790*. °50 (62) conv., $560*. 

CHEVROLET—’56 Corvette, $3,000; Bel 
Air (8) Sport sedan, $2,450*; coupe, $2,- 
230°; Sport coupe, $2,050*; Two-ten (8) 
4-dr., $2,130*. '55 Bel Air (6) Sport 
coupe, $1,670*; 4-dr., $1,415; MTwo-ten 
(8) 4-dr., $1,370*; Two-ten (6) 4-dr., 
$1,235; One-fifty (8) 2-dr., $1,065.. '54 
Two-ten station wagon, $1,170; 4-dr., 
$1,000*; Bel Air 2-dr., $1,000*; One-fifty 
station wagon, $905. '53 Bel Air Sport 
coupe, $975*, $965*; Two-ten 4-dr., $840*, 
$780. ’'52 SL Deluxe 4-dr., $475*; 2-dr., 
$350. °51 SL Deluxe 4-dr., $315; 2-dr., 
$230*. 

DeSOTO—’55 Fire Dome (8) Sportsman, 
$2,015* (ps). 

DODGE—’'55 Royal Lancer, $1,800 (ps); 4- 
dr., $1,500*; conv., $1,300. °54 Royal 4- 
dr., $1,035*. ’53 Coronet 2-dr., $600. ’52 
Coronet sedan, $400*. 

FORD — ’56 Thunderbird, $3,090* (ps); 
Fairlane (8) Crown Victoria, $2,050*. ’55 
Thunderbird, $2,600* (ps), $2,545* (ps), 
$2,400*; Fairlane (8) Crown Victoria, $1,- 
750*; Victoria, $1,700* (ps); conv., $1,- 
550; 2-dr., $1,475*; 4-dr., $1,280*; Cus- 
tom (8) 2-dr., $1,400*%, $1,200, $1,155. 
’54 Crest (8) Victoria, $1,215*, $1,200; 
Custom (8) 4-dr., $965*; Main (6) 2-dr., 
$835. '53 Crest (8) Victoria, $995, $625*; 
Custom (8) 2-dr., $800*. 

HUDSON—’54 Hornet Hollywood, $1,080*. 

LINCOLN—’55 Capri coupe, $2,180* (ps). 
’54 Capri coupe, $1,625* (ps). '52 Cosmo- 
politan coupe, $830*; Capri 4-dr., $615*. 
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Mobiloil 
Special 


Best for older cars...a‘‘must”’ for new cars! 


MERCURY—’56 Montclair coupe, $2,155*. 
’55 Montclair conv., $1,770*; coupe, $1,- 
715*; station wagon, °$1,650* (ps); Cus- 
tom 2-dr., $1,430*. '54 Monterey coupe, 
$1,455*, $1,305* (ps); Custom 4-dr., $1,- 
125. '53 Custom Sport coupe, $890; 4-dr., 
$775*; Monterey 4-dr., $525*, $500*. 


NASH—’'55 Rambler Cross Country, §$1,-) 


350; 4-dr., $1,270*. °53 Rambler conv., 
$560; Ambassador sedan, $540. 

OLDSMOBILE—’56 (98) Holiday, $2,810* 
(ps); (88) Holiday, $2,600* (ps). '55 (88) 
Holiday, $2,200* (ps), $2,155* (ps), $2,- 
035* (ps), $1,845* (ps); conv., $2,160* 
(ps); 4-dr., $2,035* (ps); (98) Holiday, 
$1,950* (ps). °54 (88) Holiday, $1,830* 
(ps); 4-dr., $1,575* (ps). 

PACKARD—’55 Clipper 4-dr., $1,825*, '54 
Panama Hardtop, $1,250*. °53 Clipper 4- 
dr., $565*. 

PLYMOUTH—’55 Belvedere (8) conv., $1,- 
585*. ’°54 Belvedere Hardtop, $1,150*. ’54 
Plaza station wagon, $1,065, $1,010; 2- 
dr., $755, $635. °53 Cranbrook 2-dr., 
$615*, $610, $565. 

PONTIAC—'55 Star Chief (8) conv., $1,- 
785*, $1,780*. °54 Chieftain (8) Cata- 
lina, $1,710*; Star Chief (6) 4-dr., $1,- 
325*. °53 Chieftain (8) station wagon, 
$975* (ps). 

WILLYS—’54 (6) Bermuda Hardtop, $1,- 
050°, '53 2-dr., $290. 

MISCELLANEOUS—’55 Volkswagen, §$1,- 
300. °51 Ford %-ton pickup, $375. 

* * * 


— Auctions in Brief — 
INDIANAPOLIS 


Ken Schaefer Auto Auction, Inc, Sale 
every Thursday (Aug. 2). All cars moved 
out steadily today as the market remained 
very active with a very, very good per- 
centage sold. 


* * * 
HARRODSBURG, KY. 


Blue Grass Auto Auction, Inc. Sale every 





Thursday (Aug. 2). Several new buyers and 
dealers were in attendance today as clean 
cars brought top dollar. Sold a good per- 
centage of 112 cars. 

* * * 


FT. WAYNE, IND. 

Carl Marker’s Auto Auction, Sale every 
Tuesday (July 31). Very good demand for 
all late-model, clean cars, Sold 104 out of 
131. 

* * * 
ST. LOUIS 

St. Louis Auto Auction. Sales every Tues- 
day and Friday (July 24-27). We had a 
nice consignment of autos this week with a 
good demand for all makes and models. 
Percentage of sales, 256 out of 355, excep- 


tional. 
* * * 


MANHEIM, PA, 


Manheim Auto Auction. Sale every Fri- 
day (Aug. 3). A very active sale from the 
beginning today, with a firm market. Con- 
signors brought 343 cars to our auction and 
278 or 81 percent changed ownership. 

* * * 


SYRACUSE 


Syracuse Auto Auction, Sale every Wed- 
nesday (Aug. 1). Today’s sale had plenty 
of cars and plenty of buyers, but common 
autos were harder to sell. Percentage of 
sales remained good as many ‘‘no sales’’ 
over the auction block wound up as yard 
sales. 

* * * 


NEW YORK CITY 


Skyline Auto Auction. Sale every Tues- 
day (July 31). The market continues 
strong on clean and sharp units, but we're 
very short of this type of car in the N.Y. 
area. Off merchandise is going begging. 
Sold 109 cars out of 136 offerings. 


with this 


great new 


motor 


oll! 


Give your new car owners 
this powertul performance story! 


® New Mobiloil Special can double engine 
life . . . in summer heat, sub-zero cold! 


® In effect, increases the octane rating 


of gasoline... 


@ Controls engine knock, pre-ignition ping, 


spark plug fouling .. . 


e Increases gas mileage, engine power. . . 


SOCONY MOBIL OIL COMPANY, INC., and Affiliates: MAGNOLIA PETROLEUM CO., GENERAL PETROLEUM CORP. 





@ Makes a difference you feel at the wheel. 
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Rappaport Hails | —— 2 hardtop, $3,551; 2-dr, hardtop, $3 ae 
GMC’s Decision __ Current Prices on New Cars "PACKARD feetne br ots 


conv., $3,740. (Jetaway Hydra-Matic and 
power steering standard on Series 98.) 
dr. sed., $4,160. 400—2-dr. h > 
On A Wheel Drive | The following advertised - delivered | Nassau hardtop, $2,904.75; conv., $3,-| Parklane, $2,427.77; 4-dr. 2-seat Country | 199, Gita ~ Ste Eaedten on 
| prices include the suggested base fac- | 335.75; 4-dr. stat. wag., $3,598. New| Sedan, $2,296.59; 4-dr. 3-seat Country | cony., $5,995. (Ultramatie standard o7 ‘all 


i, 8 



































































: tory list prices, Federal excise tax | Yorker—4-dr. sed., $3,779.25; 4-dr. New-| Sedan, $2,428.01; 4-dr. 3-seat Country | models. Power : i , 
MINNEAPOLIS. — Adoption of amounts and suggested dealer delivery- | port hardtop, $4,101.75; 2-dr. Newport | Squire, $2,532.56. Thunderbird — Hardtop | standard = Cotnenn > eo 
the four-wheel drive as a regular} and-handling charges. Not included are | hardtop, $3,951.25; 2-dr. St. Regis hard-|cpe. (V-8 only), $3,151.32. PLYMOUTH (Prices are for 6-cy! | 
% al >- Cyl, 
Bel- 


i i yariable items passed on to the retail | top, $3,995.25; conv., $4,242.50; stat. wag., HUDSON — W: 8 —_ 
production option by GMC has been| Y® , ; | asp Super 6—4-dr. sed.,| models. For V- a 103.50 f 
hailed by Max E. Rappaport presi- | buyer, such as State and local taxes, | $4,523.25. 300-B—2-dr. hardtop, $4,419. | $2,419.70. Hornet Special V-8—4-dr._sed., | vedere oar. nantten ‘eouy odr he t 
r ’ "*"| transportation charges and optional | (Powerflite and power brakes standard on | $2,629.70; 2-dr. hardtop, $2,744.70. Hornet . , ae ee Oe 








dent, Napco Industries, Inc., as an- | equipment. New Yorker. ) | Super 6—4-dr. sed., $2,774, Hornet Cus- | other: models.) — Piase eur, on e 1 
other step in his compan ’s advance | BUICK—Special—4-dr. sed., $2,416; 2- CLIPPER—Deluxe—4-dr, sed., $2,731. | tom 6— 4-dr. sed., $3,023; 2-dr. hardtop, | 926.25: 2-¢ fi 8 usiness «pe. 
, : 25; ir, sed., $1,883.25; business «pe. f 
in four-wheel drive engineering. | dr, sed., $2,357; 4-dr. hardtop, $2,528; 2-| Super—4-dr. sed., $2,866; 2-dr. hardtop, | $3,140. Hornet Custom V-8—4-dr. sed., | $1,734.25. Savoy— 4-dr, sed., $2,025.25: 2. 
The GMC it desi d, s_ | ar. hardtop, $2,457; conv., $2,740; 4-dr. | $2,916. Custem—4-dr. sed., $3,069; 2-dr. | $3,290.30; 2-dr. hardtop, $3,433.30. | dr. sed., $1,982.25; 2-dr. hardtop, $2,12° 50 I 
e unit was designed, €NZl- | 9 seat stat.’ wag., $2,775. Century—4-dr. | hardtop, $3,164. (Power brakes standard on Custom V-8.) | Belvedere—4-dr. sed., $2,109.25; 2-dr, sed.” 1 
neered and is being manufactured hardtop, $3,041; 2-dr. hardtop, $2,963;| CONTINENTAL — 2-dr, hardtop, $9,-| _1MPERIAL—Imperial—4-dr. sed., $4,- | $2,066.25; 4-dr, hardtop, $2,281.25; 2-ar. ‘ 
by Napco in its Minneapolis plant, |conv., $3,306; 4-dr., 2-seat stat. W&£., | 543.25, (Turbo-Drive, power steering, power | 831.75; 4-dr. hardtop, $5,225.25; 2-dr, hard-| hardtop, $2,213.50; conv. (V-8 only), $2,- c 
according to Rappaport. | $3,256. Super—4-dr. sed., $3,250; 4-dr. | brakes standard.) top, $5,094. Crown Imperial—S8-pass, sed., | 477.50. Fury—2-dr. hardtop (V-8 only), $2,- 
rp .,| hardtop, $3,340; 2-dr. hardtop, $3,204; DeSOTO — Firedome — 4-dr. sed., $2,- | $7,602.25; lim., $7,736.25. (Powerfiite, | 866. Station Wagons—2-dr., 2-seat Deluxe 
Napco’s new transfer case, Said | conv., $3,544. Roadmaster — 4-dr. sed., | 677,75; 4-dr. Seville hardtop, $2,832.75; 2- | Power steering and power brakes standard.) | Suburban, $2,196.25; 2-dr. 2-seat Custom ] 
to be the first to permit “single | $3,503; 4-dr. hardtop, $3,692; 2-dr. hard-| qr. Seville hardtop, $2,733.75; 2-dr. Sports- | LINCOLN—Capri—4-dr. sed., $4,211.50; | Suburban, $2,267.25; 4-dr, 2-seat Custom 1 
stick control,” is credited to out- top, $3,591; conv., $3,704. (Dynafiow | man hardtop, $2,953.25; conv., $3,081.25; | 2-dr. hardtop, $4,119. Premiere—4-dr. sed., | Suburban, $2,313.50; 4-dr. 2-seat Sport 
th of th > . Standard on Century, Super and Road- stat. wag., $3,370.75. Firefiite—4-dr, sed., | $4,600.50; 2-dr. hardtop, $4,600.50; conv., | Suburban, $2,483.50. ’ 
growth 0 e companys engineer- | master. Power steering standard on Super | $3119; 4-dr. Sportsman hardtop, $3,431; 2- | $4,746.50. (Turbo-Drive and power steer-| poNTIAC — Chieftain 860 —4-dr. sed ‘ 
ing program begun three years ago.| and Roadmaster.) _ dr. Sportsman hardtop, $3,346; conv., $3,- | img standard.) $2,298; 2-dr. sed., $2,240; 4-dr. hardtop, j 
This feature is said to practically | CADILLAC — Series 62 — 4-dr. sed., | 544. Pace Car- conv., $3,615. (Powerflite| MERCURY — Medalist—4-dr. sed., $2,- | $2,443; 2-dr. hardtop, $2,370; 2-dr. 2-seat 
eliminate possibility of incorrect | $4,296; 2-dr. hardtop, $4,201; 4-dr. Sedan | Standard on Fireflite. ) 313; 2-dr. sed., $2,254; 4-dr. hardtop, $2,-| stat. wag., $2,569; 4-dr. 3-seat stat. wag., 


; | deVille hardtop, $4,753; 2-dr. ‘Coupe deVille DODGE — Coronet 6 — 4-dr. sed., $2,- | 458; 2-dr. hardtop, $2,388.50. Custom— | $2,653. Chieftain 870—4-dr. sed., $2,413: 
shifting of the front wheel drive} hardtop, $4,624; conv., $4,766; 2-dr, El-| 267.25; 2-dr. sed., $2,194.25. Coronet V-8—|4-dr. sed., $2,410; 2-dr. sed., $2,350.50; | 4-dr. hardtop, $2,534; 2-dr. hardtop, §2,- 
axle. i= Seville ‘hardtop, $6,556; Eldorado|4-dr. sed., $2,375.25; 2-dr. sed., $2,302; 4- | 4-dr. el 2-dr. hardtop, $2,- | 480; 4-dr. 2-seat stat. wag., $2,749. Star 

Behi N , Biarritz conv., $6,556. Series 60 Special —j|dr. hardtop, $2,551; 2-dr. hardtop, $2,-|485; conv., $2,711.50; 4-dr. 2-seat stat. | Chief—4-dr. sed., $2,527; 4-dr. hardtop, 

— — tthe ee — de-| *. dr. sed., $5,047. Series 75—S-pass. sed., | 437.50; conv., $2,677.50. Royal—4-dr. sed., | Wag., $2,722; 4-dr. 3-seat stat. wag., $2,- | $2,735; 2-dr. hardtop, $2,665; conv., §2,- 

velopment o e new 4-wheel drive | s¢ 613: s-pass. lim., $6,828, (Hydra-Matic, | $2,512.75; 4-dr. hardtop, $2,696.75; 2-dr. | $19. Monterey—4-dr. sed., $2,555; 4-dr. | 857; 2-dr. 2-seat Safari stat, wag., $3,129, 
was a series of market analyses, | power steering, power brakes standard.) hardtop, ' $2,582.75. Custom’ Royal—4-dr. | hardtop, $2,700; 2-dr. hardtop, $2,630; 4- | -R— soe 

| RAMBLER Deluxe 4-dr. sed., §$1,- 

Rappaport pointed out. These| CHEVROLET — (Prices are for 6-cyl. | ¢4., $2,623.25; 4-dr. hardtop, $2,807.25; 2-)dr.. 3-seat stat. wag, $2,977. Montelair— | 529.20. Super—4-dr. sed., $1,939.20: 4-dr. 

dr. hardtop, $2,693; conv., $2,912.50. |4-dr. hardtop, $2,834.50; 2-dr. hardtop, | 2-seat stat. wag., $2,233.20. Custom—4-dr. 


models. For V-8s, add $99.) One-Fifty— | @ 
studies indicated that the buying|nere*. 4 $1,869; 2-dr, sed., $1,826; util- | Station Wagons—2-dr. 2-seat Suburban 6, | $2,764.50; conv., $2,899.50. | sed., $2,059.20; 4-dr. hardtop, $2,224.20: 


public needed and wanted a four- | ity sed., $1,734; '2-dr, 2-seat stat, wag., | $2,491; 2-dr, 2-seat Suburban V-8, $2,599;| METROPOLITAN — 2-dr. hardtop, $1,-|4-dr. 2-seat stat. wag., $2,329.20: 4-dr.. 
wheel drive primarily designed for| $2,171. 'Two-Ten—4-dr. sed., $1,955: 2-|2-dr. 2-seat Custom Suburban V-8, $2,- | 527; conv., $1,551. 2-seat hardtop stat. wag. $2,494.20. 





: 

_\dr. sed., $1,912; cl, cpe., $1,971; 4-dr. | 728.50; 4-dr. 2-seat Sierra V-8, $2,716.25;| NASH—Statesman Super 6—4-dr. sed.,| STUDEBAKER—Champion 6—4-dr. s 

a + — — hardtop, $2,117; 2-dr. hardtop, $2,063; 2-|4-dr. 3-seat Sierra V-8, §2, 821.75; 4-dr. | $2,384.70. Ambassador Special V-8—Super | $1,996.39; 2-dr.  sed., 51,946.39: : oan : 
e use, he sal dr, 2-seat stat. wag., $2,215; 4-dr. 2-seat | 2-seat Custom Sierra V-8, $2,868.50; 4-|4-dr. sed., $2,594.70; Custom 4-dr. sed., sedanet, $1,84%39. Hawk 6—Flight Hawk 

a stat, wag., $2,263; 4-dr. 3-seat stat. wag., | dr. 3-seat Custom Sierra V-8, $2,974. $2,819.70; 2-dr. hardtop, $2,684.70. Am-/| 5-pass. cpe., $1,985.89. Commander V-8— | 

$2,348. Bel Air—4-dr. sed., $2,068; 2-dr. FORD—(Prices are for 6-cyl. models. | bassador Super 6—4-dr. sed., $2,689. Am-/| 4-dr. sed., $2,124.89; 2-dr. sed., $2,075.89: 

etten ill | Gets sed., $2,025; 4-dr. hardtop, $2,230; 2-dr.| For V-8s, add .$92.98.) Mainline—4-dr. bassador Super V-8—4-dr. sed., $3,001.30. | 2-dr. sedanet, $1,973.89. President V-8— 

' 


|hardtop, $2,176; conv., $2,344; 4-dr. 3-/|sed., $1,895.20; 2-dr. sed., $1,850.02; | Ambassador Custom V-8—4-dr. sed., $3,-| 4-dr. sed., $2,234.89; 2-dr. sed., $2,187.89, 


° °,? seat stat. wag., $2,482; 2-dr. 2-seat Nomad | business 2-dr., $1,747.94. Customline—4- | 240.30; 2-dr. hardtop, $3,383.30. (Power) President Classic — 4-dr. sed., $2,489.22 

Pontiac Position stat. wag., $2,608. Corvette—Hardtop cpe. | dr. sed., $1,985.48; 2-dr. sed., $1,939.30;| brakes standard on Custom and Special| Hawk V-8-—Power Hawk 5-pass. cpe., §2,- 
| or conv. (V-8 only), $3,149. 2-dr. hardtop, $2,092.65. Fairlane—4-dr. | Custom models.) 100.89; Sky Hawk 2-dr. hardtop, §2,- . 

PONTIAC.—E. R. Pettengill has| cHRYSLER—Windsor—4-dr. sed., $2,- | S€d., $2,093.36; 2-dr, sed., $2,047.18; 4-| OLDSMOBILE—Series 88—4-dr. sed., $2,-| 476.89; Golden Hawk 2-dr. hardtop, $3,- 

been named Pontiac’s director of | 870.25; 4-dr. Newport hardtop, $3,128.25; | dr. hardtop, $2,248.52; 2-dr. hardtop, $2,- | 487; 2-dr. sed., $2,422; 4-dr. hardtop, $2,-| 061.22. Station Wagons —- Pelham 6-cyl. 


2-dr. Newport hardtop, $3,041.25; 2-dr. | 193.70; Crown Victoria, $2,337.47; conv., | 671; 2-dr. hardtop, $2,599. Super 88—4-dr. | 2-dr. 2-seat; $2,232.39; Parkview V-8 2- 


coordination of manufacturing and | _______"______| $2,358.79. Station Wagons—2-dr. 2-seat | sed., $2,640; 2-dr. sed., $2,574; 4-dr. hard-| dr. 2-seat, $2,353.89; Pinehurst V-8 2-dr. 





distribution, ac -| Ranch Wagon, $2,184.77; 2-dr. Z-seat Cus- | top, $2,881; 2-dr. hardtop, $2,808; conv.,| 2-seat, $2,528.89. (Overdrive standard on 
cording to F. V. Jersey Jobbers tom Ranch Ww ‘agon, $2, 249. 32; 2-dr. 2-seat $3,031. Series 98—4- dr. sed., $3, 298; 4-dr. | Golden Hawk. ) 
Bridge, general 


Pettengil will af Organise; Elect New Commercial Car Registrations, 


rect car produc- 


tion, accessories Van Genderen ll ~ . 1 
ic. | 
schedules and dit-| prmeHOLD, N. J.-A state of- All States for June, 1956-1955 
Pettengill joined | anization has been formed by lead- 
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Undismayed by Bill’s Defeat... 


Wait Till Next Year, 
Say Gas Dealers 


DETROIT. — Failure of the Sen-| 
ate to enact the “Equality of Op- 
portunity” bill was a defeat—but 
not a rout—for small business, ac- 
cording to the National Congress 
of Petroleum Retailers, Inc., here. 


A bulletin signed by Cash B. 
Hawley, president; John W. Ner- 
linger jr., executive secretary, and 
William D. Snow, general counsel, 
said the “oil industry’s price- 
discrimination profiteers have 
gained another year’s respite.” 


There are signs, the bulletin 
noted, that the defeat is proving 
an incentive for “regrouping 
small-business forces along the 
lines . . . necessary to cope with 
the oil lobby.” 


A political note was sounded 
when the bulletin mentioned “con- 
siderable talk among small-business 
leaders that small business can and 
must apply the precept which has 
proved so sound for labor and 
farmer ... that of unified and ef- 
fective support for its friends and 
defeat for its enemies at the polls.” 


The discussion of this question, it 
was said, has been proposed with 
“special urgency” for the agenda at 
the annual meeting of the petro- 
leum retailers. 


It was predicted that the 
“creation of confusion through big- 
business propaganda” can boomer- 
ang the next time. “There is already 
disgust in Washington at these 
methods and we believe it will 
mount as the full story unfolds in 
the months ahead,” said the bulletin. 

Other groups, including labor 
and farm organizations, were said 
to be disturbed and aroused by 
the “insidious influences” that 
worked against the bill. 


Thus, in addition to stronger sup- 


Ford, Chevrolet 
Expand Plants 
In the South 


ATLANTA. — Ford and General 
Motors are expanding their facilities 
here. 

Ford will increase its present as- 
sembly plant in Hapeville by 407,- 
000 square feet of manufacturing 
floor space, almost doubling present 
space. | 

H. C. Dorsey, plant manager, said | 
the increased floor space does not! 
mean the present 334 unit eight- 
hour production capacity at the 
plant will be doubled accordingly. 

The Ford construction will not be 
completed before late 1958. 

GM is planning a 280,000-square- 
foot parts warehouse for the Chev-' 
rolet. Exact location of the new; 
facility has not been determined, 
but it will probably be near the} 
B-O-P assembly plant in Doraville, 
a company spokesman said. 

The new warehouse, which is ex- 
pected to be complete in about a 
year, will serve Chevrolet dealers 
in Georgia, Florida, North Carolina, 
South Carolina, Alabama, Tennes- 
see, and parts of Louisiana and 
Mississippi. 











Private Ownership 


Of VW Is Sought 


BONN, West Germany. — A 
motion has been presented in the 
Bundestag (lower house) to return 
the Volkswagen Works to private 
ownership. 

Presently the firm is under Gov- 
ernment trusteeship until the ques- 
tion of ownership is cleared up. 
A group known as Volkswagen 
Savers Assn. — people who before 
the war invested in the company 
— are claiming ownership in the 
courts, 

The motion proposes issuance of 
Shares, half of which cannot be 
Tesold without the consent of the 
board of directors. This is in keep- 
ing with an official view that 
Volkswagen shares must not be 
allowed to go abroad or fall in 
the hands of other auto makers. 
Volkswagen, the view is, keeps 


Prices, 


port for the equality bill in the next 
session, the retailers organization 
suggested that there is a “good 
chance that we can get united sup- 
port for other and more far- 
reaching NCPR legislative objec- 
tives.” 


The bulletin also mentioned the 
suggestion of collective bargaining 
for small business retailers made by 
Senator Patrick McNamara, Michi- 
gan Democrat, while speaking in 
the Senate. This, the senator said, 
would facilitate negotiation of 
grievances with big business sup- 
pliers. 


The bill passed the House on) 
June 11 by a vote of 393 to 3 and} 


was approved by the Senate Anti- 
trust and Monopoly subcommittee 
on July 7, the bulletin said. 
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40,000 Cool Cars— 


The 40,000th air-conditioned car has rolled off the line at the Buick-Oldsmobile- 
| Pontiac assembly plant in Arlington, Tex. The milestone model was an Oldsmobile 
four-dour hardtop. In the first six months of this year, 23.4 percent of the cars 
| assembled at Arlington were air conditioned. 
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90% of GM Staff 
In U.S. Embrace 
Stock-Buying Plan 


DETROIT. — Nearly 90,000 Gen- 
eral Motors salaried employes in 
the United States—about 90 percent 
of those eligible—are participating 
in the savings-stock purchase pro- 
gram introduced last October, ac- 
cording to President Harlow H. 
Curtice. 

During the first nine months of 
the program, employes saved about 
$32 million and the company con- 
tributed $16 million. Employes are 
saving an average of 8 percent of 
their salaries, Curtice said. Ten per- 
cent is the maximum amount they 
can put into the plan. 

The program was made available 
in April to 4,800 eligible salaried 
employes with GM companies oper- 
ating in Canada. 

An employe becomes eligible for 
the program after a year’s continu- 
ous service. Half his savings are 
invested in U. S. Government bonds 
and half in GM common stock. The 
company contribution of 50 cents 





for each $1 of employe savings is 
| invested entirely in GM stock, 


“Theyre made in Quaker State's own plants— 
that means quality...and profit!” 


Motor oils, greases, transmission fluids 
—here’s a complete line, a modern 
line, a profitable line. And it’s a line 
refined in exclusive Quaker State ways 
from Pure Pennsylvania Grade Crude 


Oil. What’s more, 
right in Quaker 


where each production step is care- 


fully and expertly controlled by petro- 
leum engineers and chemists who are 
specialists in automotive lubrication. 
This means superior quality products 
... the kind that build regular, satisfied 
customers—and steady profits for you. 
Make sure you order Quaker State... 
right down the line! 


every item is made 
State’s own plants 


QUAKER STATE OIL REFINING CORPORATION, OIL CITY, PA. 
Member Pennsylvania Grade Crude Oil Association 





‘QUAKER 
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Affecting Factories and Dealers... 


Auto Advertising 


By Martin L. Whitmyer 
News Editor 

Do people remember the mes- 
sages that automotive industry 
firms place on their advertising 
match books? The Hooper-Holmes 
Bureau, a 57-year-old commercial 
research organization with branch 
offices in 115 cities, has undertaken 
a nationwide survey to find out. 


More than 5,000 interviews will 
be conducted in 33 cities from coast 
to coast by the commercial-reports 
firm to determine how well men 
and women recall the advertising 
messages placed on match covers 
by more than 300,000 American 
companies—one out of every 13 bus- 
iness concerns. 

A similar survey by the same in- 
dependent market research concern 
was made in 1950, with a finding 
at that time that 36.6 percent of 
persons carrying match books could 
identify the cover message then in 
their pockets or purses, without 
looking, The match industry, which 





is underwriting costs of the inde- 
pendent study, is seeking a com- 
parative finding for 1956 match 
book users. 

For automotive industry firms in- 
terested in statistics and informa- 
tion on techniques of designing and 
distributing advertising match 
books, the industry has prepared a 
brochure, “The Best Read Book in 
America,” which is available with- 
out obligation on inquiry to the 
Match Industry Information Bu- 
real, 500 Fifth Ave, New York 
City 36. 


* * * 


Adtype Work Book Available 


The “Adtype Work Book” has 
been published by Adtype Service 
Co., Hollywood 46, Calif. 

The book is designed to be used 
as a working tool and offers indi- 
vidual work charts on each page 
providing the most rapid, accurate 





method for copy casting and type 
specification, the company said. 

The book retails for $48.50 at book 
stores, art supply stores or direct 
from Adtype Service Co., 916 No. 
Formosa Ave., Hollywood 46, Calif. 
Customers of Adtype purchasing 
$500 worth of type within six 
months of purchase of book will 
receive a credit for the full price of 
$48.50. 


* * * 


DeSoto Group Na 


The DeSoto Multiple Dealers 
Group in Los Angeles has recently 
named the following men as mem- 
bers of its new committee on ad- 
vertising: 

Al Hagen, DeSoto regional mer- 
chandising manager; Art Frost Cul- 
ver City; Bob Clapp, Los Angeles; 
George Karl, Pasadena; Howard 
Broad, of Batten, Barton, Durstine 
& Osborn; Y. M. Posthuma, DeSoto 
regional manager; R. H. Thomas, 
Inglewood; Hart Fullerton, Santa 
Monica, and Everett Pyle, Comp- 
ton, chairman. 


> * + 
Dunlop Picks Comstock 
Dunlop Tire & Rubber Corp. has 
appointed Comstock & Co., Buffalo, 
to direct its advertising in the 
United States. This includes all four 


divisions — tires and automotive 
products, sporting goods, foam rub- 
ber and industrial products. 

* * * 


Plymouth Appoints Hagopian 
Louis T. Hagopian has been 
named director of advertising and 
sales promotion 
for Plymouth. He 
succeeds Bruce 
Miller, who re- 
signed to join 
Foote, Cone & 
Belding on the 
new Ford account. 
Hagopian joins 
Plymouth after 
having served as 
ee eastern new-car 
: sales manager for 
L. T. Hagopian Dodge since April, 
| 1955. He joined Dodge in 1953. He 
entered the automotive industry 
with Pontiac as a field clams ad- 
juster and service representative in 
Pittsburgh. 
+ = 


Newspaper Research Data 

A listing of newspaper research 
data and allied information avail- 
| able to advertisers and advertising 
agencies has been published by the 
Bureau of Advertising of the 
American Newspaper Publishers 





Winner of the Alfred P. Sloan 
Highway Safety Award 


**My name is Mary Lou. 
I live at 916 Indian Road. 

I am a good girl. I never, never play in the street. 
Naughty girls play in the street so please drive carefully. 
Even naughty girls are too young to have to go to heaven. 
Watch out for naughty girls because sometimes even good little girls are naughty. 
Please drive carefully.” 


The above message is brought to you in the 
interest of safer driving by Auto Specialties 
Mfg. Co. of Saint Joseph, Michigan, where 
we raise a lot of good little girls who some- 
times run into the street and, incidentally, 
where we manufacture safer automobile brakes 
... - Auto Specialties Double-Disc Brakes. 
They are ready for cars now. 

You can stop smoothly and in a straight line 


at high or low speeds with Auto Specialties 
Double-Disc Brakes. 


In a “panic stop” your brakes won’t cause 


you to swerve. You’ll have a better chance 
to maintain control of your car when it’s 
equipped with Double-Disc Brakes. 

Their adoption will be in keeping with in- 
creased horsepower, speed and with the 
industry’s continuing desire to give the 
American motorist better, safer and more 
pleasant means of transportation. 


For more information on these 


brakes, a 16- 


page, 4 color, illustrated booklet is available 
free. Write for ““The Stopping Story.” And if 
you’re driving today, watch out for Mary Lou. 


AUTO SPECIALTIES MFG. CO., INC. Saint Joseph, Michigan 


Plants also at Benton Harbor and Hartford, Michigan and Windsor, Ontario, Canada 
Manufacturing for the automotive and farm machinery industries since 1908 


— 


Assn., under the title, “Newspapers 
—At Your Service!” 

The booklet, designed as a refer. 
ence manual, lists and describes 
scores of media, market and con. 
sumer research studies prepared by 
the Bureau of Advertising and by 
individual newspapers throughout 
the country, as well as consu!ta. 
| tion services and other aids offered 
| by the Bureau to advertisers and 
agencies, 

The publication is available from 
the Bureau, 570 Lexington Ave, 
New York 22, without charge. 


nd cm ok 
ANA Selects Weber 


Ray Weber, advertising manager 
of Swift & Co., has been named 
program chairman for the 47th An- 
nual Meeting of the Association of 
National Advertisers, Oct. 22-24 in 
Chicago. 

Serving with Weber are Louis 
Berger, Schlitz; Bob Bischoff, State 
Farm Mutual Insurance Co.; Roger 
Bolin, Westinghouse; E. R. Bonnist, 
Cooper-Bessemer; Barney Corson, 
Tidy House Products; Dick Drake, 
Felt & Tarrant; George Eddy, Par- 
ker Pen Co.; Edmond Eger, Ad- 
miral Corp.; Victor Elting, Quaker 
Oats Co.; Jim Fish, General Mills; 
Jack Green, Toni Co.; Alvin Griese- 
dieck jr., Falstaff Brewing Co. 

Frank Hawkins, Libbey-Owens- 
Ford Glass Co.; Gordon Howard, 
Elgin Watch Co.; Joe Jentz, Crane 
Co.; Bert Jones, Link Belt Co,; 
David Kutner, Motorola; John Mc- 
Laughlin, Kraft Foods; Mike 
Peckels, International Harvester; 
Alex Rogers, Libby, McNeill & 
Libby; Robert Runge, Norge Sales 
Corp.; James Sachs, A. Stein & Co.; 
Gus Shallberg, Borg-Warner; Gerry 
Shappell, Sealy, Inc.; P. L. Shupert, 
Miles Laboratories; Ken Skillin, Ar- 
mour & Co.; Hale Talbot, Pure Oil 
Co., and Stuart Watson, S. C. John- 
son & Son. A 


a * 
MoPar Produces Film 

MoPar division of Chrysler 
Corp. has produced a sound slide 
training film in full color on 
merchandising at the point of 
sale. The film is entitled “MoPar 
Merchandising Program.” 

The film outlines merchandis- 
ing techniques which can be 
used by Chrysler Corp dealers to 
help them be of even greater 
service to the garage and serv- 
ice stations in the parts replace- 
ment business, a division spokes- 
man said. 


ATI Show Nov. 19-21 


The Fifth Annual Advertising Es- 
sentials Show, “The Showcase of 
Advertising Progress,” will be held 
Nov. 19-21 at the Hotel Statler in 
New York. 

Over 100 exhibitors are expected 
to participate in the show, accord- 
ing to Thomas B. Noble, chairman 
of the Advertising Trades Institute, 
Inc. 


More Color for Bulletin 


Starting Sept. 10, The Philadel- 
phia Bulletin will publish run of 
press advertising color, evening 
and Sunday, according to Charles 
W. Detweiler, advertising director. 

For the past 14 months R.O-P. 
spot and full color has been pub- 
lished in the Sunday Bulletin. 


* * * 


Agency for Dual-Ghia 


Hacker, Hull & Vincent, Inc., De- 
troit, has just been appointed ad- 
vertising service counsel for the re- 
cently announced Dual-Ghia sports 
convertible. - 

The agency will be responsible for 
all phases of national advertising 
and sales promotion for the car. 

» ™ * 


C-E Gets Firestone Campaign 


Firestone Tire & Rubber Co. has 
appointed Campbell-Ewald to 
handle a special campaign on town 
and country winter tires and publi- 
cation advertising on all lines of 
farm and truck tires. 

* aa * 


Names 


Robert. T. Kempton has joined the 
Bureau of Advertising of the Ameri- 
can Newspaper Publishers Assn. as 
an account executive in the San 
Francisco office. He formerly was 
with Brisacher, Wheeler & Staff ad 
agency in San Francisco. 


William C. Faust has been ap- 
pointed manager of public relations 
for Electric Storage Battery Co., 
Philadelphia. He formerly was pub- 
lic relations director for Geare- 
Marston, Inc., Philadelphia and New 
York advertising and public rela- 
tions agency. 
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What’s under wraps for ’577 


You'll see them soon—flashing down highways 
everywhere—the sleek, 1957 marvels of the ingen- 
ious automotive industry! 


Humming with excitement, the industry is on 
the eve of its 57 “unveiling.” Automotive men 
are excited—and well they might be! From the 
designer, engineer, president, all the way to the 
car dealer—a year’s work will be placed on the 
delicate scale of public opinion. That “unveiling” 
sparks another twelve month race for a share of 
a multi-million dollar market. 


These same men must know what's new and 
important and they need to know in a hurry. Their 
major source of information is Automotive News 
—the weekly newspaper of the industry. This 
tremendous task of reporting falls on 14 highly- 
trained editors and 106 editorial correspondents 
who cover the fast-moving automotive industry 
on a world wide basis. As information is obtained 
and events take place these men accurately report 
it—in easy-to-read, understandable fashion. 


Every Monday morning, over 6,500 administra- 
tive, sales, engineering and manufacturing execu- 


‘tive subscribers read, analyze and pass along their 


copies to 13,500 others (established by survey of 
pass-along readership). 


Yes, the factory executive has a good idea 


what’s under wraps for "57. And, he knows the 
part your product or service can play if you've 
advertised steadily in Automotive News! 


THE DEALERSHIP, TOO, 
NEEDS TO KNOW 


Representing the most potent market in the 
selling of cars, trucks, service and parts, 28,704 
dealer establishments depend on this same source 
of timely information to keep abreast of the dy- 
namic automotive market. 


They read it because they need it! 
x * * 


Is it any wonder, then, that over 44,000 sub- 
scribers pay $8.00 a year for Automotive News? 
That a constant 85% renewal rate has been main- 


tained without free lists, “cut-rate” subscriptions, 
premiums or rate books, arrearages or extensions, 
or sample copies? You can be sure you're reaching 
and‘ influencing the market when you're in 
Automotive News. 


* * * 


REPRESENTATIVES 


NEW YORK: Edward Kruspak, Ray Billingham, Howard 
E. Bradley, Murray Hill 7-6871. 


DETROIT: R. L. Webber, William R. Maas, Roy Holihan, 
Woodward 3-0495. 


CHICAGO: J. Goldstein, William H. Gallagher, State 
2-6273. 


LOS ANGELES: R. H. Deibler, Dunkirk 3-0303. 
Editorial Office: Penobscot Bldg., Detroit 26, Mich. 






Keeps You in Front 
of the Fast-Moving 
Automotive Market 
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"This guy's eye-openers 
are right down 
every motorist's alley!” 


Ed Kandlik, auto editor of the Chicago 
Daily News, doesn’t scratch the backs 
of dealers and manufacturers. He writes 
what the people want to know about 
cars .. . and reading-motorists get a re- 
vealing peek at themselves. One auto- 
industry V.I.P. says: “Ed Kandlik asks 
sharply sensible questions, and prints 
the answers straight.” It's hardly surpris- 
ing that the News leads all Chicago 
daily newspapers in new-car advertis- 
ing .. . first choice, year after year, dur- 
ing the entire postwar era. And it all 
adds up to further proof that — 


The CHICAGO DAILY NEWS 
HITS HOME 








Auto Dealer Changes 


Bramlett-Lane Pontiac, Memphis, 
has been purchased by William G. 
Caskey and Charles Kittle. They 





will do business as Kittle-Caskey | 


Pontiac. 
* > 


Early Opens New Home 


Early Chevrolet Co., Vicksburg, | 


Miss., has opened for business at 
its new location, 2704 Clay St. 


« 
Diets Takes Ford 
River Park Motors, Inc, (Ford), 
has opened at 2950 Lawrence Ave., 
Chicago. Lee Dietz is president. 


> * * 


Holdridge Is Now Hi-Land 


The name of Holdridge Motor Co. 
(DeSoto - Plymouth), Albuquerque, 
N. M., has been changed to Hi-Land 
Motors. The firm is owned by George 
Anderman and P. P. Glasebrook. 
Their former partner, Roy Hold- 
ridge, no longer is with the com- 
pany. 


* * * 


Hub Opens in Atlanta 


Hub Motor Co. (Ford) has opened 
at 370 Peachtree St., Atlanta. Gen- 
eral manager is W. F. Campbell. 


* * * 


Hook Sells to Employes 


L. B. Hook has sold his dealer- 
ship in Willard, O., to four em- 
ployes. 

> + = 


Brugaletta Buys Stoll 


Stoll Ford Sales, Oxford, O., has 
been sold to John Brugaletta, Chi- 
cago. 

> + * 
It?s Maguire Motors Now 


Towle-Maguire Motors (DeSoto- 
Plymouth), Garland, Tex., has be- 
come Bill Maguire Motors. 


Trio Takes Nash Deal 


Nash of Jacksonville, Inc., has 
held its formal opening in Jackson- 
ville, Fla. Partners in the firm are 

Bennett, John Boone and 
Bill Meadows. 


Lovelady-McKee Opens 


As Korber Quits Dodge 


J. Korber Automobile Co. (Dodge- 
Plymouth), Albuquerque, N. M., 
which started in 1916, has dropped 
its franchise and will continue its 
used-car and service departments. 

Lloyd McKee and Wayne Love- 
lady have opened Lovelady-McKee 
Motor Co. (Dodge) and plan to 
build a new building. McKee said 
the entire new-car sales personnel 
of Korber will go with the new 
firm. 

* 7 * 


Case Buys Liberty 


Henry Case, South Bend, has| 


bought Liberty Pontiac Sales, Plym- 
outh, Ind., from the estate of the 
late Elzie Lee, who died last Decem- 
ber. The firm will be known as 
Melody Motors. Virgil Lee, son of 
the former owner, will be parts and 
sales manager. 
7 * * 


Neal Motor Buys McCurdy 


Frank McCurdy Motors (Dodge- 
Plymouth), Corpus Christi, Tex., 
has been sold to Neal Cantrell and 
Neal Murray. They wili operate as 
Neal Motor Sales. Frank McCurdy, 
it was reported, will remain in the 
automobile field in Corpus Christi. 

7 * . 


Willys Announces 
4 New Dealerships 


Four new Willys dealerships in 
the upper Midwest have been an- 
nounced. They are Murphy Motors, 
Ine. (Chrysler-Plymouth), Hastings, 
Minn., headed by P. M. Murphy; 
Goetz Buick Co., Linton, N. D., 
headed by Egidi Goetz; Silverman 
Sales & Service (Dodge-Plymouth), 
Dupree, S. D., headed by Adolph 
Silverman, and Century Chevrolet, 
Inc., Wakefield, Mich., headed by 
Thomas W. Lahti, president. 

* x * 


Exclusive Plymouth Deal 

Dependable Plymouth, Inc., is 
a@ new exclusive Plymouth dealer- 
ship at South St. Paul, Minn. 
Lawrence Baczwaski is president, 
Lowell B. Vogel, vice-president 
and general manager. 
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Guardian 


SERIES 9000 


aU Tse b 
FLOODLIGHTS 


HERE’S HOW: You get 21,400 lumens 
with one 400-watt Guardian Series 
9000 Unit. Compare that output with 
17,000 lumens for the 400-watt 

JI mercury and about 8000 lumens —— 
from the average four 100-watt incandescent lamps. 


GUARDIAN 


Sight company 


500 NORTH BLVD. 





Underwriters’ 
Loborotories, inc. 
for outdoor 


Other Guardian economies include longer lamp 
life, lower operating and maintenance costs. And, 
of course, you’ll make more sales from 
cheerful, well-lighted lots. 


Add “‘see-ability” and get “‘sell-ability’ 
with Guardian Fluorescent Floodlights. 


Write today for 
Guardian’s full-line catalog. 


f 







OAK PARK, ILLINOIS 





Ta ais 
SINGLE or 
TWIN- 

oa ries ia) 
SAFELY! 


3°’ NON-CRUSHABLE 
“Nu-Flex”’ WIRELESS 
NEOPRENE HOSE 


Retracts easily. Resists temper- 
ature extremes from zero to 
300°F. Tough, leak-proof, rust- 
proof, corrosion-proof! 


the ONLY Underfloor Exhaust Unit 


CAR-MON 


VENTILATING 
SYSTEM 


featuring exclusive 


DOUBLE-DOOR 
DUAL ADAPTERS 


2-DOOR FLOOR PLATE PROVIDES 
FULL VENTILATION SAFETY, with 
ONE or BOTH OUTLETS in use 


Closed door over unused out- 
let maintains full draw-off 
from outlet in use. Only one 
unit needed per stall —cuts 
installation cost in half .. . 
serves single or twin-exhaust 
cars. 





CALL or Write your jobber NOW! 


CAR-MON 


PRODUCTS CO. 


4552 N. BROADWAY 
CHICAGO 40, ILL 


STEEL TUBING 


SERVICE STEEL 


DETROIT, MICHIGAN 
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Correspondent George L. Glaser Writes . . . 


Auto Letter from Europe 


OETEBORG, Sweden. — Volvo, 

Swedish car, bus and truck 
manufacturer, presently is engaged 
in building up a dealer organiza- 
tion in the U. S. 

Because of this, it might be 
of interest to know something 
about the history and present 
status of the firm. 

In the 1920s, Assar Gabrielsson 
and Gustav Larson, independently 
sought to establish a Swedish auto- 
motive industry. 

When they met, the pair decided 
to operate as a team and in 1927 





Ohio Jury Asks Makers 


To Armor Ignition Wire 


CLEVELAND.—The Cuyahoga 
County Grand Jury has appealed 
to Ford Motor Co., General Mo- 
tors and Chrysler Corp. to put 
theft-proof accessories on cars. 

The jury wrote, “We appeal to 
all auto manufacturers to armor 
the negative ignition wire of all 
automobiles from the ignition 
lock into the distributor, or use 
any other device that will be 
effective.” 


“Jacob,” the first Volvo — an open| 
car — came off the production line. 
* * * 


SKF Owns Stock 


GKF, the Swedish ball - bearing 
firm, financed the enterprise 
and still is the major stockholder. 

In 1955, nearly 47,000 units were 
produced which shows the prog- 
ress of nearly 30 years in this 
field. While Volvo designs the 
product, a good amount of the 
component parts still comes from 
suppliers although some of the 
larger suppliers have been taken 
over by Volvo. 

Volvo has developed into an 
industry which produces other 
types of machinery such as boat 
engines, airplane engines and 
farm tractors. 

The export activities cover diesel 
truck and bus sales, and the B- 
657 and B-658 underfloor diesel bus 
chassis are considered up to date 
and of high quality. 


Exports Limited 


XPORTS into other European 
countries are limited since im- 








port duties bring the price to a 





How They're Pushing Sales 





Dealer Ad Ideas 


Happy Customers 


INCHER MOTORS, INC., (Olds- | 

mobile), Miami, is conducting) 
an advertising drive featuring its| 
service department. 

“We realize that responsibility 
to customers does not stop with 
the sale of an automobile,” said 
Dick Fincher, president of the 
company. “To keep customers 
happy and satisfied a completely 
modern service department is a 
‘must.’ We are working constantly 
to improve our facilities to pro- 
vide better and faster service.” 
Advertisements stress service and | 
repairs are even less costly to the 
customer than work done by out- 
siders. “Actually,” Fincher says, 
“because Fincher Motors is a fac- 
tory authorized Oldsmobile dealer, 
we are able to provide many extra) 
services at no additional cost.” 
Fincher maintains pickup and| 


Public Relations 
Effort Urged to 


|“thanks with diamonds” 


|}cost them, 
| Louis, advertised, “Subtract a top 





Recruit Engineers 


DETROIT. — A public relations| 
effort on the part of educators and 
industry to help solve the serious 
shortage of engineering teachers 
and students was urged last week 
by Anthony G. De Lorenzo, direc- | 
tor, General Motors Corp. public | 
relations staff, speaking at GM’s 
conference for engineering edu-| 
cators. 

“Together, perhaps we can do| 
something about this engineering | 
light which tends to be hidden 
under a bushel,” he said. 

GM, said De Lorenzo, takes full 
cognizance of the fact that there 
is an important alliance between 
industry and education. “After all,” 
he said, “industry is education’s 
best customer.” 

Earlier, Dr. Donald H. Lough- 
ridge, a GM research scientist, said 
the fields of engineering and 
Scientific research are overlapping 
More and more. “A modern engineer 
must become more of a scientist 
and the modern scientist is forced 
to become more of an engineer,” 
said Loughridge. 

He said the engineer creates 
products and the scientists dis- 
cover “new and useful facts of 
nature.” Dr. Loughridge said clos- 
ing the gap of time between new 
facts and their application “re- 
quires a . . . deep look into our 
educational process.” 


Howe Joins Gooch 


UTICA, N. ¥.—Raymond Howe jr. 
has joined Mell A. Gooch, Inc. 
(Cadillac-Pontiac), as general 
Manager. He formerly was Pontiac 
eptriet manager in northern How! 

ork. 





delivery service, as well as a cour- 
tesy car which will take customers 
downtown where they may shop 
while waiting for repairs to be 
made. 

* > 


Shower of Diamonds 


GAD MOTOR CO. (Dodge- 
Plymouth), Pittsburgh, said 
to their 
customers. The firm advertised 
“pick out a genuine diamond and 
it’s yours, absolutely free.” 

The genuine variety of stones 
were mixed with “imitation gems,” 
the ad said. “So simple,” it con- 
tinued, “just pick out a genuine 
diamond and it’s yours.” 

The advertisement stressed that 
“Sanford’s (is) the house of genuine 
values for years. You always get 
more at Sanford’s—so if you don’t 


|buy your car at Sanford’s you'll 


pay too much.” 
+. = 


Just Subtract 


T° GIVE prospects a better idea 
of what a new Pontiac would 
Thoms Pontiac, St. 


trade from $2,297.50 and you have 


|}a new ’56 Pontiac.” 










U.C. Dealers 
Pledge Ethics 
In Atlanta 


T= Atlanta Used-Car Dealers 


Assn. has placed a display ad 
in the Atlanta Journal and Con- 
stitution thanking the public for 
its goodwill and patronage and 


pledging continued fair and honest 
treatment. 


The ad was endorsed by 57 
used-car dealers who pledged to 
abide by the code of ethics 
printed in the ad. The code in- 
cludes truth in advertising, fur- 
nishing bill of sale, guarantee of 
title, complying with laws regu- 
lating used-car business, improv- 
ing business methods, and en- 
couraging free enterprise. 


New-car dealers endorsing the 
ad for their used-car operations 
were: Callaway Motors (Oldsmo- 
bile), Decatur; Decatur Lincoln- 
Mercury Co.; John Davis Buick, 
East Point; East Point Ford Co.; 
Frank Graham Co. (Lincoln- 
Mercury), Atlanta; Hix Green 
Buick, Atlanta; Lander Motors 
(Dodge-Plymouth), Atlanta; Bill 
Thornton, Inc, (Hudson), Atlanta, 
and Downing Motors, Inc. (Nash), 
Atlanta. Otto Gill is president of 
the Used-Car association. 


Wondering how new-car and truck - pro- 
duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story 
every week throughout the year. 


high level. However, Sweden’s im- 
port duty is only 15 percent, a 
fact which has been mentioned by 
the Swedish industry which wants 
equal reciprocity from countries 
which import into Sweden. 

For the U. S. market, the 
Volvo PV-444 has been prepared. 
This car has a unitized body and 
chassis and is powered by a four- 
cylinder overhead valve engine 
of either 50 or 70 horsepower. 
The front wheels are independ- 
ently suspended and coil springs 
are used on all four wheels. 

The car comes either as a station 
wagon or a two-door sedan. Brakes 
are nine by two inches, large for 
a car of this size. The transmis- 
sion has three speeds forward. 

Styling, well, this is a matter 

of taste. However, in the Ameri- 
can way of thinking it is rather 
outmoded, but only very few Eur- 
opean cars can be _ considered 
beauties by U. S. standards. 





Volvo's U. S. Entry— 


Volvo, Swedish auto manufacturer, is engaged in building up a network of dealers 
in the U. S. Shown above is the “Duet” described by Volvo as a “dual purpose 
vehicle” which will be offered for sale in the U. S. Volvo said the station wagon 
can be “converted to . . . (a) five-seater car for pleasure." A choice between a 51 
and a 70 horsepower engine is offered. 


_eee WANT MORE 
REPEAT SERVICE BUSINESS 


IT’S EASY WITH THE VALVOLINE 


33,000 MILE GUARANTY PROGRAM 


Now ... an assured way to make certain that the new cars you sell 

return to you for.continued service and lubrication. With the Valvo- 
- line 33,000 mile guaranty program you can guarantee perform- 

ance of the Valvoline lubricated chassis or 

engine parts of any new car you sell for 


the first 33,000 miles, or the first 24 months 
of operation. Valvoline will foot the bill 
for repairs or replacements during the 


guaranty period. 


Valvoline’s 33,000 Mile Guaranty Plan 
builds goodwill among your customers, too 
. . . keeps you in contact with them until 
they are new car customers once again. 


You get these Selling Aids 


at no cost to you! 


¢ Newspaper Mats 
y * Display Material 
‘  ® Display Racks 
* Follow-up Literature 
* Direct Mail Folders 
* Signs, Reminder Ads 


Cheeeares 15 


WORLD'S FIRST 


VALVOLINE 


MOTOR OIL 





Division of Ashland Oil & Refining Company 
General Offices and Refinery — Freedom, Pa. 





MAIL THIS COUPON TODAY FOR COMPLETE INFORMATION. 
NO OBLIGATION! 


Po aw en oe ow ee as ee 





! VALVOLINE OIL COMPANY i 
FREEDOM, PENNSYLVANIA 
| | would like full information on the Valvoline 33,000 Mile i 
j Guaranty Program. 
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Hadsall Nash Expands— 


More than 2,000 persons joined Hadsall Nash, Inc., Denver, in ceremonies which | 
opened the firm's new and enlarged facilities. Discussing the opening on an hour- | 
long radio show are (from left), Arnie Miller, Grady Maples, KGMC announcer; Guy | 
Hadsall sr., Don Graft and Guy Hadsall jr. Mr. and Mrs. Hadsall sr. were among the 


News to Note... 


Auto World in Brief 





CLEVELAND. — Construction of 
a new two-story building adjoining 
the present plant of the heater 
division of Eaton Mfg. Co. here 
which will add approximately 35 
percent floor space has been an- 
nounced. 

The new building, with manufac- 
turing equipment will cost about 
$860,000, according to R. H. Daisley, 
administrative vice president in 
charge of Ohio plants. 


* * * 


Shatterproof Glass Ends 


Series of Sales Meetings 
DETROIT.—Shatterproof Glass 


Corp., has announced completion of | 


its annual series of sales meetings 


for its distributors from all parts of | 
| the U. S. 


The series of six meetings was 
started at Las Vegas for the south- 
west and West Coast distributors 
and followed by one in Salt Lake 
City for the Rocky Mountain states. 
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Motor vehicle licenses netted 

085,033, an increase of $1,35 

over the previous fiscal year 
* a * 


$40,- 
1,559 


Expansion in Toledo 


Begun by Tillotson 
TOLEDO—Tillotson Mfg. Co, 
has started an expansion of pro- 
duction facilities here to provide 
tributors from the New England | #PProximately 26,000 square fect of 
and Middle Atlantic States in New | ditional floor space. 
York and Washington, D. C. The The new addition will become a 
series closed at the Detroit home| Prt of the existing plant. The new 
office for the southern and mid-|SPace will provide production 
western States, All six conferences | facilities in the machine shop and 
consisted of a three-day program | #SSembly departments, as well as 
with the discussions centering|™e€W and additional office space, 
around present problems and plans|Completion is expected about 


for the future. 


+ * 


Va. 10-Day Tags Given 
RICHMOND.—Virginia has 
started issuing temporary license 
plates for use on newly-pur- 
chased motor vehicles, They will 
be valid for 10 days. 
* * * 


Stomps Honors Founder 


here this year, is honoring the late 
Gustave H, Stomps, who founded 
the company in 1916. Having lost 
more than 200 horses in the flood 
| of 1913, Stomps founded the Chevro- 





DAYTON, O.—Stomps Chevrolet 
Co., observing its 40th anniversary 





winners of a trip to Bermuda in Nash's “on target" sales contest. 





|A factory delegation met the dis- 





The shortest distance between 





Dual Jet No. 745 








Single Jet No. 741 





BRAND NEW! 
12 VOLT 


FULLY AUTOMATIC 
CIGARETTE LIGHTERS! 


Eye appeal that means 
buy appeal in gleaming 
chrome or “glow in the 
dark” lucite! A full 


line of 6 volt 
lighters is also 
available. 


and BUY is 





NOW! SELL THEM THE EXACT 
WASHER THEY WANT! 


Get Big Profit Volume 
with the New 
CLEARVIEW 


PLASTIC RESERVOIR 
WINDSHIELD WASHER 


oo IN DUAL JET AND SINGLE JET MODELS! 
y 


Cut Costly Installation Time 
Install in Less Than Twenty Minutes! 


















Immediate cleaning action! A toe-touch on the 
foot control instantly shoots water against the 
windshield through clog-proof jets. Less than twenty 
minutes to install .. . no cutting into manifold. 

One model fits every car and truck . . . even 
foreign and sports cars. Eliminates lost sales 
and the multi-model inventory problem. 
Compactly designed and durably 

made from brass, plastic and neoprene 
rubber. Doubly sealed plastic reservoir 

is shock-proof and freeze-proof .. . 

no more bottle breakage. 


For extra fast selling, get 
this customer operated counter 
display with assortment No. 742. 





EVERY CAR OWNER IS A 
PROSPECT FOR THESE 


BL) 


SALES PRODUCING EXCLUSIVES! 
SANTAY CORPORATION 


351 N> CRAWFORD AVE. CHICAGO 24, ILL. 


let dealership and continued active 
in its management until his death. 


|Duplate Canada Plans 


| $400,000 Factory 
TORONTO.—D uplate Canada, 
Ltd., has announced plans to build 
|}a new $400,000 factory. 
| It will be built at Oakville, on 
|the Queen Elizabeth Highway, and 
will provide an additional 80,000 
square feet of factory space and 
create 100 jobs. The company has 
plants in Oshawa and Windsor. 


Ford Calif. Subsidiary 
Takes Terminal Buildings 


GLENDALE, Calif.—Leasing of 
the Grand Central Terminal 
buildings here as temporary head- 

quarters for Ford Motor Co.'s 
| new subsidiary, Aeronutronic 
Systems, Inc., has been announced 
by Gerald J. Lynch, president. 

Aeronutronic will occupy all of 
the terminal facilities, which once 

served the Glendale airport, in- 

| cluding the engineering building. 

| The activation of electronic, nu- 

| cleonic, computer and control and 
aerophysic laboratories will be- 
gin immediately, he added, In 

| addition to the Glendale quarters, 

| Aeronutronic will continue to use 
offices in Van Nuys, formerly 
Systems Research, Inc. Systems 
Research was absorbed by Aero- 
nutronic. 


| N. J. Auto Men Win Trip 
At Philadelphia Show 


| PHILADELPHIA.—Florida sun- 
| Shine was the payoff for two New 
| Jersey auto men, winners of vaca- 
| tions in Miami Beach at the Middle 
| Atlantic Regional Automotive Show 
| here. 
Joseph McGuire, Neis Amoco, 
|Trenton, and H. A. Jamison jr., 
| City Garage, Inc., New Brunswick, 
|held the winning numbers in a 
prize drawing conducted on the 
final night of the four-day show. 
The MARA show drew more than 
20,000 persons from four states. 


Former Dealers Sue 


Finance Corporation 
BRATTLEBORO, Vt.—(UTPS)— 


formerly doing business as Wind- 
ham Sales & Service Corp., Brattle- 
boro, have brought a $165,000 action 
against Universal C.I.T. Credit 
Corp:, Springfield, Mass. 

In a three-count complaint, the 
plaintiffs alleged that the corpora- 
tion, through its agents, conspired 
to defraud them of their business, 
including an automobile franchise 
and credit standing, in Brattleboro. 

oe * OK 





Iowa Gasoline Tax Up 
Nearly $2 Million in ’55 

DES MOINES.—Iowa’s gasoline 
tax collections increased nearly $2 
million and its motor vehicle licen- 
ses more than $1 million during the 
fiscal year ending June 30, State 
Treasurer M. L. Abrahamson has 
reported, 

Total gasoline tax collections 
were $65,975,567 an increase of $1,- 
890,386. Most of the increase was 
due to a jump of one cent per 
gallon in the state tax to six cents. 


Stacy G. Benson and Cecil S. Rowe, | 





Sept. 1. 


Plans, Rules Available 


For Detroit Exposition 


DETROIT.—Floor plans and 
regulations for Detroit’s national 
industrial exposition now are avail- 
able from the exposition director, 
927 Book Building, Detroit 26. 

The exposition is scheduled for 
Oct. 22 to 26 and will be sponsored 
by industry, labor, finance, city 
and state governments with the 
cooperation of the U. S. Depart- 
ments of Commerce and Defense. 
Show directors said more than 200 
firms have signified their intent to 
exhibit. 

* 
|Formsprag’s Expansion 


'To Double Capacity 


VAN DYKE, Mich, — Construc- 
tion of an addition doubling the 
|company’s present plant capacity 
has been announced by J. Law- 
|rence Buell jr., president, Form- 
sprag Comany. 

The company’s present plant was 
built in 1949. In 1951 a two-story 
administration building and re- 
search laboratory was added. 

* + cd 


Electric Storage Battery 


Creates New Division 


PHILADELPHIA. — J. J. Sulli- 
van has been appointed manager 
of the new Silver Battery division 
of Electric Storage Battery Co. 
The new division will manufacture, 
process and inspect batteries with 
silver-zinc active materials in alka- 
line electrolyte. 

Sullivan has been administrative 
assistant to the firm’s director of 
engineering. He joined Electric 
Storage Battery Co. as a process 
division inspector in 1941. 

* * x 


Weeks Lauds C of C Vote 


On World-Trade Proposal 


WASHINGTON. Commerce 
Secretary Sinclair Weeks declared 
he was heartened by a referendum 
in which a majority of members 
of the U. S. Chamber of Com- 
merce supported a proposal for U. 
S. membership in the Organiza- 
tion for Trade Cooperation. 

He called it a boost for OTC 
even though the proposal did not 
receive the two-thirds majority 
necessary to set Chamber policy. 
“As hard-headed practical busi- 

(Continued on Page 47, Col. 1) 


* * 











Ultrasonic Tire Tester— 


Ultrasonic tire tester, introduced by 
industrial and scientific division, Curtiss- 
Wright Corp., Caldwell, N. J., locates and 
measures flaws in new and used tires 
through the use of silent, invisible, non- 
destructive beams. Obscure imperfections 
such as minute blisters and tread separa- 
tions are reported on an. indicator, per- 
mitting rejects of castings with flaws 
larger than a predetermined size. 
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ness-men thoroughly study the ad- 
vantages to them and to the 
country in expanding world trade, 
they become strong advocates of 
OTC,” he said. 


* 
Kent-Moore Detroit Staff 


Moves into New Building 


DETROIT. Kent-Moore Or- 
ganization, Inc., has moved into 


* = 


=% its new $400,000 office building in| ucation. 


Warren, Mich., just south of the 
General Motors Technical Center. 


“Our new home provides ex- 
tended quarters for our engineer- 
ing, sales and executive staff, but 
in no way affects the address of 
our general accounting and manu- 
facturing offices in Jackson, 


Mich.,” according to J. D. Adair, | 


Kent-Moore president. 
* *« 
Mack Boosts Horsepower, 


Torque of Fire Engine 


* 


NEW YORK. — Mack Trucks, 
Inc., has developed an improved 
fire apparatus engine with in- 


creased horsepower and torque, 


according to Bert Nelson, manager | 


of Mack’s fire apparatus division. 

The powerplant is a variation of 
Mack’s Thermodyne engine. Horse- 
power has been hiked to 262, dis- 
placement remains at 707 cubic 
inches and torque has been boosted 
to 615 pounds-foot at 1,200 r.p.m., 
Nelson said, 

* * = 


Rand McNally Celebrates 


Centennial With Outings 

CHICAGO.—About 4,000 persons 
are expected to attend five Rand 
McNally & Co. centennial outings 
this summer, according to Andrew 
McNally III, president. 

The affairs are being held for 
company employes and their fami- 
lies as part of the company’s cen- 
tennial celebration, McNally said. 
Highlight of each will be induction 
of McNally into the company’s 
25-Year-Club, composed of Rand 
McNally employes with 25 years of 
company service. 

= - x 


Flodar Corp. Moves 
To Larger Quarters 


CLEVELAND. — For the third | 


time in 11 years, Flodar Corp., hy- 
draulic fittings and tube manufac- 
turer, has moved to larger quar- 
ters. 

The new plant, at 16911 St. Clair 
Ave., will have over seven times 
the floor space of the former loca- 


tion. 
x 


Westinghouse Scholarships 


Awarded to 10 Students 


PITTSBURGH. — George West- 
inghouse scholarships, valued at 
$3,650 each, have been awarded to 


Oil Marketers 
Meet Aug. 19-24 


WASHINGTON. The 10th 
annual convention of the National 
Congress of Petroleum Retailers 
will be held here Aug. 19-24 at 
the Shoreham Hotel. 

The convention theme will be 
“This Is the Year of Decision.” 

Speakers will include Theodore 
R. McKeldin, governor of Mary- 
land; Thomas B. Stanley, governor 
of Virginia; Rep. Wright Patman, 
chairman of the House Small Bus- 
iness Committee, and J. G. Jordan, 
vice-president of Shell Oil Co. 


Litchfield to Dedicate 
Goodyear Venezuela Plant 


LOS GUAYOS, Venezuela. — An 
address by Board Chairman P. W. 
Litchfield tomorrow (Aug. 14) will 
feature dedication ceremonies at 





Goodyear Tire & Rubber Co.’s new 


plant here. 


The plant is already turning out 


tires and full production is ex- 


Pected by the end of this year. Plant 


Manager is William J. Smith, who 
formerly was production superin- 
tendent at the Goodyear plant in 
Brazil. 


(Continued from Page 46) 


ten high school seniors who plan 
to major in engineering or the 
physical sciences at Carnegie Insti- 
tute of Technology. 

Nearly all states were repre- 
| sented in the list of applicants. The 
|awards are based on mental abil- 
| ity, engineering aptitude, character 
and qualities of leadership. The 
students will study under the 
Carnegie Plan of Professional Ed- 
They are scheduled to 
|enter this September. 


* * * 


Raich Builds 


| DERRY, N. H. — Raich Ford 

Sales, Inc., is constructing a new 

| showroom and garage at the corner 

|of Tsiennette Rd. and Route 28. 

|Roland Raiche is head of the firm. 
+ * * 


Moll Celebrates 


SILVERTON Ore. — Moll Motors 
(Chrysler-Plymouth) has celebrated 

| its 10th anniversary. Henry Moll is 
| the dealer. 








* * * 


Vancouver U. C. Dealer 


Cited in Consignment Sale 


| VANCOUVER, B., C.—O. F. Stan- 
|ley has lost a judgment involving 
the sale of a used car. According to 
evidence, Stanley sold a car belong- 
| ing to Amos Chambers for $950, but 
| credited Chambers with only $660. 
The court’s summary said Stanley 


‘Taste’ of Dollar 
Builds Sales in 
Chevrolet Region 


NEW YORK. — Chevrolet sales- 
men in the Atlantic region were 
|given a “taste” of silver dollars 
| waiting them as prizes for sales 
| achievement. 
| They were sent chocolate dollars 
wrapped in silver foil and bearing 
| the words: “Chevrolet Silver Dollar 
| Derby.” 
| Chevrolet’s national champion- 
ship for sales achievement has 
been awarded to the Atlantic re- 
| gion, attesting, it was said, to the 
| effectiveness of the silver dollar 
| derby. 

A five-part mailing campaign was 
used in stimulating interest of the 
| salesmen. The pieces were built 
| around the silver dollar theme and 
|}sent to the homes of dealership 
| salesmen. 
| Prizes to winners were paid in 
| silver dollars, fresh from the mint. 
| The sales push coincided with the 
| spring activity in the car market. 








Chemical Milling— 


A pilot line for the chemical milling 
of steel and titanium has been established 
at Turco Products, Inc., Los Angeles, in 
a joint research and development effort 
with North American Aviation, Inc. The 
pilot plant duplicates actual production- 
line conditions. Four metals, aluminum, 
steel, titanium and magnesium, are now 
being milled chemically. Shown above 
jis a formed part being taken out of 
| chemical milling etching tank. 





was associated with two firms and 
that he bought the car from one of 
them for $660 and sold it through 

the other the same day for $950. 
Chambers, the court said, was 
charged $49.50 commission for the 
sale at $660. Title of the car, it was 
said, was transferred to Stanley 
Auto Sales before being sold at the 

higher price. 
+ = 


Sth Chrysler Corp. Plant 


Wins Safety Award 


DETROIT. — Chrysler Corp.’s 
Outer Drive plant here has received 
the National Safety Council’s Award 
of Honor for its safety record dur- 
ing 1955. 

This is the fifth Chrysler Corp. 
plant to receive a safety award this 
year. 

* * + 


Higher Fiat Production 


Authorized in Mexico 


MEXICO CITY. — The Ministry} 
of National Economy has author- 
ized Fiat to increase production in 
its factory at Irolo to 2,000 passen-| 
ger cars and 1,000 trucks annually. | 

* + + 


Chief Picks Saleslady 


ALBUQUERQUE, N. M.—(UTPS) 
—Jane Dressler, whose background 
includes advertising, writing and! 
the theater, has joined the sales| 
staff of Chief Pontiac, according to} 
Ward Derryberry, president. 

7 * + 


Price Becomes President 


Of Jones Dealership 
SPOKANE. — Thomas J. Price, 


former vice-president of George R.| " 
Jones Co, (Chrysler-Plymouth), has| | 
been named president of the com-| | 


pany. Price has increased his stock 
ownership of the company. 

Price succeeds George R. Jones, | 
who has been appointed chairman | 


of the board. Jones will now divide) | 
his time between the dealership and| | 


Jones-White Truck Co., of which 


he is president, 
” 


> * 


Imperial Brass Begins 


New Plant near Chicago 


CHICAGO.—Imperial Brass Mfg. 
Co. has begun construction of the 
first section of its new plant on a 
25-acre site in suburban Niles, IIl. 

The completed plant will have 
more than 300,000 square feet of 
floor space, The first section will be 
devoted primarily to housing manu- 
facturing facilities now located in 
Imperial’s plant No. 2 here. 

fm « ~ 


American Security 


Observes 35th Year 


MARION, Ind. — American Se- 
curity division of ASC Corp., one 
of Indiana’s oldest finance com- 
panies, is celebrating its 35th an- 
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nance and service shops, transpor- 
tation equipment and general ma- 
terials and supplies. Hoover has 
other plants in Saline and Fowler- 
ville, Mich., and Malvern, Ark, 

~ * + 


Dealer Ware Elected 

AUGUSTA, Ga. — Fred A. Ware, 
former manager of General Motors 
Acceptance Corp. in Atlanta, and 
for 10 years a local Buick dealer, 
has been elected president of First 
Georgia Insurance Co., here. 

* * * 


Plant Completion Date 


Set by Cleveland Screw 


CLEVELAND.—A two-story office 
building and Cleveland Cap Screw 


47 


Co.’s new $5 million plant are ex- 
pected to be completed and occu- 
pied sometime in late fall. 

The steel and brick office build- 
ing will house executive and sales 
offices. The building will have 13,600 
square feet of space and 25 offices 
on the first floor, 6,400 square feet 
and seven offices on the second. 

* *« * 





Engine Given to School 


LOS ANGELES. Harger- 
Haldeman (Chrysler-Plymouth) 
has presented a Chrysler Spitfire 
V-8 engine, a power steering unit 
and several other mechanical units 
to the George Washington High 
School in Los Angeles. 

















BINDER for 
Automotive News 


A semi-permanent binder to retain this 
publication for ready reference. 


A quality binder that will stand the gaff. 


This binder is covered with black Le- 
vant leather cloth, has stiff sides, holds 26 
issues of Automotive News in removable 
metal blades. Price $7.50 postpaid. 
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Great Umbrella BIG ATTRACTION in Concord, N. C. 


THE McFARLAND "GREAT" UMBRELLA—pictured above is one of two “Great” 
Umbrellas on the Reliable Motor Company's large lot in Concord, N. C. Since these 


McFarland “Great” Umbrellas were installed, the Reliable lot has been the high spot 
of attention in Concord. The results—more customers and more sales. Learn how the 
McFarland “Great" Umbrella (21 foot spread) and ‘““WHIRLABOUT,” the Great Umbrella 
that turns, will help your business. Get full color illustrated booklet. Write, wire or 
call the McFarland ‘Great'’ Umbrella Company, Division of the McFarland Awning 


Corporation, 742 S. W. 8th Street, Miami, Fla.—Phone—FR. 4-8153. 








niversary. 

Executive vice-president of 
American Security is J. R. 
Latchaw, who has been with the 
division for nearly 15 years. 

* x = 


Bandy Heads Campaign 


ROCKY MOUNT, N. C. — Ray 
Bandy, a DeSoto-Plymouth dealer 
here, has been named chairman of 
the Rocky Mount College Commit- 
tee. The Methodist Conference has 
chosen the city as the site of a new 


four-year college. 
= * * 


Hoover Ball & Bearing Sells 


5 Plants to U. of Michigan 


ANN ARBOR, Mich. — Hoover 
Ball & Bearing Co. has sold its land 
and buildings here to University of 
Michigan and will build a new plant 
on an undetermined site, according 
to Clifford H. Simmons, Hoover 
president. 

The sale involved 15 acres of land 
and five plants with 174,000 square 
feet of space which the University 
will use to house its plant mainte- 


GMC Warehouse 
Opened in N. J. 


ELIZABETH, N. J.—A modern 
and completely equipped combina- 
tion parts warehouse and office 
building has been -opened here by 
GMC Truck and Coach. 

The building at Division and 
Humboldt streets provides offices 
for GMC’s eastern region and New 
York zone truck personnel and 
coach parts representatives. 

It also houses a 68,750-square-foot 
warehousing section with 35,000 
bins for storing truck and coach 
parts. 


oil and 


sistently for 7 years, and we have had 
the utmost in co-operation from our 


lubrication sales have increased con- 
AMALIE distributor."’ 


ence with the AMALIE line of Oils and 


"We have had very favorable experi- 
Lubricants 


“Customers are satisfied. Our 
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So many things have happened in 
the retail automobile business dur- 
ing recent years that most dealers, 
at one time or another, seem to lose 
sight of one of the basic principles of 
profitable dealership operation .. . 


“You've got to SELL to get custom- 
ers, and you’ve got to SERVE to 
hold ’em!”’ 


Customer good-will and loyalty, two 
of the most valuable assets a dealer 
can have, are all too easily lost... 
particularly in after Warranty dis- 
putes over service. Carlife eliminates 
such disputes. Carlife, in fact, en- 
ables dealers to accept after Warranty 
responsibility when failures occur 
with no “out of pocket’ expense. 
And nothing builds good-will and 
loyalty faster than a reputation for 
“taking care of your customers.” 


In the first quarter of 1956, thirty-seven 
dealers out of every one hundred 
operated at q loss! A closer look at 
these 37 would no doubt reveal, in 
most instances, a sub-standard service 
absorption picture. Carlife Guaranty 
can solve that problem. One Carlife 
dealer, in fact, operated at 62% 
absorption before putting Carlife into 
effect, and today enjoys a service 
absosption of 123%. The dealer 
attributes the substantial difference to 
a well promoted Carlife program. 


“Operation Demonstration” . . . the 
used car promotional campaign to be 
launched this Fall by Look Magazine 
in co-sponsorship with NADA... 
looks like a good thing for all dealers. 
. And it’ll be especially good for Carlife 
dealers who'll be able to back up 
prospects’ appraisal of used car 
performance by offering the protec- 
tion of a real used car Guaranty. 


Now that most manufacturers have 
adopted a more liberal policy on 
Warranty claims, a re-examination 
of the profit potential in an aggres- 
sive Carlife Guaranty campaign 
might well be in order. For you see, 


Rapes 
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---a column devoted exclusively to the exchange 
of practical, profitable information and ideas 
among authorized Carlife Gugranty Dealers. 


the new Warranty agreements can’t 
help but reduce claims against Car- 
life reserves. And the result? ‘A con- 
siderable increase in your Carlife 
Sunded reserve after deducting cost 
of claims ... more profits for you. 


With Detroit talking a 5.8 million 
car year, some dealers are anticipating 
a seller’s market. Maybe so, but watch 
for the credit lid to go back on again 
after the steel strike. A tight money 
market is a tough one to move cars in, 
and particularly tough on new car 
sales, as you know. Buyers are 
cautious. They want some special 
assurance from the dealer that his 
deal is right for them. You can profit- 
ably satisfy that want by offering 
the prospect Carlife Guaranty. 


SELLING TIPS FOR CARLIFE DEALERS 


After the new car deal is wrapped up, 
explain Carlife Guaranty and all its 
benefits to the buyer. When the cost 
of Carlife is mentioned, explain further 
that when the car is brought back for 
trade on a new model, the dealership 
will offer a premium .. . above the 
normal trade-in value of the car... 
that will equal the original cost of 
Carlife. The customer gets 25,000 miles 
or two years’ protection against major 
repairs at no cost to himself and the 
dealership benefits all the way around 
. +. inereased service volume, more 
parts and accessories sales and 
more repeat new car sales! 


If you’re not satisfied with your pres- 
ent level of operations ...new car 
sales, used car sales, parts, accessories 
or service volume . . . chances are 
some of the ideas aired above can 
help you. If so, drop us a line at 
our new address and we'll be glad 
to send full particulars. 


EC bw 


The CARLIFE GUARANTY Company 
9955 Grand River ¢ Detroit 4, Michigan 


_ CESSNA AIRCRAFT COMPANY 


"Producers of the World's Finest Executive Air Fleet,” 


offers unusual career opportunities in the Sales and 
Service division 


REGIONAL SALES MANAGER 
Must be competent pilot. Travel and headquarter in Wichita. 
Must have business management experience. Minimum of 5 
years experience in handling distributor-dealer organizations. 


EXPORT REGIONAL SERVICE MANAGERS AND 

DOMESTIC REGIONAL SERVICE MANAGERS 
Must be competent pilots. A background of aircraft maintenance 
desirable. Travel and headquarter in Wichita. Must read and 
speak Spanish fivently for the export position. 


CESSNA 


lf you meet these requirements and are interested in unlimited 
opportunities with world's leading producer of executive air- 
craft, send your resume and recent photo to: Professional Place- 
ment Supervisor, Dept. AN, Cessna Aircraft Company, 5800 East 
Pawnee Road, Wichita, Kansas. (No phone calls, please). 





Auto Markets | 
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months of 1956 also exceeded those 
of last year: 647, compared with 582. 
—(George E. Toles.) 
oa * * 
Miami 

Used-car dealers in Miami are} 
“hurting” for the lack of late-model | 
cars and are blaming the slowness 
of the new-car market. | 

“All we're doing,” says Larry 
Liddy, sales manager for Stacy 
Rowell Motors, Inc., “Is trading one 
used car for another, That doesn’t 
increase the supply of used cars. 
Last year at this time one new-car 
dealer was selling some 200 new 
ears a month, which meant he 
wholesaled some 150 used cars. This 
year the same dealer is lucky if he 
has 50 used cars to wholesale. Other 
dealers are even worse off.” 

Used-car lots are displaying a | 
liberal number of 1956 models of | 
most makes, indicating the clean- 
up of current models by new-car | 
dealers is progressing slowly. 

The cutback in production at the 
factories has helped a number of 
new-car dealers, particularly those 
not classified as volume traders.— 
(G. S. Connell.) 


+ * * 


Sioux City, Ia. 


Registrations of new cars in 
Woodbury County (Sioux City), Ia., 
gained 5 percent during July to 
total 303, compared with 289 in 
June. 

Trucks, however, dropped 20 per- 
cent, totalling 32 in July, compared 
with 40 in June. 

The car count by makes was: | 
Chevrolet, 76; Ford, 69; Plymouth, 
36; Oldsmobile, 25; Buick, 18; 
Pontiac, 15; Mercury, 14; Dodge, 
12; Chrysler, 9; Nash, 7; Lincoln, 
6; Cadillac, 5; DeSoto, 5; Hudson, 
3; Clipper, 1; Imperial, 1, and | 
Studebaker, 1. 

Truck registrations were: Chev- 
rolet, 13; International, 8; Ford, 
6; Dodge, 2; Diamond T, 1; GMC, 1, 
and White, 1. 

o 


| 
| 


St. Petersburg, Fla. | 


Announced plans of three com-| 
panies to establish new factories in 
Pinellas County means an addi- 
tional 2,000 to 3000 jobs, with an) 
increased market for 4.000 new cars 
a year, dealers here estimate. 


The estimate is based not only 
on the demand created by added 
workers but also on the fact that 
new retail stores will be needed 
to serve them as well as several 
hundred more professional people 
—teachers, doctors, lawyers and 
dentists. 

The new plants will be built by 
General Electric, United Aircraft 
Corp. and Minneapolis-Honeywell.— 


(Lawrence McCracken.) 
” * > 


Indianapolis 


A slackening new-car demand in 
Marion County (Indianapolis) dur- 
ing July pulled registrations down 
12 percent to 2,244, compared with 
2,563 in June and 3,711 in July a 
year ago. 

Truck registrations, meanwhile, 
dropped 18 percent, from 293 in 
June to 240 in July. 

By make, July new-car registra- 
tions were: Ford, 599; Chevrolet, 
521; Oldsmobile, 222; Buick, 163; 
Pontiac, 140; Plymouth, 128; Mer- 
cury, 108; Cadillac, 81; Dodge, 65; 
DeSoto, 41; Nash, 40; Chrysler, 
31; Studebaker, 22; Volkswagen, 
22; Jaguar, 17; Packard, 15; Lin- 
coln, 10; Hudson, 8; MG, 6; Mer- 
cedes, 2; Imperial, 1; Porsche, 1, 
and Triumph, 1. 

Truck registrations were Chevro- 
let, 72; International, 64; Ford, 55; 
Dodge, 20; GMC, 16; Mack, 4; White, 
4; Reo, 3; Studebaker, 1, and Volks- 
wagen, 1.—(C. L. Kern.) 


Plymouth Forum in L.A. 


Hears 4 Top Salesmen 

LOS ANGELES. — Four top 
Plymouth salesmen have explained 
their techniques at a sales forum 
— one of nine being staged in the 
U. S. — conducted here. 

More than 450 southern Califor- 
nia retail salesmen attended. The 
four were Larry Zacharias, Bob 
Krimmer, Dick Bradley, all retail 
salesmen, and Jim Lawson, Plym- 
outh assistant sales manager, 
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performing, cancelling, or not re- 
newing dealer franchise contracts. 
“The Senate Judiciary Commit- 
tee, in explanation of the purpose 
of the legislation, unanimously 
found ‘.. . that great pressure had 
been exerted, at least by the domi- 
nant automobile manufacturers, 
upon dealers to accept automobiles, 
s, accessories, and _ supplies 
which they did not need, did not 
want, or did not feel their market 
was able to absorb. Many dealer 


witnesses asserted that while they | 
were ostensibly independent busi- | 


nessmen, the factory dominated 
and controlled almost every phase 
of their operations at all times... 
This vast disparity in economic 
power and bargaining strength has 
enabled the factory to determine 


arbitrarily the rules by which the} 
two parties conduct their business | 


affairs.’ 
7 = . 


HE iegislation represents a 

serious Congressional effort to 
deal with abuses Congress found 
to exist. At best I believe it consti- 
tutes only a partial solution to the 
problem. In addition, it presents 
legal problems, some of which 
could be of the most serious 
character. 

“Ordinarily when parties enter 
into a business agreement out- 
side the realm of public utilities, 
legislative action which qualifies 
their rights to terminate or 
renew the agreement in the 
manner provided by this legisla- 
tion would be considered an un- 
warranted intrusion by the Fed- 
eral Government into an area 
traditionally reserved to private 
enterprise. 

“Therefore, this bill represents a 
new departure in the exercise of 
Federal authority, a point which 
will undoubtedly come to the atten- 
tion of the courts. 

“However, in view of the findings 
of Congress on the special condi- 
tions in the automobile industry, 
which may be of a temporary 
nature, I am approving the bill. 

“At the same time I am directing 
the antitrust enforcement agencies 
of the Government to review the 
conditions in the industry which 
brought about the demand for the 
legislation, to determine whether 
they continue to exist, to study 
alternative or different solutions to 

the problem, and to make recom- 
mendations for appropriate action 
by the next Congress.” 

x a * 


ENATOR Joseph C. O’Mahoney, 

Wyoming Democrat who intro- 
duced the bill in the Senate, termed 
its enactment into law “a triumph 
for the motor dealers of America 
and for ... Congress ... against 
unprecedented pressure by which 
the big motor factories sought to 
deny the motor dealers an opportu- 
nity to take their cases to the 
Federal courts. .. . 

“It is clear that the trend 
toward monopoly and increasing 
economic concentration will con- 
tinue unchecked unless small 
business is given a helping hand 
by the Government in its struggle 
to exist in an economy domi- 
mated by gigantic conglomera- 
tions of capital. 

“In the automobile field this was 
S80 evident that even an Adminis- 
tration which has _ consistently 
aided big business could not deny 
the pressing need for this legisla- 
tion...” 

” * x 

ARL E. FRIBLEY, NADA pres- 

ident, said, “This bill simply 
corrects the unilateral nature of 
our franchise and makes it a bi- 
lateral agreement. It gives the 
dealer an opportunity to have a 
day in court, such as other busi- 
messmen have always enjoyed.” 

The measure permits a dealer 
to sue in Federal courts for dam- 
ages, including costs of the suit, 
for failure of a manufacturer to 
“act in good faith in perform- 
ing or complying with any of the 
terms or provisions of the fran- 
chise, or in terminating, can- 


celling or not renewing the fran- 
chise with said dealers.” 

It also gives the manufacturer 
the right to cite bad faith by the 
dealer as a defense. 
oe measure specifically states 

at 


“recommendation, endorse- 





ment, exposition, persuasion, urg- 
ing or argument” shall not be con- 
sidered as constituting lack of good 
faith. 

Damage suits will have to be 
brought within three years of the 
time the alleged bad faith takes 
place and can be based only on 
acts of bad faith taking place after 
enactment of the law. 

* * ad 


N THE words of O’Mahoney, | 


“there was no question as to the 
need for this law.” The Wyoming 
senator said, “Testimony presented 
by the subcommittee on Antitrust 
and Monopoly during the long 
hearings emphasized the totally un- 


|}equal economic power as between 


the nation’s 40,000 automobile 
dealers and the five automobile 
manufacturers, three of whom pro- 
duce over 95 percent of the car pro- 
duction. 

“This inequality has permitted 
the factory to determine arbi- 
trarily the rules of manufacturer- 
dealer relationships. .. . 


“I consider this bill, passed over- | 
as 


whelmingly by the Congress, 
but the first step in a campaign 
which must be undertaken to give 
small business of every description 


a chance to continue to make its| 


contributions in a free economy.” 
+ * * 


“AJADA’s official statement of its 
position and intent follows in 
part: 

“|. NADA is dedicated to the 
task of maintaining industrial bal- 
ance, in the public interest. 

“Before seeking the enactment 
of any legislation, NADA had 
endeavored, for years, to resolve 
the problems of the industry 
within the industry itself, by any 
and all means short of congres- 
sional action, 


“These efforts, though carried on 
with diligence and sincerity, met 
with no success. 

“Nothing was done by the manu- 
facturers to abate the abuses that 
were so strongly condemned by the 
Federal Trade Commission in 1939, 
following a lengthy FTC investiga- 
tion of the automobile industry. 


“The franchise granted to the 
dealers by manufacturers contin- 
ued to be a document that was 
unilateral in nature, heavily 
weighted to the benefit of the 
manufacturer, granting no assur- 
ances of equity to dealers. 


“All too often the callous state- 
ment was made, ‘You don’t have to 
be a dealer if you don’t want to 
be’ — with the inference that if 
a man chose to become a retailer 
of automobiles he voluntarily 
placed himself beyond the protec- 
tion of laws that would permit 


Aluminum Truck Wheel— 


Aluminum Co. of America is marketing 
a forged-disc aluminum wheel for tube- 
less truck tires. The company says it pro- 
vides easier steering and smoother riding, 
cuts maintenance costs, facilitates tire 
changing and hikes payloads because of 
lighter unsprung weight. The wheel was 
produced at Alcoa's Cleveland works. 
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' Good-Faith Bill Becomes Law 


him to be heard, if need be, by a 
judge and jury. 
* * * 

0 A§ A result of the hearings that 

were conducted by Senate 
committees in the late fall of 1955 
and the winter of 1956, many 
dramatic and welcome changes 
were made by American Motors 
Corp. and by General Motors. Sim- 
ilar changes are being made by 
Chrysler Corp. 


“They are being promised by | remove ourselves from Capitol Hill, 


Ford Motor Co., although this 
latter company has tempered its 
promises by stating it must wait 
to see what laws are enacted 
before making a decision as to 
the type of contract it will grant. 


“Ford Motor Co., too, has read 


|into this simple good-faith bill a 


myriad of dire results. Its board 
chairman has stated that he wants 
to see no legislation enacted which 
would in any way affect the rela- 
tionships between manufacturer 
and dealer. 


“To us, and to thousands of 
Ford dealers who have so ex- 
pressed themselves, this can be 
taken only to mean that Ford Mo- 
tor Co. wishes to be left free to 
exert any pressures on its dealers 
that it may desire. The very nature 
of their campaign against this bill 
is strong indication to us of a lack 
of good faith and a desire to per- 
petuate the license to act in bad 
faith. 





%|\said this clause denied auto fac- 
|| tories their right to contract. This 
;|argument was also used by op- 





“S. 3879 has not, nor was it in- 





tended to have, any effect on the 
practice known within the indus- 
try as ‘bootlegging.’ It has not, 
and was not intended to have, any 
effect on freedom to purchase, free- 
dom to sell, freedom to price 
according to the individual willing- 
ness of a dealer, 
7 « * 

“JT IS A measure that is intended 

to promote tranquility, and to 
diminish the discord that has 
existed within the industry for far 
too long. 

“NADA has not asked for, and 
will never ask for, the creation of 
a protective wall around its dealers 
nor any form of subsidy. ... 

“This desire (for the right to 
go to court) does not mean that 
NADA will ever encourage suits 
for the mere sake of suing or that 
we favor litigation save as a last 
resort. 

“The intent of NADA, upon the 
enactment of this law, will be to 
do everything in its power to 
emphasize the need for good 





management among automobile 

dealers, and the need for sound 

business ethics and clean, honest 
advertising. 

“NADA is not a trade union nor 
does it desire ever to act as one. 
We are on record as stating that 
we never wish to sit as the third 
party at a bargaining table with 
manufacturer and dealer, 

“Our mission is to assist in 
developing and increasing the man- 
agerial competence of automobile 
dealers and to act as a balance 
that would prevent the industrial 
pandulum from swinging too vio- 
lently toward either the manufac- 
turer or the dealer, 


* . The more quickly we can 


the happier we will be. 


“The question has been raised as 
to the need of this legislation in 
the light of changes that have 
been made in Detroit, notably by 
the companies named above. 

“In the opinion of our members, 
the need continues to exist and 
none of the welcome changes that 
have taken place diminish the 
desire of the dealer body for this 
simple, good-faith, day-in-court bill. 

“Our members regard this bill as 
an absolute minimum in their 
efforts to promote harmony and 
industrial peace and to insure a 
strong and lasting economy within 
which the automobile industry will 
play so vital a role.” 


Brink to Assist 
Lincoln Chief 


DEARBORN. — Victor Z. Brink 
has been appointed executive assist- 
ant to Ben D. Mills, Lincoln gen- 
eral manager, it 
was announced 
last week. Brink 
will assist in the 
general adminis- 
tration of Lincoln 
and also direct 


the organization 
and systems and 
administrative 
services depart- 
‘ ment. 

Vv. Z, Brink Brink has served 
as styling operations manager for 
Ford Motor Co.’s styling staff since 
May 1955. An accounting expert, he 
joined Ford in 1949. 


Cold-Weather Protection 


DETROIT. — Ali 1957 Dodge cars 
to be shipped to cold-weather areas 
during the fall and winter months 
will contain a permanent type anti- 
freeze to provide protection while 
in transit, according to Byron J. 
Nichols, sales vice-president. 


Colo. Dealer Law Ruled 


Illegal by U.S. 


By Ira Alexander 
Staff Correspondent 

DENVER.—State laws governing 
factory-dealer relations were struck 
a harsh blow by a Federal court 
here last week. A three-judge court 
ruled Colorado’s 1955 anti-coercion 
law unconstitutional in every re- 
spect, upholding a suit conducted 
by General Motors. 

Colorado’s attorney-general had 
not decided Thursday whether to 
exercise the right of direct appeal 
to the U. S. Supreme Court. 

Considered the most severe of 
any state factory-dealer law, the 
Colorado act required court ap- 
proval of all dealership cancella- 
tions and terminations. 

District Judge Jean S. Breiten- 





stein, who wrote the court opinion, 


ponents of the less stringent 
O’Mahoney-Celler day-in-court law, 
signed last week by President 
Eisenhower. 

Under the Colorado law, GM con- 
tended, it could not be free to select 
its dealers, and as a result the cor- 
poration feared that its traditional 
system of selling vehicles in the 
state would be made inoperative. 

Judge Breitenstein’s 30-page opin- 
ion said that portions of the law 
were contradictory. The opinion 
noted that the bill set up an ad- 
visory board to check dealer fran- 
chises, but frequently referred to 
this body as “the advisory com- 
mittee.” 

The decision agreed with GM 








Court 


that the business of new-car sel- 

ling is highly competitive and that 

the corporation was entitled to 
solicit, urge and induce the pur- 
chase of its products by dealers. 

The law barred any attempts by 
factories to induce their dealers 
to buy cars, parts or tools; pro- 
hibited collection of cooperative ad- 
vertising funds; restricted car pric- 
ing methods, and outlawed a number 
of coercive practices by factories. 

“We agree with GM,” the opinion 
stated, “that there is nothing evil 
or wrong about inducing. It is 
simply the process of salesmanship 
... The selling of new products re- 
quires inducement. The 1955 act 
does not regulate inducement. 
Rather, it forbids it.” > 

The opinion also noted that no 
Colorado dealer had gone before 
a court complaining of mistreat- 

ment by GM. 

Denver attorneys Max D. Melville 
and Fred M. Winner, who repre- 
sented the state, charged that GM 
carried on an illegal conspiracy in 
restraint of interstate trade in its 
contracts with dealers. 

Joining Judge Breitenstein in 
handing down the opinion were Cir- 
cuit" Judge John C. Pickett and 
Chief District Judge Lee Knous. 

Legal experts said the decision, 
barring reversal by the Supreme 
Court, could jeopardize the validity 
of anti-coercion provisions in all 
state factory-dealer laws. 


the activities of| 


| 











25 Years a Dealer— 
Amerigo Bozzani (left), president and 


general manager, Bozzani Motors, Ltd. 
(Dodge-Plymouth), Los Angeles, receives 
his Dodge Silver Anniversary Plaque from 
R. B. McCurry jr., Los Angeles regional 
sales manager. 


Chrysler Girds 
For Allout Drive 
On Plymouth Sales 


DETROIT. — Chrysler Corp. is 
applying increasing emphasis on 
selling Plymouth, President L. L. 
Colbert, last week told 1,300 field 
representatives of the corporation’s 
ear, truck and parts divisions. 


“This company is working as a 
team to take on as its No. 1 job 
the sale of its low-priced car and 
to make the sale of that car the 
spearhead of its whole promotional 
effort,” Colbert said. 


Field representatives from all 
parts of the country were given 
an outline of 1957 Plymouth sales 
plans at the joint meeting. In 
separate divisional meetings, they 
were briefed on marketing and 
merchandising programs of their 
own units. 

The two-day conference included 
all field men for Plymouth, Dodge, 
DeSoto, Chrysler, Imperial, Dodge 
truck and MoPar. 

All indications are that 1957 will 
be a good automobile year, Colbert 
said. 


“It looks very possible that we’re 
going to have economic conditions 
for this business as good as or 
better than they were in 1955,” he 
said. 

Colbert also outlined the corpo- 
ration’s new organizational struc- 
ture, product of a five-year pro- 
gram of study. : 


Other speakers included E. C. 
Row, administrative vice-president 
of the corporation; William C. 
Newberg, vice-president of the au- 
tomotive group; C. L. Jacobson, 
dealer-relations vice-president, and 
Paul C, Ackerman, director of en- 
gineering. 


Chevrolet Begins 
Flint Warehouse 


FLINT. — Chevrolet last week 
broke ground for a million-square- 
foot supply depot which will be 
the controlling point for parts and 
accessories distribution to more 
than 40 Chevrolet warehouses across 
the nation. 

Scheduled for completion next 
summer, it is being built on a 91- 
acre site and will be the largest of 
the division’s warehouses. 

Some 1,500 persons will be em- 
ployed in the building, 900 of whom 
will be transferred from the divi- 
sion’s main warehouse at its manu- 
facturing plant here. The Flint zone 
sales office also will be moved to 
the new location. 


Injured Dealer Sues 


Chrysler for $250,000 


NEW CASTLE, Ind. — Ralph 
Riley, a Fairmount auto dealer, 
has sued Chrysler Corp. for $250,- 
000, charging carelessness and neg- 
ligence in an accident in which 
Riley was injured critically Oct, 2, 
1954: The suit charges a new 
Dodge’s power steering and power 
brakes failed and the auto over- 
turned. Riley said he suffered a 
fractured skull, cerebral concus- 
sion and multiple fractures. 


50 
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Hurley Confident of Firm’s Prospects... 


S-P Profits Seen Within 3 Years 


(Continued from Page 1) 
dealers, the Curtiss-Wright presi- 
dent said: 

“That's something we'll have to 
get together on with S-P and 
work out. I can’t talk about it 
now.” 

Hurley apparently intends to 
apply to S-P the same formula 
which he used to _ rejuvenate 
Curtiss-Wright when he stepped in 
as top man there in 1949. That, 
briefly, includes: 

1, Putting profit ahead of volume. 
2. Diversification of product. 

3. Accenting fields in which com- 
petition is less intense. 

4. Stressing “quality, craftsman- 
ship and workmanship.” 

5. Keeping a tight rein on inven- 
tories, commitments, budget and 
every other facet of operation, no 
matter how minute. 

* * * 

a says Curtiss-Wright is 

not going into new fields “just 
for the sake of getting bigger.” 
The main reasons for the arrange- 
ment with S-P, he says, are: “to 
make money for Curtiss-Wright” 
and to “step in and do a job before 
somebody we don’t like steps in 
and does it.” 

Speaking of S-P, Hurley says, 
“we will make some 
changes in their approach to the 
auto business. 

“We are not going to be a 
party to getting into a race with 
anyone for the sake of racing.” 
He said that under the new setup 
S-P would bring in new products 
automotive in nature in fields less 
competitive than vehicles. One of 
these products, he said, would be 
a diesel engine Curtiss-Wright is 
working on with Daimler-Benz, the 
West German auto firm which has 
an engineering and development 
“understanding” with the aviation 
firm. 

This diesel, he said, is not com- 
petitive with anything currently in 
production in the U. S. It could 
be used in cars, he said. 

” o > 

-P, he said, knows how to do 

a good job and how to get a lot 
for its money on tooling. Hurley 
adds that he thinks it isn’t neces- 
sary to “spend a lot” on tooling 
in the auto industry if you are not 
“racing with the big boys.” 

He hinted that he planned to 
save a considerable amount of 
money on tooling by cutting back 
on the number of body styles, trim 


options and accessories currently | 


serious ; 


offered by S-P. “We are not going 
to try to cover the field,” he said. 

He called the Daimler-Benz 
automotive engineering, as ex- 
pressed in the Mercedes, “par 
excellent,” and said, “we are go- 
ing to rub as much of that off 
on S-P as we know how to rub.” 

He intends to market Daimler- 
Benz products through S-P dealers 
eventually, he said. He added that 
he did not specifically refer to 
vehicles. He also said that Curtiss- 
Wright or S-P might make some 
Daimler-Benz products here. He 
said production of Curtiss-Wright 
products in Germany also is con- 
templated. 
* * + 

URLEY commented on the S-P 

program in connection with 
dedication ceremonies at Curtiss- 
Wright's new research and develop- 
ment center in this remote and 
primitive area of central Pennsyl- 
vania, 

In discussing the long-drawn-out 
talks which led to the agreement 
with S-P, Hurley said two plans 
were drawn up and discharged 
before a workable arrangement 
was developed. 

Difficulties, he said, centered 
around the fact that the program 
had to be acceptable not only 
to S-P and to Curtiss-Wright, 
but to 19 banks (there were 





Harold E. Churchill 
. New president of S8-P 





‘New Wave of ‘Specials’ 


Opcration Cleanup Touches Off Promotions 
Paving Way for New Models 


By John K. Teahen Jr. 
Staff Writer ‘ 

LTHOUGH big discounts have 

been the order of the day at 
most dealerships for several 
months, a new wave of price-cutting | 
and special offers appears to be in| 
the cards for the next 60 days. 

It’s all a part of “Operation 
Cleanup,” as dealers strive to trim 
stocks to make room for the new 
models that soon will be rolling 
onto the showroom floor. 

Many dealers declare that the 
cleanup really has been in progress 

since March when new-car stocks 
edged past the 900,000 mark for the 
first time in history. 

They point out that concerted sell- 
ing efforts plus decreases in pro- 
duction have trimmed 300,000 cars 
from the inventory_ figures in five 
months. 

* - ” 

7° ALSO has been suggested that 

some dealers may find them- 
selves short of cars before introduc- 
tion day. But dealers consider such 
an eventuality much more pleasant 
than being caught with an overload 
of '56s—thus the cleanup sales. 

An early cleanup sale was an- 
nounced by Greenfield Motors 
(Nash), Milwaukee, in a _ full- 
color advertisement. The company 


“only the sky for overhead.” 
Prices quoted on Ramblers, 
cars and Ambassadors 
were well below the factory- 


| suggested figures. Example: A new | 


56 Rambler “loaded with extras” 
was listed at $1,688. The lowest 
factory-suggested figure for Ram- 
bler is $1,829.20, not including 
freight, local taxes or extras. 


| a - = 

A was reached, Courtesy Motors 
(Lincoln-Mercury), Milwaukee, 
opened a “40-hour sellathon.” 


“Steel strike’s over,” the dealer- 
ship said, “100 brand new ’56 Mer- 
curys must be sold. We're over- 
loaded. We’ve got to move cars be- 
cause the factory is shipping us 
more.” 

In Springfield, Dl., Rail Splitter 
Motor Sales was moving and said 
it had to sell 100 Chryslers and 
Plymouths in 30 days. It offered 
$350 air conditioners for $150 in- 
stalled.” 

B & W Motors (DeSoto- 
Plymouth), Pittsburgh, offered its 
customers “Dial-a-Deal” service, in 
which appraisals and deals are 
made via telephone. The ad spoke 
of a $348 saving—“enough to take a 
vacation”—on one deal. 

+ * * 
ANOTHER Pittsburgh outlet, 
Stoffan Motors, Inc. (Chrysler- 
Plymouth), drew up a “fact sheet” 

for prospective buyers. 

Among the items: “It’s a fact... 
there is nothing one dealer does 
that we can’t do as well or better. 
. . » We have a deal comparable to 
any deal in town. ... We have late- 
model used-cars with National 
Bonded one-year guarantee.” 





|of the C-W transaction. 
| desperately striving since last 


|jup a_ tax-loss 
FEW days after the steel accord | 





originally 21, but mergers take 
place in the banking field, too,) 
the insurance companies and the 
Pentagon. 

Curtiss-Wright men are already 
working with S-P aides, Hurley 
said, and the first Curtiss-Wright 
production is expected to get under 
way in South Bend plants in four 
to six months and “somewhat 
sooner” in the Utica (Mich.) plant. 

* * * 

URTISS-W RIGHT, he said, 

would consolidate scattered 
S-P defense work and automotive 
work. The $35 million paid to S-P 
for leasing of two plants and out- 
right purchase of a third will be 
spent strictly according to budget, 
Hurley said. Curtiss-Wright, he 
added, expects to make “additional 
commitments.” 

“We don’t expect to ask the 
banks for more money,” he said, 
adding that bankers have 
“always been most cooperative” 
with Curtiss-Wright. 

Hurley said there is no indica- 
tion “we will get new defense 
orders just because of our contract 


| with S-P.” 


* * * 


b= agreement, in the form of a 


three-year advisory manage- 
ment contract for Curtiss-Wright, 
did not take the shape of the long- 
awaited merger between the two 
concerns, but the way was paved 
for C-W to gain control of S-P 
in two years’ time. 

The program calls for C-W 
to pay $35 million to S-P. This 
will provide for long-term leases 
on S-P plants at Utica, Mich., 
and South Bend, and for the out- 
right purchase of Aerophysics 
Development Corp., an S-P sub- 
sidiary in Santa Barbara, Calif. 


Also involved as part of the out- | 


right purchase are “certain” S-P 


defense assets. 

The three plants will be oper- 
ated as wholly owned subsidiaries 
of the aircraft concern. 


S-P will continue to operate as | 


a separate entity under its own 
officers and board of directors, but 
with C-W guidance, 
with the three-year contract. 

Newly elected to the S-P board 
were Churchill and Armando J. 
Porta, financial vice-president and 
controller of S-P, 


The agreement is expected to 


| provide S-P with an additional $15 
|million as a result of the concern’s 


improved financial position in view 
Nance, 


winter to secure. additional financ- 


ing for S-P, had been unsuccessful. 


* * * 

NDER the agreement, C-W is 

provided with an option to 
acquire five million shares of un- 
issued S-P stock at $5 a share. 
This option will expire at the end 
of two years. If exercised, it would 
give C-W control of S-P. In any 
merger, C-W would stand to pick 
carry-forward of 
about $55 million, which could be 
worked off against any future 
earnings. 

S-P stockholders will have to 
approve the stock-option plan 
and also approve changing the 
stock’s par value from the 
present $10 a share to $1 a share. 


Hurley said C-W would be able 
to place approximately $200 million 
in defense orders annually in the 
plants leased from S-P. 

He said C-W would use the 
leased facilities to turn out diesel 
engines, engine components and 
spare parts in the immediate 
future, and eventually to produce 
turbine engines and missiles that 
are now under development, 

x + 7 


PACKARD, which wound up pro- 
duction of '56 models about 
six weeks ago, is expected to come 
out with a ’57 model — but this 
reportedly needs an approval from 
C-W. The '57 Packard would em- 
body only minor face-lifts. 
Studebaker is expected to close 
out production of ’56s toward the 
end of this month and enter 
immediately into its ’57 program. 
With ultimate transfer of Pack- 
ard production to South Bend, the 
senior car line may share a body 
shell with Studebaker beginning 


with the ’58 model. There is also 
a persistent rumor in Detroit that 
| Packard is endeavoring to get into 
production on its advanced Pre- 
dictor model some time next 
spring. 

The C-W arrangement may 
either speed that development or 
wipe it out entirely. 

az 


: oe 


P HAS reported a net loss for 
formed Oct, 1, 1954. For 1954, in- 





in accordance | 


every quarter since it was 
cluding Packard’s full-year opera- 
tions and Studebaker operations 
for the fourth quarter only, the 
firm reported a loss of $26.2 million 
on net sales of $222.3 million. 

In 1955, S-P had a loss of $29.7 
million on net sales of $480 million. 
For the first quarter of 1956, net 
loss was $14.3 million on net sales 
of $106.8 million. 

C-W, on the other hand, netted 
more than $35 million in 1955 on 
gross sales of $508.7 million. 

In the first half of 1956, C-W 
earned $20.4 million on gross sales 
of $279.1 million. 


Roy T. Hurley 
Fate of S-P in his hands. ... 


Auto Grad Tackles S-P 


Curtiss-Wright’s Hurley Served at Bendix, Ford 


OY T. HURLEY, the “jack- 

knife” engineer who already is 
tooling up mentally to reshape the 
fortunes of Studebaker-Packard, is 
no newcomer to the auto industry. 

Nor does he lack experience 
when it comes to devising cures 
for ailing corporations. The 60- 
year-old president and chairman 
of Curtiss-Wright Corp. has a 
sparkling record as a man who 
breeds success. 

He is blunt. 

Example: When asked for his 
thinking in regard to taking over 
ailing Studebaker-Packard, Hurley 
said: 

“When you find two drunks lean- 
ing together to hold each other 
up, separate them. If they find 
their way home, fine. If they fall 
down, leave them lying in the 
gutter.” 

= > * 
E IS rabid on close control. 
Example: He makes charts on 
C-W employes to show at a glance 
ithe number of sick days taken 
off each month. 


He has a high regard for the 





dollar. 

Example: At the Quehanna 
test center, the optimum layout 
would have been a circular area 
with a 10-mile diameter. Hurley 
made it a 16-sided affair because 
it was cheaper to survey 16 
straight lines than it would have 
been to survey a circle. 

Hurley’s previous tour of duty in 
the auto industry covered parts of 
1948 and 1949, when he served as 
director of manufacturing at Ford 
Motor Co. 

* = > 

H® LEFT that job to take over as 

president of floundering Curtiss- 
Wright. Five years of Hurley guid- 
ance transformed Curtiss-Wright 
into one of the healthiest and 
strongest corporations in the 
fiercely competitive aviation in- 
dustry. 

Hurley, in his association with 
Ford Motor Co., was a protege of 
Ernest R. Breech, chairman, who 
generally is credited with master- 
minding the postwar overhaul of 
Ford. 

Whether Hurley can put 
Studebaker-Packard back in the 
running on the auto industry’s 
fast track remains to be seen. 
Those who know Hurley are 


Wooster Rubber 
Notes Sales Hike 


WOOSTER, O. — Sales of Woos- 
ter Rubber Co.’s automotive division 
have not been affected by this year’s 
decline in automobile production 
and sales, according to William F. 
Coulter, division sales manager. 

In fact, Coulter said, sales for the 
first six months of 1956 were 25 
percent ahead of the corresponding 
period a year-ago. 

He said more than 100,000 square 
feet of floor space have been added 
to handle increased production 
demands. Coulter credited the sales 
hike to the introduction of two 
new car-rug lines. 


Before ‘Bailing Out’ Aircraft Firm 


giving him favorable odds. They 
cite several reasons: 

1. Hurley knows his way around 
in Government business and de- 
fense production, which may loom 
large in S-P’s future. (During 
World War II, Hurley was deputy 
chief of ordnance and civilian ad- 
viser to the Army ordnance chief.) 

2. Hurley is a stickler for detailed 
planning and relentless cost-cutting, 
something critics of S-P say that 
the firm has lacked. 

3. Hurley, has a sixth sense tuned 
in to a dollars-and-cents frequency 
—and, his friends say, wouldn't have 
taken on S-P unless he was con- 
vinced the firm could be turned into 
a money-maker. 

* + . 

OE of Hurley’s best recom- 

mendations is his scintillating 
record at Curtiss-Wright. When he 
moved in as president in 1949, C-W 
was selling aircraft engines and 
propellors and other equipment at 
the rate of about $100 million a year. 
The company was not making 
enough money to pay dividends out 
of its after-tax earnings. 

In 1950, his first full year at the 
throttle of C-W (when he was also 
named chairman), sales rose to 
more than $135 million. In 1955 sales 
of a highly diversified line were 
more than five times what they had 
been in 1949—nearly $509 million. 

Stockholders were cheered in 

1953 when C-W paid $6 million in — 
dividends out of earnings. Last 

year’s profits resulted in a $13 

million cut for shareholders. 

Hurley calls himself a “jack- 
knife” engineer because he had no 
formal education beyond the public- 
school level. Hurley, however, be- 
came a top-notch engineer as a re- 
sult of “taking all the correspond- 
ence courses and reading all] the 
textbooks.” 

* a ~ 
IS self-education in engineering 
was carried out during the early 
years of World War I when he was 
working as an airplane mechanic. 

He worked as an aircraft in- 
spector for the New York district 
office of the Army Air Corps in 
1917. He later served as chief en- 
gineer of B. G. Aircraft Spark Plug 
Co. and general manager of Moto- 
Meter Co. 

He became manufacturing vice- 
president of Bendix Aviation Corp. 
in 1935. It was at Bendix that he 
became acquainted with Breech, 
who left in 1946 to go to Ford. 

Hurley followed in 1948, and 
quickly built a reputation as a 
master of low-cost, high-quality 
production. In his years in the 
Detroit office of Bendix and with 
Ford, he formed a wide circle of 
friends in the auto industry with 
whom he has maintained contact. 

When he moved to C-W in 1949, 
he took along his working habits— 
consistently in his office at 8 a.m. 
frequently remaining there until 
late night. 

Industry observers believe that 
Hurley, in taking on S-P’s problems, 
is putting his capacity for hard 
work, his flair for engineering and 
his genius in sales and administra- 
tion to the sternest test yet. 

Hurley lives in Short Hills, N. J., 
with his wife Esther. 
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grommets for cable 
clamps . . . Curved 


cross pieces hold the 
cables in place when 
not in use... 8x15 
inch steel platform 
with 2 inch sides, 
holds either 6 or 12 
volt battery safely 
on cart... 6x!!/2 in. 
rubber tired wheels 
for easy moving. 
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USE THE WANT AD 
DEPARTMENT OF 


Automotive 
News 
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LOST 


ANOTHER NEW 
CAR SALE? 


Did You Lose The Deal By a 
Few Dollars? Help yourself 
to Your Competitors’ Costs. 
“AUTO COSTS" is a complete, 
concise and accurate book 
factory invoice 


containing 
prices of ALL 1956 Automo- 


biles and Equipment. Dis- 
cover how much your com- 
petitors' cars Really Cost.... 
and You'll know the kind of 
deal it takes to Beat them. 
Used by Auto Dealers through- 
out the Na- 
tion. Money- 
Back guaran- 


Auto Costs Publications 
that Box 224, Dept. 7, N.Y. 1, N.Y. 

tease send us ( ) copies of ‘Auto 
| Costs” for which we agree to Pay 
$5.00 per copy. 
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ployment practices, including the 


compensation. 

4. A union contract means that 
job rights will be on a strict senior- 
ity basis and that promotion will 
probably be restricted. 

5. The employe will have to pay 
initiation fees, dues and assess- 
ments. 

* 
Union is Bargaining Agent 

THE union will be the exclusive 

* bargaining agent for all em- 
ployes and there will be no individ- 
ual handling of problems. The union 
has the authority to bind any mem- 
ber by its decision on a grievance. 

7. Once a union is voted in, it is 
next to impossible to eliminate it. 
Usually, if the employe does not re- 
main in the-union and pay his dues, 
he will lose his job. 

8. Unions stifle the individual’s 
initiative by forcing the employer 
to give equal wages and hours. 

Fritz said that it’s not advisable 
to make economic adjustments on 
an overall basis during the pre- 
election period because the unions 
will say, “Look what we’ve got for 
you, and the bargaining hasn’t even 
started yet.” ‘ 


* * 


* * 


| 
Timing Is Important 

Oe that the timing of 
an election is quite important, 
Fritz said, “If the dealer asked for 
the election, he’ll usually want it as 
soon as possible because time will 
be in his favor. 

“But, if the union has petitioned 
| the NLRB or the state labor board, 
| the dealer should take the maxi- 
|mum time allowable because he 
will want to get to the bottom of 
the problem. There are various ways 
in which an election may be de- 





importance that the dealer evaluate 
the sentiments of his people to see 
|\if they are for or against the 
union.” 


Commenting on employe dis- | 


For More Profits, Sell 

FONTAINE 
~ NO-SLACK’ 
5th Wheels 


| charges before the election, he 
strongly emphasized that its an 
unfair labor practice for an em- 
ployer to fire an employe for 
union activity and that such an 
| action can void an election if it’s 
favorable to the dealer. 
| “But this doesn’t mean,” Fritz 
| added, “that a dealer has to retain 
a personnel status quo during the 
organizing period. 

co * oe 


| Have a Good Defense 
“TF A man isn’t doing his job 
adequately, give him a chance 


Knudsen Meets 
Chicago Dealers 


CHICAGO.—Semon E. Knudsen, 
new general manager of Pontiac, 
last week told key Pontiac dealers 
in the Chicago 
area of the divi- 
sion’s plans to 
improve its sales 
position. 

Meeting with 
Chicago dealers 
for the first time, 
Knudsen was 
accompanied by 
Frank V. Bridge, 
Pontiac sales 
manager. 

Knudsen told 
reporters that the sales situation 
for the industry and for Pontiac 
has improved. He said Pontiac 
production has been reduced to a 
point where the 4,000 dealers in the 
field have only 30,000 cars. The 
1957 Pontiacs will not be shown 
until at least early November, he 
added. 











S. E. Knudsen 


Antifreeze for Chryslers 


DETROIT. — A permanent-type 
antifreeze will replace alcohol in 
the radiators of all new Chrysler 
division cars delivered to dealers 
and customers starting this fall, E. 
M. Braden, general sales manager, 
has announced. Each car will be 
protected to 15 degrees below zero. 


uide for Union Challenge... 





Representation Vote 


(Continued from Page 8) 


layed. Obviously, it’s of the utmost) 


to straighten himself out. If he 
doesn’t, let him go, but be prepared 
to build a strong, actual case 
against him.” 

Along similar lines, Fritz recom- 
mended that dealers watch a new 
employe very closely during his 
first 60 days because it becomes 
increasingly hard to discharge 
him after this time. 

He said the employe service 
jacket should include any warnings 
for disciplinary actions and nota- 
tions of excessive comebacks, his at- 
titude toward his work, his progres- 
sion, aptitude, promptness, previous 
work record and how he gets along 
with people. 

(Next week’s article will dis- 
cuss bargaining techniques.) 


Cadillac Buys 
Former Plant of 


Hudson in Detroit 


DETROIT. — Cadillac has pur- 
chased the former Hudson plant 
near Gratiot Ave. and Conner St. 
here. 

The purchase includes buildings, 
roadways and parking lots and will 
add 1,000,000 square feet of floor 
space to Cadillac’s facilities. 

The added space will be used pri- 
marily for the Division’s sheet metal 
fabrication operations, Cadillac said. 

“The acquisition of this facility 
will enable us to maintain our tra- 
ditional high quality standards at 
a time when the manufacturing of 
|} automobiles is becoming increas- 
ingly complicated,” Don E. Ahrens, 
Cadillac general manager, said. 

The plant was built in 1925 and 
was used for auto manufacturing 





moved to Kenosha, Wis. 
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Sold Only Through Truck Dealers 


Fontaine Truck Equipment Co., Inc. 


until two years ago when Hudson) 
manufacturing operations were 
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Yow RADIATOR SERVICE 


Profitable as Tune-Ups, 
CL COM CL E 


More Need for Radiator Servicing Today! 
20,000,000 radiators need servicing yearly! And with today’s en- 
gine power increased, cooling capacity decreased, radiators require 
more service than ever. Get your share of this Big Business—now! 


Many Make $8,000, $10,000, $15,000 A Year! 
“We took in $3,969 in one month on radiator service alone,” says 
Neyland’s, Baton Rouge, La. Herman Bridwell, Twin Falls, Idaho, 
writes, “I’m now going at the rate of $15,000 a year!” $13,904 in 
914, months made by McCain-Richards, Monroe, La, You can do 
as well! 

Hourly Profit Return Is High! 
Average return on labor alone is $6.75 or more per hour! And 
when you start periodic radiator inspection, it leads to additional 
profits on sale of water pumps, hoses, fan belts, recores, etc. 
































































Free Training School for You or Your Man! 
Inland, world’s largest manufacturer of radiator servicing equip- 
ment, offers complete factory school. Covers cleaning, repairing, 
recoring, pricing, merchandising, everything! 100s of graduates 
now expert repairmen. Send coupon below for full details! 


INLAND MFG. CO. 1108 Jackson St., 


Dept. AN.8 , Omaha 2, Nebr. 
Nationally Advertised in Sat. Evening Post & Collier's 
“SOLD EXCLUSIVELY BY MAIL” 


Hee eS an 
INLAND MFG. CO., Dept. AN-8 

1108 Jackson St., Omaha 2, Nebr. 

Please send new free book, “‘Biveprint for Profits”. 


PUI nS 
(PLEASE PRINT) 








































CLIP AND 
MAIL TODAY! 


New free 48-page ! 
book, ‘‘Blueprint ‘ 
for Profits,’’ gives t 
details on methods, 
equipment, Inland g 
Pays-for-Itself pur- § 
chase plan. 


ADDRESS. 
—_ SS 
BY. Tite 


If dealer, make of cor sold___EEEEEEEEEee 


Are you now operating a rodiator shop 0 Yes 0 Ne 
Sm et “SO ote a em EI cme em nn 








FONTAINE 
Safety Tanks 


Birmingham 1, Alabama 
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‘I Couldn’t Buy Your Car’... 
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Case Against ‘Horse-Traders’ 


Eprror’s Note: We hear a good 
deal of talk to the effect that 
“this is a horse-trading busi- 
ness.” The following article, 
written by a retired teacher and 
school psychologist who now 
takes in roomers, gives the case 
against the horse traders. In 
essence, it is this: Should the 
public look on auto dealers as 
horse traders or as automotive 
merchants worthy of their trust? 
It should be noted that many 
dealers have chosen the latter 
course and are embarrassed by 
the horse traders. 

+ 


* * 

AR XYZ Sales Executive: I 
just bought a new car. You 
sold. the car I traded in. I 
very much. I intended 
buying from you again. But I 
didn’t. Would you be interested in 
knowing why I crossed your name 

off my list? 

You sold a car to young Abe 
Doe and his wife recently. It 
was a 1951 car with a book 
value of $200. He paid you $200 
and a 1950 car with a book 
value of $150. You gave him a 
90-day fifty-fifty guarantee and 
told him — not in writing — 
you would have the car “gone 
over” and ready for him the 
following day. 

He got the car, drove it home. 


It sounded fine. But coming home/|that to YOU. YOU can bank on 
| our word.” 


from work the next day it didn’t 
sound fine. He got out and looked 
at the oil. He had averaged ten 
miles per quart of oil. 


He took it back to your shop. 


You clicked your tongue in regret. | 
Yes, it needed oil rings, etc. That} 





oe young fellows,” I said 


one could foresee that something | 
like that would happen, etc., etc. | 


* * * j 
| 


CO NO? Your expert mechanics | 
cannot “foresee” that oil rings 
in a car are kaput? Perhaps I 
could believe that if this were an 
isolated instance. 


Was it? I know many young 
couples so I spent two days talking 
with them. In those two days 
right in this one community I got 
the names of four young couples 
who had bought cars from you 
that had to have repairs amounting 
to $100 or more within five days. 

You paid half — or did you? 
I have taken those bills to men 
who know costs of repairs and 
they haved grinned and winked 

knowingly. There are, I have 

learned, ways of padding labor 
costs on such bills. 

Besides the four who had pur- 
chased from you I found eleven 
who had purchased from other 
dealers in this community. 

I know one of these dealers well 
enough to put the question to him | 
and watch his eyes as he answered. 
“Well,” he edmitted trying to hold 
his eyes looking straight into mine, 
“take these young fellows who 
think they know it all about cars 
and we... well we don’t tell them 
everything. Now we woudn’t do 


> * * 


slowly, “especially these young 
fellows who come from West Vir- 
ginia and Kentucky, these young 
fellows who are our neighbors?” 





would be $140. You would stand | His eyes dropped. 


by your guarantee. He would owe 
you only $70. 


You were very, very sorry. No| 


55 New Dealers 
Signed by AMC 
In Two Months 


DETROIT, Aug. 8. — American 
Motors signed 55 new Hudson and 
Nash dealers during June and 
July, according to L. W. Stevens, 
director of dealer development. 

Stevens said that during the two- 
month period, 38 Nash and 17 Hud- 
son dealers were awarded fran- 
chises. 

“Our ‘quality dealer’ program is 
resulting in a much stronger dealer 
body throughout the _ country,” 
Stevens said. “The success of the 


dealer development program we} 


now have in operation is reflected 
in the sound franchise American 
Motors has developed.” 
Obituaries 


Joseph T. Dvorak 


CICERO, I!l.—Joseph T. Dvorak, 76-year- | 


old retired Cicero auto dealer, died July 
29 at New Buffalo, Mich. 
~ ” - 
Sidney Spitzer 
ELYRIA, O.—Sidney Spitzer, 30, one of 


four brothers having extensive automobile | 


and real estate interests in Ohio, was killed 
Aug. 2 when his plane crashed here, 
” ~ - 
B. H. Jameson 
FULTON, Mo.—Boulware H. Jameson, 62, 
one of the oldest Ford dealers, died Aug. 
* 4 of a heart attack. He and his son, John, 
also operate a Ford tractor dealership. 
Mr. Jameson was a director of the Mis- 
souri Automobile Dealers Assn. 
- * * 
Alvin C. McCord 
DETROIT. — Alvin C. McCord, 89, 
founder of McCord Corp., died Aug. 6 in 
Detroit. He founded McCord & Co. in 
1897 and subsequently was president of the 
Illinois Car & Equipment Co., Western 
Steel Car & Foundry Co., McCord Mfg. Co. 
of Detroit and finally the McCord Radiator 
& Mfg. Co., whose board chairman he was 
when he retired in 1951. 
* * * 


Edwin N. Petry 
CINCINNATI.—Edwin N. Petry, 62-year- 
old auto dealer in Cincinnati, died Aug. 2 
at Watseka, Ill., while he was vacationing. 
A Chevrolet dealer for 24 years, Mr. Petry 
founded the Valley Auto Leasing Co, in 
1954. 


* ~ * 
John C. Monnot 
CANTON, O. — John C. Monnot, 81, one 
of the first automobile dealers here, is dead. 
* * * 
T. C. Downey 
DETROIT. -—— Timothy C. Downey, 63, 
former works manager at Oldsmobile, died 
last week. Mr, Downey recently retired 
after serving 40 years with Oldsmobile and 
other divisions of General Motors. 
*x * * 
Charles W. Baker 
MARYSVILLE, Kans. Charlies W. 
Baker, 73, auto dealer here for 43 years, 
died July 29 at a local hospital. He en- 
tered the auto business here in 1913. 


May I tell you a little about | 
the Abe Does? They are typical | 
of the other names my two days | 
of investigation netted. 

Abe started work in a logging | 
camp in Kentucky when he was 12 | 
years old. He was too young to} 
|work but he was big for his age| 
and his employer was a friend of | 
his father’s. Nobody asked him 
for a birth certificate. He worked 
there at a man’s job until he was 
18. He had helped his family and 
had $1,000 in the bank. Then he 
came to Ohio. A home in Ohio 
he had dreamed of for four years. 

The first six-months here he 
saved $100 a month out of a take- 
home pay of slightly over $200. He 
could get more money in the mills 
SO eiRcdiutgbaedsabantaces but he’d have to} 





have a car to get there or go there 
{to live. Room and board were 50 
percent higher there than here. 
| There wouldn’t be much left to put | 
jin the bank if he roomed and| 
boarded there. 
* > * 

E COULDN'T ride with anyone | 

because he was on swing shifts. | 
The chances of finding someone} 
|whose shifts would always be the 
| same were remote. The buses didn’t 
accommodate anyone coming or 
going after 9 p.m, or before 7 a.m. 
He tried taking his chances for 





vay a 
| am Aina 








| Ahoy, There— 


Celebrating record June sales, Chevro- 
let chartered the SS Aquarama and in- 
vited 600 Cleveland zone dealers, sales 
managers and salesmen for a cruise. 
Dealers received trophies, and $100,000 
in prize checks was distributed to sales- 
men. The cruise was headed by R. E. 
Roberts, zone manager, and Ben Billings, 
city manager. 


two weeks. Twice in that time he 
had to walk the entire 12 miles. 


Twice he had been picked up by a}: 


passing car after walking five or 
more miles. 

A used-car salesman heard of 
him about this time. It wasn’t 
hard to persuade him that a used 
car would “save” him money. But 
the used car didn’t. His bank 
account began going backward. 
Then boy met girl. They married 

and used what was left of the bank 
account for a downpayment on a 
shoddily built little house and 
furnishings. 

They were very proud of the 
automatic washing machine and 
electric stove and 10-cu.-ft. refrig- 
erator — until the monthly state- 
ments began coming in. 

Then there was a strike. A 
“friendly” finance company offered 
them money to pay their bills... . 

The strike ended but it was 
winter. They had to heat with 
fuel oil which cost them $30 a 
month. They couldn’t met their 
bills. Then they found out they 
were going to have a baby. 

They wanted their baby to have 
a home. So they sat down and 
faced facts. They let most of their 
furniture go thereby losing all they 
had paid. They got a loan from a 
friend to keep up the payments 
on the shoddy little house which 


|was worth about what the down-| 


payment had been. 
* * ca 
usr made a budget with the 
help of that friend. 
hundred dollars a month out of a 
take-home pay of $260 was to be 


paid on the loan. When that was| 


paid off they would keep on put- 
ting that $100 in the bank until 


there was enough there to buy) 


another stove and washing 
machine and refrigerator. 

In the meantime Mrs. Doe 
would cook on the $2 hot plate 


| and keep food the best she could 


in a homemade window icebox 
and wash clothes out of a 
second-hand washer she had 
bought for $25. It was tough 
but they had “saved their home.” 
They would have a “home” for 
their baby. 

Then his car stopped running. 
He took 
Tepairs. You convinced him he 
would “save money” by trading it 
in. They sold the washing machine 
for $20. She could wash the clothes 
in the tin tub Abe bought from 
the junkman for a dollar. She got 
some jobs cleaning for people for 
a dollar an hour. 

With $20 a week “extra” coming 
in that way they figured they could 
swing another finance company 
loan even at 10 percent interest, 
without interfering with their bud- 


| get, which was geared to the sav- 


ing of that $100 a month to finish 
payment on the home for their 
baby. 
* = * 

vj; twenty dollars for the wash- 

ing machine just paid the 
advance interest. Now they owe 
the $200 plus the seventy at 12 per- 
cent interest. For the first time in 
these long months of struggle the 
Abe Does have lost heart. It is 
a matter of more than the $270 
they owe. 

They feel you gave them a raw 
deal. After months of discourag- 
ing struggle that deal has been 
one straw too much. It means to 
them that the world is against 
them. They have lost faith that 
they'll ever be able to have a home 
in this community or in any com- 
munity in America and bring up 
a family as they see older resi- 
dents bringing up their families. 

My young friend, the automo- 
bile salesman said, “Take these 
young fellows. . . .” Yes, take 
these young fellows. They are 
the backbone of tomorrow for 
every community. Can we afford 
to destroy their faith in America 
to put dollars in our pockets? 

I cannot agree with you that 
this is the spirit of the Yankee 
horse trader. He tried to get the 
best of a man who knew horses, 
who -could afford to lose. The 
Yankee horse-trader traded with 
men, not boys. 

I am sorry I could not buy one 
of your cars.—G.apys RIspDEN. 


One | 


it to your garage for| 








Farina Designs a ‘Touring Jeep'— 
Italy's Pinin Farina has designed an open body for a Fiat 600 ‘‘Multipla” chassis 


and describes the model as “a sort of small touring Jeep.” 


for special uses like camping and hunting 


He soys it’s intended 
trips and excursions to the beach. The car 


has a low belt line and is cut away to facilitate exit and entry. A rubber-supported 
wooden belt forms an elastic bumper around the sides and rear and a mahogany 
bench extends around the rear compartment. 
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Ford, GM Up Sales Slice 


(Continued from Page 1) 


year, Chevrolet stood in a class by 
itself—adding 4.58 percentage points 
to its penetration by jumping from 
21.49 percent to 26.07 percent of all 
new cars sold. 

Second biggest gainer was Ford, 
up 0.48 percentage points, from 
| 21.07 to 21.55. Cadillac advanced 
from 2.10 to 2.39 percent, for a 0.29 
percentage-point gain, and Lincoln 
jumped 0.27 percentage points, from 
0.44 to 0.71. 


> * * 


INCE Continental registered no 
cars in the first half of last 
year, its 0.03 percent of the market 
this year shows up statistically as a 
percentage-point gain of identical 
proportions. 
Nash ran counter to the trend 
among smaller makers by boost- 
ing its market penetration in the 





percent, a point gain of 0.03. 
Among the cars with percentage- 
point gains, Ford, Cadillac and 
Nash actually sold fewer cars than 
last year. They registered a deeper 
penetration because the total mar- 
ket was of smaller proportions. 
Only Chevrolet, Lincoln and mis- 


gains over a year ago. 

Chevrolet wound up as leader in 
the first six months with 805,100 
new cars registered, followed by 
Ford with 665,733 

Chevrolet’s margin this year is 
far wider than last year, when it 
led Ford, 756,317 to 741,481. 


rolet at the end of the first half. 
> - = 


Wars Chrysler Corp.’s penetra- 
tion was down from 18.13 per- 
cent to 15.78 percent, it was still 
ahead of the 13.88 percent it got in 
the first half of 1954. 


Chrysler’s avowed intention, how- 
ever, is to get back to, or surpass, 


Dealers Elect 
New Officers in 


Upper Midwest 


MINNEAPOLIS. — Four dealer 
associations in the Upper Midwest 
have elected new officers for the 
coming year. 

In Willmar, Minn., Vaughn Rode- 
lius (Ford - Lincoln - Mercury) has 
sué¢ceeded Harold Lindell as presi- 
dent, Al Torvik (DeSoto-Plymouth) 
is the new secretary treasurer. 

Duke Tufty (Dodge-Plymouth) 
replaces Kin King (Nash) as presi- 
dent of the Sioux Falls, S. D. New- 
Car Dealers Assn. W. E. Cumming 
(Lincoln-Mercury) is vice-president 
and H. A. Billion (Oldsmobile) is 
treasurer. Bob Egan is secretary 
and Shon Cerwinski is director-at- 
large. 

In Great Falls, Mont., Lester A. 
Olson (Ford) has been elected presi- 
dent. Don Suhr jr. (Buick) is vice- 
president. 

Earl F. Tucker (Ford) has been 
elected president of the Bismarck 
(N. D.) Automobile Dealers Assn. 
He succeeds Lyle Porter (Oldsmo- 
bile). William C. Davis (Chevrolet) 
is secretary-treasurer. 





first half from 1.35 percent to 1.38 | 


cellaneous showed actual end 


Two} 
years ago, of course, Ford led Chev-}| 


its 21.07 percent established in the 
opening six months of 1953. 


Ford Motor Co. also has a tar- 
get to shoot at. While running 
slightly ahead of last year, its 
market penetration is short of 
1954’s share of 31.20 percent. 


GM continued its steady advance, 
in climbing from 50.24 percent to 
51.92 percent. It claimed 49.26 per- 
cent in 1954 and 46.35 percent in 
1953. 


American Motors and Studebaker- 
Packard, conversely, have shown 
steady declines. While American 
Motors did not exist as such in 
1953, combined Nash and Hudson 
sales that year were good for 4.34 
| percent of the market. In 1954 their 
|share was 2.16 percent, in 1955 it 
was 2.02 percent and this year, a 
1.99 percent. 

on 


> . 








sa 


TUDEBAKER and Packard had | 
a combined share of 4.47 per- | 


cent in 1953,-2.51 percent in 1954, 
2.28 in 1955 and 2.02 this year. 


Miscellaneous sales, good for 
0.62 percent in 1953, rose to 0.99 
| percent in 1954 (including Kaiser- 
| Willys registrations) before drop- 
ping to 0.75 percent in 1955 and 
rebounding to 1.37 percent this 
| year. 

| Among individual losers in mar- 
| ket penetration in the first half this 
year were: Plymouth, down 1.43 
percentage points; Buick, down 
1.32; Pontiac, down 1.32; Oldsmo- 
bile, down 0.55; Dodge, down 0.47; 
Mercury, down 0.44; Chrysler, down 
0.37; Packard, down 0.18; Stude- 
baker, down 0.08; Hudson, down 
| 0.06; DeSoto, down 0.06, and Im- 
perial, down 0.02. 


| 


* * 


yas percentage-point method of 
market analysis, used above, 
shows each make’s performance in 
relation to the overall market. If 
sales performances are broken down 
on a straight-percentage basis — 
which relates each line’s perform- 
ance in relation to itself — the fol- 
lowing picture evolves: 

First-half gainers ranked in 
order were Miscellaneous, up 2 
jolting 58.86 percent; Lincoln, up 
41.20, and Chevrolet. up 6.45. 

Declines by individual makes in 
the first half of this year—on a 
straight-percentage basis — were: 
Packard, down 33.64 percent; Pon- 
tiac, down 27.62; Chrysler, down 
26.72; Plymouth, down 25.14; Buick, 
down 22.92; Dodge, down 22.21; Im- 
perial, down 21.74; Hudson, down 
20.60; Mercury, down 19.89; Oldsmo- 
bile, down 18.02; Studebaker, down 
16.66; DeSoto, down 15.12; Ford, 
down 10.22; Nash, down 9.86, and 
Cadillac, down 0.30. 








Foreign-Car 
Registrations 
First Half, 1956-1955 


1956 1955 
Pos, Pos. 
1—25,523 Volkswagen  10,282—1 
2— 1814 MG 2,190—2 
3— 1,743 Jaguar 1,809—3 
11,523 All Others 7,085 
Total All Foreign Makes 
40,603 21,366 














DIA 
DIV 


FOE 
GM¢ 


MA‘ 








assis 
ded 
} car 
rted 
jany 


for 
99 
er- 
»p- 
nd 
his 


lar- 
this 
1.43 
own 
mo- 
).47; 


Im- 


totem 


















Week Week 
Ended Same Ended Total dan. 1 to Jan. 1 to 
Aug. 11, Week, Aug. 4, Output, Aug. 13, Aug. 11, | 
1956 1955** 1956* duly* 1955** 1956 
AMERICAN MOTORS ............ 3,298 1,403 5,533 124,169 66,844 
ca 1,077 313 1,183 39,535 =: 19,170 | 
atin cialen alia 2,221 1,090 4,350 84,634 47,674 
CHRYSLER CORP. .. 17,675 18,635 19,230 74,518 925,032 577,994 
OMTYSeT occ eecsce cesses 1,775 65 2,275 9,963 123,993 78,022 
I i ai iacicsettald 1,875 203 1,682 6,785 88,623 66,318 
I aii Snsiciiateen 4,350 5,352 5,476 18,461 207,213 134,640 
Plymouth 0.0.0.0... 9,675 13,015 9,797 39,309 505,203 298,514 
FORD MOTOR. ............ $2,112 45,429 33,743 145,685 1,414,017 1,066,714 
Continental ................ i soon 15 eer 1,104 
II iececsrscsonsscocaroee 27,500 37,148 28,312 115,992 1,108,016 862,295 
UII, cninscssocvesusersvesees, sucssseneses Jolatods 356 4,567 21,676 32,004 
Mercury oo... 4,600 8,281 5,060 25,072 284,325 171,311 
GENERAL MOTORS. 56,924 79,585 55,736 218,414 2,608,561 2,038,544 
a oliidtihdonlinds Seabee 9,880 14,594 9,555 36,356 527,464 374,591 
SI ccscscttivnmnoiscinits 3,200 3,265 3,048 11,797 101,423 101,236 
Chevrolet oc... 30,000 37,388 29,601 117,952 1,181,628 1,044,402 | 
Oldsmobile ................. 7,994 13,093 7,935 31,074 415,120 296,210) 
RE 5,850 11,245 5,597 21,235 382,926 222,105 
SP CORP. 0.0.........0.0.0000.. 1,020 2,252 1,040 4,654 130,747 66,044 
ES ee mia Wa =e eee 51,382 13,289 
Studebaker ................ 1,020 642 «11,0400 «4,654 «979,365 «= «5:2, 755 
Total Cars, U. S. ...... 107,731 149,199 111,152 448,804 5,209,205 3,816,140 


Secretary 
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Below 100,000 This Week ... 


Model Buildouts Bring 


Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. S. PRODUCTION ONLY) 





*Revised 
**Totals for 1955 include Kaiser-Willys production. 


COMMERCIAL CARS 


(U. S. PRODUCTION ONLY) 

















New Output Cuts 


| (Continued from Page 1) 


|calls of laid-off employes will be 
| resumed in all car assembly plants 
|in September, a Chrysler spokes- 
|man said, with production sched- 
| ules up through early October in 
| preparation for mid-fall introduc- 
tion of 1957 models. 


* * 


i. o week car output totalled 


107,731 units, or 14.2 percent 
| below Automotive News’ three-year 
a for weekly car production. 
It also was 3.1 percent under the 
previous week’s output of i11,152 
|ears. The latter was 10.7 percent 
| below the index, 
| Car output for the first eight 
work days of August totalled 
175,630 units, or about 21,953 cars 
a day. Actual car output for 
July was 448,304 units. 

General Motors, with all five of 
| its divisions scheduling increases, 
|turned out an estimated 56,924 
cars last week, compared with 55,- 
736 units a week earlier. The 
|corporation also saw its two mil- 


llionth car of the 1956 calendar 


year roll from the lines on Wednes- 
day. The corresponding car of 1955 


|rolled from the lines June 21. 


BREAKDOWN of GM opera- 
tions showed Buick with 9,880 


A 


|cars last week, compared with 9,- 


555 a week earlier; Cadillac with 
3,200 units, as against 3,048 the pre- 
vious five days; Chevrolet jumping 
from 26,601 to 30,000; Oldsmobile 
up from 7,935 to 7,994, and Pontiac 
boosting assemblies from 5,597 to 
5,850 units. 

Chrysler Corp., in its last full 
week of car output before the 
changeover period begins, turned 
out 17,675 cars last week, as com- 
pared with 19,230 the previous 
week. 


Chrysler division was down from 
2,275 units a week earlier to 1,775 











Week Week 

Ended Same Ended Total Jan. 1 to Jan. 1 to 
Aug. il, Week, Aug. 4, Output, Aug. 13, Aug. 11, | 
1956 1955* 1956* July* 1955* 1956 

CHEVROLET .............. 6,700 8,265 7,122 25,617 253,435 232,701 
DIAMOND T ................ 110 115 100 453 3,338 3,158 
DIVCO .. 60 80 60 178 2,291 2,453 
IED - inltnsinditbibicinveatnienedh 1,200 2,563 2,045 8,191 67,437 56,318 | 
FORD 6,300 6,152 6,381 24,975 233,021 195,877) 
ST Tiiaciskssiiictonstebsneiahnvsiniiocnnse 1,750 2,066 1,745 6,236 63,924 59,868 
INTERNATIONAL .... 2,335 2,913 2,324 9,489 88,309 86,550 
SII cutsitiekdiveadtncasaonntoenes 380 271 347 1,466 8,862 11,706 
i cal siidcnaennaisathonin 95 94 92 320 3,308 2,416 
STUDEBAKER 384 127 412 1,576 11,827 8,549 
I cinschetihtstuhibipacnnenvetnis 355 371 45 999 9,306 10,766 
I cx<disichahiatssiastennenniin: : itsindedibicl “abesadininl Siieebidamaiah 4,788 416,648 36,491 
MISCELLANEOUS*** 48 60 48 193 2,275 1,490 
Total Trucks, U.S... 19,717 23,077 20,721 84,481 793,981 708,343 





Total Cars, Trucks, 








BU cscchociitenithediaclbnn 127,448 172,276 131,873 533,285 6,003,186 4,524,483 
Total Cars, Trucks, 

OE eee ‘5,837 3,023 9,062 49,322 338,230 335,352 
Grand Total, 


Cars and Trucks, 


N.B.: All U. S. totals include cars and tracks for military orders. 
***Autocar, Freightliner and Sterling are included in White Totals. 





$2.55 Billion for Roads 


Largest Made At One Time 


WASHINGTON. — Commerce 
Sinclair Weeks has 
apportioned $2.55 billion to the 
states to speed up the national 
highway program in the fiscal 
year beginning next July 1. 

The Commerce Department 
termed the amount the largest 
ever provided for roads at one 
time by any nation in history. 

The apportionment is in addition 
to the $1,125,000,000 approved by 
Weeks late in June immediately 
after President Eisenhower signed 
the $33 billion Federal-Aid High- 
way Act. The previous grant is 
for the current fiscal year. 

According to C. D. Curtiss, com- 
missioner of public roads, $1.7 bil- 
lion of the latest authorization is 
for the 41,000-mile interstate sys- 
tem. The Federal Government 
Pays 90 percent of interstate con- 
struction costs. 

Another $382.5 million was pro- 
vided for primary highway sys- 
tems. These include practically all 
of the routes used for intercity 
travel and measure 196,466 miles, 
excluding the interstate system. 

Some $212.5 million has been 
allocated for urban highways. 
These are extensions of the 
Federal-aid primary and second- 
ary systems into and through 
cities. 

Routes of the 507,676-mile system 


| 
Grant Is Second Under New Aid Law, 
of secondary or farm-to-market 


roads will receive $255 million. 

The Federal Government con- 
tributes 50 percent of the cost of 
the primary, secondary and urban 
roads. 

Weeks apportioned an additional 
$30 million among eligible states 
for improvement of highways in 
and adjacent to national forests 
during the fiscal year beginning 
next July 1. 

These allocations are in propor- 
tion to the area and value of the 
land owned by the Government 
within the national forests in each 
state. 

He explained that Congress 
wishes the road program to pro- 
ceed with maximum possible speed 
and that similar views were ex- 
pressed by state highway chiefs at 
a recent meeting. 

Louis S. Rothschild, undersecre- 
tary of Commerce for transporta- 
tion, declared: 

“This double Federal apportion- 
ment in a single year should be a 
healthy boost to the economy since 
it assures increasing business 
activity and employment in all 
industries 


directly or indirectly 


affected by the highway program.” ! IT 





. 


last week; DeSoto jumped from 
1,682 to 1,875; Dodge dropped from 
5,476 to 4,350, and Plymouth slipped 
slightly from 9,797 to 9,675. 
. + * 

ro MOTOR, with its Lincoln 

division down for changeovers 
and its Mercury division working 
only three of its four plants, turned 
out 32,112 cars last week, compared 


Finance Official 
Slated to Address 
Ga. Independents 


SAVANNAH, Ga. — Robert R. 
Snodgrass, president of Atlas Auto 
Finance Co., Atlanta, will be the 
principal speaker at the first 
annual convention of the Georgia 
Independent Automobile Dealers 
Assn., according to Cy Young, 
president. 

The convention will be held 
Sept. 23-24 at the General Ogle- 
thorpe Hotel here. Convention 
chairman is Pete Hudson, Savan- 
nah, association vice-president. 

Snodgrass will speak on “The 
Year Ahead.” He said he will dis- 
cuss what an association can do 
for a dealer and the value of a 
group of dealers working together 
and will give his views on the 
coming year from a business stand- 
point. 

Snodgrass is a past president of 
the Atlanta Chamber of Commerce, 
a member of the board of the 
American Finance Conference, 
vice-president and board member 
of the National Safety Council and 
a member of the President’s Com- 
mittee for Traffic Safety. 


Col. Rockwell Cited 


PITTSBURGH. — Col. Willard F. 
Rockwell, board chairman of Rock- 
well Mfg. Co. and Rockwell Spring 
& Axle Co., has been knighted by 
the Italian government in the order 
“Al Merito Della Repubblica.” Vice- 
Consul Carlo M. Rossi-Arnaud, who 
conferred the honor, cited Col. 
Rockwell's “outstanding contribu- 
tions to Italy’s reconstruction and 
economic recovery since World War 












with 33,743 units a week earlier. 

Ford division slipped from 28,- 
312 assemblies the previous week 
to 27,500 last week, while Mer- 
cury, with its Wayne (Mich.) 
lines down, turned out 4,600 units 
last week, compared with 5,060 
a week earlier. Continental as- 
sembled 12 cars last week, com- 
pared with 15 the previous five 
days. 

Studebaker rolled 1,020 cars off 
the lines last week, as against 
1,040 the previous week. Packard 
was still down for model change- 
overs and no information was 
available as to when that division 
would return to production. 

* * * } 
AMERICAN MOTORS completed | 
the 1956 model run of Ramblers | 
the previous week with an output 
of 1,403 units — 313 by Hudson 
and 1,090 by Nash. Big car pro- 
duction at AMC halted in July. 
Assembly of ’57 cars at AMC is! 
expected to get under way about 
Aug. 27, the company said. 

Truck output dipped from 20,- 
721 units the previous week to 
19,717 last week. The same week 
a year ago the truck manufac- 


Car E Division 


53 
turers rolled 23,077 units from 
the lines. Actual truck cutput 
for July was 4481 units 
Canadian car-truck assemblies 

dropped from 9,062 a week earlier 

to 5,837 last week. The decline was 
brought about both by Chrysler 

Corp. and American Motors shut- 

downs and a one-day national holi- 

|day that curtailed output on Mon- 

| day (Aug. 6). 

> > 


'GM of Canada Output 
Exceeds July a Year Ago 


| OSHAWA, Ont. Car and truck 
production by General Motors of 
Canada totalled 21,176 units im 
| July, as compared with 18,696 dur- 
jing the same month a year ago. 
W. A. Wecker, president, said 
|that continued demand for GM 
|cars and trucks dedicated the con- 
tinuance of full production sched- 
jules at the Oshawa and Windser 
| plants. 








U.S. Steel Increases 
Prices $8.50 a Ton 


PITTSBURGH. — As the 
tion’s steel mills resumed preduc- 
tion last week, U. S. Steel Corp. 
announced an increase in steel 
prices averaging $8.59 a teon—e 
boost of 6.25 percent, compared te 
the expected increase in taber 
costs of 7.6 percent. 

U. S. Steel is the Nation's 
largest producer of steel and tra- 
ditionally sets the price pattern 
for other producers. 


Nea- 





to Open 


Five Regional Offices 


(Continued from Page 2) 


sion, has been named manager of 
the Central regional sales office in 
Detroit. This office will supervise 
sales in lower Michigan, Indiana, 
Ohio and parts of Illinois, Ken- 
tucky, Virginia, West Virginia and 
Pennsylvania. 

Wigton held positions in adver- 
tising, sales promotion and public 





0. L. Wigton 


C. H. O’ Donohue 


relations before becoming assistant 
general sales manager of field 
operations for Dearborn Motors 
Corp. in 1949. 

C. H. O’Donohue has been named 
manager of the Midwest regional 
sales offices in Chicago. O’Dono- 
hue, formerly Ford division dis- 
trict manager in Memphis, has 


Top-Notch Period 
For Business 


Seen by Weeks 


WASHINGTON.—A fresh bounce 
in business and a top-notch sum- 
mer and fall was predicted by 
Secretary of Commerce Sinclair 
Weeks at the conclusion of the 
steel strike. 

“The recent steel strike did not 
upset the apple cart,” he said. “I 
do not anticipate that it will neces- 
sarily trigger general inflation, 
although I would point out that 
the wage and fringe benefit settle- 
ment is substantially in excess of 
the increased rate of productivity 
and if this trend continues long 
enough, inflation obviously would 
be the end result.” 

Weeks said that both manage- 
ment and labor can help avoid 
inflation by keeping a watchful eye 
on productivity, competition and 
wise restraint on pricing policies— 
the principal checks on inflation. 

He added that public confidence 
is strong, that employment is 
slightly higher than the June rate, 
that unemployment is lower and 
that personal income for the first 
six months of 1956 is almost 7 
percent higher than in the same 
period last year. 


been with the Company for # 
years and has served as district 
manager in Chicago, Dallas, Hous- 
ton and Des Moines. 


New Orleans will be the alte 


Montagnet, a 33-year veteran 
with the Company, is a native of 
New Orleans, where he joined the 
Ford sales staff in 1923. After hold- 
ing various sales positions, he 
returned to New Orleans in 19460 
as assistant district sales manager, 
and later was district manager 
there for six years. He moved to 
Kansas City in 1950 as assistant 
regional sales manager. 

The Western regional! sales office 
will be in San Francisco, with L. 


T. (Doc) Kouns as manager. Kouns 
worked for Ford Motor Co. for 20 





L. T. Reames 


G. P. Montagnet 


years in various sales 
throughout the country before join- 
ing Nash in 1943. 


After serving as zone manager in 
St. Louis and Los Angeles, he be- 
came Western regional manager in 
1949. In 1955, he left Nash to 
become assistant general sales 
manager of Studebaker. 





Social Security Levy 
To Hit 2% Pet. Jan. 1 
WASHINGTON. — 





54 
Elections Already To 
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Unions Widen Dealer Inroads 


By Joseph M. Callahan 
Staff Writer 
A GREAT spurt in union or- 
ganizing during the first half of 
1956 resulted in representation elec- 
tions in 98 dealerships—more than 
in the previous two full years. 


The union work not only was 
more extensive, it 
was also more inten- 
sive, producing 
union victories in 75 
percent of the polls. 

Unions won 68 percent of the 1955 
elections and only 31 percent of the 
1954 elections. 

A total of 83 elections were held 
in the past two full years; 44 in 
1955 and 39 in 1954. 


Of the 98 dealership elections 
conducted in the first six months 
of this year, 74 were union vic- 
tories and 24 were union defeats. 


The first half union box score 
indicates that the unions are again | 
stressing the organization of sales-| 
men, with 79 of the elections aimed | 
at the sales force. The unions won| 
58 and lost 21 of these. | 


In the 19 back shop polls, the 
unions won 15 and lost four. 

* + + | 

Two Cities Dominate 


OMINATING the national 

dealership picture were union) 
drives in Minneapolis and Chicago. | 
In Minneapolis, the Retail Clerks) 
Union probably accomplished the} 
dealership organization feat of the} 
decade by winning bargaining) 
rights for salesmen in 46 dealer-| 
ships. A strong drive in Chicago by | 
an allegedly independent union pro-| 
duced nine victories and 19 defeats | 
among the salesmen in 28 dealer-| 
ships. 

Representation elections in the 
first half were also held in Cleve- 
land (five elections), Detroit 
(four), Kansas City (three), Pitts- 
burgh (two), Forest Hills, N. Y., 
Elmira, N. Y., White Plains, N. Y., 
Whippany, N. J., Philadelphia, 
Akron, Washington, D. C., Arling- 
ton, Va., and Ferndale and Pon- 
tiac, Mich. 


During this period there were} 


dealership strikes in Galesburg, 












Chain Belt Maps 


Realignment in 


Organization Setup 


MILWAUKEE. — A change in or- 
ganization structure, to become ef- 
fective Sept. 1, has been announced 
by Chain Belt Co., Milwaukee. 


L. B. Knight, company president, 
stated that while the present divi- 
sional structure will remain un- 
changed, with each division respon- 
sible for its own operations, it now 
is planned to group these divisions 
in accordance with the major end 
use of their various products. 


To accomplish this, two sections 
are being established—an industrial 
equipment section and a construc- 
tion machinery section. 


The industrial equipment section 
will be made up of the company’s 
roller chain division, Springfield and 
Worcester, Mass.; the chain and 
transmission division, Milwaukee; 
the conveyor and process equipment 
division, Milwaukee, and the Shafer 
bearing division, Downers Grove, 


The construction machinery sec- 
tion will consist of the construction 
machinery division, Milwaukee, the 
California division, Los Angeles, and 
Chain Belt (Canada), Toronto. 

W. J. Sparling will become vice- 
president — manufacturing and in- 
dustrial equipment. O. W. Carpenter 
will be vice-president—construction 
machinery and finance. 


E. M. Rhodes will fill the newly 
created position of manager of 
chain operation. J. D. Sloan will 
succeed Rhodes as manager of the 
roller chain division. 


A. K. Thomas will become as- 
sistant to the vice-president of the) 
construction machinery section. W. | 
C. Messinger will become manager | 
of the construction machinery divi-| 
sion. J. W. Lendved, director of en- 








gineering for the construction ma- 


chinery division, also will serve as} 
director of product development for | 


that division. 


Salem, 
St. 


Iil., Detroit, Minneapolis, 
Ore., Tampa, Fla., Spokane, 
Paul and Fort Simms, Kans. 

Union organizational drives, which 
thus far have been unsuccessful al- 
though there has been no strike, 
have been reported in Peoria, IIl., 
the Quad Cities, Fort Scott, Kans., 
Los Angeles, Fargo, N. D., Moor- 
head, Minn., and several points in 
Ohio. 


* * * 


Clerks Win 46 Polls 
F THE 98 elections in the first 


Union won 46 out of 47 it partici- 
pated in; the independent union in 
Chicago won nine out of 28 elec- 
tions; the Teamsters won nine out 
of 10; the Machinists won five out 
of six; the Teamsters and Ma- 
chinists together won two out of 
three, and the United Auto Workers 
won the only election it participated 
in. 

Outside of Michigan this year, 


Michigan, where most dealers have 
been declared outside the juris- 
diction of the NLRB, most of the 
polls have been held by the Michi- 
gan State Labor Mediation Board. 


Rumors and rumblings from 
many points indicate that, while 
the organizational work was 
stepped up in many sections, this 
was only a token of the union 
activity yet to come when the 
AFL-CIO merger becomes more 
established. 

In Aberdeen, Wash., a three-week 
strike against the local dealerships 
has been concluded and the dealers 
have a new agreement under con- 
sideration. 

The striking mechanics, members 


almost all the dealership elections; of Local 611, have already approved 
have been conducted by the Na-|the contract. Terms were not an- 
six months, the Retail Clerks} tional Labor Relations Board. In! nounced. 


INADA Workshop 


t 





| 
| 


To Visit Arkansas 


JEFFERSON CITY. — The Mig. 
souri Automobile Dealers Assn, jg 
urging its members and dealers 
from neighboring states to atteng 
the NADA “working conference” to 
be held Aug. 27, at the Arlington 
Hotel, Hot Springs, Ark. 

The meetings have proved highly 
successful in the East. Dealer 
panelists who have solved a particy. 
lar problem in their own operations, 
explain their system to the entire 
group. 

The Hot Springs workshop ig 
open to dealers from Missouri, Kan. 
sas, Arkansas, Oklahoma, Texas 
Louisiana and New Mexico. ; 





CLASSIFIED WANT ADS 


Reaching an estimated 150,000 
RATES: TWENTY-TWO CENTS 


readers 
erie) 


engaged 
PER WORD FOR EACH 


| 


in all branches of the nation's automotive industry. 
INSERTION. 


| 
POSITION WANTED wnt 


Tle PER WORD. PAYMENT IN ADVANCE OF INSERTION REQUIRED. Ads may be signed with full name 


CUT RT Cig So ae ees i ae te ee Mel ee OM) a el ee ee Mee 
Box Number ads are forwarded to advertiser, unopened. Display ads: $12.30 per column inch. CLOSING: 
TEN DAYS IN ADVANCE OF PUBLICATION DATE. Contract rates supplied upon request. 


WANT AD DEPT., 


HELP WANTED 
GENERAL SALES MANAGER, Small mid- 
western dealership. City of 15,000, Must 
be aggressive and able to train 
handle sales personnel. Dealer has been 
established over 30 years selling Chrysler, 
Plymouth and GMC trucks, Salary in line 
with ability. Must be 26 years of age or 
older. Send complete resume of experi- 
ence and background as well as salary 
desired with application. Box 6360, c/o 

Automotive News, Detroit 26. 










BUYERS 
USED CARS 


Automotive 
background 


ALLIED FORD 
2125 Jerome Ave. 


Bronx 53, N. Y. 
CYpress 9-2400 





LIKE TO LIVE IN FABULOUS FLORIDA? 
We have an opening in small, busy 
dealership for a good tune up man and 
also good front end man, Contact Bill 





Greene Chevrolet, Stuart, Florida, for 
particulars. 
A LARGE “BIG 3'' DEALER expanding 


into multiple dealership operation has 
asked us to screen applicants for man- 
agers of all departments. Age bracket 
25-38. Must have immediate ability to 
manage people, develop volume sales and 
make profit for dealership, otherwise do 
not apply. References must be able to 
speak of your ability from actual ex- 
perience. Furnish picture and complete in- 
formation. Opportunity for investment 
and management later if qualified. Auto- 
motive Enterprises, 10600 Puritan, De- 
troit 38, Michigan. 


NEW-CAR SALESMAN—If you want to 
move west, the place is Denver—where 
the place to work is Stovall Ford. Ex- 
cellent profit-sharing plan for qualified 
man whose record proves production. 
First-class working and living conditions 
in this booming business, sports and vaca- 
tion paradise. If interested in lucrative 
mile high Denver future, rush full de- 
tails and picture to Robert G. Stovall, 
Jr., Stovall Motor Co., 290 8. Broadway, 
Denver, Colo. 


MANAGEMENT AND OWNERSHIP OP- 
PORTUNITY. We are looking for a gen- 
eral manager who can aggressively 
manage all phases of a Chrysler, Dodge, 
Piymouth dealership in Thomasville, 
Georgia, (population 20,000 not in- 
cluding trade area.) Salary with bonus 
agreement, buy out arrangement if de- 
sired. We invite you to discuss this op- 
portunity with current managers and 
dealers who have managed our dealer- 
ships and now own them, owner cur- 
rently interested in other successful 
dealerships, This dealership has excellent 
well located facilities for new and used- 
cars. June sales fifty-four (54) total 
units, this can and must be improved. 
Parts and service business is currently 
very satisfactory. Send complete resume 
of experience and background and desired 
salary. No inquiries will be made until 
position is accepted. Contact C. H. Glover, 
Glover Motors, Inc., Spartanburg, 8. C. 








ATTENTION GENERAL SALES MAN- 








POSITION WANTED 


| OFFICE MANAGER, 13 years’ experience, 


and | 


AGERS—DO YOU WANT TO MAKE! 


OVER $20,000 PER ANNUM? I want a 
high calibre man with general mana- 
ger potential and a desire to go places. 
Our Los Angeles dealership is not in the 
doldrums, we are selling 150 new Chevro- 
lets per month but need a man who can 
make more profit. Will consider Ford, 
Mercury or GM trained man. Must be 
thoroughly capable of handling 20 to 25 
man sales force in extremely competitive 
market. Will pay generous percentage net 
to right man. Write P.O. Box 1561, 
Beverly Hills, California, 





EXCESS SHOP EQUIPMENT? 


Why not sell that extra equipment now | 


standing idle in your shop? 


An advertisement in this section is the | 


answerl 


AUTOMOTIVE NEWS 








knowledge all phases of operation, excel- 


lent accountant, daily operating controls, 
departmentalized statement, N. Y, or N. 
J. Box 6365, c/o Automotive News, 
Detroit 26. 

AVAILABLE NOW — Experienced sales 
manager capable in know how in all 
phases of dealership operation. Twenty 
years’ experience in retail sales and 


management. Have one of the very best 
profit records in our area, Prefer GM or 
Ford deal up to one thousand car deal. 
Best of references. 
motive News, Detroit 26. 


BUSINESS MANAGER—General 
desires position of opportunity, not con- 
versation. Experienced wholesale and re- 
tail all phases. Know how to increase 
profits by use of market analysis and 
proper management in all phases of 
operation. Proven ability is a matter of 
record. Consider position with manu- 
facturer or dealer with sufficient po- 
tential. Remuneration expected to be 
based on accomplishment. Write Box 
6363, c/o Automotive News, Detroit 26. 


PARTS MANAGER—15 years with Pontiac- 
Cadillac dealership as parts, service and 
office manager. Would consider position 
as assistant office manager, preferably 
in midwest. Ervin Dixon, 36 N. 30th St., 
Battle Creek, Mich. 





WANTED: POSITION AS PARTS MAN- | 


AGER for Ford dealer. 23 years experi- 
ence, 15 years with large dealer as parts 
manager. References as to ability can be 
furnished from former employer and Ford 
Motor representatives. Write Box 6389, 
c/o Automotive News, Detroit 26. 
DESIROUS OF SALESMAN’S POSITION in 
Miami, Fla. Experienced new and used- 
car field as salesman, sales manager and 
dealer. Single, 50, good health. Expect 
to be in Miami early Sept. Write Box 
6331, c/o Automotive News, Detroit 26. 
GENERAL MANAGER AND SALES MAN- 
AGER. Age 30, married, seven years ex- 
perience retail auto sales and sales man- 


agement with practical working experience | 
in all departments GM dealership doing | 
volume over 1200 units. Presently man-| 


aging low volume auto lease subsidiary. 
Can hire and train top notch sales force. 
Would like connection with small pro- 
gressive dealer. Willing to relocate, mid- 
west preferred but not essential. Box 
6387, c/o Automotive News, Detroit 26. 
AUTO-TRUCK LEASING MANAGER, sales 
and service representative. Alert main- 
tenance background. Good sales record. 
Ability to produce, Presently employed 





southeast. Age 46, twenty years experi- 
ence. Box 6380, c/o Automotive News, 
Detroit 26. 





DEALERSHIPS AVAILABLE 


FOR SALE—DEALERSHIP NOW HAN- 
DLING Dodge-Plymouth and Dodge truck 
in southwestern Wisconsin county seat 
covering a 60 mile radius, Same owner 
for over 30 years. Will lease or sell 
building. Box 6381, c/o Automotive News, 
Detroit 26. 





DEALERSHIP AVAILABLE handling 


Pontiac-Cadillac in metropolitan area— 
one and three-quarter million gross busi- 
ness in 1955. New building—will lease. 
Reason for selling—dealer in ill health. 
Box 6368, c/o Automotive News, Detroit 
26. 


DEALERSHIP HANDLING CHRYSLER, 
Plymouth located center of college town. 
Fully equipped garage and body shop. 
Everything can be purchased at inven- 
tory cost price. Contact Lahiere, 15 
Spring St., Princeton, N, J. 





qualifications to meet the requirements 
for handling the only dealership handling 
Pontiac in a city of 100,000 population 
located in New York State. Total zone of 
influence covers a population of 200,000. 
500 new car potential per year. Satis- 
factory leasing arrangements may be 
made, Dealership has netted tremendous 
profits for 18 years, including 1956. No 
used cars or accounts receivable to buy. 
Past financial statements available for in- 
spection to those who qualify. This 
dealership available only to those who are 
willing to continue the reputation of 
honesty and integrity enjoyed by the 
present owner toward his customers, his 
employes, and the community in general. 
Very satisfactory financial arrangements 
can be made. Getting the top man is 
more important than getting the top 
dollar. Box 6375, c/o Automotive News, 
Detroit 26. 





Box 6362, c/o Auto- 


Manager 


| 
| 
| 
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| 


| 
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DEALERSHIPS AVAILABLE 

















FOR SALE — DEALERSHIP NOW HAN- 


| 


DLING PONTIAC in county seat of 20,-| 


000. 
lot, 


Well located building and used car 
fully equipped garage, 


excellent | 


rental on building and adjacent used lot, | 


fixed assets only $35,000. 
to buy. Located 21 miles from Philadel- 
phia and 14 miles from Wilmington, Del., 
in eastern Pennsylvania, Write Box 6386, 
c/o Automotive News, Detroit 26. 


HELP WANTED 


Nothing more | 


Sales and Service Representatives 


New field just opening, needs experienced automobile men. 
Positions in all sections of the country for men with auto sales 
or service background. Openings now in some territories, others 
within a few months. Work involves setting up dealers for a 
year's warranty for their cars. Also positions for mechanical in- 
spectors. If you can qualify and have experience in either sell- 
ing or servicing cars and want a steady salary with profit 
sharing opportunities, write us about yourself and your experi- 


ence. Replies held in strict confidence. 


AUTO WARRANTY CO., 1002 TELFAIR STREET 
AUGUSTA, GEORGIA 


DEALERSHIPS AVAILABLE 


DEALERSHIP NOW HANDLING DODGE. 


PLYMOUTH, Southern California No 
real estate, used cars, or accounts re. 
ceivable to buy. Almost new building on 
main highway. Approximately 100-car po- 


tential. Beautiful Santa Clara Valley, 15 
miles from the ocean. Wire, call or write 
J. N. Morrill, 844 Harvard, Phone 603, 
Santa Paula, California. 


DEALERSHIP AVAILABLE, now handling 
Lincoln-Mercury in central east Texas, 
county seat. Population over 27,000. Best 
location and facilities in town. Buy parts 
and equipment and lease building. Dealer 
selling to devote full time to other busi- 
ness interests. Write Box 6367, c/o Auto- 
motive News, Detroit 26. 


FOR SAL 





SALE—DEALERSHIP NOW 
DLING Dod ge-Plymouth, northcentra] 
Pennsylvania, Ideal building for sale or 
rent. Plenty of room, Need buy only parts 


HAN- 


and equipment. Town of 45,000, good 
farming area, growing industries. 100 to 
200-car potential. Write Box 6378, c/o 


Automotive News, Detroit 26. 
DEALERSHIP FACILITIES, combination 
automobile-trucks, available center of 
Florida's rich citrus belt. Fully equipped 
including body shop with bake-oven. For- 
merly handled Chrysler-Plymouth I-H. 
Have bought larger deal. With or without 
real estate. Available immediately. Box 
6356, c/o Automotive News, Detroit 26. 


Auto Parts Merchandising Manager Wanted 


Here is an opportunity for a young man with enthusiasm and imagination to 


build a fine position with one of America's largest producers of automotive 


ports and accessories, as head of promotion and merchandising octivities. 


Some knowledge of the parts business and methods of distribution are neces- 


sary but the chief requisites are creative and organizing abilities. If you have 


done promotional work for an automobile or truck company or for a distributor 


or jobber in this field, you may be just the man we want. Write, giving full 


details of experience. Address Box 6388, c/o Automotive News, Detroit 26. 

















agency to run as your own . 





will receive a minimum income of: 











LEADING AUTO AGENCY WANTS 
top flight 
GENERAL MANAGER 


If you have had at least 10 years successful experience with a “big 
two" agency, with the ability to assume complete control of a 1000-unit Ford 
. . this is an outstanding position. 


Located in New York State (not N. Y. C.) this demands a man of the 
highest integrity and talent. If you are under 50, have had Huil-Dobbs or 
equal-type training, and are available within 30 days after interview, you 


$25,000 annually, based on sales goal! (plus expenses) 
Eornings can be unlimited in this top money-making agency. ° 


Send your business record. Tell briefly your qualifications. Send recent 
photo. If interviewed expenses will be paid. 


Box 6379, c/o Automotive News, Detroit 26 
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DEALERSHIPS AVAILABLE 
DEALERSHIP NOW HANDLING Chrysler, 
Plymouth and Dodge trucks available in 


prosperous farming and resort area of | 


Connecticut. 250 new-unit potential. Mod- 
ern, compact facilities on major highway, 
offering best location in town. Box 6384, 
c/o Automotive News, Detroit 26. 


SD 
DEALERSHIP 
NOW HANDLING BUICK 
FOR SALE 


Located in Piedmont, Carolina's richest in- 
dustrial area—in a town of 20,000, 18 miles 
from city of 180,000. Potential of 200 to 250 


new cars. Good lease and small _ inven- 
tories. Box 6382, c/o Automotive News, De- 
troit 26. 





~ DEALERSHIP WANTED 





FORD AGENCY UP TO 1,000 CARS. Have 
successful agency now—desire to expand. 
Factory approval assured. Will buy out- 
right, consider buyout agreement or 


write management contract with present | 


owner, Top character and business refer- 


ences. Cash available now. Replies held in | 
strictest confidence. Box 6355, c/o Auto- | 


motive News, Detroit 26. 





GM-FORD DEAL, below 200 cars, in Tenn., 
Georgia, Florida. Cash ready. Box 6373, 
c/o Automotive News, Detroit 26. 





WHAT DEALERSHIP WOULD you like to 
own? Furnish us with names of dealer- 
ships you would like to own, with correct 
address and names of proper individuals, 
we will make confidential approach and 
determine facts. Neither you or the 
dealer will be identified until agreeable 
to both. Most dealers with worthwhile 
dealerships for sale will not expose in- 
tention. We will do the exploration work 
quietly in complete cofidence without cost 
or obligation. Write Automotive Enter- 
prises, 10600 Puritan, Detroit 38, Michi- 
gan. 





INTERESTED IN PURCHASING 
ANY “BIG 3" FRANCHISE 


in Dade or Brower counties, Florida. Have 
factory approval for any franchise plus suf- 
ficient capital. Replies kept confidential. 
Write Box 6385, c/o Automotive News, De- 
troit 26. 








DEALER SERVICES 





HOW TO START, MANAGE, control, oper- 
ate and sell 50 to 250 new cars at full 
list through referral advertising program. 
Act now, Write for details. Small fee in- 
volved. Box 6358, c/o Automotive News, 
Detroit 26. 


MR. DEALER, HOW DO you like to do 
business, on a get what you can while 
you can basis, or in an ethical up-and-up 
manner? In his article ‘‘I Believe’’ James 
Service shows you the latter method and 
the way to consistent volume and profit 
year around, and year after year. Clip 
this ad and forward with your letterhead 
enclosing $5. It will be sent to you post- 
paid. 5 will get you thousands. Available 
only through Automotive Enterprises, 
10600 Puritan, Detroit 38, Michigan. 


AUTOMOTIVE NEWS 


WANT ADS 
BRING RESULTS 
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DEALER SERVICES 





INVENTORY SERVICE 
BUYING OR SELLING A 
DEALERSHIP? 


© Buy Right © Sell Right 


Parts—Accessories—Equipment 
© © A disinterested certified physical 
Inventory will save you money © ¢ 
DON'T GUESS—BE SURE 
Call or write for service details. 
Automotive Inventory Service Co. 
10040 Freeland, Detroit 27, Mich., WE 3-6445 
Western Dealers Attention 
429 S. Western Ave. 
DU 9-5095 


| 











METAL PLATING 
POLISHING & BUFFING 


PRODUCTION RUNS 


|Copper @ Nickel ©@ 
Flash Chroming of 
Stainless Steel Trim 

Polishing of All Metals 


Chrome 





Estimates Sent On Request 


A & A PLATING, INC. 


2700 Erskine Detroit, Mich. 
Lorain 7-9575 





DISTRIBUTORS WANTED 
DISTRIBUTORS WANTED. FRANCHISE 
AVAILABLE. Tried and proven battery 
additive ends battery sulphation and 
usually doubles battery life. Recharges 
lead acid storage batteries by chemical 
action and keeps them charged. $1.50 re- 
tail item. Every gas station, used car 
dealer, truck fleet, etc., is interested. 
Write for full information and free 
sample and prove it to yourself, Lifetime 
Battery Charge, Division of Magnafio Co., 
Inc., 1507 Central Tower, Youngstown 3, 
| Ohio. 


BUSINESS OPPORTUNITIES 


NO INVESTMENT, BE IN BUSINESS for 
yourself. Sell automotive dealers nation- 
ally accepted and high repeat systems and 
sales aids. Write for particulars to Frank 
Madigan, Sales V.P., Barry Cleveland 
Corp., 2183 West 26th St., Cleveland 13, 
Ohio. 

USED CAR OPERATION IN OHIO for 
sale. Been in business 22 years. Why 
work for factory or someone else when 
you can be in business for yourself, be 
independent. All parts and 
$2,500. Net profit $12-$18,000 per year 
Box 6376, c/o Automotive News, Detroit 
26. 








Make $75.00 A Day 


Regroove tires for automobile dealers, 
fleet operators, and trucking companies. 


The portable HONEYCUTT Automatic 
TIRE REGROOVER grooves all standard 
make treads . . . does a uniformly perfect 





job. Pays for itself in just three months. 


MAKES YOU A GREATER NET PROFIT 
WITH LESS CAPITAL OUTLAY THAN 
ANY OTHER EQUIPMENT. No previous 
experience necessary, yet you can clear 
better than $10,000 the first year. 


Write or call HERMAN SMITH DISTRIB- 
UTING CO., 315 Austin, Houston, Texas, 
Phone CApitol 7-9545. 


Finance Plan Available 





MANUFACTURERS’ REPRESENTATIVES 


MANUFACTURERS’ AGENTS wanted who 
have following among car dealers. To 
Emblems. Please 


sell Scotchlite Dealer 
list territories covered. Box 6390, c/o 
Automotive News, Detroit 26. 





BUSINESS OPPORTUNITIES 


INCREASE YOUR PROFIT 


Earn as much as 50° Commission 
on Auto Insurance 


@ Simplified plan for writing all risks. 
@ Complete coverage—material damage, BI & PD—Autos, 





Trailers and light trucks. 


@ Contract tailored to your needs. Write your own policies and 
settle claims or the company will completely handle for you. 


FINANCIAL INDEMNITY COMPANY 


HOME OFFICE 5858 Wilshire Bivd., Los Angeles, Calif. 
Telephone Webster 3-7451 i 


Write, Wire or Phone Collect Today! 








PARTS FOR SALE 


PUBLIC AUCTION 
At Medina, Ohio, August 23rd and 24th 
beginning at 7:00 P.M. each day 
COMPLETE DISPOSAL SALE 


Entire stock of DeSoto-Plymouth and International truck parts and accessories; 


Los Angeles 5, Calif. | 


CARS FOR SALE 

CADILLAC — SHARP 1952’s-1956's. All 
body styles. Chrysler, DeSotw eight pas- 
senger sedans only. Prices gladly quoted. 
McClintock-Cadillac. Ivanhoe 7-5046, Lan- 
sing, Mich. 





ROBINSON AUTO RENTAL 
FLEET LEASED CARS 
1954 - 1955 
AT WHOLESALE 


| CHEVROLETS, FORDS, PLYMOUTHS 
Deluxe and Standard— 
Many two-tones 





equipment, | 








25 metal parts bins; entire stock of shop and garage equipment including special 
tools; entire stock of John Deere parts and accessories; entire stock of Bolen 
Tractors, lawn mowers, etc., with stock of parts; Hinman Milker and Jamesway 
Equipment parts; many wooden bins for farm machinery parts; Sun & Allen testers; 
Alemite lubrication service; 2 air compressors with 5 H.P. motors; Kerrick steam 


cleaner; also many more items which are too numerous to mention. 
Office fixtures including Remington Rand Electric Typewriter, nearly new; Bur- 


rough's bookkeeping machine; cash registers; electric adding machine; Diebold 
safe, 33x50, almost new; metal desks, chairs, cabinets, etc. 

Business is being liquidated—everything must be sold. Automobile, Truck, Farm 
Machinery Parts and Equipment will be sold Friday. night. 

Medina is located 25 miles south of Cleveland, 20 miles west of Akron, State 
Routes 42 - 18 - 3 and 57 go through Medina. Better take in both nights as. every- 
thing will be sold to the highest bidder. Remember the dates: August 23rd and 
24th at 7:00 p.m. sharp. 

R. O. Bowman, Inc. and Bowman Automobile Sales Co. 
West Liberty Street, Medina, Ohio 





Now available at Hertz Stations in the fol- 
| lowing cities: Philadelphia, Baltimore, Wash- 
ington, D. C., Pittsburgh, Akron, Cleveland, 
Detroit, Flint, Chicago, Milwaukee, Cincin- 
nati, Louisville, St. Louis, Kansas City, Lin- 
coln, Neb., Oklahoma City, Fort Worth, Dal- 
las, New Orleans, Atlanta. 


ROBINSON AUTO RENTAL 


DIVISION 
218 S. Wabash Ave. 
|. E. Spatig, Used Car Mgr. 


Chicago 4, Ill. 
Webster 9-2144 











ATTENTION DEALERS !!. 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 
Excellent Bodies - Good Motors - Heaters 
Upholstery New 
BUY NOW — LOWEST PRICES EVER 


1951-1952 


Plymouths — Fords — Chevrolets 
1 to 500 


MORRIS FREEDMAN 
S4th & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA 
SARATOGA 7-2300 








TAXICABS 


1953 PLYMOUTHS 
1953 CHEVROLETS 


Excellent Upholstery 
Heaters 


Good Running Condition 
PRICED RIGHT 


JACK SHINBERG 


Yellow Cab. Co., of Phila. 

1240 N. 26th St. 

Philadelphia 21, Pa. 

STevenson 4-8180 





CARS WANTED | 


ONE CHEAP METROPOLITAN HARDTOP | 
to build racer. Morris Service Station, 
Tuscumbia, Ala. 





WANTED TO BUY 


Large Number of Late Model Fleet, 
or Leasing Cars for Export Purposes. | 
| Write full description, quality, quantity 
available, date available and price in first | 
| letter. 


Reply to 
P. ©. Box 8752 


USED CARS WANTED 


Lots of 20 or more, from new-car 


dealers, used-car dealers, fleet 
owners, rental companies, etc. 
Phone, write or wire, Fenway Park 
Motors, 1271 Boylston St., Boston, 
COpley 7-8300. 





PARTS FOR SALE 


|BUICK PARTS 


All Other GM Parts Also 
UP TO 50% DISCOUNT 


Extra Discount on 
Special Phone Orders 


Fast—Direct—C.0.D. Service 


Art Hansen Buick, 


Inc. 
(formerly Gordon Buick) 
Largest Buick Parts Dealer in U. S. 


1000 S. Wabash Ave., Chicago, Ill. 
Phone WAbash 2-1030 





FOR SALE: Front and rear fenders; hood 
panels; front fender caps; radiator cores 
for 1942-48 Pontiac. All new, factory 
authorized parts. 50% off list price, 
freight paid. Also tire skid chains, Have 
over 300 sets—all sizes. Scil all or any 
portion wanted. $5.00 per set; larger 
discount for quantity purchase. Adams 
Pontiac, Inc., 1430 Wabash Ave., Terre 
Haute, Ind. 





LOcust 7-906) 


| 
| 
| 
} 
| 
| 


| WANTED TO BUY FOR CASH 


PARTS WANTED 
WANTED—INTERIOR FOR 1956 Cadillac 
convertible or would buy wrecked 1956 
Cadillac convertible. Morrow Motor Co., 
Forest City, N. C. 





ENGINES WANTED 

FOR SOUTH AFRICA 
Ford models—!949 upwards, unreconditioned 
sub assemblies suitable for reconditioning. 
Allowing for wear, these sub assemblies must 
be of standard sizes. ee already recon- 
ditioned are not required. For further infor- 
mation reply to 

MIKE APPEL MOTOR CO., LTD. 

P. O. Box 3648 Johannesburg, S. Africa 





TRUCKS FOR SALE 


FOR SALE: Used 1942 Ford wrecker, Good 





condition, Holmes wrecker body, double 
booms with approximately 200 feet cable 
to each boom. Tires like new, truck 


freshly painted, Lots of good service. Box 
6377, c/o Automotive News, Detroit 26. 
TRUCKS WANTED 
DODGE POWER WAGON equipped as 
wrecker, Trinity Motors, Trinity St., 
Newton, N. J. 


BUSES WANTED 
WILL BUY USED school buses--36 to 66 








passengers, One or twenty, also airpor- 
ters. Dealer, Box 6374, c/o Automotive 
News, Detroit 26. 


SHOP EQUIPMENT FOR SALE 
FOR SALE—2 sets, 11 reels each, Lincoln 
overhead lubrication equipment in use 3 
years, Price $400 each set. Also money 
safe like new $300. Carl Beasley Co. 
Hellam, Pa. 


SHOP EQUIPMENT WANTED 
WANTED: USED BRAKE DRUM LATHE, 
piston pin hone, piston neuralizer, valve 
refacer. Must be in good condition and 


priced right. Claw Auto Supply, 114 
North 2nd St., Clinton, Iowa. 


ANTIQUE CARS WANTED 











1929 
Chrysler 75 sedan or 1929 Chrysler 65 
sedan, Write Box 6383, c/o Automotive 
News, Detroit 26, giving price. 


MISCELLANEOUS 


TOW-KING 


Our New 
4 Point Hook-Up 


Another Automatic 








Brakin Product 


SPECIAL (F.0.8. Factory Net) 


$4500 FED. TAX 


INCLUDED 
Meets 1.C.C. Strength Requirements 


—SPECIAL— 
Adjustable Draw Beam for Rear 


Split Bumpers—55-56 
Pontiacs, etc eee? 15.00 


WE STOCK ALL MAKES 
TOWING EQUIPMENT and PARTS 
FOR AUTOMOBILES and TRUCKS 


Tow Bar Sales Co. 


Exclusive Factory Distributors 
AS NEAR AS YOUR PHONE 
DE 2-0700 AN 3-8888 Nites: DO 3-8373 
We char, 
Call Collect W*, ray cherses 
40 So. Clinton St., Chicago 6, Ill. 








MISCELLANEOUS 


MEETS ALL I.C.C. 
_ REQUIREMENTS 


The NEW 
BLUE ® CHIP 


TOW-PILOT 


WITH LUBRICATED 


AUTOMATIC BRAKE 
& GUIDE CABLES 


ONLY ONE CHAIN LOCK BOLT 
ATTACHES COUPLING HEAD 


FOUR CLAMPS TO FIT 
98% OF ALL CARS, PLUS 
2 Large adaptor clamps 


included with each unit. 


DEALERS’ SPECIAL (F.O.B. Factory Net) 
Less Guide Cables 


$ 52> FED. TAX 


INCLUDED 


WITH AUTOMATIC BRAKE 
AND BRAKE CABLE 


GUIDE CABLES 
SPECIAL (F.0.8. Factory Net) 


$970 


FED. TAX 
INCLUDED 


% 
THE FAMOUS 
MOTO-MATIC 


TOW - GUIDE 


Four Clamp Unit 
GUIDE CABLES 


DEALERS’ SPECIAL (F.O.B. Factory Net) 


$ A4A* FED. TAX 


INCLUDED 
Meets 1.C.C. Strength Requirements 


® 
Liberal 
Quantity Discounts 
To Distributors 

Write for Illustrated Catalog 
Factory Sales Division 

PILOT DISTRIBUTING 

COMPANY 
BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's 


“Leaders in the Industry 
Since 1939" 


* 

Canadian Factory Distributors 
FIVE WHEELS LIMITED 
599 Yonge St. 
TORONTO 10, ONTARIO 





eee eee eee eee eee eee eee eee eee 


Street Address....... 


GV cwdciencisess 


ee 


Car Dealer [) 


Jobber [1] Insurance [] 





New Subscription Order 


Send Automotive News to Address Below 
U. S., Canada and U. S. Possessions 
One Year $8 [] or Two Years $14 [] 


All Other Countries — One Year $12 [] or Two Years $20 [] 
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They’re switching to CHRYSLER 
at a record rate! 


This fact is important: the percentage of Chrysler sales going to 


owners of cars built by our six major competitors is now up 48.9%* over 1955! 


More and more people every day are trading-in competitive makes for Chryslers! 


Why important? Because only “the biggest buy 
of all fine cars’’ could bring so many new owners 
into the Chrysler family. Because a man’s first 
Chrysler nearly always leads to many more— 
Chrysler owner loyalty leads its field! And because 
a new Chrysler owner is the most enthusiastic ‘‘new 
car salesman” in the business! The big switch to 


Chrysler means a bank of new friends for Chrysler 
dealers now and for years to come! 


WHY THEY'RE SWITCHING 


Chrysler has more that’s new than all competitive 
cars combined! All-new styling . . . Pushbutton 
Control . . . Full-Time Power Steering . . . mighty 


V-8 airplane-type engine . . . revolutionary new 

brake system . . . instant heating . . . nylon safety 

tires. Features found now on Chrysler cars that 

the others may have . . . someday. 

“BASED ON LATEST AVAILABLE FIGURES. 

CHRYSLER DIVISION-CHRYSLER CORPORATION 
DETROIT 31, MICHIGAN 


CHRYSLER 


THE YEAR-AHEAD CAR 





